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CTYJAEHTKE KAJABIHAMA
Kypmerri, Kacnmii KoFaMIbIK YHMBEPCUTETiHIH
CTY/AeHTi!

CizgepniH augapbelHBI3IA OKY MOHAEPiHiH
KATaJIOrbl  YCBIHBUIFAaH. byn — okyidenmi Typne
Ma3MYHJIQJIFaH 3JICKTUBTI TaHAAy OKY MOHJEPiHIH Ti3iMi.
On Ciz ymiH e3iHi3[iH XeKe OKY TPaeKTOPHWSICHIH 63
OeTiHi30CH, KeNell, OpabIMIIbI KOHE KaH-)KAKThI KYPY
MYMKIHJITIH Oepy MakcaThIHIa KypacThIpbUIFaH. by —
XKexe oky xocnapbiH KypyAarsl Ci3/iiH KOMEKIIIHi3.

KpenuTTik TEXHONOTUSAMEH OKY Ke3iHIe OapiIbIK
oKy moHzepi 3 mmkiare Oeminemi: XKammer OutiM Gepy
noraepi (OKBII), bazansik monnmep (BIT) xone Kocinrik
mouzep (KIT). by mmkimaepaiH opKaniChICHIHBIH 1MIIHIS
OKy ToHzepi 2 Typre OemiHeni: MiHAETTI KOMIOHEHT
xoHe TaHnmay OOWBIHIIA KOMITOHEHT (JJIEKTHBTIK, SFHU
TaHJIAJIBIHATBIH OKY TIOHAEPI).

MiHgeTTi KOMITOHEHT TMIOHIAEPI MaMaHIBIK
OolibIHIIa MEMIIEKETTIK >KalllbIFa MIHAETTI OiiM Oepy
CTaHJapTBIMCH TaFaﬁbIH}]aﬂf‘aH JKOHE COJI MaMaHbIKThIH
0apiblK  CTYIEHTTEpIHIH KAThICYbIMEH OKBITHUIAIbI.
OnekruBti oky nonzepi Ciznepre KKY kadenpanapoinga
MEHI'epy YILIIH YCBIHBUIA/bl. DJIEKTHBTI OKY IOHAEPiHIH
Oapnblk Ti3iMiHeH Ci3 TeKk ©3iHi3re KbI3bIKTBI OKY
MIOHJEPIH FaHa TaHxai anace3. Ocbuiaitina, Ci3niH jkeke
OKY YKOCHapbIHBI3 OKY IOHIEPIHIH opOip HUKIII OOUBIHILA
2 OemiMHeH TypaJbl: MiHAETTI KOMIIOHEHT jkoHe TaHaay
OOWBIHIIIA KOMIOHEHT (3JIEKTUBTI OKY MOHJIEP1).

DJIEKTUBTI OKY MOHIEpi KAaTaJOrbIHbIH
keMeriMeH osapabl Ci3fiiH skeke OKY KOCApPbIHBI3FA
eHri3y YIIiH Kanaii Tanaay ;kacayra 6ojaabi?

Tizimaemene Ci3 OKy Kypchl MEH CeMECTpiH
Tabace3. O3iHi3re THNTIK OKy YXOCHAPBIHAA SJEKTHUBTI
OKy TIOH/EpiHE OapibIFbl KaHIIA KPEIUT, COHBIH IMIiHIE
OKY TIOHJIEpPiHIH HUKIIepl OOHBIHIIA (KECTEHIH COM JKakK
Oemiri) Kpemur OeNIHTCHIITIH AaHBIKTANl — aJBIHBI3.
ATNIBIMEH SJIEKTUBTI OKY IOHIHIH Ti3iMIMEH TaHBICHIHBI3.
DONeKTHBTI OKYy TWOHIEpl >KYITACHIT OipiKTipiinreHiHe
Ha3ap ayJapblHBI3. Op XYITaH TeK 0ip FaHA 3JICKTHUBTI
OKy TOHIH TaHmayra Oomamel. OKy  TIOHIHIH
[IpepexBusuTTEpi MeH [MocTpexBu3uTTEpiHE
Ha3apbIHBI3/IbI AyIaPbIHbI3.

HNAMSATKA CTYJAEHTY
YBaxkaemslii, ctyaeHT Kacnuiickoro o0mecTseHHOro
YHUBepcuTeTa!

[lepen Bamm HaxoauTcs
JAVCHUTUIMH. 3t0 - CHCTEMaTH3UPOBaHHBIN
AQHHOTHPOBAaHHbIH  TIEpEYeHb  DJIEKTUBHBIX  y4EOHBIX
muctuuiiH. OH COCTaBIIeH € LEeNblo co3haHus s Bac
BO3MOJKHOCTH CaMOCTOSTEIILHOTO, OIEPaTHBHOI'O, THOKOTO
W BCECTOPOHHEro  (popMHpOBaHHMS  HMHAWBUIYaTbHOU
Tpaekropuu oOydeHus. Ito — Bam mnoMomHWK B
cocTaBjIeHHH Baiero uHIUBHAYalIbHOTO y4eOHOTO TUIaHa.

[lpm KpeauTHOW TEXHOJIOTMU OOy4YEeHHs BCe
y4eOHble  TUCHUMIUIMHBI  JesaTcs Ha 3 IHKJa:
Oo6meobpasoBarensusie  (OOJl), basoseie (B) wu
npo¢unupyronme (I1/]). BHyTpy KaxJoro u3 3THUX IHUKIOB
y4eOHble JMCIMIUIMHBI TOAPA3JCNsAOTCS Ha 2 BHJA:
OOs3aTenbHBI  KOMIOHEHT ¥ KommoHeHT 1o BbeIOOpY
(371eKTUBHEIE, T.€. BEIOMpaeMble ydeOHbIC AUCIUILUINHBI).

JucuuriuHbl O0s13aTEIBLHOTO KOMIIOHEHTA
yCTaHOBJIEHbI | 'OCyJapCTBEHHBIM  00LIE00s3aTeTbHBIM
CTaHApTOM 00pa30BaHMS IO CHELHATEHOCTH U M3Yy4aroTCs
BCEMU 0e3 HCKITFOUEHMS CTyJCHTaMHU JTaHHOM
CIICIIMANIBHOCTH.  ODJIEKTHBHBIE  y4eOHbIE  AMCLHUIUIMHEI
npeiaratorcss Bam s m3yuenus kadenpamu KOVY. U3
BCEr0 IEpPEYHS JJICKTUBHBIX Y4eOHBIX IUCLMIUIMH Bbl
MOXETEe BBIOpAaTh Te, KOTOpbIE HMHTEpPECHHI MMEHHO Bawm.
Takum obpazoMm, Bam uHAMBUAYaTbHBIN YIeOHBIN IIaH 110
Ka)XJIOMY LHUKIY y4eOHBIX IMCUUIUIMH OymeT BKIIOYaTh B
ce0st 2 pasznena: OOs3aTeNbHBI KOMIIOHEHT ¥ KOMIOHEHT
10 BBIOOPY (AJIEKTHBHBIEC Y4€OHbIC TUCIUTLIUHBI).

Kak BbiOupate npu mnomomu Kartajora
3JeKTHBHbIE Y4eOHbIe TUCHUIIUHBI /ISl BKJIIOYEHHs] X
B Bam unanBuayaabHblil yueOHblii niian?

B Ilepeune Haiiaure Bam kypc u cemecTp
oO0ydyeHns. YscHHUTE cebe, CKOIBKO BCEro KPEIUTOB
oTBOANUTCS THHOBBIM y4eOHBIM IUTAHOM Ha 3JIEKTHBHBIE
y4eOHbIe AWCIMIUIMHBI, B TOM YHCIE MO IUKJIAM y4eOHBIX
TUCHIUTUIAH (JIeBast yacTh Tabmmirer). O3HAKOMBTECH C CAMUM
IepEeYHEM DIIEKTHBHBIX Yy4eOHBIX IucruruinH. OOpaTute
BHUMAHHE Ha TO, YTO 3JICKTUBHBIC YICOHbBIC NUCIUILIMHBI
0o0beUHEHHl B Tapbl. V3 KaXIoi mapbl MOXKHO BBIOPATh
TOJIBKO  OIHY  JIGKTHBHYIO  y4eOHYI0  IHCHHIUIMHY.

Karajgor y4ye0HbIX

STUDENT MEMO
Dear student of the Caspian public University!

In front of You is a Catalog of academic disciplines.

This is a systematic annotated list of elective academic
disciplines. It is designed to create an opportunity for you to
independently, quickly, flexibly and comprehensively form
an individual learning path. This is your assistant in drawing
Up your individual curriculum.
With credit technology, all academic disciplines are divided
into 3 cycles: General Education (OOD), Basic (DB) and
profiling (PD). Within each of these cycles, academic
disciplines are divided into 2 types: the Mandatory
component and the elective Component (elective, i.e.,
selected academic disciplines). Subjects of the Mandatory
component are established by the State mandatory standard
of education in the specialty and are studied by all students
of this specialty without exception. Elective academic
disciplines are offered To you for study by KOU
departments. From the entire list of elective academic
disciplines, you can choose those that are interesting to You.
Thus, Your individual curriculum for each cycle of
academic disciplines will include 2 sections: a Mandatory
component and an elective Component (elective academic
disciplines).

How do | choose elective subjects to include in Your

individual curriculum using the Catalog?
In the List, find Your course and semester of study.
Understand how many credits are allocated in the Standard
curriculum for elective subjects, including cycles of
academic disciplines (left part of the table). Check out the
list of elective courses. Please note that elective subjects are
combined in pairs. Only one elective academic discipline
can be selected from each pair. Pay Your attention to the
prerequisites and post-prerequisites of the academic
discipline.

Prerequisites - are academic subjects that have been
studied previously and are necessary for the study of the
chosen academic discipline.

Postrequisits - are academic subjects that can be
studied later, and for the study of which you need the chosen
academic discipline.

Read the description of the elective subjects that interest




IpepexBusurrep — Oyn Ci3 OypblH OKBIFaH
JKOHE Kazipri yakKpITTa TaHJaraH OKY IIOHIH MEHTepy
YIIIiH Ka)XeT OOJIATHIH OKY MOH/IEPI.

MMoctpexBm3utrep — O6yn Ci3 keHiHipek OKU
aJaThlH JKOHE OHBI MEHrepy YINiH TaHJaraH OKy IIoHI
KaxxeT OOJIaThIH OKY MOH/IEPI.

Ci3 KbI3BIKTBIPFaH OJIEKTHBTI OKY IOHAEPIHIH
CHIATTaMaChlH OKBIN IIBIFBIHBI3 1a, ©3 TaHAaybIHBI3IbI
xacaHp3. Ci3 TaHIaraH KPEIAWTTEP CaHbl THITIK OKY
JKocTlapbl OOWBIHIIA Tajall €TUICTIH KpPeIWT CaHbIHA
coiikec OomyelH TekcepiHi3. JKeke OKy xocmap
onankicinneri Ciz TaHgaMaraH OKYy NOHAEPiH CHI3BIN
TacTaiicbi3. DJIEKTHBTI OKy NOHIH TaHAay OpBIHAAyJa
Cisre O3 sziBaii3epiHi3 keMek Oepei.

Au enji, Cizre Ci3iin Jkeke OKY »KOcCHapbIHa
€HTi3y YIIH 3J1eKTHBTI NOHAepre TaHAAyAbl AKacayabl
YChIHAMBI3!

Obparure Bame BHuMaHuWe Ha
TTOCTPEKBU3HUTHI YI€OHOM AUCIIUIUINHEL.

[pepexkBu3uThl — 3TO Yd4eOHBIE AWCIMIUIAHEI,
KOTOpBIE HW3y4YEHBl paHee M KOTOpble HEOOXOAWMBI JUIS
n3y4deHus BeIOMpaeMoii Bamu yaeOHON TUCIUIUTHHBL

[ocTpekBM3UTBI — 3TO ydeOHBbIE AWCIUIUIUHEI,
KOTOpBIE MOXHO OyAeT M3ydarh IO3XKe, W Ui M3YdeHHs
KOTOpBIX ~HeoOXxoauMa BblOMpaemass Bamu  ydyeOHas
JUCLUIUIMHA.

[IpounTaiire omnucaHue 3aMHTEpecOBaBUIMX Bac
9JIEKTHBHBIX Y4eOHBIX JUCHUIUIMH U caenaiTe Bam BbIOOD.
[IpoBepbTe, 4TOOBI KONMUYECTBO BHIOPaHHBIX Bamu kpeauToB
COOTBETCTBOBAJIO  KOJMYECTBY,  TpeOyromemycs 110
TunoBomy ydeOHOMY TuiaHy. B Onanke VHAMBHIyanbHOTO
y4eOHOro IUlaHa BbIYEPKHHTE He BbIOpaHHbIe Bamu
y4eOHbIe AuCHUNIUHBL. OCYyIIeCTBUTH BBIOOP AIIEKTUBHBIX
y4eOHBIX AucuumInH BaMm nomoxer Bam saBaiisep.

A Teneps, npeiaraeM Bam BbIOpaTh 3JIeKTMBHBIE
JMCHUILUIMHBI VISl BHeceHMsI MX B Baml mnamBuayanbHbIH
y4eOHbIi IJ1an!

MPEPEKBU3UTEl U

You and make your choice. Make sure that the number of
credits you select matches the number required by the
Standard curriculum. In the Individual curriculum form,
cross out the subjects that you have not selected. Your
adviser will help you choose elective courses.

And now, we invite You to choose elective subjects to
make them into Your individual study plan!




KATAJIOI' TBIH MA3BMYHBI/COAEP KAHUE KATAJIOTA/CONTENT OF THE CATALOG

Kypce/ | Cemectp/ Kpenut cansl/ ITonHiNn KonbI / ITonHin aTaysl/
Kypce/ | Cemectp/ Koux-Bo kpeautosn/ Kon nucuunanust/ HaumeHoBaHue TMCHUIIIMHBY/
Course | Semester Credit volume Code of subjects Name of subjects
1 2 3 4 5
KAJIIBI BIJIIM BEPETIH IOHJAEP ((KOFAPBI OKY OPHbI KOMITIOHEHTT) (5 kpeaur)
OBIIEOBPA3OBATEJIbHBIE JUCIUAILINHBI (BY30BCKHUA KOMIIOHEHT) (5kpeauTos)
GENERAL EDUCATION SUBJECTS (UNIVERSITY COMPONENT) (5 credits)
1 1 5 BEK1201/BEP1201/ BEL1108 BusHec, axoorus aHe KyKbik/busnec, skonmorus u npaso/ Business, Environment, and Law
Module
BA3AJIBIK IDHAEP ()KOFAPBI OKY OPHbI KOMITIOHEHTT) (51 kpeauT)
BA3OBBIE JJUCHUILIMHBI (BY30BCKHII KOMIIOHEHT) (51 kpeaut)
CORE SUBJECTS (UNIVERSITY COMPONENT) (51 credits)
2 3 3 KK(0)t2201/PK(R)Ya 2201/ PK(R)L | Kocibu ka3ak (opeic) Tini/ [Ipodeccronanbhsii kazaxckuii (pycckuii) si3bix/ Professional
2203 Kazakh (Russian)

2 4 3 KBSht2205/01Ya2205/ VOFL 2205 | Kocibu GarsiTtanFas et Titi /IIpodeccronansHO-OpUeHTHPOBAHHbIA HHOCTPAHHBIN S3bIK/
[podeccronanbHO-OpHEHTHPOBAHHBIN HHOCTPAHHBIH A351K/Vocationally-oriented foreign
language

1 1 5 MKEU1202/GUEP1202/ GSEG 1202 | MeMmiieKeTTiK KbI3METTEP JKOHE IIEKTPOH/IbI YKiMeT/[ 0CyIapCTBEHHbBIC YCIYTH U
AIIEKTPOHHOE IpaBuTeNibecTBO/ Government services and e-government

1 2 4 ZhDM 2204/MLR2204 Kexe namy wmomyni (Axagemusuibik xazy, Oiinay nu3aiiHel) /Moaynb JIMUHOCTHOIO

PDM 2204 pasBuUTHS
(Axagemuueckoe mmceMo, Juzaitn mbmmuienus)/Personal Development Module (Academic
Writing, Design Thinking)
2 4 6 SMMM 1201/ SMMM 1201/ SMMM | SMM-mapkeruar/SMM-mapketunr/ SMM Marketing
1201

1 1 4 ET 1206/ET 1206/ ET 1206 DKOHOMHKAJIBIK Teopust/IKoHOMuUYecKas Teopus/ Economic Theory

1 2 4 Mic 1207/Mic 1207/ Mic 1207 MuxkposkoHomuKa/ MukposkoHomuka/Microeconomics

2 3 3 EMM 2208/ EMM 2208/ EMM 2208 91<0H0M1/H<anb¥1<—MaTeMaTHKanHK anicTep/ DKOHOMHKO-MaTeMaTH4eckre Metoipl/Economic
and mathematical methods

2 4 3 Sta 2209/ Sta 2209/ Sta 2209 Craructuka/Cratructuka/Statistics

2 4 5 KE 2210/EP 2210/ KacinopsiH 3koHOMHUKACHI (MPAaKTHKYM)/JKOHOMUKA mpeAnpusarus (npakrukym)/Economics

EE 2210 of the enterprise (workshop)
3 5 ET 3211 . .
3 FA 3211 SKOHQMHKaHLIK tangay (mpakTukyMm)/DkoHOMHYeckui aHanu3 (mpaktukym)/Economic
EA 3211 analysis (workshop)
3 6 Bag 3212
4 Tzen 3212 bara (npaktukym)/Ilenoo6pasosanue (mpaktuxym)/ Pricing (workshop)
Pri 3212
4 7 4 DM 4213/ DM 4213/ DM 4213 Digital wmapkerunr (mpaktukym)/ Digital mapkernnr (mpaktukym)/ Digital marketing

(workshop)




BA3AJIBIK IOHJAEP (TAHJIAY KOMITOHEHTI) (56 kpeaut)
BA30BBIE JUCIHUILIMHBI (KOMIIOHEHT IO BBIBOPY) (56 kpeanTos)
CORESUBJECTS(OPTIONAL COMPONENT) (56 credits)

Mac 2216/Mac 2216/ Mac 2216

Maxposkonomuka/MakposkoHoMmrka/Macroeconomics

MT 2216/MA 2216/ MA 2216

Makpo3KOHOMHUKAIBIK Tajnay/MakposkoHOMHYecKHi anann3/Macroeconomic analysis

KK 2214/KF 2214/ CF 2214

Kopnopatustik kapxsl/Koproparusnsie ¢punancel/Corporate Finance

KB 2214/KU 2214/ CG 2214

Kopnopatusrik 6ackapy/KoprnoparusHoe ynpasnenne/Corporate governance

BEA 2217/BUA 2217/ AA 2217

Byxrantepnik ecer sxoHe ayaut/Byxrantepckuit yuer u ayaut/Accounting and auditing

BE 2217/UU 2217/ MA 2217

Backapymsuiblk ecen/Ynpasnendeckuii yaer/Managerial accounting

Men 2215/Men 2215/ Men 2215

Meremxment/Menemxkment/Management

PB 2215/UP 2215/ HRM 2215

IMepconanasl 6ackapy/Ynpasnenue nepconaaom/Human Resources Management

Mfr 2218/Mar 2218/ Mar 2218

Mapxkerunr / Mapkerunr/Marketing

MB 2218/UM 2218/ MM 2218

Mapketunrti 6ackapy/Ynpasienue mapkerunrom/Marketing management

MT 3221/MA 3221/ MA 3221

MapkeTunrrik ananutuka/Mapketunrosas ananutuka/ Marketing analytics

MA 3221/MA 3221/ MA 3221

Mapketunrrik Tangay/Mapkerunrossiii anamus/ Marketing analysis

N 3223/N 3223/ Neu 3223

Heiipomapkerunr/Heipomapkernar/ Neuromarketing

TMK 3223/PP 3223/ CB 3223

Consumer behavior /[loBenenue norpedureneil/ TyThIHYIIBIHBIH MiHE3-KYJIKbI

BU 3219/0B 3219/ BO 3219

busnecri yitbeimaacteipy/Opraunuzaims 6i3aeca/Business organization

KK 3219/KD 3219/ CA 3219

Kommeprusiibik kKei3met/Kommepueckas aestenprocts/Commercial activities

ENB 3220/ERT 3220/ ELM 3220

EnOek HapBIFbIHBIH Y9KOHOMHKACH/ DKOHOMHUKA phIHKa Tpyaa/The economics of the labor
market

ENB 3220/UTR 3220/ LM 3220

Enbek pecypcrapbin 6ackapy/Ynpasienne TpynoBbiMu pecypcamu/Labor management

BM 3222/UM 3222/ MM 3222

Backapy mapkerunri/Ynpasnenueckuit mapkerunr/ Management Marketing

ZKMB/UMSK 3222/ MMMC 3222

3aMaHayd KOMIAHUSIHbIH MAPKETUHITIK MEHE/DKMEHTI/ Y IpaBJieHHe MapKETUHI'OM
coBpemenHoi kommanun/ Marketing management of a modern company

SKSM 3224/MOSD 3224/MIAA 3224

Cananap MeH KbI3MET cajlanapbIHAaFrsl MapKeTHHI/ MapKeTHHT B 0Tpacisix u cdepax
nestenbHocti/ Marketing in industries and areas of activity

SM 3224/MO 3224/ M1 3224

Caunanpik Mapketuar/Mapkerunr B otpacisix/ Marketing in the industries

KM 4225/MU 4225/ MS 4225

Ke3mertik mapketunr /Mapkerunr yenyr/ Marketing of services

AM 4225/SM 4225/SM 4225

Oneymertik Mapkerurr/ConnanbHeii Mapketunr/ Social marketing

BEAIHAEYIII MOHIEP (TAHJIAY KOMITOHEHTI) (48 kpeut)

MPOPUINPYIOIIMNE JUCHUAIINHBI (KOMIOHEHT IO BBIBOPY) (48 kpeantos)

MAJOR SUBJECTS (OPTIONAL COMPONENT) (48 credits)

TTS 3303/ TET 3303/ CSEG 3303

Tayaprany >xoHe Tayapiap/as! caparnray/ToBapoBeeHHE U SKCIIEPTH3a TOBAPOB /
Commaodity science and examination of goods

KTZh 3303/RTU 3303/ AGS 3303

Tayapap MeH KbI3MeTTep/Ii *xapHamanay/ Peximama toapos u ycayr/ Advertising of goods
and services

KAZh 3304/KSO 3304/CSR 3304

KoprmopaTuBTik oneyMeTTiK kayankepmriiiri/KoprnopaTuBHast coraabHasi OTBETCTBEHHOCTh
/ Corporate social responsibility

IE 3304/EB 3304/BE 3304

Ickeprik strka/dtrka Gm3Heca/ Business Ethics




MSShA 3302/RSRM 3302/DSDM

MapkeTrHrTe cTpaTerusuIbIK Ienrimaepai a3ipiey /Pa3paboTka cTpaTernieckux peleHui B

3302 mapkerunre/ Development of strategic decisions in marketing
SM 3302/SM 3302/ SM 3302 Crparerusuibik MapkeTiHr/Ctparerinyeckuid Mmapketunr/ Strategic Marketing
MK 3305 /MK 3305/MC 3305 MapKeTHHITiK KOMMYHUKaIUsIap/

MapkeruHrossie kommyHnukamu/ Marketing communications

BMK 3305/IMK 3305/IMC 3305

BipikTipisireH  MapKeTHHITIK ~ KoMMyHuKauusuiap/IHTErpUpoOBaHHbIE  MapKETHHTOBBIC
xommynukanuu/ Integrated marketing communications

IM 4307/M1 4307/MI 4307

WuHoBanmsinap MapkeTHHri/MapKeTHHT HHHOBAIMN

MIT 4307/ITM 4307/1TM 4307

MapKeTI/IHFTeFi WHHOBaNUAJIBIK TCXHOJI ornsmap/ I/IHHOBaHI/IOHHHe TCXHOJIOT'HHU B
MAapKETHUHI'C

Log 3306/ Log 3306/ Log 3306

Jloructuka/Jloructukal Logistics

LZh 3306/LS 3306/LS 3306

Jloructukansik xyienep/Jloructudeckue cuctemsl/ Logistics systems

OM 4308/0OM 4308/ OM 4308

Onepanusiibik MapkeTurr/Oneparmonnsiid mapketurr/ Operational marketing

PM 4308/PM 4308/ PM 4308

I[Mpakrukaneik Mapketunr/[Ipaktuueckuii mapketunr/ Practical Marketing

SSMN 4309/0SSM 4309/FSSM 4309

Cranpaptray, cepruduKaTray >KoHE MeETpojorus Heriznepi/OCHOBBI CTaHIAPTU3ALNH,
ceprudukannu u merposnorun/ Fundamentals of standardization, certification and metrology

SB 4309/UK 4309/QM 4309

Camanbl 6ackapy/ Y npasienue kagecteom/ Quality Management

HM 4310/MM 4310/ IM 4310

XanbikapasblKk MapkeTuHr/MexayHaponubrii Mmapketunr/ International marketing

ZhM 4310/GM 4310/ GM 4310/G M
4310

XKahaugsik mapkerunr/ [mobansHbrii mapketuar/ Global Marketing

DA/ZhAT 4301/P/PA4301/PPA 4301

Jumiom anapianarsl/XKoba  amgeiamarel  tanmay/Ipemmumnomustit/ [ IpennpoeKTHbI#
anamms/Preliminary/Project Analysis




JKAJBI BLJIIM BEPETIH IOHIEP((KOFAPBI OKY OPHbI KOMIIOHEHTI)/ OBIIIEOBPA30OBATEJBHBIE JTAUCIHUAILIMHBI (BY30BCKHUI
KOMITOHEHT) GENERAL EDUCATION SUBJECTS(UNIVERSITY COMPONENT)

BEK110
8
BEP110
8
BEL110
8

ITon araybi: busHec, 3K0JI0THS KIHE KYKBIK

Kpeaur cansi: 5

[pepexBuzurrep: Mekren  OarmapiaMacsl
(Kazakcran Tapuxbl. O3iH-e31 TaHy. buomorus.
Xumust. ['eorpacdus. Kykbik Heriznmepi. busnec
XKOHE KOCIKEpITIK Heri3i).

[ocTpexBU3NTTEP:OJIcyMETTIK-Casich  OUTIM
MOJLYJTi (Oneymertany, Cascarrany,
Mopenuerrany, Ilcuxomorusi). AkmapaTThIK-

KOMMYHUKAIMSUIBIK ~ TEXHOJOrHsIap  (aFbUIIIL,
tinzge). XKeke namy Moyl (akaaeMUsUIIBIK a3y,
oiyay  aum3aiHbl).  JMmmoM  anmbIHAAFhI
Tanaay/JKoba anabiHIarel TaIaay.

IMonai oKy MakcaTbl: DKOHOMHUKA JKOHE KYKBIK
CaJlaChIHIAFbl  KY3IPETTUTIKTI  KaJBIITACTHIPY,
cpi0aililac  KEMKODJIBIKKA KapChl MOJICHHUET,
DKOJIOTHSl JKOHE OMip Kayilci3miri Heri3aepiH
MEHIepy, COHJaM-aK KOCIITKEPITIK,
KOIIOACIIBUIBIK KOHE MHHOBALMSIIAPIbI TYCIHY
JKOHE Maijanany KaOlleTiH TaMBbITy.

Kbickama ma3mynsbi: [lormi oKy OapbichiHaa
CTYINEHT MOAyJpaep OoWbpIHIIA OemiMaepadi
MEHTepeIi:

1. "Busnec" moodynininy 6onimi (2 Kpeoum)
9KOHOMHKA, KOCITKEPITIK, KOIIOACIIBIIBIK JKOHE
WHHOBATHKA  CaJlACBHIHAAFBl  TaKBIPBHIITAPIBI
KaMTu b1, JKalbl 9KOHOMHKAIBIK )KYHEeH] oy
KOHE Taljay, YUBIMIBIK MaKCaTTapra >KETy
YIIH agaMaapMeH e3apa opeKeTTecy Ke3iHie
OpTYpAl KyaT Ke3iepi MeH BIKMaJAbl THIMII
naiganany JTaF IbLTAPBIH KaJBITITACTEIPY,
COHJai-aK OJapJblH JKEeKe KemOaCIIbUIBIK
KacHeTTepiH IambITy. VIHHOBAIMSIHBIH TYCIHITi
MEH MoHI. VHHOBAIUSAIBIK CE3IMTANIBIK II€H
WHHOBAIVSUTBIK,  KOCIMKEPIKTIH ~ OalIaHbICHL.

Haspanue nucuunianHbl. busHec, 3xojorust u
npaBo

KoanuecTBo kpeaura: 5

IIpepexkBU3NTHI: IlIxonpHas IporpaMmma
(Mcropus Kazaxcrana. CaMoro3HaHue.
buonorus. Xumus. ['eorpagusi. OcHOBHI mpaBa.
OCHOBBI TIpENIPUHUMATENLCTBA U OM3HECa).

IHocTpekBU3UTHI: Moayinb COIIMAaJILHO-
HOJIUTHYECKUX 3HaHUHU (cormonorusi,
MOJIUTONIOTHS,  KYJIBTYpPOJOTHS,  IICHXOJIOTHS).

HNudopManinoHHO-KOMMYHUKAIIOHHEIE
TEXHOJOTMH (Ha  aHMI  s3bIKke).  Monmyinb
JTUIHOCTHOTO Pa3BUTHA (AKaIEMHUIECKOE TUCHEMO,
Huzaiin MBIIUIEHU ). IIpenunnoMHbIi
aHanmu3/[IpennpoeKTHEIN aHATN3.

eas n3yyenuss aucuuniuebl: GopmupoBaHue
KOMIIETEHIIMM B 00JacTH SKOHOMHKH H TIpaBa,
YCBOEHHUE OCHOB aHTUKOPPYILIMOHHON KYJIbTYpHI,
9KOJIOTUU 1 0€30MaCHOCTH KU3HENEATebHOCTH, a

TaKke  pPa3BUTHC  HABBIKOB B o0Jytactu
MIpeANPUHUMATEIHCTRA, TUACPCTBA u
CIIOCOOHOCTM  IIOHMMAaTh M HCIIOJb30BaTh
WHHOBAIUHA.

Kpartkoe cogepxkanme: B nponecce usydyeHust
TUCHHIUTIHBI CTYyJEHT OCBAaWBaeT pa3leNbl 110
MOJIYIISIM:

1. Pazoen mooyna «busnecy (2 Kpeouma)
COJIEPUT TEMBI B o0JIacTé  DKOHOMUKH,
MIPEINPUHIMATENHCTBA, JHIepCTBA "
MHHOBATHKH. 00630p " aHaIM3
OOIIEIKOHOMUYECKONW CHCTEMBI, (HOPMHUpPOBaHUE
HaBbIKa 3¢ dexTuBHOTO WCIIOTH30BaHUS
Pa3TUYHBIX WCTOYHHKOB BJIACTH W BIUSHUS BO
B3aMMOJCUCTBUN C JIIOIBMHU JUIA JIOCTH)KEHUS
OpPTaHM3AIMOHHBIX IIeNIei, a TakKe pa3BUTHE WX

Name of the discipline: Business, ecology and
law

Credit volume: 5

Prerequisites: School curriculum (History of
Kazakhstan. Self-knowledge. Biology. Chemistry.
Geography. Fundamentals of law. Fundamentals
of entrepreneurship and business).
Postrequisites:Module of socio-political
knowledge (sociology, political science, cultural

studies, psychology). Information and
Communication Technologies (in  English).
Personal Development Module (Academic

Writing, Thinking Design). Pre-diploma analysis /
Pre-project analysis.

Purpose of the discipline studying:The
formation of competence in the field of economics
and law, the assimilation of the basics of an anti-
corruption culture, ecology and life safety, as well
as the development of skills in the field of
entrepreneurship, leadership and the ability to
understand and use innovations.

Summary: In the process of studying the
discipline, the student masters the sections by
modules:

1. The Business section of the module (2 credits)
contains topics in the fields of economics,
entrepreneurship, leadership and
innovation.Review and analysis of the general
economic system, the formation of the skill of
effective use of various sources of power and
influence in interaction with people to achieve
organizational goals, as well as the development
of their personal leadership qualities. The concept
and essence of innovation. Interrelation of
innovative  susceptibility and  innovative




MHHOBaIMSITBIK CE3IMTANIIBIKTEI OacKapy >KoHE
apTThIpy ojicTepi. ¥HWbIMAapaa WHHOBAIUSIIBIK
KBI3METTI  YUBIMAACTBIpY.  VIHHOBalUSHBIH
THIMIUTITIH Oaranmay. KP-marbl MHHOBaIMSUTBIK
KBI3METTI MEMJICKETTIK KOJJay J>KOHIHJeri
Iapa’ap.

2. "Jkonocun" mooyniniy 6enimi (1 Kpeoum)
9KOJIOTHA ~ JKOHE  TIpPIIUIK  Kayimci3miri
cajachbIHIarbl TaKbIPBINTAP/IbI KaMTHUIEL
OKOJIOTHS JKOHE Ka3ipri epKeHUEeT Macenenepi
Typallbl TYCIHIK. DKOJOTHSJIBIK Ipodiemanap,
OJIapJIbIH Ka3ipri SKOHOMMKAJIBIK JKOHE Cascu
TEHJCHIUsIapaFbl OpHbI MeH peui.TereHiie
JKarjainapia XajbIKThl  KOpFayJblH  HETI3ri
NPHHIUNTEPI MEH Tociuaepi. ABapHsUTBIK-
KYTKapy J>KYMBICTapbIH YHBIMIACTBIPY >KOHE
KYpri3y Herizaepi.

3. "Kykwbik" mooynininy 6onimi (2 kpeoum)

9KOJIOTHS ~ JKOHE  TIPIIUIK  Kayinci3airi
CaJIaCBIHIAFbI TaKbIPBIITAP/IbI KAMTUIbL.
OKOHOMHKAaHBI KYKBIKTBIK pETTEyIi Taylaay.

Kocimkepmik KYKBIKTBIH MOHI MEH Ma3MYHEI.
Colbaiimac  KEMKOPJBIK:  TYCIHITi, TypJepi,
marima 6oy JkoHE Aamy Tapuxbl. Ceibaiinac
JKEMKODPJIBIK ~ KYKBIK ~ OY3YIIBUIBIKTAp — YIIiH
JKayalKepIILTIK ~ JKoHe  mapamap.  bimim
aTyIIbUIapAbIH ~ MiHEe3-KYIKBIHBIH  CchIOaiiiac
KEMKOPJIBIKKA KApPChl MOJIEIT.

Ocbl NI OKBIFAH CTYJAEHTTEP:

biny kepek:

- DKOHOMHKA JKOHE KOCIKEepIiK KBI3METTIH
Heri3iepi,  COHAaii-aKk  DKOHOMHKAa  MEH
KOCIMTKEPIIKTeTi ~ MEMIIEKETTIK ~ CEKTOPBIH
MaHBI3bI, KOIIOACIIBUIBIK I€H OWJIK YFBIMBL,
KOLI0ACIIBIHBIH oneyeri; WHHOBAILASIIBIK,
KBI3METTIH TYCIHIIT MEH MoHI, WHHOBAIUSIIBIK
KaObUIAay MEH WHHOBAIMSUIBIK KOCITKEPIIKTiH
e3apa OalIaHbICHI;

-KP  konmaHbIicTarbl 3aHHAMACHIHBIH HETI3Ti
epexenepi; cpldalmac >KEMKOPJIBIKTBIH MOoHI

JUYHOCTHBIX JHUACPCKUX KadecTB. [loHsTne u
CYIIHOCTb WHHOBATHKHU. B3aumMocBsi3b
WHHOBAIIMOHHOM BOCIIPUMMYHBOCTH u
WHHOBAIIMOHHOM MPEIIPUAMYHBOCTH.
Yupasnenue u METOJIbI TTOBBIIICHUS
WHHOBAIIMOHHOM BOCITPUMMYHUBOCTH.
Opranuzaius WHHOBAIMOHHON JEATEILHOCTH B
OpraHu3alusIX. Orenka a¢hexkTuBHOCTH
WHHOBalMi. Mepsl 10  TOCYJapCTBEHHOU
Moep>KKE MHHOBAIIMOHHOM nesitenbHocTy B PK.
2. Pazoen mooyna «Ixonozuny (1 kpeoum)
COJICPXKUT TEeMbl B  00JacTM  OJKOJIOTUU U
0e30macHOCTH KUBHEACATEIIEHOCTH.
[Ipencrarnenue 00 3KoOJOTMM W MpoOiIeMax
COBPEMEHHON  ITMBUIIM3AIANA. OJKOJIOTHYECKHE
MpoOJIeMbl, UX MECTO W POIb B COBPEMEHHBIX
SKOHOMHYECKUX W TIOTUTHYCCKUX TEHICHIIHIX.
OCHOBHBIC TIPUHITUIIBI W CIIOCOOBI  3aIUTHI
HACEJICHHS B UYPE3BBIUAWHBIX cUTyanusX. OCHOBBI
OpraHW3allii ®W  TPOBEACHHUS  aBapHiTHO-
criacaTelbHBIX PadoT.

3. Pazoen mooyna «llpaso» (2 Kpeouma) KyKbIK
CaNachblHAAFbl TaKbIPBIITAPABI KOHE ChIOAWac
JKEMKOPJIBIKKA KapCchl MOJICHHMET  HETi3IepiH
KaMTUIbl. AHAIW3 IPABOBOTO PETYIMPOBAHU
SKOHOMUKH. CymHocTh u coniepKaHue
MPEeINPUHAMATENECKOTO  mpaBa.  Koppymmwms:
MIOHSITHE, BUABI, UCTOPHS TOSIBICHUS W Pa3BHUTHS.
OTBETCTBEHHOCTh W MEpHl 32 KOPPYHIIMOHHBIE
MIPaBOHAPYIICHUSA. AHTHUKOPPYIIIMOHHAS MOJENb
TTOBEICHUST 00YJarOIINXCSl.

CTyneHThbl, H3yYUBIINE JTAHHYI AUCHUILIHHY,
JOJIKHBI:

3namy:

-OCHOBBI IKOHOMHKH M TIPENIPHHUMATEIbCKOM
JIeSITeTHHOCTH, a TaKxKe 3HAUYCHHE
TOCYyJITapCTBEHHOTO CEKTOpa B JKOHOMHKE U
MPEINPUHAMATEIHCTBE, TOHITHE JIHJEPCTBA U
BIIACTH, [TOTEHIHAI JTUEPa; TIOHATHE U CYITHOCTh
WHHOBAIIMOHHOM  JIGATEIIBHOCTH, B3aHMOCBSI3b

entrepreneurship. Management and methods of
increasing innovative susceptibility. Organization
of innovation activity in organizations. Evaluation
of the effectiveness of innovations. Measures for
state support of innovation activity in the
Republic of Kazakhstan.

2. The section of the module "Ecology” (1
credit) contains topics in the field of ecology and
life safety.The idea of ecology and problems of
modern civilization. Environmental problems,
their place and role in modern economic and
political trends. Basic principles and ways to
protect the population in emergency situations.
Fundamentals of organizing and conducting
emergency rescue operations.

3. The section of the module ""Law" (2 credits)
contains topics in the field of law and the
foundations of an anti-corruption culture.

Analysis of the legal regulation of the economy.
The essence and content of business law.
Corruption: concept, types, history of appearance
and development. Responsibility and measures for
corruption offenses. Anti-corruption model of
student behavior.

Students who have studied this discipline have
to:

Know:

- fundamentals of economics and
entrepreneurship, as well as the importance of the
public  sector in the economy and
entrepreneurship; the concept of leadership and
power, the potential of a leader; the concept and
essence of innovation; the relationship between
innovative  susceptibility and  innovative
entrepreneurship;

- the main provisions of the current legislation of
the Republic of Kazakhstan; the essence of
corruption and the reasons for its origin; measure
of moral and legal responsibility for corruption
offenses; the current formation of an anti-




KOHE OHBIH IIBIFy ce0enrepi; cblbaiiac
KEMKOPJIBIK ~ KYKBIK ~ OY3YIIBUIBIKTAp  YIIiH
MOpabAbIK-aJaMIepIITIK  JKOHE  KYKBIKTBIK
KayanKepIIuliK Iapacel; OUTIM amyHibuIapabsH
cbibaiiiac KEMKOPJBIKKAa Kapchl MiHE3-KYJIBIK
MOJICNTIH OHE ChIOAMac JKEMKOPJBIKTaH 0ac
TapTyAbIH KOFaMIBIK axyajiblH KaJbIITACTHIPY,

chi0aillac  JKEMKOPJIBIKKA KapChl  1C-KUMBLI
iciHme Ka3aKCTaHIBIKTapIbIH Oerncen/i
a3aMaTTbIK YCTaHBIMBIH KaJbIITACTBIPY KOHC
chi0aillac  JKEMKOPJIBIKKA KapChl  1C-KUMBLI

caJlachIHJIaFbl 3aHHAMA;
-Tipi OpraHM3MJEPJIH KbI3MET €TYiHIH HEri3ri
3aHJIBUIBIKTAPBIH, YHBIMAACTBIPYIBIH SPTYPIIi
JICHreiIeri SKoxKy#enepin, xanmnsl onochepanbl
JKOHE OJIapIbIH TYPaKThUIBIFBIH; OnochepaHbIH
Kypamaac OeJIiKTepiHIH e3apa opeKeTTECYIHIH
Herisri 3aHIBUIBIKTAPEI MeEH aJJaMHBIH
apyanbUIbIK KbI3METIHIH SKOJIOTHSUIBIK
3apJanTapbl, acipece TaOWUFATThI MaijaaHy/ bl
WHTCHCU(UKANUSIIAY KaFIalbIH/IA.

Icmeii biny Kepek:

- DKOHOMHKA MEH KYKBIKTaHYIBIH HEFYPJIbIM
OTKIp JKOHE KYpHAENi MoceNnelepiH TaaKbUIayra
KeH KeIIeH/I1, 00BEKTUBTI JKOHE
IIBIFAPMAIIIBLTBIK KO3KapacThl
KaJIBIITACTHIPATBIH OKBITY CANACBhIHIA OCBHIHAAN
JaFapUIapra ue ooy; KOHOMHUKAHBI
MEMIIEKETTIK peTTey SicTepiH Oeim Kepcery,
KOCITIKEpITiK KoHe MeMJIeKeTTIK KaThIHaCTapIbl
pPETTEHUTIH  KaruaaTTap MeEH  HOpMallap.isl
KOIIJIaHYy; Oackapy CTpaTeruschiHa -
MEHE/DKEp/IiH KYINTI JXoHE oNCi3 JKaKTaphlHa,
iCKeplik ~ Kacuerrepi MeH  KOIIOACIIBLIBIK
KaOinerTepiHe Tajmay JKYpridy; TYBIHIAHUTBHIH
rpobieManapApl MIENTyAiH TETIKTepiH a3ipiey;

- aJIaMrepIIiIiK CaHaHBIH KYH/BUIBIKTAPBIH iCKe

aceIpy KOHE KYHICTIKT1 ToXipuodene
alaMrepIIiTiK HOpMaJIapbIH cakray;
aJlaMIepIIilik  JKOHE  KYKBIKTHIK  MOJICHHET

HHHOBaHHOHHOﬁ BOCIIPUHUMYUBOCTH nu
HHHOBaHHOHHOﬁ MMpeaAnpUMUMYNBOCTH,
-OCHOBHBIC ITOJIOKCHU A HeﬁCTBYIOIHCFO

3akoHonaTenscTBa PK; cymHocTs Koppynuuu u
IIPUYMHBL €€ TIPOUCXOXKACHUS; MEPY MOPAILHO-
HPaBCTBEHHOW M INPaBOBOW OTBETCTBEHHOCTH 32

KOPPYILIMOHHBIC IIPaBOHAPYIIECHHUS;
JeicTBytolee ¢ opmupoBanue
AHTUKOPPYHIMOHHOMN MOJENHU IIOBEICHUS

o0yJarommxcsi HW OOIIECTBEHHOH aTMoc(epsbl
HETIPUSITUSL KOPPYIIUH, GOPMHPOBAHUE AKTUBHOM
IPaXKIAHCKOW TIO3MIMM Ka3aXCTaHIEB B Jele
IIPOTUBOAECUCTBUSA KOppynuuu u
3aKOHOJIATENILCTBO B 00JACTH IMPOTUBOACHCTBUS
KOppYIIHH;

- OCHOBHBIE 3aKOHOMEPHOCTHU
(yHKIMOHUPOBAHUS JKABBIX OpraHu3MOB,
9KOCHCTEM PpA3JIMYHOrO YPOBHS OpraHM3alliy,
Oouochepbl B IEIOM W HX YCTOHYHMBOCTH,

OCHOBHBIE  3aKOHOMEPHOCTH  B3aUMOJICHCTBUS
KOMIIOHEHTOB ~ OMocepsl W  DKOJIOTHYECKHX
MMOCIICACTBHUSAX  XO3SMCTBEHHOM  JIEITEIIHbHOCTH
YeJI0BEKa, 0COOEHHO B YCIIOBUSAX

WHTEHCH(DHUKAINK TPHUPOAOTIOIH30BAHHSL.

Ymemy:

- UMETh TaKWe YMeHHs B o0jacTu OOydeHHS,
KOTOpBIe C(HOPMHUPYIOT MIMPOKUI KOMILTEKCHBIN,
OOBEKTHBHBII W  TBOPYECKHH  TOOXOI K
O0CYXJIEeHHUI0O Hambonee OCTPhIX U CIIOXKHBIX

mpo0jaeM  3KOHOMHUKM M IOPUCIPYIEHLMNY,;
BBIJIEISATD METO/BI rOCYAapCTBEHHOIO
PEryIMpoBaHuUs 9KOHOMUKH, MPUMEHATh
MIPUHIUITBL u HOPMBI, perynupymomnme
MPEANPUHUMATENbCKAE W TOCYIJApCTBEHHBIE

OTHOUIECHUS; IPOBOAUTEL aHAJIM3 YIPABICHYECKOH
CTpPaTEruu - CUIIBHBIX U CJIa0BbIX CTOPOH, ACIOBBIX
Ka4ecTB U JMAEPCKUX CHOCOOHOCTEN MEHemKepa;
BbIpa0aTHIBATh a/IeKBAaTHbIE MEXAHU3MbI PEILICHUS
BO3HMKAIOIINX NPOOIIEM;

- PCAJIM30BbIBATH IOCHHOCTHU MOpaJIbHOT'O

corruption model of behavior of students and a
public atmosphere of rejection of corruption, the
formation of an active civil position of
Kazakhstanis in the fight against corruption and
legislation in the field of combating corruption;

- the main patterns of functioning of living
organisms, ecosystems of various levels of
organization, the biosphere as a whole and their
stability; the main patterns of interaction between
the components of the biosphere and the
environmental consequences of human economic
activity, especially in the context of intensification
of nature management.

Be able to:

- to have such skills in the field of education that
will form a broad integrated, objective and
creative approach to the discussion of the most
acute and complex problems of economics and
jurisprudence; identify methods of state regulation
of the economy, apply the principles and norms
governing business and government relations;
analyze the management strategy - strengths and
weaknesses, business qualities and leadership
abilities of the manager; develop adequate
mechanisms for solving emerging problems;

- realize the values of moral consciousness and
follow moral standards in everyday practice; to
work on raising the level of moral and legal
culture; use spiritual and moral mechanisms to
prevent corruption, analyze the situation of
conflict of interest and moral choice;

- to have such skills in the field of education that
will form a broad integrated, objective and
creative approach to the discussion of the most
acute and complex problems of ecology,
environmental protection and life safety;

- apply the acquired knowledge to solve practical
problems in innovative development.

According to the results of training, a bachelor
should have the skills to:




JeHrelliH apTThIpy OOWBIHIIA KYMBIC iCTey;
cplbaiiac KEMKOPIBIKTBIH ajblH  aJyJblH,
MYJIenep KaKTHIFBICBI MEH MOPAJbIBIK TaHIay
XKargalblH TalnAaydblH pyXaHH-aJaMTepLIiTiK
TETIKTEPIH KOJIJIaHy;

- SKOJIOTHSHBIH, KOpIIaFaH OpTaHbl KOPFayAbIH
KOHE TIPIILTIK KayilCi3AiriHiH HEFYpIbIM OTKIp
KOHE KYpIelli MocelenepiH TalKbulayFa KeH
KCIIeH i, OOBEKTHUBTI JKOHE IIBIFAPMAIIBLIBIK
KO3KapacThl KaJIBIITaCTHIPATHIH OKBITY
caJlacbIH/Ia OCBIH/IAl IaFpuIapra ue 0oy,

- ayraH OLTIMJIEPIH WHHOBAIMSUIBIK JIaMyIarbl
MPAaKTUKANBIK ~ MIHACTTEepJi  IIenry  YIIiH
KOJIIaHy.

Okbimy Homudicenepi 0OoibiHWIA OaKanasp
Kenecioeil 0azovlLnapza ue 60ayvl Kepek:

- KOCIIKEpIIK KbI3METTE IIOH OOWBIHINA alFaH
OuTiMIIepiH Taljanany, SKOHOMHKAIBIK KOHE
KOCITIKEpITIK  KaThlHACTAp MeEH ToyeKemJIep/i
Tannay; SKOHOMHKAJla OH HOTWXKENepre Kol
KETKI3y MaKcaThlHIa KYKBIKTBIK HOpMajap.Ibl
malmanany; OWIIIKTI yCTam TYypy >KOHE THIM/II
KOITOACIIIbIFa COMKEC KaFIali bl KAIBITITACTBIPY;
0acKapymbUIbIK ~ YCTaHBIMABI  KaJIBIITACTBIPY
JKOHE TIIETTiM KaObliaay;

- ceI0aiyiac KEMKOPJIBIKKA KAapChl MOACHUETTI

KETUAipy; MyIenep KAKTBHIFBICHI
KarIalbIHIaFbl IC-OpEKeTTED;
-Kocion KBI3METTE KaKeTTi apHabI

KY3BIpeTTepAl KOJNJIaHy, COHIAW-aK FBUIBIMH,
TaJaMaliblK, CTaTUCTUKAIBIK €CeNTepAl OKY
KOHE  MHHOBAUMSUIBIK ~ AaMyabl  Oaranay
o/licTepiH MEHTepy.

CO3HaHHuA U CICA0BATH HPABCTBCHHBIM HOPpMaM B
HOBCCI[HCBHOﬁ IMPAKTHUKCE; pa60TaTL Hag
IMOBLINICHUEM YPOBHA HpaBCTBCHHOﬁ u HpaBOBOP'I

KyJIbTYpHI; 3a/1eiicTBOBaTh ITyXOBHO-
HPABCTBEHHBIE = MEXAHU3Mbl  IPEIOTBpAILECHUS
KOPpYIILIMK, aHalW3a CHUTyallud KOH(QIIMKTa

HWHTEPECOB U MOPAJILHOTO BHIOOPA;

- WMEThb Takue yMEHHS B 00JacTd oOydeHwus,
KOTOpBbIE COPMUPYIOT IIMPOKHIH KOMILICKCHBIMU,
OOBCKTUBHBIM M  TBOPYSCKHH  IOAXOJ K
00CYXJICHHI0O HauboNee OCTPhIX U  CIIOKHBIX
po0JIeM IKOJIOTHH, OXPAHBI OKPYXKAOIIEH Cpebl
1 0E30MMaCHOCTH YKU3HEAESITEIbHOCTH;

- IPUMEHSATHh TOJTYYCHHBIC 3HAHUS JJIs PEIICHUS
MpPaKTUYECKUX  3aJad B  HMHHOBAIIMOHHOM
pa3BUTHH.

Ilo pezynomamam oOyuenus 6axkanagp 00Jxcen
ob1a0amv HaBLIKAMU:

- HCIOJB30BaHUS TMONYYEHHBIX 3HAaHUM 110
IpeaMery B HpEeAPUHAMATENBCKON
JIEATENbHOCTH;  aHauu3a DOKOHOMUYECKUX U

NPEANPHUHAMATENECKAX OTHOIICHUHA W PHCKOB;
UCIIONIL30BAHUS TMPAaBOBBIX HOPM B IENAX
JOCTHDKEHUSI TIOJIOXKHUTENBHBIX  PE3yabTaTOB B
9KOHOMHUKE; yAepKaHUS BIIACTH u
(hOpMHPOBaHUS COCTOSIHUS, COOTBETCTBYIOIIEMY
s pexTnBHOMY Tuaepy; (dhopMHUpOBaHUS
YIIPABJICHUECKOMN TIO3UIINH U TIPUHSTHS PEIICHUS;

-COBEpPIICHCTBOBAHHS AHTUKOPPYIIIHOHHOH
KyJIbTYpHl; IEHCTBUS B CHUTyallMH KOH(IMKTA
HMHTEPECOB;

-IPUMEHEHUSI  CHCHUANBHBIX  KOMIICTECHIINH,
HE0O0XOIMMBIX B pohecCHOHATBHOM
JeATeTbHOCTH, a TakKke YTEHHE Hay4YHbIX,
AQHAJUTHYECKHX, CTATUCTUUECKUX OTYETOB H

BJIaJCTh METOAAMHM OICHKM HWHHOBAIIMOHHOI'O
Pa3BUTHS.

- use of acquired knowledge on the subject in
entrepreneurial activity; analysis of economic and
business relations and risks; the use of legal norms
in order to achieve positive results in the
economy; retention of power and the formation of
a state corresponding to an effective leader;
formation of a managerial position and decision-
making;

- improvement of anti-corruption culture; actions
in situations of conflict of interest;

- application of special competencies required in

professional activities, as well as reading
scientific, analytical, statistical reports and
owning methods for assessing innovative

development.




KK(O)T
2203
PK(R)Y
a 2203
PK(R)L
2203

ITon aTayel: Kociou ka3ak (opbic) Tini

Kpenut canbi: 3

IpepexBusnrrep: Kazak (opsic) Timi.
IpepexBuszntrep: KocinTik KOMMYHHKAaTHUBTIK
JaFIbLIap KETUIIPUICTIH OCSHIHIK TOHIED.
Monai oky makcarel: Kazak (opwic) TimiHIe
KapbIM-KAaThIHAC JaFAbUIAPBIH  KaJBIITACTHIPY,

ceiley  HaFdpulapel  MEH  JIaF[blIapbiH
KeTUaipeni, LIBIFApPMaIIbLIBIK-
WHTEIUIEKTYaJJIBIK JIMHTBUCTUKAIBIK
KaOinerrepin KOHE KOMMYHHKATHUBTIK
MIHJETTEpII JIMHTBUCTHKANBIK KypalJapMeH

mienry, MOTIHII Tanjgay JKoHe aybi3lla JKOHe
*a30balma KapbIM-KaTblHAC YIIIH TOHJIK JKOHE
TUIMIK OLTiM KyHeciH mnaimanaHy KaOiuaeTiH
JTAMBITAJIEI.

Kbickama masmyHbl: bonamak mMamaHabsl 63
MaMaHIGLIFbl OOMBIHINIA COMJIECE aJIAThIH >KOHE
mikip OUTAipe ajaThiH JIeHre#ae KaciOu Tinme
JKYMBIC icTeyre yhpery. bitiMm Oepy mpomecinme
T JaFAbUIapblH, OHBIH (QYHKUIHSIApbl MEH
3aMaHayW HOpMajapblH, apHaWbl IUCKYPCTHIH
epEeKIIeTTIKTePiH, colneyain 6apibIK OuTiM Oepy,

KociOM JKOHE FBUIBIMH-KOCION —caramapbliHaa
TUIMIK  Kypangapipl YThIMIBI Taiiaiany sl
MEHTepy.

Ocbl NI OKBIFAH CTYJAEHTTEP:

biny kepex:

- Kazak (OpbpIC) TUTIHAE KOCIOM TepMHUHICPII
ayJaapy JKoHe JKacay epeKIIeNiKTepi.

Icmeii boiny kepex:

- KociOM MOTIHIII THIHAAY XOHE AaKMapaTThIH
Ma3MYHbI MEH TaKbIPbIObIH TONBIK TYCIHY;

- CHUTyalUWsUIBIK  cyx0ar OapbiChIHOa €3
OWNapBIHBIH ~ Ma3MyHBIH ThIHIAH  OTBIPHIIN,
OHTiIMeNeCyIIiHiH Kocion TaKBIPBIITAFbI
CYpaKTapbIH TYCIHY JKoHE Kayan Oepy;

- KociOM  JneHreize ceiiyecy, OCBI  Co3
TipKecTepiH OalIaHBICTHIPY JKHE EpKiH Coley;

Haszpanne qucnunumabl: IIpogeccnonaabHbIH
Ka3axXCKMi (PyccKMii) A3bIK

KoumuecTBo kpenura: 3
IpepexBusuthl: Kazaxckuii (Pycckuit) s3bIk.

IHocTpekBU3UTHI: [Mpodunupyrommue
JIACLIUTIINHBI, npu HU3y4YEHUU KOTOPBIX
COBEPIIEHCTBYOTCS pod eCCOHATBHBIC

KOMMYHHKATHBHBIC HABbIKU.
I_Ie.]'ll) HU3yYCHUSA JUCHUIIJIMHBIC q)OpMI/IpOBaHI/IC

HABBIKOB OOIIEHUS Ha Ka3aXxCKOM (PyccKoM)
A3BIKE, COBCPHICHCTBYET pPCUYCBLIC HABBIKU U
yYMEHHUS, pa3BuBaer TBOPYECKO-
HWHTCIUICKTYaJIbHBIC JIMHI'BUCTHUYECKUEC
CIOCOOHOCTH u yMeEHHe pemarp
JIMHI'BUCTHYECCKNMHN CpeacrBaMu

KOMMYHHUKaTHBHBIE 3a1a41, AHAIN3UPOBATh TEKCT
U HUCHOJB30BAaThb CUCTEMY IPEAMETHBIX W
SI3BIKOBBIX 3HAHMWA JUIsI YCTHOM W ITMCBMEHHOU

KOMMYHHKaIUH.
Kparkoe conepxanme:HayuuTs omnepupoBath
npodeccroHATLHBIM SA3BIKOM Oymytero

CHEeNHUaINCTa Ha YPOBHE, HA KOTOPOM OH MOXET
0o0ImaTbcs U BBIpAXKaTh MHEHHE B paMKaX CBOEH
npodeccur.  OCBOMTH  HaBBIKM  SI3bIKA B
0o0pa3oBaTeNbHOM TIpoliecce, ero (QyHKIuU U
COBpPEMEHHEIE HOPMBI, 0cobeHHOCTH
CHENHAIEHOTO TCKypca, paroHaIbHOE
HCIIONB30BaHME S3BIKOBBIX HHCTPYMEHTOB BO BCEX
00pa3oBaTeIbHBIX, npodeccrHoHaTbHbBIX u
Hay4HO-TIPO(€CCHOHANBHBIX cepax pedu.
CTyneHThbl, H3yYUBIINE JTAHHYI JAUCHUILIAHY,
JOJKHBI:

3namp:

- 0COOGHHOCTH  TepeBoja ©  CO3JaHUs
Mpod)eCCHOHANBHBIX TEPMHHOB Ha Ka3aXCKOM
(pycckom) sI3BIKE.

Ymempn:

- chmymath  npoecCHOHAIbHBIA  TEKCT U
MOJIHOCTBI0 TIOHMMATh COAEPKaHHE M TeMy

Name of the discipline: Professional kazakh
(russian)language

Credit volume:3

Prerequisites: Kazakh (Russian) language.
Postrequisites: Major disciplines, during the
study of which professional communication skills
are improved.

Purpose of the discipline studying: Formation of
communication skills in the Kazakh (Russian)
language, improves speech skills and abilities,
develops creative and intellectual linguistic
abilities and the ability to solve communicative
problems with linguistic means, analyze text and
use the system of subject and language knowledge
for oral and written communication.

Summary: To teach to operate the professional
language of a future specialist at a level at which
he can communicate and express an opinion
within the framework of his profession. To master
language skills in the educational process, its
functions and modern norms, features of a special
discourse, rational use of language tools in all
educational,  professional and  scientific-
professional areas of speech.

Students who have studied this discipline have
to:

Know:

- features of
professional terms
language.

Be able to:

- listen to a professional text and fully understand
the content and topic of the information;

- during a situational interview, understand and
answer the interlocutor's questions on a
professional topic, listening to the content of their
thoughts;

- communicate at a professional level, connect
these phrases and speak fluently;

translation and creation of
in the Kazakh (Russian)




- KociOM MOTIHIIK aKmapaTThIH Ma3MYHBIH aiTy,
THIHOAY HeMece OKy, ©3 MikipiH Oinaipy,
TOJBIKTBIPY, TAIICBIPMaap/Ibl OPbIHIIAY;

- KociOu omeOuerTepai Kazak (opbic) TiTiHIE
OKYy.

Okbimy Homudicenepi OoibiHWIA OaKanasp
Kenecioeil 0azovlnapza ue 60ayvl Kepek:

- TaHBIMJIBIK MaTepHaIIapIbl KOCciOM JeHrew/ie
OKY JKOHE ayaapy;

- Kocidm axmapar TmeH OasHaamanapbl
MOHOJIOTTap, IUalorTap TYpiHAE YCHIHY, TYpIi
CYpaKTap Heri3iHje KaXKeTTi aKmapaTThl ajy;

- KociOM Martepuaiiapabl ayaapy (pereHsusay,
TaHBICY), OJIAPJIbl UTEPY JKOHE Maiiianany.

UHpOpMAIHH;

- BO BpeMsl CHUTYallHOHHOTO WHTEPBBIO MOHUMATh
M OTBeYaTh Ha BONPOCH coOecemHHKa Ha
npodecCHOHAIBHYIO TEeMy, NPUCITYIIMBAACh K
COJEPKAHUIO CBOUX MBICTIEH;

- ob0martbcs Ha MNpo(EeCCHOHATBHOM YPOBHE,
CBSI3bIBATH JIaHHBIE (hpa3bl U CBOOOIHO TOBOPHTH;
- pacckasblBaTh cojepikaHue NpodeccHoHaTbHON
TEKCTOBOM WH(pOpPMAIMK, CIyIIaTh WIM YUTATh,
BbIpaXaTb CBO€ MHCHHEC, JOIIOJHATH, BBIIIOJIHATH
3aJla4u;

- 4uTaTh Npo(dECCHOHATBHYIO JHMTEpaTypy Ha
Ka3aXCKOM (PYCCKOM) SI3bIKE.

Ilo pe3ynomamam odyuenusn 6axanasp 00aIHceH
odnadams HagvIKAMU:

- YTCHUA )51 nepeBoia II03HABATCIbHBIX
MaTepuasoB Ha IpodecCHOHaTbHOM YPOBHE;

- NPETOCTaBICHUS npodeccHoHaTLHON
uH(popMaIlii M JIOKJIAJ0B B BHUJEC MOHOJIOTOB,
JIAJIOTOB, MOJTy4aTh HEOOXOIMMYIO0 HH(POPMAIIUIO
Ha OCHOBE PA3JIMYHBIX BOIPOCOB;

- mepeBoja MPodECCHOHATBHBIX MAaTEpUANIOB
(peuieH3MpOBaHUS, 3HAKOMCTBA), OBJIAJICHUS HMH
U VX HCIIOJNB30BaHMUSI.

- tell the content of professional textual
information, listen or read, express your opinion,
supplement, perform tasks;

- read professional literature in Kazakh (Russian)
language.

According to the results of training, a bachelor
should have the skills to:

- reading and translation of educational materials
at a professional level;

- providing professional information and reports
in the form of monologues, dialogues, obtaining
the necessary information based on various issues;
- translation of professional materials (reviews,
acquaintances), mastering them and using them.

KBShT
2205
POIlYa
2205
PFL
2205

ITon aTaysbl: Kocion 6arbITTaNFaH 1IET TTi

KpeauT canbi: 3

IIpepexBusutrep: Kazak (opbIc) Tifi.
IpepexBusnrrep: KocinTik KOMMYHUKATHUBTIK
TaFabUTAp KETUTAIPUTCTIH OCHIHTIK TTOHAEP.
Ionai oxky Makcarbl: meT  TiTIHAETI
TEPMUHOJIOTUSHBI  KOJJIaHA OTBIPBIN, CyIep-
0a3abpIK CTaHIApTTay JIeHTeiiH/Ie
MOJICHHETapaIbIK, KOMMYHUKATHUBTIK
KY3BIPETTUTIKT] KaJBIITACTBIPY, SPTYPIIi KapbIM-
KaTbIHAC JKaFrJaiapblHIa 63 OWJIaphiH OUIIIpY
VIIIH IIeT TUTIH OKBITY, 3€pPTTENTeH Kociou
TaKpIPHINITAP MICHOEPIHJE JIEKCHKAIBIK JKOHE
IrPaMMAaTUKAIBIK JTAFABUIAP.IBI KATBIITACTHIPY.
Kpickama mazmysbl: [IoHzi oKpITY O6apbIChIHA

Hazsanue nucuunimubl: IlpodeccnonanbHo-
OPUEHTUPOBAHHBIN MHOCTPAHHBIN A3BIK

KoaunuecrBo kpeaura: 3
IIpepexBusuThi: THOCTpaHHBIN S3bIK

ITocTpekBU3UTHI: [Ipodumpyromie
JUCIIATLTIHEI, pH W3Y4YEHUHU KOTOPBIX
COBEPIIIEHCTBYIOTCS poeccuoHaIbHBIC

KOMMYHHUKAaTUBHBIC HABbIKHA

Lear wu3yyeHHs] AUCHUILUIMHBI: BBICTYHAeT
¢dhopmupoBaHue MEKKYJIbTYPHOH,
KOMMYHUKAaTUBHOH KOMIIETEHLIMM Ha YpOBHE
cynep-0a30Boit CTaHJAapPTH3ALUH c
UCIIOJIb30BAHNEM TEPMHUHOJIOTHUH Ha

HWHOCTPAHHOM A3BbIKC, 06yquHe HWHOCTPAHHOMY
A3BIKY JJI BBIPpAXXCHUSA CcOOCTBEHHEIX MEBICICH B

Name of the discipline: Professionally-oriented
Foreign language

Credit volume:3

Prerequisites: Foreign language

Postrequisites: Major disciplines, the study of
which improves professional communication
skills.

Purpose of the discipline studying:is the
formation of intercultural, communicative
competence at the level of super-basic
standardization using terminology in a foreign
language, teaching a foreign language to express
one's own thoughts in various communication
situations, the formation of lexical and
grammatical skills within the framework of the




OUTiIM  aJIylIbl aJfaH TUIAIK  JaFdbUIapbIH
MaMaHAaHJBIPBUIFAH  MOTIHIEPAl  3epJeney
apKbUIBl  OekiTeni, CoOHAal-aKk Te3aypycCTh

apHaiibl TEPMHUHOIOTHUSAMEH apTTHIPAIBI.

Ochl MOHAI OKbIFAH CTYEHTTEP:

biny kepex:

- 3epPTTEJICTIH OarbIT caJiachIHIa
TEPMHUHOJIOTUSTHBI KOJIIaHY epeKIIeNiri;
-FBIIBIMH MOTiHIE KOJITaHBLIATHIH
TPAMMATHKAIBIK ~ KYPBUIBIMIAPABI  KOJNJIAHY
epexenepi;

- KociOM KapbIM-KaThIHAC CajlachIHAAFbl 63
KO3KapacChIHBI3/IbI Oenrineyre MYMKIiHIIK
OeperTiH opTYpil JIEKCHKAJIBIK QIICTep MeEH
KITHILENep.

Icmeii biny Kepek:

- ajJFaH JaraplIapblH aybl3lla KOHE jkasOalia
TUIAE KOJIaHy;

- TEPMUHOJIOTHSUIBIK  KaTapJaH  TEPMHUH/II
Ta{ay;

- TaKBIPBINTHIK MOTIHAEPAI AYPHIC ayaapy JKOHE
KYPacCTBIpY.

Okbimy Homudicenepi OoiblHWIA OaKanasp
Kenecioeil 0azovlnapza ue 60ayvl Kepek:

- OepiiareH cajaza  TEPMHHOJOTHSIIBIK
MUHUMYM/IBI €PKiH MTalijanany;

- JKaNmmbl KOCINTIK OaFbITTaFel MOTIHAEPAl OKY,
aymapy kaHe OiniM Oepy;

- IIETENIIK MaMaHIapMeH Oepinrex
TaKpIPBIITap OOWBIHIIA KAPHIM-KAaTHIHAC.

Pa3IMYHBIX CHTyalUsX OOIIeHHUs, (OPMUPOBAHHE
JIEKCUYECKUX W TPaMMAaTUYECKUX HABHIKOB B
paMKax U3y4eHHBIX MPOPECCHOHANBHBIX TEM.

Kparkoe coagep:kanme: 3a Bpems 00ydeHUs

JTUCLUIINHE oOyyJarommiics 3aKpeIuIsieT
nproOpeTeHHBIE  SI3BIKOBBIE  HABBIKM  4epes
U3y4YeHHE CIEe[HaIM3UPOBAHHBIX TEKCTOB, a
TaKKe€ YBEIMYMBAET Te3aypyc CIUIUATbHON
TEPMUHOJIOTHEH.

CTyaeHTbl, U3y4YHMBIINE JAHHYI0 JAUCHHUILIHHY,
JOJKHBI:

3namop:

= CHCHI/I(bI/IKy HCIIOJIb30BaHUA TCPMHUHOJIOTUUU B
cdepe u3yuaeMoro HarpaBJICHUS;

= mpaBujia HCIHOJIB30BaAHUA T'paMMAaTUYCCKUX
CTPYKTYP, UCIOIB3yEMBIE B HAYYHOM TEKCTE;

- pa3HOOOpAa3HBIE JIEKCHUECKHE MPUEMBI M KIUIIIE,
MO3BOJISIIONIME 0003HAYNTH CBOKO TOYKY 3pPEHUS B
chepe npodecCHOHATBHOTO OOIICHHMS.

Ymemp:

- TPUMEHATH TONyYeHHbIE HABBIKK B yCTHOW U
MHUCHMEHHOH peun;

- OTOMpaTh TEPMHH CpEOd TEPMUHOIOTHIECKOTO
psna;

- TpaBUIBHO TIEPEBOAWTHD W
TEMaTHYECKHE TEKCTHI.

Ilo pezynomamam odyuenusn oaxanagp 00aHceH
oonadams HaGbIKAMU:

-CBOOOTHOT'O WCIIOTTB30BaHUS
TEPMUHOJIOTUYECKOTO0 MHHHMyMa B 3aJaHHOU
00J1acTH;

- YTeHHWs, TepeBoja W O00pa3oBaHHS TEKCTOB
o6miernpodeccCHoHATHHOTO HATPaBJICHNUS;

- o0IIeHusl Ha 3a/JaHHBIE TEMBl C HHOCTPAHHBIMU
CHETHATNCTAMH.

COCTaBJIATH

studied professional topics.

Summary: During the course of learning the
discipline, the student consolidates the acquired
language skills through the study of specialized
texts, and also increases the thesaurus with
specialized terminology.

Students who have studied this discipline have
to:

Know:

- the specifics of the use of terminology in the
field of study;

- rules for the use of grammatical structures used
in a scientific text;

- a variety of lexical devices and clichés that allow
you to indicate your point of view in the field of
professional communication.

Be able to:

- apply the acquired skills in oral and written
speech;

- select a term among the terminological series;

- correctly translate and compose thematic texts.
According to the results of training, a bachelor
should have the skills to:

-free use of the terminological minimum in a
given area;

- reading, translation and education of general
professional texts;

- communication on given topics with foreign
specialists.




MKEU
1202
GUEP
1202
GSEG
1202

IIon araybl: MeMileKkeTTiK KbI3MeTTEp KJHe
3JIEKTPOH/BI YKiMeT

Kpenut canbl: 5
IIpepexkBusuTTEp:
Oarapiaamacsl.
MocTpexBu3nTTEP: MEMIICKETTIK KBI3MET,
aKIapaTThlK KOMMYHHUKAIMSJIBIK — KbI3METTED,
AXIapaTThIK Kayilci3IikK.

IMoHai OKBITYABIH MaKcaThI: a3amMaTTapMeH
JKOHE YHBIMIapMEH e3apa IC-KUMbBLI Ke3iHJIe JIe,
BEJOMCTBOAPAIBIK JKOHE OHIpapasblK e3apa ic-

«HpopmaTukay MeKTer

KUMBLIT Ke3iHae ne aKIapaTThIK
TEXHOJIOTHUAIapAbl Haﬁl[aﬂaHy}:[af bl cariajibl
e3repicrep eceOiHEH MEMJIEKETTIK OWITIKTIH
aTKapyIlbl OpraHbIHBIH KYMBIC icrey

THIMJIUIIMIH apTTRIPY cajachlHAa CTYISHTTEPIE
JKYyHenm OLTIM MEH JafFabUIapabl KaJIbIITaCThIPY.
Kpickama  Ma3MyHBI:  KOCIOPBIHAAPIIBIH
aKMapaTTHIK-TEXHOJIOTHSJIBIK CEKTOPIIapPBIHIaFbI
aca MaHBI3IBI OPBIHIAAPAA KU1 KE3ICCETIH JKOHE
e3repicrepre oKeMm COKTBIPATHIH AKIApaTTHIK
JKy#enep MeH KOMIThIOTEPITIK JepeKTep 0a3achiH
MaifanaHa OTBIPBIN, CTYAEHTTEPHIiH JKEKe
KBI3METTEpre JKoHE aWKBIHABIKKA KaTBICTHI
OUTiMAEpiH KaJBIITACTBIPY, AKMapaTThl CaKTay
KOHE TYPJIEHAIPY.

Ochbl NOHAI OKBIFAH CTYAEHTTEP:

biny kepex:

- MeMJIeKeTTiK OacKapyablH epeKIIeNniKTepi,
TEXHOJIOTHSIIAPEl MEH MOJIENBIEPiH;

- MEMIICKETTIK KBI3METTEpiH Typiepi
KacHeTTepiH;

- MEMJIEKETTIK KbI3MET KOPCETYAl YHBIMIACTRIPY
Heri3/iepi Typajisl 3aHHAMAJIAPBIH;

Icmeii 6iny kepex:

- MEMJICKETTIK KbI3MET KepceTy TopTidiMeH
KYMEIC iCTeY;

- MEMJIEKETTIK KBI3METTEePIiH MaHbI3IbLTBIFBIH
AHBIKTAY;

MCH

Hassanue aucuumiunbl. [ocynapcrBeHHbIe
YCJIYI'H U 3JICKTPOHHOE MPABUTEIHCTBO

KoauuecTBo kpeaura: 5

ITpepekBU3UTHI: ITxonbpHBII Kypc
«UudpopmaTukay.
IHocTpekBU3UTBI: ] OCy1apCTBEHHAS ciyx0a,

WudopMalmoHHO KOMMYHKAallMOHHBIE — YCIIYTH,
HNudopmanmonnas 6e30macHOCTb

Heanr u3ydyenuss aucuumianibl: GopmupoBanue
y CTY/ICHTOB CHCTEMHBIX 3HAHUH W HABBIKOB B
obyactu TTOBBIIIEHUS 3G PEKTUBHOCTH
(YyHKIIMOHUPOBAHUST HUCIIONHHUTEILHOTO OpraHa
rOCYJapCTBEHHON BJIACTU 32 CYET KayeCTBEHHBIX
W3MEHEHUI B HMCIONB30BaHMHM MH()OPMAIMOHHBIX

TEXHOJIOTMM Kak TIpU  B3aUMOJACHUCTBHH  C
rpaXJaHaMH W OpraHu3alWsMH, TaK H IIpU
MEXBEIOMCTBEHHOM u MEXPETHOHAIBHOM
B3aUMOJICHCTBUMU.

Kparkoe coaep:kanue: DopMUPOBAHUE Yy

CTYJEHTOB 3HaHWN B OTHOIIEHWH YACTHBIX YCIYT
u OYEBHUIHOCTH c WCIIOJIb30BaHUEM
WH(POPMAITMOHHBIX CHCTEM W KOMITBIOTEPHBIX 0a3
JaHHBIX,  KOTOpbIE  HYacTo  MPHUBOIAT K
BO3HMKHOBEHUIO W M3MEHEHHSIM, HAXOAAIIIMCS B
0c000 BaXHBIX MecTax B HWH(OPMAIMOHHO-
TEXHOIIOTUYECKHX  CEKTOpax  MPEeANpHUSITHIA,
XpaHeHHe U peodpa3zoBanre HHGOPMAIIHH.
CTyneHThbl, M3yYUBIINE JTAHHYI0 AUCHUIIHHY,
JOKHBI:

3namy:

- cmemuduKy, TEXHOIOTHHU U
rOCyIapCTBEHHOTO YITPABIICHHUS,

- BUJIBI U CBOWMCTBA TOCYAAPCTBEHHBIX YCIIYT;

- 3aKOHOJATENBCTBO OO0 OCHOBaX OpTaHW3AIUU
MIPEOCTABICHUS TOCYIaPCTBEHHBIX YCIIyT
Ymemy:

- OIEPUPOBATH TIOPSIKOM TOCYCIIYT;

- ONpEENsTh 3HAYMMOCTh TOCYCIYT;

- aHAJIM3UPOBATH METOJIBI OIIEHOK TOCYCIIYT;

MOJIETH

Name of the discipline: Government services
and e-government

Credit volume: 5

Prerequisites: School course «Informatics».
Postrequisites:Public service, Information and
communication services, Information Security.
Purpose of the discipline studying: the
formation of systematic knowledge and skills in
students in the field of improving the efficiency of
the executive body of state power due to
qualitative changes in the use of Information
Technologies, both in interaction with citizens and
organizations, and in interdepartmental and
interregional interaction.

Summary: formation of students ' knowledge
about individual services and transparency,
storage and transformation of information using
information systems and computer databases,
which often occur in the most important places in
the information and technological sectors of
enterprises and lead to changes.

Students who have studied this discipline have
to:

Know:

- specifics, technologies and models of public
administration;

- types and properties of public services;

- legislation on the basics of organizing the
provision of public services

Be able to:

the ability to analyze the relationship of economic
operate with economic concepts;

- operate with the order of public services;

- determine the importance of public services;

- analyze the methods of evaluation of public
Services;

According to the results of training, a bachelor
should have the skills to:

- possession of technologies, techniques that




- MEMJICKETTiK KpI3METTepAi Oaranay oIicTepiH
Tangay;

- MEMJICKETTIK KbhI3MET KOPCETy MOHUTOPHHIIH
KYPri3zy.

Okbimy Homudicenepi OoiibiHWa Oaxkanagp
Kenecioeil 0azovlnapza ue 60ayvl Kepek:

- JKEKe JKOHE 3aHJbl TYJIFalapra MEMIIEKETTiK
KbI3MET  KepceTyldi  KaMTaMmachl3  €TETiH
TEXHOJIOTUsIIapAbI, TOCUIAEPi MEHTEpY;

- MEMJICKETTIK OacKapy cajachlHAa 3aMaHayu
TEXHOJIOTUSIIAPIbI KOJITAHY MYMKIHIIT1.

- TPOBOIUTH MOHUTOPUHT
rOCYJIapCTBEHHBIX YCIIYT.

1o pe3ynomamam odyuenus dakanasp 00x4cen
ob1a0ams HABLIKAMU:

- BIIQJICHUE TEXHOJIOTHSIMH, IPUEMaMHU,
00eCTIeUNBAOIMMH OKa3aHUE rOCYIapCTBEHHBIX
ycayr GU3NYECKUM U FOPUIMYSCKUM JIUIAM;

MpeaoCTaBJICHUA

- CIIOC O6HOCTB OpHUMECHATH COBPCMCHHBIC
TEXHOJIIOTUU B cdepe  TOCYAapCTBEHHOIO
YIIpaBIICHHUS.

ensure the provision of public services to
individuals and legal entities;
- the ability to apply modern technologies in the
field of public administration.

ZhDM
2204
MLR
2204
MPD
2204

IIon araysl: Keke namy moay.ri
(akaieMusJIBIK Ka3y,
Ju3aiinepJik oiinay)

KpenuT canbl: 4
IlpepexBusnrrep: Kazax (opsic) Timi. Ller

timi.Kocion  kasak  (opeic) Timi.  Kaciou
OarpITTaFaH MIET T
IMocTpexkBU3UTTEP: Monynpai  3epueney

Ke3iHe aJIbIHFaH OUTiM KociOW MpaKTHKaZaH oTy
KOHE IUIUIOMABIK JKYMBICTBI/’KO0aHbBI OpBIHIAY
Ke31H€e KOJAaHblIabl.

IIonai oKy MakKcaThl: CTYAEHTTEpIiH FHUIBIMH
KYMBICTapAarbl OWIAapbIH KBICKAIUA JXOHE KOJ
XKEeTIMII  TypAe JKeTkize Oury KaOumeriH
KaJbIITaCTBIPy, MNaiJalaHylIbIHBI — TYCIHYTE,
OHBIH MACeNIeCiH TyciHyre, Oamama mIenriMaep
TabyFa KOMEKTECETiH HaKTBl MocemenepIi
ey IiH 9/1iCi MEH MPOLECiH KOIAaHY.
Kpickama ma3mynsbi: [lorni oKy OapbiceiHma
CTYINeHT MOAydbaep OoiWbpIHIIA OemiMaepadi
MEHTepeIi:

1."Akademuanvix sncazy' mooynininy 601imi (2
Kpeoum) ocbl MOAYIIbA1 3eplesey CTYICHTTepre
FBUIBIMHM  JIEpEKKOpJIapJlaH akmapaT i3feyre,
MOTIHAEpAlI TaljayFa JkoHe pedepaTrayra,
aKaJEeMISUIBIK, JKa3yAblH 9PTYPII KaHpJapbIMeH

Ha3zeanue moayJisi: MoayJ/ib TMYHOCTHOIO
pa3BuTusa (AkageMu4ecKoe MMCbMO,
Jn3aiiH MbpILLJICHHUS)

KoauuyecTBo kpeaura: 4

IIpepexBusuthl: Kazaxckmii (Pycckuii) s3BIK.
MHocTpansbi A3BIK. [IpodeccronanbHbII
Kazaxckuh(pycckuii) s3bIk. l[IpodeccronansHO-
OpUEHTUPOBAHHBIA NHOCTPAHHBIN S3BIK.
IHocTpexkBu3nTHI: 3HAHUS, MOJNY4YEHHBIE IIPU
U3y4YeHUU MOJYJIS, UCTIOJIB3YIOTCS npu
IPOXOXKIECHUHU TPOPECCOHANBHON MPAKTUKU U
BBITIOJTHEHU Y TUTUIOMHOM paOOTHI/TIPOEKTA.
Heasbro U3y4YeHHUsI AMCHMIIIMHBI
(opMHUpOBaHHE y CTYIEHTOB YMEHHs W3JIarath
MBICIM B HaydHbIX palOoTax B CXKaTol u
JOCTYHHOH ¢opMe, HCIONIb30BATh METOH H
MIPOLIECC PEIICHUs] KOHKPETHBIX 3ajad, KOTOPBIH
IIOMOTaeT MOHSAThH IMOJb30BATENS, OCMBICIUTE €r0
podieMy, HalTH aJbTEPHATUBHBIEC PEILICHHS.
Kparkoe conep:xanue: B nponecce uzyueHus
JUCLUIUIMHBI CTYIAEHT OCBAaMBAaeT paslenbl IO
MOZYJISIM:

1. Pazoen mooyns «Axkademuueckoe nucomo» (2
Kpeouma)VI3yueHrue NAHHOTO MOAYJS IO3BOJUT
CTYAEHTaM OCYLIECTBIATh MNPOPECcCHOHANBHYIO
JEeATEIIbHOCTD, CBSI3aHHYIO c MTOUCKOM

Name of the discipline: Personal development
module (Academic writing, design thinking)

Credit volume: 4

Prerequisites: Kazakh (Russian) language.
Foreign language. Professional Kazakh (Russian)
language.  Professionally  oriented  foreign
language.

Postrequisites: The knowledge gained during the
study of the module is used during the passage of
professional practice and the completion of a
thesis / project.

Purpose of the discipline studying: the
formation of students' ability to express thoughts
in scientific papers in a concise and accessible
form, to use the method and process of solving
specific problems, which helps to understand the
user, comprehend his problem, and find
alternative solutions.

Summary: In the process of studying the
discipline, the student masters the sections by
modules:

1. Section of the module ""Academic Writing"* (2
credits) The study of this module will allow
students to carry out professional activities related
to searching for information in scientific
databases, analyzing and summarizing texts, and




KYMBIC icTeyre OaiIaHbICTHI K9CI0M KBI3METTi.
2. "Oinay ousaiinot” mooyninin oenimi (2
Kpeoum)ocbl MOIYJbIi 3epTTey CTYICHTTepre
AQHAJUTUKAJBIK, MIBIFAPMAIIBUIBIK, CBHIHH YKOHE
WHTYUTHBTI OWMJIayAbl MEHTepyre MYMKIHAIK
Oepeni.

Ochbl MOHI OKbIFAH CTYEHTTEP:

biny kepek:

- Kazipri akmapaTThIK KEHICTIKTErT MOTiHIepil
AQHAUTUKAJBIK OHACYIIH MakKcaTTapbl MeH
MIHJIETTED];

- FBUTBIMH K9HE K9ciOM MIiHJETTEep/Ii ey YIIiH
KQXKETTi 9pTYpJIi KO3ACP/ICH albIHFaH aKIapaTThl
Taly, OaraJiay JKoHe Nakianany;

- OPTYpPJIi JKaHpJapAa KYPri3UIreH FhUIBIMU
JKOHE KOJITaHOATIBI 3epTTEYJEpIIiH, aKIapaTThl
1371y JKOHE TaJlJIay HOTHXKEIEPIH peciMey;

- FBUIBIMH 3€pTTey Macereci OOWBIHINA 9pPTYPIIi
aKmapaT Kes3JepiHiH Ma3MYHBIH CalbICTBIPY,
aBTOpPJAP/BIH IMIKIPiH CBIHU TYPFBIJIaH Oaranay;
- maesIapabl Kypy JKoHE menriMaepai Tady yuria
MU3aMHEPITIK OWJIAyABIH HETI3rl MPUHITUIITEPI
MEH MOJICThACPiH TaOBIHBI3;

- 63 HJISSUTAPbIH JYPHIC YHBIMIACTHIPHITI, OJIap;Ibl
HaKTBI JKOHE CEHIMII TYpAE HETI3NEHI3 JKOHE
OUAipiHi3, COHBIMEH KaTap 3epTTey HOTHXKenepi
MEH  9O3ipJeHreH  MIemMAEPAiH  cayaTThl
MPE3EHTANUSACHIH JTAbIHIAHbI3.

Icmein oiny kepek:

- FBUIBIMU, FBUTBIMU-TEXHUKAJIBIK JKOHCFBUIBIMU-
TaHBIMAJI MOTIHJEPTe CTHIMCTHKAIBIK TaJIay

KYPTisy;
- KociOM  akmapar  camackl  MOTIHIHIH
CTHUIINCTUKANBIK JKOHE MKAHPIBIK OaillaHBICBIH
aHBIKTAY;

MOTIHIEP/IiH CTHIIb DIIEMEHTTEPiH OOJIEKTeHI3;

- MOTIHT€ CEMAHTHKAJBIK TANJAy KYPridy *KoHE
OHBIH KIIIT CO3JIepiH OOJeKTey;

- ceilyiey MOHEPJIUTITiHIH KYpallapblH aHBIKTAY;
- MOTIHJEpJiH Ma3MYHBIH aHHOTAIWsIIap,

uHbopManMu B HAy4YHbIX 0a3zaX JaHHBIX,
aHaIU30M U pedepupoBaHUEM TEKCTOB, PabOTOH C
Pa3IMYHBIMH KaHPaMH aKaJeMHUYEeCKOro MUChMa.
2. Pazoen mooyna «/lusaiin mutunenusn» (2
Kpeouma)I3yueHrue TaHHOTO MOMAYJS TMO3BOJUT

CTyJI€HTaM OBJIAJIETh AHAJTUTHYECKHM,
TBOPYCCKHUM, KPUTHYECKUM W HHTYUTHBHBIM
MBIIIJIICHU EM.

CTyneHThbl, M3yYUBIINE JAHHYI0 JAWCUMILIHHY,
JOJKHBI:

3namop:

- LeNMd M 3aJa4d  aHaJIMTHYECKOM 00paboTKu
TEKCTOB B COBPEMEHHOM HWH(POPMAaIMOHHOM
MIPOCTPAHCTBE;

= HaXOJHUThb, OLICHUBATh u HUCIIOJIB30BAaTh
WHPOPMAIMIO W3  Pa3IUYHBIX  HCTOYHHKOB,
HEOOXOMUMYIO  JUISI  PEIICHWS HAYYHBIX W

npodeCCHOHANBHBIX 3ajaY;

- ohopMIIATh pe3yJibTaThl  IIOMCKA M aHaJIM3a

WHPOpPMAIK,  TPOBEJACHHBIX  HAYYHBIX |
NPUKJIATHBIX ~ HMCCIEJOBAHMH B Pas3iIMYHBIX
JKAHpax;

- COIIOCTABJIATE COACPIKAHHUE PA3HBIX MCTOUHUKOB
nHpopmarm o npobieme Hay4HOTO

HCCIICIOBAHMUSI, TTOABEPTaTh KPUTHUCCKON OICHKE
MHEHHE aBTOPOB;

- HAXOIWTh OCHOBHBIC TIPHHIMIIBI M MOZICITH
JM3alH-MBIIIUIGHUST JJIS  TeHepalud HuAeu u
MOWCKa pElIeHU;

- TPaBWJIBHO OpPraHW30BaTh COOCTBEHHBIC HJIEH,
SICHO W YOeTUTENFHO OOOCHOBBIBATH M BHIPAXKAThH
WX, a TAKKE IMOATOTOBKA TPAMOTHOW MPE3EHTAINN
pe3yIBTATOB WCCIENAOBAHUS W BBIPAOOTAHHBIX
peLIeHUH.

Ymemn:

- TPOBOAWTH CTHJIMCTUYECKUIN aHAIN3 HAYYHBIX,
HAyYHO-TEXHUYECKUX W  HAYYHO-TIOMYJISIPHBIX
TEKCTOB;

- ONpEeNeNsATh CTHIMCTHYECKYID U >KaHPOBYIO
MTPUHA]ICKHOCTh TEKCTA cepsl

working with various genres of academic writing.
2.Section of the module "'Design of thinking" (2
credits) The study of this module will allow
students to master analytical, creative, critical and
intuitive thinking.

Students who have studied this discipline have
to:

Know:

- goals and objectives of analytical processing of
texts in the modern information space;

- find, evaluate and use information from various
sources necessary for solving scientific and
professional problems;

- draw up the results of the search and analysis of
information, conducted scientific and applied
research in various genres;

- to compare the content of different sources of
information on the problem of scientific research,
to critically evaluate the opinion of the authors;

- find the basic principles and models of design
thinking for generating ideas and finding
solutions;

- correctly organize their own ideas, clearly and
convincingly substantiate and express them, as
well as preparing a competent presentation of the
results of the study and the solutions developed.
Be able to:

- conduct a stylistic analysis of scientific,
scientific-technical and popular science texts;

- to determine the stylistic and genre belonging of
the text to the sphere of professional information;

- highlight style-forming elements of texts;

- conduct a semantic analysis of the text and
highlight its keywords;

- to determine the
expressiveness;

- transmit the content of texts in the form of
annotations, abstracts, reviews;

- apply the possibilities of design thinking to solve
a wide range of issues and problems.

means of speech




pedepatrap, monynap Typiaae oepy;

- Mocerenep MeH MoceleNepAiH KeH ayKbIMbIH
ienry YILiH JIU3aitHepIIiK oinay
MYMKIHJIKTEPiH KOJIaHy.

Okbimy Homudicenepi OoiibiHWa Oaxkanagp
Kenecioeil 0azovlnapza ue 60yl Kepek:

- aKaJeMHSUIBIK MOTIHJI MMAFBIHAIBIK TaJAay

npodeccroHaTbHON HH(OPMAIINH;

- BBUACHATH  CTHJICOOpA3yHoIIUe
TEKCTOB,;

- TPOBOJWTHL CEMAaHTHYECKHH aHaIW3 TeKcTa M
BBIJICISITH €0 KIIOUEBBIC CITOBA;
-ONPECIATh cpeacTBa
BBIPA3UTCIIBHOCTH,

OJICMCHTHI

peueBoit

According to the results of training, a bachelor
should have the skills to:

- methods of semantic analysis of the academic
text;

- design techniques for communicative and critical
text analysis.

amicrepi; - TepelaBaTh CoOJEpXKaHUE TEKCTOB B (opme
- MOTIHAI KOMMYHUKAaTHUBTI JKOHE CBIHM | aHHOTalMH, pedepaToB, 0030pOB;
TaJaaybl )xobanay amicrepi. - IPUMEHSATh BO3MOXHOCTH JW3aWH-MBIILICHUS
JUISl pElICHHs] HIMPOKOrO CIEKTpa BOIPOCOB H
npobiem.
Ilo pe3ynomamam odyuenusn 6axanasp 00aHceH
odnadams HagvlKaAMU:
- IIPHEMOB CMBICIIOBOTO aHAJIN3a aKaJIeMUYECKOTO
TEKCTa,
- METOINK HHSaﬁHa KOMMYHHKaTHBHOI'O u
KPUTHYECKOI0 aHAJIN3a TEKCTa.
SMMM | Tlon aTaysr: SMM-MapkeTHHT Hazpanue qucrurmnael: SMM-MapkeTHHr Name of the discipline: SMM Marketing
2108/
SMMM Kpenutrepaeri kenemi ECTS- 6. Oo0bem B kpeguTax: ECTS-6. Credit: ECTS- 6.
S?\;IL(I\)/EI;K/I IpepexBu3uTTep MapKETHHT, . IpepexBu3nTHI: MapKeTHHT, Prerequisi'ge_s: Marketing: _ _
2108 CrpaTerusuibik MapKETHHT, mapkeTuHrTi | ITocTpexkBusuThl: CrpaTermueckuii MapkeTwHr, | Post requisites: Strategic Marketing, Marketing
backapy. VIIPaBJICHUE MAPKCTUHTOM. Management.

IToHmi OKBITYmBIH MakcaTel SMM GackapyabsiH
TEOPHUSUTBIK ~ JKOHE  TPAKTHKAIBIK ~ OMICTEPiH
3epaeney O0ibIn TaObUTabI.

[IpakTukanelk >kymbicTa SMM  KypangapbiH
KOJIJaHy MapKETHHTTIK MIENTIMIep IiH HeT13ILTIK
JIEHTeiH apTTBIpyFa oOKeJedi JKOHE OHBIH
THIMIUITIH TyTacTail apTTHIPaIbl

Kpickama wma3myHBI: cTymeHTTepAiH SMM
MiHZAeTTep i (hopMaTaHABIPYIAFEl acTanTap MeH
MPaKTUKANBIK JaFAbUIapabl MEHTepy, SpTYpii
SMM  KypanpapblH MapKETUHITIK TYCIHIIpY,
OHTAMIIBI MIENTYAiH HeTi3ri o/iCTepiH, COHa-aK
HOTIDKENep/Ii Tajiay aFabUIapblH MEHTEpY.
3epTTeyaiH KYTiIeTiH HOTHXKeNepi:

Ochl IOH/TI OKBIFAH CTYJIEHTTEP:

biny:

Heabio NpenoiaBaHus AMCIHMITHHBI
ABJIsIeTCA: U3YYECHHE  TEOPETUYECKUX U
MPAKTUYECKUX METOI0B yIipaBiieHuss SMM.
IIpumenenue B MPaKTUYECKON pabore
HHCTpYMEHTOB SMM, mpuBeneT K MOBHIIIEHUIO
YPOBHS 000CHOBAaHHOCTH MapKETUHTOBBIX
pelIeHuit 1 TOBBICUT €€ 3PPEKTUBHOCTH B IIETIOM
Kpatkoe coaep:kanme: OBIaJeHHE CTYICHTaMHU
WHCTPYMEHTapueM M MpPaKTHYECKHMMHU HaBBIKAMHI
B dopmammzaimn SMM 3anay, mMapkeruHroBoi
WHTEpPIPETAllMd  PAa3IUYHBIX  HWHCTPYMEHTOB
SMM, OCBOECHHE OCHOBHBIX METOI0B
ONTHMAJIHOTO pEUICHHs, a TaKKe HaBhIKOB
aHaJM3a pe3yJIbTaTOB.

O:kuaemMble pe3yabTaThbl H3YYeHH:

The purpose of teaching the discipline is: to study
the theoretical and practical methods of SMM
management.

The application of SMM tools in practice, will
increase the validity of marketing decisions and
improve its effectiveness as a whole

Summary: mastering the tools and practical skills
in  formalizing SMM  tasks,  marketing
interpretation of the various tools of SMM,
mastering the basic methods of optimal solutions,
as well as skills in analyzing the results.

Expected learning outcomes:

Students who have studied this discipline should:
Know:

- Basic concepts of SMM and its application area;
- building an algorithm for using SMM tools;




- Herisri yrpiMpap >koHE OHBIH KOJNJaHBLTY
caJachl;

- SMM kypanmapasl maijanaHy airOpUTMiH
KYpY; 3 o
KypaJlapbIHbIH ColKeCTEeHAIpiTy
eJIIEMIIApTTaphl,  NaiJanaHy HOTHKEIEPiH
Oaranay amicTepi.

Biny:

WHTCPHETTEr1  KOMETIMEH CaWTTBl JKBUDKBITY

onicTepiH maiaanany;

- SMM keMmeriMeH WMHTEPHETTE MapKETHHITIK
3epTTeyep KYPridy 9ficTepiH KoIaHy.

OxpITy HoTHXKEnepi OoMbIHIIIA OaKanaBp:

- 3epTTey MaKCaThIH KO0

- Kazipri 3aMaHfbl  KongaHOanmel SMM
KOMETIMEH MapKEeTHHITIH THIMJLIITIH apTThIPY
KOJIJapbl MEH PE3ePBTEPIH aHBIKTAY.

CTyI[eHTLI, H3YYUBIIHEC TAHHYKO AUCHMUILUIMHY,

JMOJIKHBI:

3uamo:

- OcuoBuple noustus SMM wu oOmacts ee
IPUMEHEHHS;

— MOCTPOEHHUE ANropuTMa MCroiab3oBanus SMM
WHCTPYMEHTOB;

- KPUTEPUH UJICHTH(DHUIIPYEMOCTH
unctpymentoB SMM,  meromos  ouenku
pe3yibTaToB uenonb3osanus SMM.

Ymempn:

— MCIOJIB30BaTh METOAbI MPOJBUKECHUS CalTa C
nomoItnbio SMM B UHTEpHETE;

- MIPUMEHSTh METO/TbI MPOBEJICHUS
MapKETUHIOBBIX HCCIIEIOBAHUN B MHTEPHETE
¢ momotpio SMM.

Ilo pezynomamam obOyuenus 6axanagp 00axicen
ob1a0amv HagvIKAMU:

- IOCTAHOBKH T[€JIM UCCIIEIOBAHNS;

— BBIABJIICHUS PE3CPBOB W IIyTCH IOBBIICHUS
3(()EeKTUBHOCTH  MapKeTHHra ¢  IIOMOIIBIO
coBpeMmeHHoro npukinaanoro SMM.

-criteria of SMM tools identifiability, methods of
SMM results evaluation.

Be able to:

- use methods to promote a website using SMM
on the Internet;

- apply methods of carrying out marketing
research on the Internet with the help of SMM.
According to the results of the study the bachelor
should have the skills:

- setting the goal of the research;

- identifying the reserves and ways to improve the
effectiveness of marketing with the help of
modern applied SMM.

ET
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IIoH aTaybl: DKOHOMMKAJBIK TEOPHUsl

Kpenur canbr: 4
IIpepexBu3suTTEp: «bH3HEC KOHE KOCITKEPIIK

Heri3i» MekTen OarnapiiaMachl.
IMocrpexBusurrep: MUKpPOIKOHOMHKA,
Makpo3KOHOMUKA.

Ionai oKy Makcarpl: Vi IIapyalibUIBIFHI,

(upma, en KoHe MYHHEXKY3UIK MIapyallbLIbIK
JICHTeiiHe SKOHOMHKAHBIH KbI3MET €Tyl MeH
JTaMybIH AHBIKTANTHIH 9KOHOMHUKAJIBIK
KYOBUTBICTap MEH MPOIECTEPIiH MOHIH amlaThIH
HEeri3ri Herisri yFeIMAAp MEH TEOPHSIIBIK
epexenep/ii TepEHIETIN OKBITY.

Hazpanue IMcCHMILINHEBL. DKOHOMHUYECKAas
Teopusi

KoanuecTBo KkpeauTa: 4
IpepexBusurbl: IIKoaBHBIN Kypc
MIPEANPUHUMATENBCTBA 1 OM3HECAY.
ITocTpexkBU3UTHI: MUKpPOIKOHOMHKA,
MaxkpOo>KOHOMHKA.

Heasn U3y4yeHust AU CUUILIMHbI SIBIISETCS
yriy0JeHHOEe W3y4eHHE OCHOBHBIX 0a30BBIX
HNOHSATHH W TEOPETUYECKUX  IIOJIOKEHUH,
PAacKpBIBAIOIIMX  CYIIHOCTH  3KOHOMHYECKHX
SIBICHUH W MPOLIECCOB, KOTOPBIE ONpPENENsIOT
(YHKUMOHUPOBAHUE M PAa3BUTHE JKOHOMHUKH Ha

«OCHOBBI

Name of the discipline: Economic theory

Credit volume: 4

Prerequisites: School course «Fundamentals of
entrepreneurship and business».
Postprofessionals:
Macroeconomics,

Purpose of the discipline studying: "Economic
Theory" is: an in-depth study of the basic
concepts and theoretical provisions that reveal the
essence of economic phenomena and processes
that determine the functioning and development of
the economy at the level of the household, firm,
country and world economy.

Microeconomics,




Kpickama mMa3MyHbI: DKOHOMHKAJBIK TEOPHUS
opTypai SKOHOMMKAJIBIK FBUIBIMIAPABIH
JiCHaMAaJIBIK Heri3l OOJbIn TaObUIabl: CalabIK
(eHepkacim, cayna xoHe T.0.); GYHKIHOHAIABIK
(KapKbl, HECHE, MapPKETHHT,). «DKOHOMHUKAIIBIK
TEOPHUs» KYPCHIHAA CTYIEHTTEPre KOFaMHBIH
SKOHOMHUKAJIBIK KYPBUIBIMBI TypaJbl
MarJiymarTap Oepinei, COHBIMEH KaTap Heri3ri
SKOHOMHUKAJIBIK  3aHJap MEH  QJICyMETTIK-
SKOHOMUKAJIBIK JKYWEHIH 3BOJIOMMSICH TYpajbl
outimzep Oepiemi.

Ochbl MOHI OKbIFAH CTYEHTTEP:

biny kepex:

- HEri3ri 9KOHOMHKAJIBIK KaTerOpHsLIapIbl;

- SKOHOMHKAJIBIK TaJJIayJbIH oJicTeMeci MeH
omicTepi;

-Ke3 KelreH cyObekT, pupMa, MEMIICKET IIeIIiM
KaObUIIANTHIH IPUHIIAIITED.

Icmeii 6iny Kepek:

- YThIMBI OWJIaYy;

-ODKOHOMHKAJIBIK ~ JAMYAbIH  DKOHOMHUKAJBIK
3aHABUIBIKTAphIHA ~ HETI3IENTeH  IIenIiMiep
KaObLIIaY;

- OKOHOMHUKAJBIK KYOBUIBICTApIBI 3€pTTEylie
SKOHOMHPKAJIBIK TAJJIAY YATUIEPIH KONAAHY;

- THIM/Ii TIeTTiM KaObUIay YIIiH 9KOHOMHUKAIBIK
areHTTepAiH MiHe3-KYJIKBIH Kobamay.

Okbimy Homudicenepi 0OoUbiHWIAG 0aKanasp
Kenecioeil 0azovlLnapza ue 60ayvl Kepek:

- DKOHOMHKaHBI PETTEy CallaChIHJa 3aHIap MEH
0acka 1a HOpMATUBTIK aKTLIep/i MalijanaHy;

- SKOHOMUKAJIBIK JKaFailmapapl Tajinay.

YPOBHE JIOMAIITHET0 X031 CTBa, (UPMBI, CTPaHbI U
MHUPOBOI'0 XO35ICTBA.

Kpatkoe coaep:kanme: DKOHOMUYECKasl TEOpUs
SIBJISIETCS METONOJIOrMYECKON OCHOBOH
pa3IUYHBIX 3KOHOMUYECKMX HayK: OTpacieBas

(TpOMBIIITIEHHOCTb, TOPTOBJI, T.1.);
(yHKUIMOHATBHBIC (dunaHCHI, KPEIHUT,
MapKeTUHT,). B kypce «DkoHOMUYECKast Teopus»
CTYJCHTaM naercs nHpopMarus 00
9KOHOMHUYECKOM CTPOCHHHU OOIIEeCTBA, a TaKXKe
3HAHUS 00 OCHOBHBIX 9KOHOMHYECKUX
3aKOHOMEPHOCTSX M  DSBOJIOLUU  COIHAJIbHO-

3KOHOMHUYECKON CHCTEMBI.

CTyaeHTBbl, H3yYHBIINE JAHHYI0 THCHHUIJINHY,
JOJIZKHbI:

3name:

- 6a30BBIC IKOHOMHUYIECKHE KAaTETOPHUH;

- METOIOJIOTHIO M METOABl SKOHOMHYECKOI'O
aHaIn3a;

- TMPUHIMWIBL, HAa OCHOBAaHUHM KOTOPBIX JHOOOM
cyOoBekT, (¢dupmMa, TOCYHapCTBO TNPUHUMAIOT
pereHusl.

Ymemy:

- paIMoHaIbHO MBICIIUTE;

- MPUHUMATh perieHus Ha OCHOBE
SKOHOMHYECKHX 3aKOHOMEPHOCTEH  pa3BUTHA
9KOHOMUKH;

- HWCIONB30BaTh  MOJENH  HKOHOMHYECKOTO

aHaIu3a MPU U3yICHUU 3KOHOMHUYECKUX SIBIICHUM;
- KOHCTPYUpPOBaTh IIOBEJCHHUE HKOHOMHYECKUX
areHTOB ¢  LENbI0  HOpUHATHA  Hambonee
3¢ (HEeKTUBHBIX pelIeHUH.

Ilo pezynvmamam odyuenusn oaxanagp 00a4HceH
od1a0ams HagLIKAMU:

- UCTIOJB30BaHMS  3aKOHOB M JAPYIHX
HOPMAaTUBHBIX aKTOB B OOJIACTH XO3SHICTBEHHOIO
peryaupoBaHus;
- IpOBEeHHUs
CUTYalUil.

aHajaIu3a OKOHOMHYCCKUX

Summary: Economic  theory is the
methodological basis of wvarious economic
sciences: sectoral (industry, trade, etc.); functional
(Finance, credit, marketing,). In the course
"Economic theory" students are given information
about the economic structure of society, as well as
knowledge about the basic economic laws and the
evolution of the socio-economic system.

Students who have studied this discipline have
to:

Know:

- basic economic categories;

- methodology and methods of economic analysis;
- principles on the basis of which any subject,
firm, state makes decisions.

Be able to:

- think rationally;

- make decisions based on economic patterns of
economic development;

- use models of economic analysis in the study of
economic phenomena;

- design the behavior of economic agents in order
to make the most effective decisions.

According to the results of training, a bachelor
should have the skills to:

- use of laws and other normative acts in the field
of economic regulation;

- analysis of economic situations.
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IToH aTtaysl: MHKPO3KOHOMHKA

Kpenut canbr: 4

pepexkBu3nTTEP: DKOHOMHKAIBIK TCOPHUS
IMocTpexBu3uTTEP: MaxkposkoHOMUKA,
OKOHOMUKAIIBIK TAJIJIAY.

Monpi OKY MAaKCATBI.CTYJICHTTEPIiH
SKOHOMUKAJIBIK MOJICHUETIH JKOHE
SKOHOMHUKAJIBIK 3aHAapibl, Teopusiap MeH
KaTeropusuiap/bl, COHBIMEH KaTtap
MHUKPOSKOHOMHUKAJIBIK ~ TaJilay  3JCMEHTTEPIH
OUTy apKbUIbI JKYPINl JKaTKaH IPOLECTEp MeEH
KYOBLTBICTap B Oarmapnaii Olmyni
KaJIBIIITACTBIPY OOJIBIN TaObLIaIbI.

Kbickama MasMyHbI:[[oH Ooaiak
MaMaHap/blH Ka3ipri dKOHOMHKAHBIH YKYMBIC
icTeyl MEH JaMyBIHBIH MHUKPOIKOHOMHUKAIIBIK
acmeKTiiepi Typalbl TEOPHUSUIBIK OlmiMzepiH,
COHBIMEH KaTap MHUKPOIKOHOMHUKAJIBIK Tajjaay
JKOHE  MHUKPOIKOHOMHKAJIBIK  IPOIECTEPIi
3epTTEYIiH Oacka 3amMaHayu FBUTBIMHU
Kypasigapbl CaJIaChIH]IAFbI MIPAKTHKAIBIK
TAFIbBUTApIBl KambITacThIpansl. [loH Oipkatap
MIHIETTEPIi TNyl KapacThIPaIbl:
-CTYIACHTTEPAIH 0acKka dKOHOMHUKAIBIK TTOHIACPI1
OKyZla KOJIIAHBUTATHIH 1prefli MOHASpAiH Oipi
peTiHe  MHKPOIKOHOMHKA  Typajlbl  OuTiM
JKYHeEciH aiy;

-HAPBIKTHIK, 3aHIBUIBIKTAPbI, COHIANH-aK HeTi3ri
OKOHOMHKAJIBIK  areHTTePOiH  MiHEe3-KYJIKBIH
Tannay KaOLIeTiH KalIbIITacThIpY;

-Ka)XXeTTI 3epTTey oMiCTepiH TaHjaay KaOileTiH
KaJIBIITACTHIPY;

-OimiM HeriziHge o3 OeTiHIIe mIenriM KaObliaay
JMAaFIbIIAPBIH  JKOHE Ka3ipri IKOHOMHKAHBIH
JKaFaiiblH  CHIHM TYpPFBIIaH Oaramaii  Oury
JIaF IbIIAPbIH HBIFANTY.

Ochbl NOHAI OKBIFAH CTyAEHTTEP:

biny kepek:

- rpauKaIBIK MOAETBAEPIl KYpy MEXaHU3MIH;
-OKOHOMHKAJIBIK 3aHJBUIBIKTAP/IBIH OPEKET €Ty

Haszpanue qucuuniMHbl: MUKPOIKOHOMHUKA
KoummuecTBo kpenura: 4

IIpepekBU3NTBI: DKOHOMUYECKAsI TEOPHS
ITocTpexkBU3UTDI: MaxkpOo3KOHOMUKA,
OKOHOMUYECKUM aHaIu3.

Heanr u3yueHusi THCHMILIMHBI. (OpPMHUpPOBaHUE
y 00yYarommxcsi SKOHOMHUYECKOH KyJIbTYPhl M
YMEHHS OpUEHTHPOBATHCA B  MPOUCXOMAIIMX
mporeccax M SABJIGHUSAX  4epe3  IO3HaHue
SKOHOMMYECKUX 3aKOHOB, TEOPUM M KATETOpUH, a
TaKxke 3JIEMEHTOB MHUKPOIKOHOMUYECKOTO
aHaJu3a.

Kparkoe copep:kanue: Jucuunimaa Gopmupyer
y OyAyIINX CHEUaINCTOB TEOPETUUECKUE 3HAHUS
0 MHUKPOIKOHOMUYECKHIX acrmeKTax
(YHKIMOHUPOBAHUS W Pa3BUTHS COBPEMEHHOM
SKOHOMHUKH, a TaK)Ke NMPAKTUYECKHE HABHIKOB B
o0lacTi  MHUKPOIKOHOMHYECKOTO aHalm3a |
IPYTUX  COBPEMEHHBIX  HAayYHBIX  CPEICTB
WCCIIEZIOBAHNS MUKPOIKOHOMHYECKUX ITPOIIECCOB.
JlucuMIiuimHa MpegycMaTpHBAET pELICHUE psna
3a/1ay:

-TIOJIy4eHHE CTyIEHTaMH CHUCTEMBI 3HaHUH O
MHUKPOIKOHOMUKE, KaK OJTHO u3
(yHIaMEHTaNbHBIX JMCIUILUINH, HCIIOIb3yEeMbIX
IpH  W3YyYEHWH  APYTUX  OSKOHOMHUYECKHX
MIPEIMETOB;

-popmupoBaHme YMEHHS aHaJIM3UPOBATH
PBIHOYHBIC 3aKOHOMEPHOCTH, a TaKKe
0COOEHHOCTH TTOBENIEHUS OCHOBHBIX

9KOHOMHYECKUX areHTOB;

-opMHpOBaHIe YMEHUS BRIOMPATh HEOOXOIMMBIS
METO/IbI HCCIICIOBAHHMS;

-3aKpelUieHHe  HAaBBIKOB  CaMOCTOSATEIIBHOTO
NPUHSATHS PEIICHNH, OCHOBAaHHBIX HAa 3HAHMAX H
YMEHHU KPUTHUYECKH OIIEHHBATH COCTOSHHE
COBPEMEHHOH YKOHOMHKH.

CTyaeHTbl, U3yYHMBIIME JAHHYI0 JAMCHHUILIHHY,
JAOJIKHBI:

Inamp:

Name of the discipline: Microelectronics

Credit volume: 4

Prerequisites: Economic Theory
Postprofessionals: Macroeconomics, Economic
Analysis.

Purpose of the discipline studying: formulation
for students the economical culture and an ability
to orient at happening situations and processes
through a knowledge of economical laws,
theories, categories and an element of micro-
economic analysis.

Summary: The discipline forms theoretical
knowledge of future specialists about the
microeconomic aspects of the functioning and
development of the modern economy, as well as
practical skills in the field of microeconomic
analysis and other modern scientific tools for
studying microeconomic processes. The discipline
provides for the solution of a number of tasks:
-obtaining by students a system of knowledge
about microeconomics, as one of the fundamental
disciplines used in the study of other economic
subjects;

-formation of the ability to analyze market
patterns, as well as the behavior of the main
economic agents;

-formation of the ability to choose the necessary
research methods;

-strengthening the skills of independent decision-
making based on knowledge and the ability to
critically assess the state of the modern economy.
Students who have studied this discipline have
to:

Know:

- mechanism for building graphical models;

- the mechanism of action and manifestation of
economic laws.

Be able to:

- describe the relationship of economic agents
using the categories of microeconomics;




MEXaHU3MI MEH KOpPIHICIH.

Icmen oiny xepex:

-MHUKPO’KOHOMHUKA KaTEeropusuIapblH IMaiiiaiaHa
OTBIPBIN, HKOHOMHUKAJIBIK areHTTEPIiH KapbIM-
KaThIHACBIH CUTIATTAY;

-HapBIKTBIK, KYPBUTBIMAAP/IBIH TYpJiepi OOMbIHIIA
HapPBIK areHTTEPiHIH MiHE3-KYJIKbIH TaJ/Iay;
-OPTYpAl HapbIK KYPBUIBIMAAPBIHIAFEl HAPBIK
areHTTEpiHIH MIHE3-KYJIKbIH aXXbIpaTy IKoHE
CaIBICTBIPY.

Oxbimy namudicenepi 0OolivlHUia 0aKANABD
Kenecioeil 0azovlnapza ue 60ayvl Kepek:
-9KOHOMHUKAITBIK Taynaayra apHaJIFaH
MaTeMaTHKAaIIbIK eCerTeyiep;

-HapblK OWBIHIIBICHI PETiH/E HApPBIKTa THIMJI
MiHE3-KYJIBIKTHI JIAMBITY;

-3KOHOMMKAJIBIK ecenTep/i rpauKaibIk,
KECTEJIK JKOHE aHAINTHKAIIBIK d/IICTEPMEH
TIeIry.

- MCXaHU3M IMOCTPOCHUA rpa(bnqecxnx MOI[GJ'ICfI;

-MEXaHN3M JIEUCTBUS H MIPOSIBIICHUS
3KOHOMHUYECKUX 3aKOHOB.

Ymemn:

-OIMACLIBATh B3aMMOOTHOIIEHUS 3KOHOMHYECKHX
areHTOB c HCITOJIb30BaHUEM KaTeropui

MHUKPOIKOHOMHUKH;

-aHAJIM3UPOBATH TIOBE/ICHHE PBIHOYHBIX areHTOB C
TOYKHU 3PEHUS TUIIOB PIHOYHBIX CTPYKTYD;
-pa3iMyaTh U CPaBHUBAThH MOBEACHHE PHIHOYHBIX
areHTOB B Pa3JIMYHBIX PIHOYHBIX CTPYKTYpaXx.

Ilo pe3ynomamam odyuenusn 6axanasp 00aIHceH
odnadams HagvlKamMu:

-MaTeMaTUYECKHX PACUeTOB JJIsi SKOHOMUYECKOTO
aHanu3a;

-BBIpa00TKH 3()h(PEKTHBHOTO NMOBEECHHS HA PHIHKE
B Ka4eCTBE UTPOKA PHIHKA;

-pelleHnsT YKOHOMUYECKUX 3allad TpaduyecKum,
TaOMMYHBIM U aHAIMTHYECKUM CIIOCOOAMH.

- analyze the behavior of market agents in terms
of types of market structures;

- distinguish and compare the behavior of market
agents in different market structures.

According to the results of training, a bachelor
should have the skills to:

- mathematical calculations for
analysis;

-developing effective behavior in the market as a
market player;

-solving economic problems in graphical, tabular
and analytical ways.
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[Ton aTaysbl: IKOHOMHMKAIBIK-
MaTeMaTHKAIBIK dIicTep

Kpenur xenemi: ECTS-3.

[IpepexBu3uTTepi: OKOHOMHUKANBIK  TEOPHS,
MuKpO3KOHOMHUKA

ITocTpekBu3uTTED: Maxkpo3KoHOMHUKA,
KocimopslH ~ 3KOHOMHUKACBl, IKOHOMHKAJBIK
Tanmay.

[loHmi  OKBITYABIH MakcaThl:  CTYIEHTTEpIl

SKOHOMHKAJBIK TIPOIIECTEp MEH JKyHemepiH
MaTeMaTHKAIIBIK MOJENbAEPIiH KYpyObl YHpeETY,
onapapl KeHiHHEH Tanuay >KOHE MPaKTHKAIBIK

KBI3METTE JKY3ere achlpy apKbUIbl OHTAMIIBI
menmiMaep Il Taly. MamaHaapasiH
SKOHOMHUKAJIBIK - MaTeMaTUKaJbIK oIicTepIi

MPAKTUKANBIK KYMBICTA KOJJAaHYbl 0ackapy
mIemiMAepiHiH HETri3AUTIK JeHIeliH apTThIpyFa
aNBINl KeJleml .KOHE >KajIbl OHBIH THIMIUIIMIH
apTTHIPAJIbI

Ha3Banmne AUCHMILJIMHBI: IKOHOMMKO-
MaTeMaTH4yecKue MeTO/bI

O6bem B kpenutax: ECTS- 3.

IIpepeKkBU3UTBI: OKOHOMHYECKasi  TEOpHs,
MukposKoHOMHUKA

ITocTpekBU3UTHI: MaxkposakoHOMUKA,
OKOHOMHUKA  MPEANPUATHS, ODKOHOMHUYECKUN
aHaNm3.

Heabio npenojaaBaHus AUCHHUIIAHBI
SIBJISIETCSI: HAyYUTh CTYAEHTOB COCTABIISTH
MaTeMaTHYEeCKHe MOJIENH HKOHOMHYECKHUX

MIPOLIECCOB U CHUCTEM, HAXOIUTh ONTHMAaJIbHBIC
pelIeHus C MOCIEAYIOIMM HX AaHaJIu30M U
peanuzanyeil B NPAaKTUYECKOW AEATETbHOCTH.
[Ipumenenue  crnequagucraMM  3KOHOMHKO-
MaTeMaTHYeCKUX METOAOB B  IPaKTHYECKOH
pabore, TmpHBEAET K IIOBBILIEHUIO  YPOBHS
00OCHOBAaHHOCTH YNPABJICHUECKHX pELUICHUH |
MOBBICHT €€ 3P PEKTUBHOCTH B LIEJIOM

Name of the discipline: Economic and

mathematical methods

Volume in loans: ECTS - 3.

Prerequisites: Economic Theory, Microeconomics
Postprofessionals: Macroeconomics, Enterprise
Economics, Economic Analysis.

The purpose of teaching the discipline is: to teach
students to make mathematical models of
economic processes and systems, to find optimal
solutions with their subsequent analysis and
implementation in practice. The use of economic
and mathematical methods in practical work, will
lead to an increase in the level of validity of
managerial ~ decisions .and  increase its
effectiveness as a whole.

Brief content: mastering the mathematical
apparatus and practical skills in formalizing
economic  problems,  building  economic-
mathematical models, economic interpretation of




Keickama Ma3MyHBI: CTYIEHTTEepiH
SKOHOMHUKAJIBIK ecenTepai (opMmanu3anusiiayna
MaTeMaTHKAJIBIK amapaTThl XKOHE MPAKTUKAIBIK
JaFabUIapIbl MEHTrepy, 9KOHOMHMKAJTBIK-
MaTeMaTHKaIbIK MOAENbIACPAl Kypy, opTYypii
MaTeMaTHKAJBIK YFBIMIAD MEH alrOpUTMACPIi
SKOHOMHUKAJIBIK HHTEPIPETALUsIIay, OHTAHIIBI
Iy IIH HEri3ri oJiCTepiH, COHAAN-aK ecenTey
HOTHIKENIEPiH TaNay JAaFIblIapblH MEHTEpY.
3epTTeyaiH KYTiIETiH HOTHXKENepi:

CryneHTTep, U3yYUBIINE aTAIFaH TIOHTe THIC!
Binyre:

- OMM Heri3ri YreIMapbl ®KoHE OHBI KOJNJaHY
caJachbl;

HSKOHOMHUKAJIBIK-MaTEMaTUKAIBIK ~ MOJEIbACP Il

KYpY;
OMM €CENTEPIH LIEILY dIICTEPI;

SKOHOMETPHUKATIBIK TEHIEYJIEDP KyHeciHiH
HEri3ri  YFBIMIAphL, onapibpiH  Oipereiteny
KpuTepHiiiepi, mapamerpiep/ai Oaraiay afici;
bimy:

- DKOHOMHUKAJIBIK-MaTEMaTHKAJIBIK MOJCIb eI
KYpY; . .
CBI3BIKCHI3  YITUIEpPJIEH CBI3BIKTHI  YJTLIepre
KOlly Ke3iHAe CTaHAapTThl TYPIACHIIPYIEpIi
OpBIHJIAY;

(yHKIMSTHBIH OHTAMIIBI MIENTIMIH TaHIAY.

Oxy HoTmXKeci OOibIHINTA OaKalaBp JarabLIapra
re O0ITybl Kepek:

- 3epTTEy MAKCAThIH KOIO;

- OpTYpAi  JKOHOMHUKAIBIK  €CEeNTepHiH
MaTeMaTHKAIIBIK MOJAEIBIEPIH a3ipIey;

- 3aMaHayW  KOJJaHOAJ bl  ammapaTThIH,
MaTeMaTHKaJIbIK  OIicTep  MEH  ecenTey
TEXHUKACHIHBIH KeMeTiMeH OHJIIPICTIH
TUIMAUTITIH apTTRIPY XKOJIJAPbl MEH pe3epBTEpPiH
aHBIKTAY;

- Oackapy
OoiibIHIIIA.

memiMaepin OHTaWNAHMBIPY

KpaTKOC CoAECpKaAaHUE: OBJIAJICHUC CTYIACHTAMU
MAaTCMAaTUYCCKUM alrapaToM M IMPAKTUUYCCKUMU
HaBBIKAMH B q)OpMaJ'II/ISaHI/II/I OKOHOMHYCCKUX
3aa4, MOCTPOCHUE 3KOHOMHKO-MATCMATUUYCCKUX

Mojenel,  SKOHOMHYECKOH  HHTEepIpeTaluu
pa3IUYHBIX ~ MaTEeMAaTU4YeCKUX  MOHATHM U
aJrOpUTMOB, OCBOEHHE OCHOBHBIX METOJOB

ONTUMAJIBHOTO PEIIEHUs, a TaKKE HAaBBIKOB
aHaJii3a pe3yJIbTaTOB BEIYMCIICHUH.

Oxugaembie pe3yJibTaThbl H3YUYEHUSI:
CTyaeHThbl, HM3yYHBIINE JAHHYI0 THCHUIJINHY,
JOJIKHBI:

3uamo:

- OcHoBHble moHsATHS OMM u o0macte ee
MIPUMEHECHHS;

—  TIOCTpOEHHE
MOJICIICH;

— METOBI perteHuit 3amad SMM;

—OCHOBHBIC TOHSTHS CHCTEM JKOHOMETPHUECKUX
ypaBHEHHUH, KpUTEPUH UX UIACHTUDUIIUPYEMOCTH,
METOJ] OI[EHKH TTapaMeTpOB.

Ymemy:

- MTOCTPOUTH
MOJIEIH;

— BBINOJHATH CTaHAAPTHBIE MPE00pa3oBaHUs MpU
Mepexo/ie OT HETUHEUHBIX MOJIENIEN K TUHEUHBIM;
— BBIOMpATh ONTHMANBHOE pelIeHHe 3aJlaud
OMM.

Ilo pesynomamam odyuenusa baxanaep 0ouxicen
obna0ams HasvIKAMU:

- IIOCTAHOBKY €N UCCIIETOBAHUS;

—  pa3pabOTKH  MaTeMaTHYECKUX
Pa3IMYHBIX SKOHOMUYECKHX 3a]1aY;

— BBISBJICHUS PE3EPBOB M IyTeHd ITOBBIIICHUS
3((exkTHBHOCTH TPOHM3BOICTBA C  IIOMOIIBIO
COBPEMEHHOTO MIPUKIIATHOTO anmapara,
MaTEeMaTUYECKNX METOO0B W BBIYHCIUTEIHHON
TEXHUKH,

—OINTUMU3AIINY YITPABIIEHYSCKUX PEIICHUH.

O9KOHOMHKO-MaTEMaTHYCCKNX

O9KOHOMHUKO-MaTEMaTHYCCKUX

Mojenen

various mathematical concepts and algorithms,
mastering the basic methods of optimal solution,
as well as the skills of analysis of calculation
results.

Expected results of studying:

Students who have studied this discipline, should:
Know:

- Basic concepts of EMM and its field of
application;

construction of economic and mathematical
models;

methods of EMM problem solving;

basic concepts of systems of econometric
equations, criterion of their indentifiability,
method of parameters estimation;

Ability:

- to build economic-mathematical models;

To perform standard transformations at transition
from nonlinear models to linear ones;

to choose the optimal solution of EMM problem.
By results of training the bachelor should possess
skills:

- setting the research goal;

- development of mathematical models of various
economic problems;

- identification of reserves and ways to improve
production efficiency with the help of modern
applied apparatus, mathematical methods and
computer technology;

- to optimize management decisions.
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Crarucruka
Kpenut xenemi: 2, ECTS kpenurinae-3
[IpepexBu3utTep:  DKOHOMUKAIBIK  TEOPUS,
MukposkoHOMUKa, byxrantepiik ecem >kKoHE
aymuT, KopropaTusTik Kap Kbl
[MocTpekBU3HUTTEP: DKOHOMHKAIBIK
JKobGasbIKk MEHEKMEHT
[ToHai OKBITYABIH MaKcaThl: CTaTUCTHKAJIBIK
o/licCHaMaHBI KapacThIpy: CTaTUCTUKAJIBIK
MOTIMETTEP/II JKMHAY MEH TaJJIayJIblH >KaJIIbl
MPUHIIMIITEPIH KapacTeIpy, OyKapabIK
KOFaMJIbIK ~KYOBUIBICTAp MEH IPOILIECTEPIiH
3aHJIBUIBIKTAPhl MEH TCHJICHIIUSUIAPBIH 3EPTTEY,
COHBIMEH KaTap eIiMI3iH 3KOHOMHUKAJIBIK KOHE
QJIEYMETTIK eMipiHe OOJbIN JKaTKaH Karman
QJIEyMETTIK-9KOHOMHUKAJIBIK KYOBUIBICTApIbI
CaHABIK camaMeH OarajayJblH  TEOPHSUIBIK
OutiMZepl MEH TNPAKTUKAJBIK JaFdbLIapbiH
urepy 00bIN TaObLIAIBI.
Kpickama Ma3MyHBI: OepiireH KypCThl OKBIII-
YHpPEHY  CTaTHCTHKAHBIH  TIOHIH,  OJICiH,
MIHJICTTEPiH, CTATUCTHKANBIK aKmapaT Ke3epiH,
CTATUCTUKAJIBIK KOPCETKIITEPAl, AaKIMapaTThI
3epTTEY OMICTEPiH, MUHAMUKAIBIK KaTapiap.bl,

Tanmay,

WHIEKCTIK  Talmaymbl, e3apa  OalIaHBICTHI
TanaayablH CTAaTUCTHUKAJIBIK, omicTepiH,
QNIEYMETTiK-9KOHOMUKAIBIK CTATUCTUKAHBIH

HeTi3mepiH, YITTHIK ImotTap kykecin; COC
KOPCETKIMTEPiHIH KYHECIH; XalbIK KoHe eHOCK
PEeCYPCTapBIHBIH CTATUCTUKACHI, VITTHIK OaiIIbIK
cratuctukacel; ¥IIIDK  OolipIHIIA  HETi3ri
KaruTannelH  okikrenmyin, YIDK  Ooiipiama
Tayapiap ~ MEH  KbI3METTep  OHIIpICiHIH
MaKpOIKOHOMHUKAJIBIK KOPCETKIIITEPiH ecenTey
omicreMeciH KapacTBIPaJIbL.; eHJIpic
THIMIUTITIHIH CTaTHUCTHKACKI, XAIBIKTBIH
TYPMBIC JICHIeHiHIH CTATHCTHKACHI; CalaapajblK
OanaHCTHI YCTaYy.

3epTTeyaiH KYTiIeTiH HOTHXKeNepi:

CryneHTTep, M3yUYHBIINE aTAJIFaH OHTE THIC!

CraTucruka
Oo6bem B kpenuTax: 2 , B kpeautax ECTS- 3
IMpepexkBU3UTHI: DKOHOMUYECKAS TEeopus,
MUuKpO3KOHOMHKA, byXTranTepckuil y4er U ayur,
KopmnoparusHbie hrHaHCHI
IHocTpekBU3NTHI: DKOHOMUYECKUN
IIpoeKTHBIN MEHEMKMEHT
Heabro npenoaaBaHus
SIBJISI€TCSI: SIBIIICTCS paccMOTpeHue
CTaTHCTUYECKOI METOOJIOTHH: 1e[011170:4
MPUHIIAIIOB cOOpa W aHajmM3a CTATHCTHYECKUX
JIAHHBIX,  W3Y4YEHHE  3aKOHOMEPHOCTEH WU
TEHJEHIIUIT MAacCOBBIX OOIIECTBEHHBIX SIBIECHUN U
IIPOLIECCOB, a TaKXKe npuodpeTeHne
TEOPETUUYECKUX 3HAHUHN M MPAKTUIECKIX HABBIKOB
KOJIMYECTBEHHOKAUYECTBEHHON OIEHKA MaCCOBBIX
COLMAJILHO-3KOHOMHUYECKUX SIBJICHUH,
MPOUCXOJAIINX B SKOHOMUYECKOW U COIMAJIbHOU
JKU3HH CTPAHBL
Kpartkoe copepaxanue: I3ydyenue 1aHHOro Kypca
MPEIONAaraeT pacCMOTPEHHUE MPEAMETA, METOAA,
3a7a4 CTATUCTUKH, UCTOYHUKOB CTATHUCTUYECKOU
WHPOPMAIMH, CTATUCTHYCCKUX  ITOKa3aTelnei,
METOJIOB M3y4eHHS MHPOPMAINH, THHAMUYECKUX
PSAOOB, HHJAEKCHBIA aHaNIW3, CTATHCTHYECKUX
METOAOB  aHaJIW3a  B3aUMOCBS3H,  OCHOBBI
COLIMAIBHO-DKOHOMUYECKON CTaTUCTUKH; CHCTEMA
HAaLIMOHAJbHBIX CYETOB; CHCTEMa IIOKa3aTeneu
COC; cratucThkKa HacelmeHWs W TPYHOBBIX
PECYPCOB, CTaTHCTHKA HAIIMOHAIFHOTO OOraTCTBa;
knaccudukanus ocHopHoro kamurtama mo CHC;

aHams,

JUCIUIIIHHBI

METOJOJNIOTHS ~ pacuera  MaKpPOIKOHOMHYECKUX
MoKazaTeNneil Mponu3BOJCTBA TOBAPOB U YCIYT IO
CHC; CTaTHUCTHKA a¢dhexTuBHOCTH
MPOM3BOJCTBA;  CTATHCTHKA  YPOBHSA  JKU3HH
HaceleHNS; Collep)KaHHE  MEXKOTpPACIIEeBOro
Oananca.

O:xuaemMbie pe3yJIbTAaThI U3yUYEeHUSI:
CTyneHThl, H3yYUBIINE TAHHYK JAUCHHUILIHHY,
JTOJIYKHBI:

Statistics
Volume in loans: 2, in loans ECTS - 3
Prerequisites: Economic Theory,
Microeconomics, Accounting and Auditing,
Corporate Finance
Post-requirements:
management
The purpose of teaching the discipline is: to
consider the statistical methodology: the general
principles of collection and analysis of statistical
data, the study of patterns and trends in mass
social phenomena and processes, as well as
acquire theoretical knowledge and practical skills
of quantitative assessment of mass socio-
economic phenomena occurring in the economic
and social life of the country.
Brief  description:  The course  provides
consideration of the subject, method, tasks of

Economic analysis, Project

statistics, sources of statistical information,
statistical indicators, methods of studying
information, dynamic series, index analysis,

statistical methods of interrelation analysis, basis
of socio-economic statistics; system of national
accounts; system of SES indicators; statistics of
population and labor resources, statistics of
national wealth; classification of fixed capital by
SNA;  methodology of calculation  of
macroeconomic indicators.

Expected results of the study:

Students who have studied the discipline are
expected to do so:

Knowledge: Basics and methods of calculating
selected indicators, construction of tables and
graphs, techniques for identifying relationships
between processes and phenomena in the world;
methodology for calculating macroeconomic
indicators based on the system of national
accounts; principles of construction of current and
savings accounts;

Ability: methodology for calculation of national




Bimy: keke  KepceTKiTepAi  ecenTeyniH
HEeri3iepi MeH OJICTepiH, KecTelnep MeH
rpaduKTepai  KYpPYAbl,  KOpLIaraH  oJeM
KYOBUIBICTaphl MEH TIPOIIECCTEPiHIH  ©3apa

OaliTaHBICBIH aHBIKTAy TocinaepiH; YJTTHIK
IIOTTap XYHecl HEri3iHIae MaKpO3KOHOMHKAIIBIK
KOPCETKIITEPIi ecenrey oJlicTeMeCiH;
arbIMJIaFbl IIOTTAp MEH >XMHAKTAy IMIOTTapbiH
KYpy NPHHIUITEPIH. ;

Biny kepek: YITTBIK MIOTTap JKYHeCiHACTI
VITTHIK ~ OaiJIBIKTBI ~ €cenTey  9JIICTEMECIH;
OIIeyMETTIK-9KOHOMUKAIBIK ~KYOBUTBICTAD MEH
MPOIIeCTEPiH e3repyiH CUITATTANTBIH
KOpCeTKIITep KYHECiH.

3namsb: OCHOBBI M METOIBI pacdeTa OTACIbHBIX
noKasaresnei, MocTpoeHrne TalIuI U TPpaQuKoB,
NpUEMBbl BBISBICHHS B3aMMOCBSA3EH MPOLIECCOB U
SIBIICHUH OKPY)KAaIOIIEro MHpa; / METOJONOTUI0
pacdeTa MaKpOIKOHOMHUYECKHX IIOKa3aTeled Ha
OCHOBC CHCTEMblI HaAIlMOHAJIBHBIX CYCTOB, /
IMPUHOUIIBI  I[IOCTPOCHUA TEKYHIUX CUCTOB MU
CUETOB HAKOTUICHUS,

Ymems: Merononoruio pacdera HalMOHAIBHOIO
OoraTcTBa B CHUCTEME HAIMOHAIBHBIX CYETOB; /
cUCTeMy  IIOKa3aTeleH, XapaKTepU3yIOInX
U3MCHCHUA COLIMAJIBbHO-3KOHOMUYECKUX SIBJICHUI
U TIPOLIECCOB.

wealth in the system of national accounts; system
of indicators characterizing changes in socio-
economic phenomena and processes.
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Kacinopbin 3x0HOMHKACHI (TPAKTHKYM)
ECTS-5 kpenut xenemi
IIpepexBu3nTTep: DKOHOMHKAIBIK TEOPHUA,
MuKpOo3KOHOMHUKA, Makpo3KOHOMUKA,
OKOHOMHUKAITBIK-MaTEMaTHKAIIBIK d/IICTEP
HocTpexBu3nTTep: OKOHOMUKAIBIK TajAay,
JKobanmbIk MEHEDKMEHT, OHIIPICTIK MTPaKTHKA
IIonai  OKBITYABIH  MAaKCaThl:  HApPBIKTHIK
Oackapy XargailblHAa KOCITOPBIHHBIH JKYMBIC
iCTeyiHIH KOHOMHKAJIBIK MEXaHHU3MIH 3epTTey

HEeri3iHAe  CTYAECHTTEpIiH IKOHOMHUKAJIBIK
OWJIaybIH TAMBITY.
Kpickamia Ma3sMyHbBI.  3€pTTey  KypPCTBIH

MYMKIHAIK Oeperni cTymeHTTepAi KapylaHIbIpY;
OUTiMiI Typaslbl HapBIKTHIK TETIT1 JKYMBIC iCTEYIH
KOCIMMOPBIHHBIH ~ KOJJAHBICTAFBl  KYKBIKTHIK,
SKOHOMHKAJIBIK, KAPKBUIBIK JKOHE OKIMIILTIK
opTajzia ecKepe OTBIPHIN, OJaH opi KAHFBIPTY
KoHE opTapanTaHabIpy, Ka3zakcranHbIH
HKOHOMHKACHI.

Kyrinerin HoTH:KeIEPI:

CryneHrrep, aTajJraH IOHre THIC:

IKOHOMMKA NPeANPUATHS (IPAKTUKYM)
O6bem B kpenuTax:ECTS- 5
IIpepeKkBU3UTHI: DKOHOMUYIECKAS TEopHUs,
Mukpo3KOHOMHUKA, MaxkposKkoHOMHUKA,
OKOHOMHKO-MAaTeMaTHIECKHE METObI
ITocTpeKkBU3UTHI: DKOHOMHYECCKHI
IIpoeKTHBIN MEHEIKMEHT,
MIpaKkTUKa

aHau3,
ITpounsBoscTBEHHAS

eab0 mpenogaBaHusi AWCHHUILIMHBI SIBJISIETC

BBIpa6OTKa Y CTYACHTOB OKOHOMHYCCKO]
MBIIIJICHUSA Ha OCHOBC HU3Yy4YCHK
9KOHOMHNYECKOT'O MECXaHU3N

Q)YHKHI/IOHI/IpOBaHI/IH NpeaAnpusaITusaA B YCIIOBHS

PBIHOYHOT'O THUIIA X031 CTBOBaHHS.

Kparkoe cogep:xanue: V3ydeHue JaHHOTO Kyp(
CTYIEHT(
MEXaHHU3N

JA€T  BO3MOXHOCTb  BOOPYXHUTb
3HAHHUSIMU PBIHOYHOTO

(GyHKIIMOHUPOBAHUS NPEAPUATHS
CIIOKUBILEWCS  IPaBOBOMH,
¢uHAHCOBOM W aJMUHHCTPATHBHOWU cpene
Y4ETOM JalbHEHIIIEH MOJEpHU3 AU

9KOHOMHUYECCKO

Company economics(workshop)
Credit volume: ECTS - 5

Prerequisites: Economic Theory,
Microeconomics, Macroeconomics, Economic
and mathematical methods

Post-requirements: Economic analysis, Project

management, Production practice

The purpose of teaching the discipline is: the
development of students' economic thinking based
on the study of the economic mechanism of
enterprise functioning in a market type of
management.

Abstract: The study of this course provides an
opportunity to equip students with knowledge of
the market mechanism of enterprise functioning in
the existing legal, economic, financial and
administrative environment, taking into account
further modernization and diversification of the
economy of Kazakhstan.

Expected results of the study:

The students who have studied the given
discipline should:




Biny: Gackapy 0o0BeKTiCi, HAPBIKTHIK YKOHOMHUKA

arexTi peringeri KOCIIOPBIHHBIH MOHI,
HaPBIKTHIK KaTBIHACTaPIbI MEMIIEKETTIK
perTeyal  eCKepe  OTBIPBIN, OHBIH  XaJbIK

HIapyalIbUIBIFBl )KYHECIHeTi OpHBI MEH POIli;
KOCITIOPBIHHBIH ~ PEeCypCTBIK ~ 0a3achl  oHE
OpTYpJIi pecypcTap/bl maiaanany THIMILTIT
KOCIOPBIHHBIH JKYMBIC icTeyiHiH
SKOHOMMKAJIBIK MEXaHHU3MI;

KOCITIOPBIH KBI3METIHIH Kap KBUIBIK HOTHXKETEPi;
IckepJaikTep: KOCIMOPBIHABI €cenTey MeH
TanIayAblH THIMJI KYHECiH Kypy YIIiH ajJbIHFaH
OutiMai  KoimgaHa OUTy, COHBIMEH KaTap
KOCITIOPBIHHBIH ~ J)KYMBIC ~ icTey  OapbIChIHIA
TYBIHIAUTBIH MOceNeNnep/Ai IWIely KOJIJapbiH
HEri3/iey, apryMEHTTEp/II d3ipJiey YIIH KaKeTTi
KY3BIpETKE ue 00Iy;

OHJIIPICTIK  KACIMOPBIHHBIH
9KOHOMHKACHl  CallaChIH/IAFbI
TYCIHITIH, OHBIH IIiHAe
KocimopeIHIapAa  KbI3METTI
ePEeKIIeTIKTepiH KOPCETY;
MIPaKTHUKAIBIK KOHE FBUTBIMU-TEOPHSLUIBIK
mapIMIayJdapasl  JKacay — YIIiH — FBUIBIMH-
MPaKTUKANBIK,  CTATHCTUKAJBIK  aKHapaTThl
KUHAY JKOHE HHTEPIIpETansIay;

03 TYXKBIPEIMAAphl MEH OLTIMICpiH, COHIal-aK
ONlapABIH  HETI3meMeciH  MaMaHmap  MeEH
MaMaHapFa HaKThI KOHE aHBIK KETKi3Y;

OKY HOTHIKeJiepiHe Heri3eJireH IarabLiap
00JIybI Kepek:

KYMBIC  icTey
OimiMi  MeH
Ka3aKCTaH]IBIK
YUABIMJIACTBIPY

- OKOHOMHKAIBIK JKOHE  0acKapymIbUIBIK
memiMaepAl Tangay >KoHe KaObuigay VIniH
OKOHOMHKAJIBIK  €CenTeylaep  oiCHaMachlH
MEHTrepyMeH OaiJIaHBICTBI, AaTKApyIIbl JKOHE
OacKapyIIbLIbIK;

KOCIITOPBIH  DKOHOMHCI  peTiHAe oOonmaH opi
[errapmameiielk, benceHmi kociOm  KbI3MET

YIIiH, JepOecTik Iopexeci >KOorapel OLTiMII
KAJFACTBIPY YIIIH KaXKeT.

auBepcuduKanuy 3KoHoMuKH Kaszaxcrana.
O:xnpaemble pe3yJIbTaThl H3yYeHHS:
CTyI[eHTLI, H3YYUBIIHEC NAHHYKO AUCHMILUIMHY,
JTOJIZKHbI:

3Hamb:CyIIHOCTb  TNPEANPUATUS  Ki
00BEKTa XO3SMICTBOBAHMS, areHTa PHIHOYH(
SKOHOMHUKH, €ro MECTO U pOjb B CHCTEN
HAIMOHAJLHOU HKOHOMHKH c y4erq
rOCYyJapCTBEHHOTO PETrYJIIMPOBAaHUSI PHIHOYHH
OTHOIIICHUM;

pecypcHyro  0a3y  IpeanpusTus
3 (PEKTUBHOCTh  HCIONB30BAHUS  PA3JINYHH
pecypcos;

XO3SIICTBEHHBIN MEXaHN3

(GYHKIIMOHUPOBAHUS IPEATIPUATHS;
(¢uHaHCOBBIE PE3yAbTaThl  JESTENIHLHOC]

NPEIIPUATHS;
Ymemn: MMPUMCEHATH MOJYYCHHBIC 3HAHJ
Uis  mocTpoeHus:  dPQPEKTUBHON  CHCTEM

pacyeToB W aHaNM3a MPEANPUATHSA, W 001ana]
KOMIICTCHIIMEH, HEOOXOAMMOU IIsi BBIPAOOTE
apryMEHTOB, OOOCHOBaHHS IIyTE€H peEIICHY
pooiieM, BO3HHUKAIOIIHNX B TPOIIEC
(YHKIIMOHUPOBAHHMS ITPESATIPUATHS;

JIEMOHCTPUPOBATh 3HAHUS U NMOHHUMAHHE
obOactu 9KOHOMHKH (YHKIIMOHUPOBAH]
IIPOU3BOJICTBEHHOIO MPEANPHUATHS, B TOM YHC)
OCOOCHHOCTH OpraHU3aluU ACITCIbHOCTH 1
Ka3aXCTaHCKUX MPEANPHUATHAX;

OCYIIECTBIIATE COOp W HMHTEPIpETAIy]

HAy4YHO-TIPAKTUYECKOH, CTaTUCTHUYIECK(
uHboOpMalMu Il BBIPAOOTKU  CYXKICHK
MPaKTUYECKOTO U Hay4YHO-TE€OPETUUYECKO]
XapakrTepa;

YCTKO M ACHO COO6H_[aTL CBOM BBIBOJbI
3HaHHS M HUX O00OCHOBaHHUE crienyaiamucramMm

HECTICHAJINCTaM,

Knowledge: The essence of the enterprise as an
object of management, agent of market economy,
its place and role in the system of national
economy, taking into account the state regulation
of market relations;

resource base of the enterprise and efficiency of
use of various resources;

the economic mechanism of functioning of the
enterprise;

financial results of the enterprise activity;

Ability: to apply the received knowledge for
construction of effective system of calculations
and the analysis of the enterprise, and possess the
competence necessary for working out of
arguments, a substantiation of ways of the
decision of the problems arising in the course of
functioning of the enterprise;

demonstrate knowledge and understanding in the
field of economics of the functioning of the
production enterprise, including the peculiarities
of the organization of activities at the Kazakhstan
enterprises;

to collect and interpret scientific and practical,
statistical information to develop practical and
scientific-theoretical judgments;

to clearly and clearly communicate their findings
and knowledge and their substantiation to
specialists and non-specialists;

should have skills based on the training results:

- related to mastering the methodology of
economic calculations for analysis and making
economic and managerial decisions, both
executive and managerial,

necessary for further creative, active professional
activity as an economist of the enterprise, for
continuing education with a higher degree of
independence.




Ilo pesynomamam odyuenusn 001x3cHl odnadoame
HagbIKamu:

- CBsI3aHHBIE C OBJIAJICHUEM METOJUK(
DKOHOMHUYECKHX PACUYETOB JUIS aHanusa
MPUHATUSA XO3AWCTBEHHBIX M YIPAaBJICHUYECKH
pELICHUN KaK HCIOJIHUTENbCKOrO, TakK
YIPaBIECHYECKOTO XapaKkTepa;

HEO0O0XO0IUMBbIC TS JlaJIbHEMIII
TBOPUYECKOH, AaKTUBHOW  MPOEeCCHOHATBH(
JIeSITETbHOCTY B Ka4eCTBE  DKOHOMHUC]
NPEANPUATHS, IS TIPOIOJDKEHUST 00pa30BaHMUs
0oJiee BEICOKOH JI0JIEH CaMOCTOATETLHOCTH.
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IKOHOMHKANBIK TAIAAY (MIPAKTHKYM)
Kpenur xenemi: ECTS- 3.

IIpepexBu3nTTep: DKOHOMHKAIBIK TEOPHUA,
MuKpOo3KOHOMHUKA, Makpo3KOHOMHUKA,
KocimopsiH SKOHOMHKACH

IocTpexBu3zurrep: JXoOandplKk MEHEIHKMEHT,

TUTIIOMIBIK KYMBIC (3K00a)xKazy

IIoHai OKBITYABIH MaKCaThl: CTYISHTTEPII
OPTYpPJIi MEHIIIK TYPiHAETI KOCIMOPBIHIAPIABIH
Kap KbI-IIapyambUIBIK KbI3METIH SYKOHOMHKAJIBIK
Tanaay omicTepiMeH TaHBICTHIPY.
Backapymsiplk  miemriMaep imki  KyKaTtama
MEH CBIPTKBI Kap)KBUIBIK €CENTUIK Heri3iHme
KaObUTHaHampl,  OoJamiakTa  KOCITOPBIHHBIH
JaMyBIH jKocnapiay JKOHOMHKAJIBIK TaJIayIbIH
apHabl OMICTEpl MEH Tocuigepi KeMeriMeH
AHATMTUKAJIBIK eCerTeyepre Heri3aeneni.
Kpickama  cumarraMachbl:  KOCIOPBIHIBI
Oackapy JXy#eciHIeri SKOHOMHUKAJBIK Taaay
OpPHBIH aHBIKTay; OKOHOMHUKANBIK TajlayAblH
HEri3ri MPUHIMNTEPIH ally, 3KOHOMHKAIBIK
Tanay TYpJiepiH KapacThIpy; YHbIM KbI3METIHIH

JKOHOMMYECKHIl aHATU3 (PAKTHKYM)
Oo6bem B kpenutax: ECTS- 3.

IIpepeKkBU3UTHI: DKOHOMUYIECKAS TEopHUs,
Mukpo3KOHOMHUKA, Mapko3KOHOMUKA,
DKOHOMHKA TPENITPHUITHS

IMocTpexBusuTHI: [ [pEKTHBIN MEHE[KMEHT,

Harmnucanue aumioMHoO#i padoThI (IPOEKTa)

Heabio npenojaBaHus AUCHHUIJIHHBI
SIBJISIETCS1:03HAKOMJICHHE CTYIEHTOB c
METOTUKOH MIPOBEICHUS SKOHOMHYECKOTO
aHaJIn3a (hMHAHCOBO-X 035 HCTBEHHOM

JeSITETFHOCTH TIPENIPUATHN  Pa3IUIHBIX  (popM
coOctBeHHOCTH. [IpmHATHE  yImpaBIIEHYECKUX
peIIeHuil OCyIIeCTBIsAETCS HA OCHOBAHUH JTAHHBIX

BHYTPEHHE  JOKYMEHTAallUM W  BHEIIHEH
(uHaHCOBOM OTYETHOCTH, IUIAHUPOBAHUE
pasBUTHAA  OPEANPUATUS  HA  MEPCHEKTHUBY

OCHOBBIBAETCSl Ha aHAINTHYECKUX pacuerax IpH
NOMOIIM CHEUUAIBHBIX NPUEMOB M METOJO0B
9KOHOMUYECKOT0 aHaIN3a.

Kparkoe coxepsxkanue: OrmnpeneneHue Mecrta

OKOHOMHYCCKOI'0 daHaJIn3a B CUCTCMC YIIPABJICHUS

Economic analysis(workshop)
Volume of credits: ESTS - 3.
Prerequisites: Economic
Microeconomics, Macroeconomics,
Economics
Post-requirements: Project management, Writing
a thesis (project)
The purpose of teaching the discipline is:
familiarizing students with the methods of
economic analysis of financial and economic
activities of enterprises of various forms of
ownership. Management decisions are made on
the basis of internal documentation and external
financial statements, planning of enterprise
development in the future is based on analytical
calculations with the help of special methods and
techniques of economic analysis.
Brief description: Determination of the place of
economic analysis in the system of management
of the enterprise; disclosure of the basic principles
of economic analysis; consideration of types of
economic analysis; study of consequences of

Theory,
Enterprise




HOTHXKeNepiHe  (akTopiapAblH  acep Ty
caliapblH  3epTTey; YHBIM  IKYMBICBIHAAFHI
KeMIUTIKTEP/l aHBIKTay; MakaJaHblIMAlTBIH
pe3epBTEPAl aHBIKTAy YKOHE CYPaHBICKA COMKec
OHIMAI (KYMBICTApIbl, KBI3METTEpPAi) OHIIpY

MEH OTKi3y KeJieMiH JKaHapTyFa JKOHE
yIFaiiTyra, CcoHIai-ak ¥#HbIM  KbI3METiHIH
THIMALTITIH apTThIpyFa OarbITTAIFaH
mapaiapipl a3ipiey.

3epTTeyaiH KYTiJeTiH HITHKeIepi:

By noHai OKbIFaH CTyAeHTTEp:

Binyre:

- DKOHOMHKAIIBIK  TaIJayAblH  TEOPHSUIBIK

Herizaepin Ouny; ;;

- DKOHOMHKAJIBIK TaJJayJblH Ma3MYHBI, OHBIH
MIiHJIETTepl MEH Heri3ri KbI3METTepi Typajbl
TYCiHIKKe He 001y;;;

- Oackapy XoHE Kap)KbUIBIK Taiay omiCTepiH
MEHTepYy;

- DKOHOMUKAJIBIK TaJlZIay SICTEPiH MEHTepy;

- Iapyambuiblk  CyOBEKTUIEpIHIH KbI3METIH
CTpPATETHSUIIBIK, JKOHE OOJDKaMIIBIK >KOCTIapiayabl
XKY3ere acrIpy;

- YWBIMHBIH Kap>KbUIBIK J>KaFJaiblHa KeIIeHTI
Tanjay KYPTri3yAiH MPaKTHKAIBIK JaFIbIIapblH

MEHTepy.

Mywmkinairi 6omy:

-OyxTanTepiik ecerr TeH €CeNTUTIKTI
YUBIMIACTBIPY  VIIIH  IIaFBIH  KOCIMKEpIiK
cyOBeKTinepi KBI3METIHIH KYKBIKTBIK,
YUBIMAACTBIPYIIBUIBIK ~ KOHE  TEXHHUKAIBIK-

SKOHOMHKAJIBIK EpeKIIeNiKTepl Typaibl aiFaH
TEOPHSUIBIK OUTIMAEPiH KOMIaHy;:

- €cell CascaThblH KaJBIITacThIPY, IIOTTAP.bIH
KYMBIC ’KOCTIapbIH aziprey, IIAFbIH
KOCIITOPBIHHBIH KyKat alfHaJIBIMBIH
OHTaMIIAHIBIPY KSHE T. O.;

- IIAFBIH KOCIMOPHIHHBIH KaHAal Aa Oip calbIK
PeKUMIiHE TOH OyXTalTepiiK >KOHE CallbIKTHIK
TipKeNiMIEpIi KYpri3y;

PEANPUATHEM; packpeiTHE OCHOBHBIX
MPUHIUIIOB HSKOHOMHYECKOTO  aHajn3a;
paccMOTpeHHEe BUAOB SKOHOMHYECKOTO aHan3a;
U3y4YeHHE TOCICACTBUA BIUSHHUA (DAaKTOPOB Ha
pe3yAbTATHI JeATENbHOCTH OpraHHu3alry;
BBISIBIICHHE HEJOCTaTKOB B Pa0OTe OpraHHU3alny,
olpe/ieficHne HEUCIIONB30BAHHBIX PE3EPBOB U
pa3paboTKka MEpONpHUSATHHA, HANpaBICHHBIX  Ha
OOHOBIICHUE W yBeNHYeHHWE  O0BEMOB
NPOM3BOACTBA W PealH3allyl NMpoAyKuu (pador,
yCIYr) B COOTBETCTBMH C CIIPOCOM, a TaKXKe
NOBBIMEHUST  YQQPEKTUBHOCTH  JIEATEILHOCTH
OPEANPUATUS. W YAYYIIeHUsT ero (UHAHCOBOTO
TIOJIOXKEHUSL.
O:xugaemMble pe3yabTaThl H3YYEHHS:
CTyaeHTbl, U3y4YHBIIIME AAHHYK) JAUCIHUILINHY,
JMOJKHBI:

3namp:

= 3HaTh TCOPETUUCCKUC OCHOBBI
OKOHOMHYECCKOI'0 aHalin3a, IMOHHMAaThb CYHIHOCTb
" 3HAYCHHUC OKOHOMHUYCCKOI'O aHaJIn3a,

- UMETh TMIPENCTaBICHHE O COJEpKAaHUHU
SKOHOMHYECKOr0  aHaim3a, ero Lemix u
OCHOBHBIX (PyHKIIHAX;

- OBIIQJICTh METOJIAMH YIIPABJICHUYECKOTO U
(hMHAHCOBOTO aHAJIN3a;

- YCBOMTb  METONMKY  SKOHOMHYECKOI'O
aHau3a;

- yMETh MPOBOAWUTH CTPATETHYECKOE U
IIPOTHO3HOE  IJIAHUPOBAaHHE  JESATEINbHOCTH
XO3HCTBYIOIINX CYOBEKTOB;

- MpUOOpPECTH  NPAKTHUYECKUE  HABBIKH
IIPOBEICHHUS KOMIIJICKCHOT'O aHaJn3a

(hMHAHCOBOTO MOJIOKEHUS OPTraHU3AIUH.
Ymems:

- HCIIOJIB30BaTh MOJIYYCHHBIC
TCOPCTUYCCKHUC 3HaHUA (O) IIPpaBOBBLIX,
OpraHru3allMOHHBIX n TCXHHUKO-

influence of factors on results of activity of the
organization; revealing of lacks in work of the
organization; definition of unused reserves and
development of the measures directed on updating
and increase of volumes of production and
realization of production (works, services)
according to demand, and also increase of
efficiency of activity of the organization.

Expected results of the study:

Students who have studied this discipline should:
Know:

- Know the theoretical foundations of economic
analysis; understand the essence and meaning of
economic analysis;

- have an understanding of the content of
economic analysis, its objectives and core
functions;

- master the methods of managerial and financial
analysis;

- master the methods of economic analysis;

- be able to carry out strategic and forecasting
planning of activity of economic subjects;

- To acquire practical skills of carrying out of the
complex analysis of financial situation of the
organization.

To be able:

- use the received theoretical knowledge about
legal, organizational and technical-economic
peculiarities of activity of subjects of small
business for the organization of accounting and
reporting:

- to form the accounting policy, to develop the
working plan of accounts, to optimize document
circulation of a small enterprise, etc.;

- to keep accounting and tax registers, which are
inherent in this or that tax regime of a small
enterprise;

- to organize separate accounting of income,
expenses, property of a small enterprise at the
same time using different tax regimes;




- 9p TYpAl ca’blK pPEeKUMIEPIH mMaiiaanaHa
OTBIPBIN, Oip Me3ringe IaFblH  KOCIIOPBIH
KipicTepiHiH, HIBIFBICTAPBIHBIH, MYJIKIHIH OeJex
eceOiH YHBIMAACTEIPY;;

Oky HoTmwxeci OoOibIHIIA OakamaBp KaXeTTi
JarabUIapIbl MEHIE€PYi Kepek:

- 3amaHayd MaMaH HeTi3JCIreH IIemimMaep
KaObu1Aal Oumyi kepek. O yIiH MEHEHKMEHT
HeTi37epi, CBHIPTKBI JKOHOMHKAIBIK KbI3MET,
Bank ici, okimmiutik Oackapy, CajblK cay
Heri3Jiepi CHAKTHI JIOCTYpIi OLTIMMEH Kartap, ol
AXIapaTThIK Kyienep/i Kypa Outyi THiC.
Hormxecinne OakanmaBp Keneci Ky3blperTepi
MEHTepyi Kepek:

- YKanmsr monenu xy3siperrep (MK):

- KociOM MiHJeTTepJli OpbIHJAY YIIIH KaXKeTTi
JepeKTeplli  JKWHAY, Tajjay »JKoHEe OHJey
Kabieri;

IKOHOMHUYECKMXOCOOCHHOCTSIX JIESITEIIbHOCTH
CyOBEKTOB MaJloro Ou3Heca JJIsl OpraHu3aliu
Y4€Ta U OTYCTHOCTHU:

- GopMHpOBATH YUETHYIO IOJIUTHUKY,
pa3pabarbiBaTh pabOuYMii IUIAH  CYETOB,
ONTUMM3UPOBATh JIOKYMEHTOOOOPOT MaJioro
HNPENIPUATHS U T. 1.}

= BECTH Y4YE€THEBIC u HaJIOT'OBBIC
pETUCTPBI, IpUCYIIUE TOMY HWIHA HUHOMY
HaJIOTOBOMY PEXUMY MajIoro IPEAIPUATUS;

- OPraHu30BbIBATh PA3JEIbHBIA  y4yeT
A0X0O0B, pacxoaoB, HUMYHIECTBA Majoro
NPEANPUATHS npu OJTHOBPEMEHHOM
WCIIOJIb30BAHUA MM Pa3JIWYHBIX HAJIOTOBBIX
PEXUMOB.

Ilo  pesynemamam  oOyuenus
007131ceH 001a0amb HABLIKAMU:

- CoBpeMEHHBIH CIEIUAINCT  JIOJKCH YMETh
MPUHUMAThL O0OCHOBaHHBIC pelieHus. [l 3Toro
Hapsay C TPaAMIMOHHBIMHM 3HAHHMSIMHM, TaKUMH
Kak OCHOBBI MEHEDKMEHTA, OCHOBBI
BHEIITHEYKOHOMUYECKOM JEATEILHOCTH,
0aHKOBCKOE IIeno, aJIMHHHCTPAaTHBHOE
yIpaBJICHHE, HAJIOTOOOI0KEHHEe OH  JIOJDKEH
BIazeTh  uHpOpMAIMEH MO  IOCTPOCHHUIO
HH()OPMAIMOHHBIX CHCTEM.

oaxanaspu

Based on the results of the training, the bachelor's
degree must have skills:

- A modern specialist must be able to make
informed decisions. For this purpose, along with
traditional knowledge, such as the basics of
management, the basics of foreign economic
activity, banking, administrative management,
taxation, he must be able to know how to build
information systems.
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[Ion ataysl: bara Gearisey

Kpenut canbi: 5

IIpepexkBusuTTep: MUKPO3KOHOMUKA.
I[ocTpexkBU3NTTEP: JUILIOM aJIbIHIAFBI
MPaKTHKA, TUTLIOMIBIK JKYMBIC/ K002 a3y
IMonai  okbITyAbIH  MakcaTbpl:  OoJamak
MaMaHJIapAbIH opTypii MIPAaKTUKAJIBIK
XKarJaiiapia menrM KaObuinay AaFabUlapbiH
KaJbINTACTBIPYFa MYMKIHIIK ~ OepeTiH Oara
CaJlachIHJAFbl TEOPHSUIBIK  OUIIMHIH  TOJIBIK
KOJIEMIH ay.

Kpickama MAa3MYHBI:ITOH HAaKTbI
OHJIIPICTEPIIH, OHIMIEPIIH CEpPEKUISIIKTEePIiH
KOPCETETiH KYPBUIBIC epeKeNepiH 3epTTeyre,
Oara TEOPHUSCHI CaJIaChIH/IaFbl Oara
TYKBIPBIMAAMAIAPbIH, OaraHbIH opTypii
TYpJIEpIH ecelTey TEXHUKACHIH 3epTTEYre;
SKOHOMMKAJIBIK oﬁnay)lm JaMbITyFra JKOHEC
Toyesci3 THIMAI Oara IIENIMJIEPIH JKacayra
OarbpITTaJFaH.

Ocbl NI OKBIFAH CTYJAEHTTEP:

biny kepek:xa3ipri 3aManrbl 6ara TEOPUACH MCH
MIpaKTHKAChl, Oara OENTUICYIIH O3BIK OIiCTepi
JKOHE MapKETHHTTIK KBI3METTI
YUBIMIACTBIPY;KSCITOPBIHHBIH 0aFra casiCaThlH,
KOMMEPIIHSUTBIK, KAPKBUIBIK KOHE OJICyMETTIK
KBI3METIH pEeTTEHTIH HOPMATHUBTIK Ky>KaTTap.
Icmeii _diny _Kepex:KOCIOPLIHHBIH ~ OHIMIHE,
KbI3MEeTiHE Oara TypliepiH ecemTeymi >y3ere
acelpy; OepilreH HApBIKTHIK >Karmainap yIIiH
OHTaMIbl Oara HYCKAapblH TaHAAyIbl HETi3/IEY;
FBUIBIMH  HETi3Ie  KOMMEPIMSIIBIK — KbI3MET
callaChIH/IAFbl aKMapaTThl JKHHAY MEH OHJICY/i
JKOHE OHIMJII, KOPCETLUIEeTIH KBI3METTEPAl OTKI3Y

HapPBIKTapBIH Tanaayasl YHBIMIACTHIPY;
SKOHOMUKAJIBIK MPOLECTEPAl 3epTTey JKoHE
MOJIETIB/IEY.

OKbimy Homuiceepi  0ouviHwa Oaxkanagp
Kenecioen  oazovinapa _ue  0oayvl  Kepek:

Hazpanue quctumiunel: Llenoo0pa3oBanue

Koa pucunnmuaer: SKRM4308

KoummuecTBo kpenura: 5

IIpepexkBu3NTBI: MUKPOIKOHOMUKA.
IlocTpeKBM3MTBI:  MpENIUILIOMHAsT IPaKTHKA,
HalMCaHue AUTUIOMHON paboThHI/poeKTa

Hear  IUCHMIVIMHBLIIONYYEHHE  OYyAyIIMMH
CTEIHMAIMCTaMH TIOJHOTO 00BEMa TEOPETUUCCKHX

3HAHHUN B obnacrtu LIEeHOOOpa30BaHus,
HO3BOJISAIOIIETO  (OPMHUPOBATh  HABBIKA 110
NPUHATHIO ~ PEIIGHWH B pa3HOOOpa3HbIX

MPAKTUYECKUX CUTYaLUSX.
Kpatkoe copep:kaHue: IUCLIUIUIMHA HallpaBjIeHa
Ha W3y4YeHHE MPaBUIJI MOCTPOEHHS, OTpaXKaromiei

CHeIJ;I/I(i)I/IKy KOHKPETHBIX IIPpOU3BOJCTB,
MPOAYKTOB, W3Y4YEHHE KOHIECMLMM 1I€Hbl B
o0JIlacTH TEOpHH IEHOOOpA30BaHUs, TEXHHUKH
pacucra Pa3IMYHbIX BHUI0B IICH; pa3BUTHE
SKOHOMHYECKOTO MBIIUIEHHSI ¥  BBIPAOOTKH
CaMOCTOSITCTHHBIX  A(PPEKTUBHBIX  IICHOBBIX
pelIeHu.

O:xupaemblie PE3YyJAbTATHI U3YUCHUS
CTYZ[eHTbI, H3yYUBHINEC JAHHYIO JUCHMILIMHY,

JOTKHBI:

3Hamb: COBPEMEHHYIO TEOPHIO W TPAKTUKY
IeH00Opa3oBaHUs, TepesioBbIe METO/IBI
IeH00Opa3oBaHMs " OpTraHM3aIHn
MapKeTHHTOBO JeSITeTbHOCTH; HOPMATHBHEIE
JNOKYMEHTBI,  pErIaMeHTHPYIOIHE  I[EHOBYIO
MTOJIUTUKY, KOMMEPYECKYIO, (UHAHCOBYIO U

COIMANIBHYIO IeATELHOCTD MPEAPHUSTHS.

Ymems: ocymiecTBIATh pacyersl BUIOB IIEH Ha
MPOIYKIHIO, YCIYTH MPEIIPHUATHS;000CHOBBIBATD
BBIOOp ONTHMAJIBHBIX BapUAaHTOB IIEH JUIA
3aJ]aHHBIX PBIHOYHBIX YCJIOBHI;0pTraHU30BHIBAThH
HAa HaydyHOH OCHOBe cOop ® 0O0paboTKy
undopmarim = B cdepe KOMMepYeCKOn
JEATETbHOCTH ¥ aHaJM3e PBIHKOB peau3aluu

Name of the discipline: Pricing

Discipline code: ISTD 4310

Credit volume: 5

Prerequisites: Microeconomics.
Post-requirements: pre-graduate
writing a thesis/project.

The purpose of the discipline: to provide future
specialists with a full volume of theoretical
knowledge in the field of pricing, which allows
them to form decision-making skills in a variety
of practical situations.

Summary:the discipline is aimed at studying the
rules of construction reflecting the specifics of
specific industries, products, the study of price
concepts in the field of pricing theory, techniques
for calculating various types of prices; the
development of economic thinking and the
development of independent effective price
solutions.

Students who have studied this discipline have
to:

Know: modern theory and practice of pricing,
advanced pricing methods and organization of
marketing activities;regulatory documents
regulating the pricing policy, commercial,
financial and social activities of the enterprise.

Be able to: calculate the types of prices for
products and services of the enterprise; justify the
choice of optimal price options for given market
conditions; organize, on a scientific basis, the
collection and processing of information in the
field of commercial activity and the analysis of
markets for the sale of products and services;
research and model economic processes.
According to the results of training, a bachelor
should have the skills to: competent use of
economic information, modern methods and
techniques of marketing research, the main
regulatory documents on the feasibility study of

practice,




OKOHOMHKAJBIK  aKMapaTrThl,  MapKETHUHITIK
3epPTTEYJICPMIH  3aMaHayW  OJicTepi  MeEH
TOCUIACPIH, Oaranmapabl TEXHUKAIIBIK-

9KOHOMHUKAJIBIK HETi3[iey >KOHE KOCIOPBIHHBIH
Oara cascaTbIH KaJIBIITACTBIPY OOMBIHINA HETi3T1

MPOAYKIIUH, YCIYT;UCCISNOBaTh U MOJICIUPOBAThH
SKOHOMHUYECKHE TTPOIIECCHI.
Ilo pe3ynomamam obyuenus oaxanagp 00axicen

001a0amb_cneduiumMy_HAGbIKAMU: TPAMOTHOTO
UCIIOJIb30BAHMSI JKOHOMUYECKOH WH(pOpMAIIUH,

prices and the formation of the pricing policy of
the enterprise.

HOPMATHBTIK KY)KaTTap/Ibl CayaTThl MaiiagaHy. | COBPEMEHHBIX METO/I0B u PHEMOB
MapKEeTHHIOBBIX  HCCICAOBAHHH,  OCHOBHBIX
HOPMATHBHBIX  JOKYMEHTOB MO  TEXHHUKO-
I9KOHOMHYECKOMY  OOOCHOBAaHHIO  II€H |
(hopMUpOBaHUIO IIEHOBOM TTOJTUTHKHU
HPEIPHUATHSL.

14 | DM 4213 | Tlon artaysl: Digital mapkeTunr (mpaktukym) | Haspanue muctmmmasl:  Digital mapkerunr | Name of the discipline: Digital marketing

(mMpaKTHKYyM) (workshop)

[Ton xomer: DM 4213

Kpemur cansr: 6 Koa aucunniaunsi: DM 4213 Discipline code: DM 4213

IpepexBusurTep: MapkeTuHr, MeHeIKMEHT. KosmmuecTBo kpeaura: 6 Number of credits: 6

JlumaoM  angelHAarbkl  mpakTuka,  gumioM | IlpepexkBusuthl: [IpepekBu3uTH: MapKeTHHT, Prerequisites: Prerequisites: Marketing,

YKYMBICBIH/’KO0ACHIH JKa3y

[lonHig w™akcaTter - cryaeHntrepaid digital
MapKEeTHHTTIH HETi3rl acmekTuiepinme OuriM
0azacelH Wrepyi, CTyAEHTTepAe KoCIOphIH
HapbIFbIHA KBUDKBITY/Ia WHTEPHET
TEXHOJNOTHSIIAPBIHBIH MYMKIHAIKTEPIH KOJIJaHy
camachlHIa Oepik OUTIMAI  KaJBITACTHIPY,
COHJIali-aK MAapKETUHT KYPChIHIA allbIHFaH
OUTIMII TIPaKTHKAIBIK KONIAaHY, CTYAEHTTEPIiH
Ke3 KeJreH MEHIIIK HBICAHBIHIAFBI
KOCINOphIHAAp/a MapKeToJIor MaMaHJap
periame TaOBICTHI KBI3MET €Ty YIIH Ka)erTi
ICKepITIKTEep MEH JIaFIbUIap bl UTEPY.

Kpickamma masmyssl - «Digital MmapkeTuHTY» MoHI1
MUGPIBIK OpTa YVIINIH epeKiie KOMMYHHKAIUS
apHaiapbl MapKETHHTITIH Kypamiac

MeHemxMeHT.

IMocTpeKBU3UTBI:  TPSUIUIUIOMHAS PAKTHKA,
HaIlMCaHWE TUIIJIOMHOM paboThI/IIpoeKTa

Heab JMCHMIVIMHBI - OCBOGHHE CTYICHTAMH
0a3pl 3HaHMII B KIIOYEBBIX acmekrtax digital
MapKeTuHra, (OPMHUpPOBAHHE Yy  CTY/ACHTOB
NPOYHBIX 3HAHUH B O0NACTH IPUMEHECHHS
BO3MOXKHOCTEH ~ MHTEPHET  TEXHOJNOTHA B
MIPOJBIDKEHUH Ha PHIHOK IPEIIPHSITHS, a TaKKe
MIPAaKTHYECKOT O IPUMEHECHUS 3HAHUH,
MIOTyYSHHBIX B Kypce MapKEeTHHIa, IPUOOpETeHNE
CTyJICHTAMH YMEHHH W HaBBIKOB, HEOOXOIMMBIX
JUISL  YCTIENIHOW JIeATeNbHOCTH B KauyecTBe
CIICIIMAIMCTOB-MapKETOJIOrOB Ha TPEANPUATHSIX
0001 POpMBI COOCTBEHHOCTH.

Kparkoe comep:kanme — jgucimmimHa «Digital

Management.

Post requisites: Pre-diploma internship, writing a
thesis/project

The purpose of the discipline - mastering by
students the knowledge base in key aspects of
digital marketing, the formation of students a solid
knowledge in the application of the capabilities of
Internet technologies in the market promotion of
the enterprise, as well as practical application of
the knowledge gained in the course of marketing,
acquisition of skills and abilities necessary for
successful work as marketing experts in
enterprises of any form of ownership.

Summary - the discipline "Digital marketing"
considers and explores the concept of digital
marketing as one of the components of marketing,




OeutikTepiHiH Oipi peTiHae UUPPIBIK MAPKETUHT

YFBIMBIH  KapacThIpaAbl JKoHE  3epAeieini;
OpTYpNi  apHajapAa  TUIMIUIIKTI  eJiey
METPHKACHI TaJJIaHaIbl.

3epTTeyaiH KYTiIeTiH HOTHXKeNepi:

Ocbl MoHAI OKBIFaH CTYJICHTTEp:

OpeHATI  UmrepiieTy  KypajlaapblH,  ©HIM

HapPBIFBIH, CATTH Oackapy xyiieciH sxoHe SEO-
HbI, KOHTeHTTI - SMM wapkerunrti, Google
XKoHe SIHIeKC KapHama >KyHenepiHae KYMBbIC
icTeyre apHajnFaH KypajJapibl, MapKEeTHHITI
aBTOMATTaH/BIPYFa apHAIFaH miatdopmanapbl
ouny;

Ou3Hec-TIpoIiecTepli  KaNbINTACTBIpa  YKOHE
aBTOMaTTaHAblpa Olmy, MenmriM KaObuiaay,
KOMIIaHUSHBIH Oe/Iriai Oip Ke3eHe KiMre, Kauan
JKOHE Kalja caTaThlHBIH THIMII JKOCIapJay;
Oacekenectepai KOHE HbICAHAJIbI
ayJMTOPHSIIAp/Ibl TAJIAYFa;

KapHaMmaHbl Oartay, OMOJDKETTI Oaranay >XoHe
Oorpkay, Tajnmay Kyprizy IaraplIapblH UTEPYTe;
KOHTEHT-MapKETHHT KYpallJIapblH, caiTrap MeH
QJIEYMETTIK JKejIiiepae TpaduKTi reHepalusiay
MBICAIJIAPBIH MEHTEPY.

MAapKCTHUHI» pacCMaTpuUBACT U U3YUYACT IMOHATUC
III/I(l)pOBOFO MAapKCTHUHI'a KaK OI[HOP'I N3 COCTaBHBIX

yacTell  MapKeTWUHra,  crenuduueckue It
nuppoBOil  cpeabl  KaHAIbI  KOMMYHUKAIIWU;
AHATTU3UPYIOTCS METPUKU HU3MEpEHUs

3(h()EeKTUBHOCTH B Pa3IMYHBIX KaHAJAX.
O:xugaemMble pe3yabTaThl H3yUeHHSI:
CTyaeHTbl, U3y4YHMBIINE JAHHYI0 JAUCHHUILIHHY,
JTOJKHBI:

3HaTb HMHCTPYMEHTHl TPOABHKEHUs OpeHna,
PBIHOK TPOJYKT, CUCTEMY YIpaBJICHHUS CAWTOM U
SEO, xoHTeHT - MapkeruHr B SMM,
WHCTPYMEHTBl JUIS  paboThl B  PEKIAMHBIX
cucremax Google u SHaekc, miathopmbl s
ABTOMaTH3allUl MApPKETHHTA,

ymerb (QopMHUpOBaTH W aBTOMAaTHU3UPOBATH
OM3HEeC-TIPOIIECCHI, MPHUHUMATH pelienus,
3¢ (deKTHBHO TIAHUPOBATh KOMY, KaK U IJie OyneT
npoJiaBaTh KOMIIAHUS B ONpeENEeHHBIN MEepHOT;

aHAJTU3APOBATh  KOHKYPEHTOB W IIEJICBBIC
ayIUTOPUH;

OBJIaJleTh HABBIKAMU HACTPOUKH PEKIaMEI,
OIIEHKHU Hu MIPOTHO3UPOBAHMS OromKeTa,
MIPOBEICHUS aHAJIMTHKU, BIAJETh
HHCTPYMEHTaAMH KOHTEHT-MapKETHHTA,

puMepamMH TeHepali Tpapuka Ha CaThl W B
COITMAJIHPHBIX CETSIX.

channels of communication specific to the digital
environment; metrics for measuring effectiveness
in different channels are analysed.

Expected learning outcomes:

Students who have studied this discipline should:
know brand promotion tools, product market,
website management system and SEO, content
marketing in SMM, tools to work in the
advertising systems of Google and Yandex,
marketing automation platforms;

to be able to create and automate business
processes, make decisions, effectively plan to
whom, how and where the company will sell in a
certain period; to analyse competitors and target
audiences

To master the skills of setting up advertising,
budget estimation and forecasting, conducting
analytics; to master the tools of content marketing,
examples of generating traffic to websites and
social networks.
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IToH ataysl: Makpo3KOHOMHKA

Kpenur xenemi: 3, ECTS kpenutinme — 5.
IIpepekBusutrep: dunocodus,
MukposkoHOMUKa, MaTeMaTHKaIBIK Talaay.
[MocrpexBusutrep: KocimopblH 3KOHOMHUKACHI.
[ToHAl OKBITYIBIH MaKCaThl: - CTYISHTTEPJiH
SKOHOMUKAJIBIK OMJIaybIH JKOHE 3KOHOMHKAIIBIK
MOJICHUCTTIH OFaphl JACHICHiH KaJbIITACTHIPY,

KaszakcTaHHBIH =~ aFbIMAaFrbl  DKOHOMHKAJBIK
MacelenepiMeH TaHbICY .

Keickama Ma3MYHBI: MaKpOIKOHOMHKA
TEOpHSACBIHA  Kipiclie:  Herisri  yreIMjap,

KepcerkimTep, Maocenenep. JKHUBIHTHIK CYpaHbIC
KOHE IKHUBIHTBHIK YCBIHBIC. TyTeIHY XKoHE
KUHAKTAy TEOPUsCHL. VHBECTHIIUS TEOPHUSCHI.
UrinikTep HapbFbIHAAFEI MaKpOIKOHOMHUKAIBIK

Tele-TeH K. Axila  HapbIFbl.  AKiIa
HapPBIFBIHBIH MakpOo3KOHOMHKAJIBIK ~ Terle-
TeHairi. Tayap *oHE aKIiia HapbIFbIHBIH KaJIIbI
Tere-TeHIIri. MakpOo3KOHOMUKAITBIK
TYPaKChI3/IbIK: LUKIIIIK, UHQIISIHNS,
JKYMBICCBI3JIBIK.  DKOHOMHKAHBI MEMJICKETTIK
perTey  TEOPHUSCHI. ODKOHOMHUKAJIBIK ~ ©Cy
TEOPHACHI.

3epTTeymiH KYTUICTIH HOTIKEIepi:

CrynenTrep, M3y4YHBIINE aTaJIFaH MOHTE THIC!
binmyi kepek: MaKpOIKOHOMHUKAJBIK CaHATTap
MEH 3aHJApIblH JKYHWeCiH, OSKOHOMHUKAIBIK
mporecTep  MeEH  KYObUIBICTapAbl  Tayijay
omicTepiH; ASKOHOMHMKAJIBIK KyHenepaiH
KaIlBIITACYbl MEH JKYMBIC ICTEYiHIH IIIKi
JIOTHKACKHIH, ONApJblH Ma3MYHBIH, KYPBUIBIMBI
MEH OKIKTemy Heri3NepiH; YITTBIK ecel
KYPTi3yHiH Kazipri 3aMaHFbl JKYHeciH >KoHe
MKETEKIII MaKPO3KOHOMUKAIBIK
allHBIMATIBUIAP/IBI; KOFAMJIBIK YJadbl  ©CYIiH
MaKPO3KOHOMUKAIBIK MPOMOPIUSIIAPBIH,
VITTHIK HAPBIKTBIH TEMe-TeHIMH OHE OHBI
KaMTaMachl3 €Ty TETirlH, MaKpOdKOHOMHKAIBIK
TYPAKChI3ABIK KOPIHICIHIH Ka3ipri 3aMaHFbl

Ha3zpanue nqucuurinasl: MakpoIKOHOMHEKA
O0Bem B kpegutax: 3, B kpequrax ECTS-5.
IIpepexBU3UTDI: ®duocodus,
MuxkposkoHoMuKa, MaTeMaTH4eCKUil aHaJu3.
IHocTpexkBU3NTBI: DKOHOMMKA IPEANIPUATHSL.
Heasto npenogaBaHus AU CHMIJIAHBI
siBjsieTcsi:-  (OpPMUpOBaHHE Yy  CTYICHTOB
3KOHOMHYECKOI'0 MBIIIEHUS ¥ BBICOKOTO YPOBHS
SKOHOMMYECKOU KYJIbTYPBI,

O3HAKOMJIEHHE C TEKYIIMMH HKOHOMHYECKUMHU
npobiemamu Kazaxcrana.
Kparkoe conep:kanue:
MaKpPOIKOHOMUKH: OCHOBHBIE MOHATHUSA,
nokaszaTenu, mpobmemsl. COBOKYMHBIN crpoc U
COBOKYITHOE MpeiokeHue. Teopus moTpedaeHus
u  cOepexeHus. Teopuss ~ WHBECTHUIHUIL.
MaKpOIKOHOMHYECKOE pPaBHOBECHE Ha pBHIHKE
Onar. JleHexHBIH PBIHOK. MaKpOIKOHOMUYECKOE
paBHOBECHE JIEHEKHOI'O  pBHIHKA. Ob6miee
paBHOBECHE TOBApHOTO M JICHEKHOTO pHIHKA.
Makpo3KOHOMUYECKas HECTaOMIIbHOCTD:
HUKIMYHOCTh, HHQIAMs, Oe3padoruna. Teopus
TOCYAAPCTBEHHOI'O PErYJIUPOBAHUS SKOHOMHUKHU.
Teopust 5KOHOMUYECKOI0 pOCTa.

Oxugaembie pe3y/ibTaThbl M3YUYCHUS:
CTyneHTbl, M3yYUBIINE JAHHYI0 AUCUHUIIHHY,
JOJIKHBIL:
3uames:: cucremy
KaTeropu u

BBenenue B Teoputo

MaKpPO3KOHOMHYECKHUX
3aKOHOB, METOIBl  aHaIu3a
9KOHOMUYECKUX  IPOLECCOB U  SIBJICHUH;
BHYTPEHHIOIO  JIOTUKY  (OPMHpPOBAaHUS U
(YHKUNOHUPOBAHMS 3KOHOMHUYECKHX CHCTEM, MX
coJiep)KaHue, CTPYKTYpPY u OCHOBAHUS
KJaccu(puKaIum; COBPEMEHHYIO CHUCTEMY
HAIlMOHAJBHOTO  CUETOBOJACTBA W  BeAyllue
MaKpOIKOHOMHYECKHE NEepEeMEHHBIE;
MaKpPO3KOHOMHYECKHE IPOTIOPLIIH
O0ILIECTBEHHOI'O0 BOCIPOU3BOACTBA, PaBHOBECHE
HAllMOHAJBHOTO PBIHKA M MEXaHM3M  €ro
obecrieueHnsi; COBpeMeHHbIe (POpMBI MPOSIBIECHHUS

Title of the discipline: Macroekonomics

Volume in credits: 3, in ECTS credits - 5.
Prerequisites:  Philosophy,  Microeconomics,
Mathematical Analysis.

Postequisites: Economics of enterprise.

The purpose of teaching discipline is: - To
develop students’ economic thinking and a high
level of economic culture,

acquaintance with current economic problems in
Kazakhstan.

Brief description: Introduction to the theory of
macroeconomics: basic concepts, indicators,
problems.  Aggregate demand and aggregate
supply. Theory of Consumption and Savings.
Theory  of  investment. Macroeconomic
equilibrium in the market for goods. Money
market. Macroeconomic equilibrium in the money
market. General equilibrium of commodity and
money markets.  Macroeconomic instability:
cyclicality, inflation, unemployment. Theory of
state regulation of economy. Theory of economic
growth.

Expected results of the study:

Students who have studied this discipline
should:

Know: : system of macroeconomic categories and
laws, methods of analysis of economic processes
and phenomena; internal logic of formation and
functioning of economic systems, their content,
structure and bases of classification; modern
system of national accounting and leading
macroeconomic variables; macroeconomic
proportions of social reproduction, balance of
national market and mechanism of its provision;
modern forms of manifestation of macroeconomic
instability and main directions of stabilization
policy

To be able to: independently analyze the complex
social and economic processes taking place in the
modern economy; independently study the




HBICAHIAPBIH JKOHE MEMJICKETTIH TYPaKTaHIBIPY
casiCaThIHBIH HETI3r1 OaFbITTaphIH.

Icrei amy kepek: Ka3ipri SKOHOMHKana OOJIBII
KaTKaH Kypaedi oaeyMeETTiK-9KOHOMHUKAIBIK
mpomecTepai €3 OeTiHme Tangay; Kypaeti
MaKpPOIKOHOMHKANBIK TpoLecTepii 63 OeTiHie
3eprTey; MemiiekeTTik O0ackapy opraHaapbIHbIH
casici  INCIIMJCPIHIH  MaKpOIKOHOMHUKAJIBIK
calapblH, COHJIaW-aK  OIEYMETTIK  JKoHE
9KOHOMHUKAJIBIK CajlaJaFbl HWHCTHTYITHOHAIIBIK
e3repicTep/iH Kasipri epeKIIeIIKTepiH JKaH-
JKaKThl KOHE TepeH Oaraiay; (pUCKaJJbIK KOHE
MOHETApJIbIK CcasicaT IIapajapblH IaijianaHa
OTBIPBIT, YITTHIK KOHOMHUKAHBIH JKYMBIC iCTEY
THIMIUIINIH ~ apTTBIPYJIBIH  HAKThI  JKOJJAPbIH
aHBIKTAy JKOHE HEri3jiey.; NpaKTHUKaaa OTIei
9KOHOMHKA JKaFJaibIH/Ia SKOHOMHUKAIIBIK OCY/IiH

JKaHa callachIHbBIH XKar-Kyii Me€EH
TIepPCIIEKTUBATIAPBIH alKpIHIAY YIIiH
MaKpOIKOHOMHKAIBIK ~ Talay  HOTHKEIEpiH
naiianany.

HECTAOUIBHOCTHA u
CTaOMIIN3aMOHHOM

MaKpO3KOHOMUYECKOM
OCHOBHBIC  HaIPaBJICHUS
MOJIUTHUKY TOCYJAapCTBa.
Ymemos: CaMOCTOATENBHO aHaIM3UPOBATh
CJIOKHBIE COLUATEHO-3KOHOMUYECKHUE IMPOLIECCHI,
MPOUCXOSIIINE B COBPEMEHHOM JKOHOMHUKE;
CaMOCTOATENBHO HCCIIEeIOBATh CIIOXKHBIC
MaKpPOIKOHOMHUYECKHE MPOLECCHl; BCECTOPOHHE U
rIyOOKO  OIEHMBATh  MaKpOIKOHOMHUYECKHE
MOCJICACTBUS TIOJUTHYECKUX PEIICHUN OpraHoB
TOCYAApCTBEHHOT'O  VIPaBJICHHS, a  TakKke
COBPEMEHHBIE OCOOCHHOCTH WHCTUTYIIHOHATHHBIX
npeodpa3oBaHUit B COIMATLHOMN u
3KOHOMHUYECKON chepe; BBISIBIIATH u
000CHOBBIBaTh KOHKPETHBIE ITyTH TIOBBHIIICHUS
3¢ deKTHBHOCTH (bYHKIIMOHUPOBAHUS
HaIlMOHABHONH 5JKOHOMHKHA C HCIIOJB30BAHUEM
Mep (DUCKaIbHOW W MOHETApPHOM IOJIMTHUKH; Ha
MIPaKTHKE HCITOJIb30BaTh pe3yIbTaThI
MaKpPOIKOHOMHUYECKOT O aHam3a JUTS
OTIpENENeHNsT COCTOSHUSL M TIEPCIEKTHB HOBOTO
KayecTBa JKOHOMHUYECKOT'0 pPOCTa B YCIOBHAX
MepEX0/IHON IKOHOMHUKH.

Ilo pesynemamam 00yuenusn 6akanagp 0071xceH
oonadams HagvlKAMU:

HACYHCIEHUS OCHOBHBIX MaKpOIKOHOMHUYECKHX
IIepeMEeHHBIX, COCTaBJICHUS
BOCTIPOM3BOICTBEHHBIX MIPOTIOPIIHIA u
rpaduyeckux Mojeneld HAIWOHAIBLHOTO PBIHKA;
MIPUMEHEHUS METO/I0B TOCyIapCTBEHHOT O
peryIupoOBaHUS B EIsTX obecrieueHust
MaKpOIKOHOMUYECKON CTaOWIIM3aInm;
MMPOTHO3UPOBAHUA  TEMIIOB  JSKOHOMHYECKOT'O
pocTa €  y4EeTOM  pa3NUYHBIX  (PaKTOPOB

OOIIECTBEHHOT'O Pa3BHUTHSI.

complex macroeconomic processes;
comprehensively and deeply assess the
macroeconomic consequences of the political
decisions of the bodies of state administration, as
well as modern features of institutional
transformations in the social and economic
sphere; identify and substantiate concrete ways of
increasing the efficiency of the national economy
functioning with the use of the fiscal and
economic measures.

The bachelor's degree must have the skills:
Calculating basic macroeconomic variables,
drawing up reproduction proportions and
graphical models of the national market; applying
methods of state regulation to ensure
macroeconomic stabilization; forecasting
economic growth rates taking into account various
factors of social development.
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[on aTaypi: MaKp0OIKOHOMHKAIBIK TANIAY
Kpenur xenemi: 3, ECTS xpemutinme — 5.
[pepexkBuzuTTep: MUKPOIKOHOMHUKA. .
[MocTpexBusutTep: KocimopblH 95KOHOMHKACHI.
[loHIi OKBITYIBIH MaKcaThl: - CTYACHTTEPAIH
Ka3ipri MaKpO3KOHOMHMKAJIBIK KOHIICIITUSIIAPIbI
TEOPHSUIIBIK MEHIePYi; - CTYICHTTEPIIH Tayap
KOHE aKIlla HapBIKTAPBIHAAFbI POOIEMaBIK
XKarJainapael, 6ara JeHreili MeH aKma
MaccachIHBIH KO3FalbIChiH, Kazakcran
9KOHOMHWKACBHIHBIH JIMHAMUKACHIH, OHBIH J]aMy
TeHJICHIIUSIIaPBIH Tajlay YIIiH
MaKPO3KOHOMHUKAIIBIK MOJIENTBAEP/Ii KOJAaHY
MeH TaJIJJay/IbIH MPaKTUKAIBIK JIaFbUIaPbIH
MEHTepYi.

KpIckama MazmyHbl. MakpOSKOHOMHUKAIIBIK
TaJay/IbIH [ToHI MEH JJIiCl.
MakposKOHOMHKAIBIK KepceTkimrep. Heriri
MaKPO3KOHOMHUKAITBIK MOJIEITb KOHE OHBIH
3aMaHayH KOJJaHbUTybl. Tayap HapbIFbIHAFbI
KBICKa MEP3iMJTi MAaKPOIKOHOMHUKAJIBIK TeIIe-
TeHaik. Tayapmap MeH KbI3MeTTep
HapBIFBIHIAFG TEME-TEHIIKTI peTTey. bromker-
CaJBIK cascaThl. AKIIa HApbIFBl. AKIIa
HapBIFBIHIAFE TEME-TCHIIKTI PETTEY.
KpemntHonenexxnas casicat. Urimikrep
HapBIFBIHBIH JKOHE aKIIa HapBIFBIHBIH OipJiecKeH
tene-TeHAiri. IS-LM momemi. Keicka Mep3immi
Ke3eH/I€ JKUBIHTHIK YChIHBIC. Duimunc Kucerbl.
Y CBIHBICTHI BIHTAIAHIBIPY CasICATHI.
DKOHOMUKAIBIK, [IUKIIIAP TEOPHUSCHL.
XampIKapablK OaimaHbIcTap. ATIBIK
SKOHOMUKA.

3epTTeyAiH KYTLIeTiH HOTIKeNnepi:
CrynenTrep, U3y4YHBIINE aTaJIFaH IOHTE THIC!
Binyi kepek: ’KOHOMHUKAIBIK aKIapart Ke3ziepi -
aKIapaTThl )KMHAY MEH TaJIayblH HeTi3ri
omicrepi, MakcaTTapsl popMaiaay Taciiaepi,
OFaH KOJI JKETKI3Y 9JlicTepi.

Icrelt any kepek: - aknmapatTThl TaJJay,

Ha3panue aucuuminael: MakpoIKOHOMHYeCKUH
aHaJIN3

O0Bem B kpegutax: 3, B kpequrax ECTS-5.
IIpepexBu3uThI: MUKPOIKOHOMUKA.
IMocTpexkBU3NTHI: DKOHOMMKA IPEANIPUATHSL.
Hennbro npenogaBaHus AU CHMIJIAHBI
SIBJISIETCS:- TEOPETHUECKOE OCBOEHHE
CTYJEHTaM{ COBPEMEHHBIX MaKPOIKOHOMHYECKUX
KOHLENIMK; * TpUOOpETeHHe  CTYJCHTaMH
MPAKTUYECKUX HABBHIKOB aHalIW3a W pelIeHHs
NpoOJeMHBIX ~ CUTyallMd Ha  TOBapHOM |
JIEHS)KHOM pBIHKaX, JABIKEHMS YpPOBHS LEeH U

JCHEXXHOU Macchl, TIPUMEHEHHUS
MaKpOIKOHOMMYECKMX MOJENEN g aHaiau3a
JMHAMHKH Ka3aXCTaHCKOU 9KOHOMMUKH,
TEHJICHLIUH €€ pa3BUTHSI.

Kparkoe copepxanme. IlpenmMer u  Meron
MaKpOIKOHOMHUYECKOT0 aHaJIn3a.
Maxkpo3KOHOMUYECKUE noka3arenu.ba3zoBas
MaKpOIKOHOMHUYECKAs MOJIETIb U €€ COBPEMEHHOE
HCITOJIb30BaHHE. Kpatkocpounoe

MaKpPOIKOHOMHYECKOE PaBHOBECHE Ha TOBAPHOM
peiHKe. PerymmpoBanme paBHOBecHS Ha pBIHKE
TOBapOB H  yciyr.  bromkeTHO-HajIoroBas
nonuTuka. JleHexHbI pbIHOK. PerynmupoBanue
paBHOBECHS Ha JEHSKHOM PBIHKE.
Kpemutnonenexxnass  monurtuka. CoBMecTHOE
paBHOBeCcHE pBIHKA OJlar W JEHEKHOTO pBIHKA.
Mogens IS-LM. CoBokymHOe MpemIioKeHne B
KpaTkocpouHoM Tiepuone. Kpupas @umwurnca.

[lonuTuka  CTUMYNHMPOBaHHMS  NPEIJIOKEHHUS.
Teopus 9KOHOMUYECKUX LIKJIOB.
MexayHapoaHble  B3aUMOCBSI3H. OTKpbITast
HKOHOMHUKA.

O:xuaeMble pe3yabTaTbl H3YYeHH:
CTyaeHTbl, U3yYHMBIIHNE JAHHYI0 AMCUHUIIMHY,
HOJIKHBI:

3namp: NCTOUHUKU HKOHOMHYECKON
uH(pOpMaIMM - OCHOBHBIE MeETOIBl cOopa W
aHanm3a WHQOPMAIMH, CIIOCOOBI (opMalTn3alluu

Name of the discipline: Macroeconomic
Analysis

Volume in credits: 3, in ECTS credits - 5.
Prerequisites: Microeconomics.

Postequisites: Economics of enterprise.

The purpose of teaching discipline is: -
Theoretical mastery of modern macroeconomic
concepts by students; - Acquisition by students of
practical skills of the analysis and solution of
problem situations on commodity and money
markets, movement of price level and money
supply, application of macroeconomic models for
the analysis of dynamics of Kazakhstan economy,
trends of its development.

Brief description. The course and method of
macroeconomic analysis. Macroeconomic
indicators. Basic macroeconomic model and its
modern use. Short-term macroeconomic
equilibrium at commodity market. Regulation of
equilibrium on the market for goods and services.
Fiscal policy. Money market. Regulation of
equilibrium at the money market. Credit and
monetary policy. Joint equilibrium of the market
of goods and the money market. Model I1S-LM.
Cumulative supply in the short term. Phillips
Curve. Supply stimulation policy. Economic
Cycle Theory. International interconnections.
Open economy.

Expected results of study:

Students who have studied this discipline must:
Knowledge: Sources of economic information -
basic methods of collecting and analyzing
information, ways to formalize a goal, methods to
achieve it.

Be able to do it: - analyze, summarize and
perceive information; - set a goal and formulate
objectives for its achievement; - interpret the
results obtained; - identify cause-effect relations.
According to the results of training, the bachelor
should have skills:




JKANbUIAY XKOHE KaObLIIay; - MAKCAT KOKO JKOHE
OFaH KOJI )KeTKi3y OOMbIHIIA MIHAETTEPAI
TY)KBIPBIM/IAY; - AJIBIHFAH HOTHXKEIEpIi
TYCIHIIPY; - ce0eI-caniapiiblK OaiIaHbICTap bl
AHBIKTAY.

OKBITY HOTHXKeCi OOMBIHIIA OaKaTaBPIbIH
JIaFIBICHI OOTYBI KEPEK:

SKOHOMUKAJIBIK 00BEKT Typajibl aKIapat KUHAY
JIAFIBICHI - OWJIay MOJICHHUETI.

eI, METO/BI €€ JOCTIHKEHHS.
Ymems: - anammsupoBaTh, 0000IIaTE H
BOCIIPUHUMATh MH(OPMAIIMIO; - CTAaBUTh IICIb U
¢dbopmynupoBaTh 3a7add MO €€ JTOCTHXKEHHIO;
WHTEPIPETUPOBATh MOJMYYCHHBIE PE3YyJbTATHI; -
BBIABJIATH MPUYINHHO-CIICACTBCHHBIC CBA3U.

Ilo  pesynomamam  o0yuenus  6Oaxanaspu
00711CeH 001a0amb HAGLIKAMU:

HaBBIKOM cOOpa WHPOPMALUK 00 SKOHOMUYECKOM
00BEKTE - KyIbTYPOUH MBIIUICHHS.

the skill of collecting information about an
economic object - the culture of thinking.
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[Ton aTtaysl: KopnopaTuBTik Kap:Kbl
Kpenut kenewmi: 2, kpenut ECTS - 3
[pepexkBu3uTTEp: DKOHOMUKAIBIK TEOPHS,
MUKpOIKOHOMHKA
[MoctpexBusutTep: KocinopblH 95KOHOMHKACHL,
Oara Oenriiey, Y9KOHOMHUKAJIBIK TaJ/ay.

IoH/Ti OKBITYIBIH MaKCcaThl: MEH
THIHAAYIIBIIAp A Kopropanusiap (YibIMaap)
KapKbUIapbIH YHBIMIACTBIPY XKoHE OacKapy,
SKOHOMHKAJIBIK THIMJII KapKbLIBIK YKOHE
WHBECTHIFSUTBIK IICTTIMIEP 1 93ipiey
caJachIHIa TEOPHSUTBIK HET13/Iep Il KOHE
MPaKTUKAIBIK JaFABUIAPAbI KAJBITACTBIPY;
MIapyaIbUIBIK XKYPTi3yIi CyOseKTIIepaiH
KBI3MET €Ty TYCIHIKTEpiH, ITPOIIECTEPiH JKOHE
e3apa iC-KIMBUIIAPBIH MEHIepy OOJIBII
TaOBUTIAIBL.

Kpickarma Ma3sMyHBI: KopIiopamnusiap
Kap>KbICBIHBIH MOHI MeH Heri3aepi. . Kipicrep,
IIBIFBICTAP JKOHE KaP>KBUTBIK HOTWDKENEp.
KopriopanusHEIH KapiKbl pecypcTapbl MeH
KanuTaiabl. ¥YUBIMAAPAbIH aKTUBTEPiH OacKapy
Herizuepi.

3epTTeyAiH KYTLIeTiH HOTIKenepi:
CryneHTrep, H3y4uBIIHE aTallFaH MIOHTE THIC!
Binyi Tuic: mapyalbuIbIK KYpri3ymri
CyOBEKTiNep i KbI3METIH CUTIATTANTHIH
KOPCETKITEPIiH Ka3ipri 3aMaHFbI )KYHeciH
KYpY, €CenTey XoHe Talfiay HeTi3/epiH;
KOpropauus 931pJIeiTiH %oHe i1CKe achIpaThiH

Haspanwue qucuuiuivael: KopnoparusHblie
¢unancel

Oo6bem B kpenuTax:2 , B kpeaqurax ECTS- 3
IpepexBU3NTHI: OKOHOMHYECKass  TEopHus,
MHUKPOIKOHOMHUKA

MocTpekBU3NTBHI: DKOHOMHMKA  MPEANIPHATHS,
IlenooOpazoBanre, JKOHOMUYECKII aHAN3.
Heanio npenoaBaHus JTUCHHUILIAHBI
sapjsiercsi:  QOpMUpOBaHUE Yy  CiylIaTeneid
TEOPETHYECKUX OCHOB M IMPAKTHUYECKMX HABBIKOB

B Oo0lacTd OpraHM3allid W  YIPaBICHUS
(huHaHCAMH KOoprioparui (opranm3aruii),
pa3paboTKu SKOHOMHYECKH 3 PEeKTUBHBIX
(UHAHCOBBIX ¥ WHBECTHIMOHHBIX PEIICHUI;
yCBOEHHE MTOHSTHH, MIPOIIECCOB "
B3aUMOJICHCTBU I (hyHKITMOHUPOBAHHS

XO3STMCTBYIOIINX CYOhEKTOB

Kparkoe conep:xkanue:CymiHOCTP ©W  OCHOBBI
(hmHAHCOB KOpriopamuii. . JloxXomel, pacxombl H
(hvHaHCOBBIE pe3ynbTaThl. DUHAHCOBBIE PECYPCHI
n KanuTan koprnoparnuu. OCHOBBI yIIpaBICHUS
AKTHBaMU OpraHU3alui.

O:xuaemMble pe3yJibTAThI U3yUYEeHUSI:
CTyneHThbl, H3yYUBIINE JTAHHYI AUCHUILIAHY,
JOJIKHBI:

3namp: OCHOBBI IOCTPOEHUS, pacueTa U aHallu3a
COBPEMEHHOM CHCTEMBI TTOKa3aTeNe,—
XapaKTEepU3YIOIHX JAeITeThHOCTh
XO3SIMCTBYIOIINX CYOBEKTOB; COAEpKaHHUE U
OCHOBHBIE HalpaBJIeHHs pa3pabaThiBaeMOH U

The name of the discipline: Corporate Finance
Volume in loans:2 , in ECTS loans - 3
Pre-requisites: Economic Theory,
Microeconomics.

Postprofessionals: Economics of enterprise,
Pricing, Economic analysis.

The purpose of teaching the discipline is: | form
the students of the theoretical foundations and
practical skills in the organization and
management of finance corporations
(organizations), the development of cost-effective
financial and investment decisions, the
assimilation of concepts, processes and
interactions of business entities.

Abstract: The essence and basis of corporate
finance... Revenues, expenses and financial
results. Financial resources and capital of the
corporation. Fundamentals of asset management
of organizations.

Expected results of the study:

Students who have studied this discipline must:
Know: The basics of building, calculating and
analyzing the modern system of indicators that
characterize the activities of business entities, the
content and main directions of financial policy
developed and implemented by the corporation,
current regulations and methodological materials
governing the organization and management of
corporate finance.

To be able to: calculate economic and socio-




KapiKbl casicaThIHBIH Ma3MYHBI MEH HET13Ti
OarpITTapbIH; KOpropaTuBTIK KapKbIHBI
YHBIMAACTBIPYIBI KoHE OacKapybl peTTeHTiH
KOJIJaHBICTaFbl HOPMATUBTIK KYKaTTap MEH
onicTeMeliK MaTepHaIapIbl.

Icreit any kepek: THITIK 9icTeMenep MeH
KOJITaHBICTaFbl HOPMATUBTIK-KYKBIKTBIK
0a3aHbIH HEri31H/1e YKOHOMUKAJIBIK KOHE
QIIEyMETTiK-9KOHOMHUKAJIBIK KOPCETKIIITEp,Ii
€CerTey; dPTYPJIi MEHIIIK HbICAHBIHIAFbI
KOCIOPBIHIAPBIH (KOPIIOPALIUSIIAPIBIH)
€CENTUIITHE KAMTBUIFaH Kap>KbIIBIK,
OyXTanTepiliK )KoHE e3r¢ Jie aKIapaTThl Taaay
KOHE HHTEPIPETAIIUsIIAY JKOHE aJIbIHFaH
MaTIMETTEp/Ii Oackapy HmienrimMaepin Kaobuiaay
YIIIiH Maiianany; 4 KOMbUIFaH MiHJIETTepre
ColiKec SKOHOMUKAIIBIK JIEPEKTEP Il OHJICY YIIiH
aCIaNTHIK KypaJiJap/ibl TAaHJIAYIbl )Ky3ere
achIpy, ecenTey HOTHKEIEPIH Talay XKoHe
QJIBIHFaH KOPBITHIHABLIAP I HET13/IEY.

OKBITY HOTIIKECI OOHBIHIITA OaKaTaBpIBIH
JIAFIBICHI OOTYBI KEpPeK:

Tanaay SIICTEPiH KIHE TICUIIEPiH;
KOPTIOPAITUSIHBIH KbI3METIH KbICKa Mep3iM/Ii
JKOHE Y3aK Mep3iMIi KapKbUIAHIBIPY IBIH
BIKTUMAJT K©37epiH Oaranay JaFaplIaphiH;
YUBIMHBIH aifHAJIBIM KaIUTaIbIH OacKapyFra,
OHBIH aKIIa aFbIHIAPBIH JKenen 0ackapyra
Ka3ipri 3aMaHFBl THIMII aMaIapibl;
SKOHOMUKAJIBIK, OPBIHIBUTBIKTHI OaFaiay IbIH
TaJaaaMaiblK TOCUTAEPIH.

peanu3zyeMoii— Kopriopanueil (GuHaHCOBOH
MOJINTUKY; JCUCTBYIOLIME HOPMaTHUBHBIE
JIOKYMEHTBI U METOAUYECKUE MaTEpUaIIbl,—
PETYJIUPYIOLINE OPTAHU3ALMIO U YIIPABIICHUE
KOPITOPAaTUBHBIMU (PMHAHCAMU.

Ymemsp: paccuuThiBaTh Ha OCHOBE THUITOBBIX
METOJUK U IEUCTBYIOLIEH HOPMATHBHO-IIPaBOBOU
0a3ml 9KOHOMHUYECKHE u COIaIbHO-
SKOHOMHUYECKHE NOKA3aTeNlN;— aHAIU3UPOBATh U
UHTEPIPETUPOBATh (PUHAHCOBYIO, OYXTaITEPCKYIO

U UHyI0 WHQOpMAIHIO, CONEpXKAIIYIOCS B
OTUETHOCTH NpEeANpUsTUN (xopmoparnmii)
Ppa3IMIHBIX dhopm COOCTBEHHOCTH u
UCIIONIb30BATh  TMOJYYEHHBIE  CBEACHUS IS
OpUHATHS ~ YOpPaBJICHYECKUX  peureHwit; 4
OCYIIECTBIISITh BEIOOP WHCTPYMEHTaJIbHBIX
cpencTtB s 00pabOTKH—  SKOHOMHYECKHUX

JMAHHBIX B COOTBETCTBHM C TIOCTaBIICHHOM
3a7a49el, aHaM3UPOBATh PE3YIbTAThl PACUETOB U
00OCHOBBIBAThH MOJTYICHHBIE BHIBOJIBI.

Ilo pesynemamam 00yuenusn daxanaep 00nxcen
obnadams HagvlKAMU:

coopa, 0O6pabOTKH M aHAIM3a dKOHOMHYECCKHX H
COIMAJBHBIX NAaHHBIX; METOJAMH W TpHeMaMHu
aHanM3a YKOHOMHYECKUX SBIICHHUH W MPOIIECCOB C
IIOMOIIPI0  CTAaHAAPTHBIX  TEOPETHUECKUX U
9KOHOMETPUYECKHX MOJeNell; HaBBIKAMH OIEHKH
BO3MOXKHBIX HMCTOYHMKOB KpPaTKOCPOYHOTO U
JIOATOCPOYHOr0— (PMHAHCHPOBAHUS ACITENFHOCTH

KOpPIIOpaluy;  COBPEMEHHBIMH 3¢ (EKTUBHBIMU
MOAXOAaMH K YIPABICHHIO  OOOPOTHBIM—
KaIuTalIoM OpraHu3aIlny, OIIEPaTUBHOMY
yIOpaBiIeHUIO  e€  JEeHeKHBIMH  IIOTOKaMH;
aHAJUTHYECKIMU nprueMaMu OLICHKU

IKOHOMHUYECCKOHN I_IeJ'IeCOOGpaSHOCTI/I.

economic indicators on the basis of standard
methodologies and the current regulatory
framework; analyze and interpret financial,
accounting and other information contained in the
reporting of enterprises (corporations) of various
forms of ownership and use the information
obtained for management decisions; 4 to select
tools for processing economic data in accordance
with the task, analyze the results of calculations
and justify the obtained information.

According to the training results the bachelor
should have skills:

collection, processing and analysis of economic
and social data; methods and methods of analysis
of economic phenomena and processes with the
help of standard theoretical and econometric
models; skills of evaluation of possible sources of
short-term and long-term financing of the
corporation's activity; modern effective
approaches to managing the working capital of the
organization, operational management of its cash
flows; analytical methods of evaluation of
economic feasibility.
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KopnopatusTi 6ackapy
Kpenur cansi: 2, ECTS,0-ma kpenut cansl — 3
IIpepexkBU3NTBI: DKOHOMHUKAJIBIK TEOPHUS,
MeHemKMeHT.
IMocTpekBU3UTHI:
JUTIIOM/JTBIK, JKYMBIC.
Kyperbin Herizri MakeaTbl — MeHEIKEpIepae
KOpPIIOPAaTHUBTIK Oackapyna TEOPUSIIBIK,
ONICTEMEITIIK JKOHE TOKIpUOeniK OarbITTapblH

OHJIPICTIK MpaKTHKa,

KaJIBIITACTBIPY.
[onnin  werisri  wmingeri.  Kopnopatusrik
0ackapyibiH Kasipri KYHeCiH KOHE

TEPMUHOJIOTUSICBIH 3EPTTEY.

[onmi OKy HOTHIKECIH/IE CTYACHTTED:

- OepinreH KYPCTBIH aHBIKTaMAaJIbIK
anmapaTthiH, KOPIOPATUBTIK Oackapy oMmicTepiH,
xobamapabel backapy Ke3eHJiepin 0inyi Kepek;

- KypCTBbIH  9JiCHAMACBhIH,  KOPIOPATHBTIK
Oackapy oicTepiHiH OUTIMIH, KOPIOPATHBTIK
OacKapyIblH OIICTEPl MEH KaruaajapblH Mrepyi
KaKeT;

- OumikTi Oackapy omIiciH, KOPITOPATHBTIK
OacKapyIbsIH omicTepiH KOJIJIAHYBIH,
TOXKIPUOETTiK KOJIaHBICTA HYCKayJIapbIH

KYpacThIpHII icTel Oinyi kepek;
- TONBIK KeJeMJIe KOPIOPAaTHBTIK OacKapy

MacelnenepiH Mmenryre KakeT KYPCTBIH Herisri
TYCiHIKTEpI MEH aHBIKTaMalapbhlH YilpeHyi
THIC;

= HapbIK MApyallblIbIFbIHBIH MGX&HI/BMiH,

O0ackapy  epeKIIeNiKTepiH,  3IKOHOMHKAHBIH
HeTi3ri 3aHJIAPHI MeH KaFuIaJapbiH,
SKOHOMHMKAJIBIK JKaFJaiiibl TYCiHYiI Kepek;

KP  «kazipri kyeHciHAeri 3IKOHOMHKAIBIK,
YHBIAACTHIPYILIBUIBIK, TEXHOJIOTUSLITBIK

CYpakTapipl INEMy JAaFAblIapblH He 00JIybl
Kepek.

KopnopaTuBHoe ynpasiienue
O0bem B kpenutax: 2, B kpenutax ECTS - 3.

IIpepexBU3UTDI: OKOHOMHUYECKAsI TEOpHs,
MenemxMeHT
ITocTpexBusutni: IIponsBoacTBeHHAs

NpaKTUKa, JUIJIOMHAsT padoTa

Henbio TMCHUIINHBI SBJSIETCSA OPMUPOBAHUE Y
CTYJICHTOB TEOPETUUYCCKUX 3HAHUN B OTHOIICHUU
IIPENIIOCHIIOK U 3aKOHOMEPHOCTEN
(DYHKITMOHUPOBAHUS CHUCTEMBI KOPIIOPATUBHOTO
yIpaBJeHHUs, a TaKXKe MPUOOpPETeHHWE YMEHHUH H
HABBIKOB 110 OOOCHOBAHHIO  NPUHUMAEMBIX
YIIPABJIECHYECKUX PELICHUH.

Kpartkoe coaep:KaHmne Kopnoparus u
KOpIIOPaTUBHOE yIpaBJIEHUE. Opransl
yopaBiieHds  kopropauueil.  KopropaTuBHBIN
KOHTPOJIb u MOJICITH KOPIIOPATHBHOTO
yIpaBJICHHUS. OMHCCHOHHAS MOJIMTUKA
Koprmoparuu.  JIMBUACHIBI W JUBUICHIHAS
monuTrka Koproparuu. CyIeCTBEHHBIE CIETKA
Kopropauu. Opranbl KOHTPOIIS KOPITOpPaInH.
O:xunaemble pe3yJibTaThl U3yYeHUS:
CTyneHThbl, M3yYUBIINE JTAHHYI0 AUCHUIIHHY,
JOJKHBI:
3uamo:

- HUMeTh
COCTOSIHAH
YIIpaBICHHUS,
- OTJIMYUTENbHBIE YEpPTHI
KOpITOpaluii;

- TeopeTudyeckoe OOOCHOBaHWE M OOBSICHEHHE
MMOBEICHYECKUX TPEANOCHUIOK W MOTHBAIAN
CyOBEKTOB KOPIIOPATUBHOTO YIIPABJICHUS

Ymems:

- JaBaTh OIEHKY COCTOSHHUS YIIPaBICHYCCKUX
NpakTUK #  3(P(EKTUBHOCTH  YIPABICHYECKUX
penieHui B AKIIMOHEPHBIX o0rIecTBax;
- J1aBaTb TeOpeTHYecKHne OOOCHOBaHHS U
OOBSICHEHUS TIOBEACHYECKMX TMPEANOCHUIOK U
MOTHBaIUH CyOBEKTOB KOPIIOPATHBHOTO

MPE/ICTaBICHHE O
MpOOIEMAaTHKH

COBPEMEHHOM
KOPIIOPaTUBHOTO

OCHOBHBIX MOJIEIen

Corporate Governance
Volume in loans: 2, in ECTS loans - 3.
Prerequisites:  Economic Theory, Management
Postprofessionals:  Industrial practice, diploma
thesis
The purpose of the discipline: is to form students'
theoretical knowledge about the prerequisites and
regularities of corporate governance system
functioning, as well as to acquire skills and
abilities to justify managerial decisions.
Brief description of the Corporation and corporate
governance. Management bodies of the
corporation. Corporate control and corporate
governance models. Issue policy of the
corporation. Dividends and dividend policy of the
corporation. Significant transactions of the
corporation. Bodies of control of the corporation.
Expected results of the study:
Students who have studied this discipline must:
Know:
- Be aware of the current state of corporate
governance issues;
- Distinctive features of the main models of
corporations;
- Theoretical substantiation and explanation of
behavioral prerequisites and motivations of
corporate governance subjects
Know how:
- evaluate the state of management practices and
efficiency of management decisions in joint stock
companies;
- give theoretical substantiations and explanations
of behavioral premises and motivations of
corporate governance subjects;
- define distinctive features of the main models of
corporations
Take over:
- Develop measures to improve the efficiency of
the corporate governance system and predict the
consequences of management impacts;




YIpaBIICHHUS,
- ONpEeAeNsTh OTIUYUTENbHBIC YePThl OCHOBHBIX
MOZEINEed Kopropauuil

Bnaoems:

- paspabartbIBaTh MEpOIPUSITHS,
obecrieurBalolIfe MOBBIIICHHE IPPEKTUBHOCTD
CHCTEMBI KOpIOpaTUuBHOI'O YIIpaBJICHUA u
IIPOrHo3npoOBaTh IIOCIICACTBUA YIIpaBJIAOIIUX
BO3/ICHCTBUI;

- 0COOEHHOCTSMH PabOTHI B KOPIIOPAIIHSX;

= METOdaMH  YIIPABJICHUA KOPIOPATUBHOI'O
YIpaBJICHUS] KOMIIAHUEHN, AUCUUILIUHUPYIOUUMU
MHCTPYMEHTAMH KOPIOPATHUBHOIO YIIPABJICHUS,
METO/IaMHU BO3HArPaXKJCHUs  yYaCTHUKOB
KOPIIOPAaTUBHBIX OTHOLIECHUH, a TAKXKE METOJAMHU
OpraHU3alUu KOPIIOPATUBHOI'O KOHTPOJIS.

- the specifics of working in corporations;

- methods of corporate governance of the
company, disciplining corporate governance
instruments, methods of remuneration for
participants in corporate relations, as well as
methods of organizing corporate control.
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ByxraarepJik ecen :koHe ayauT
Kpenut kenemi: 3, kpenut ECTS -5
[IpepexkBu3uTTEp: DKOHOMUKAIBIK TEOPHS,
MukposkoHOMEKa, MakpoIKOHOMHUKA
[MocTpexBusutTep: KocinopblH 9KOHOMHKACHL,
9KOHOMUKAJIBIK TaJ/ay.

[ToHai OKBITYABIH MaKcaThl: bepiireH moH i OKy
HOTHIKECIH/IE CTY/ICHT OiTyi THiC: OyXranTepiik
€CEIITiH MOHI MEH MaKCaThIH, OHBIH
HIapyamibuIblK, 0ackapy skoHEe YKOHOMHUKAIBIK
Kayirci3mik sxyHeciHeri OpHbIH, 0acka FhUIBIMH
MoHIepMeH (IKOHOMHUKAIBIK, 3aHIbI KOHE T.0.)
e3apa OaiiJIaHBICHIH; HETI3T1 TEPMHUHJIEp MEH
YFBIMIIAPIBI; OyXTanTepIniK ecer
MPOIIEYPaChIHBIH TEXHUKACHIH.

KpIckama Ma3MyHBI: OyXTralTepllik ecerTiH MoHi
MeH aaici. Byxranrepiik 6ananc. IlorTap
JKyHeci skoHe Koc xka30a. Lllortapapl KikTey.
Baranay sxone kanbpkymsnus. [lapyamsiibik
MPOLIECTEP/I1 €CENKe Ay IbIH SICTEMEITIK
Heri3aepi. YUBIMHBIH ecell cascaThl. KapKBUTBIK
ECENTUTIKTIH XaJIBIKAPaJIbIK CTaHIAPTTAPBL
3epTTeymiH KYTUICTIH HOTIKEIepi:

CryneHTTep, N3yUMBIINE aTaIFaH MOHTE THIC!
Bbimy-OyxranTepiik ecel moTTapsl OOWBIHIIIA
JIepeKTep/li TONTACTBIPY KOPCETIIETIH ecenTik
perUCTpIepAiH Ma3MYHbBI MEH KYPBUIBICHIH;
OyXranTepiik ecen HbICAaHIapbIH; OyXTanTepiIiK
ecell MPUHIUITEPIH; -KapKbUTBIK CHTIATTaFbI
aKIaparThl )XKIHHAY, OHJICY, JaibIHAaY KYHeciH
JKOHE OHBI KOPFay 9JICTEepiH; -HeTi3ri )KoHe
alfHaNIBIM KAITUTAJIBIHBIH, KOCITTOPBIHHBIH
aKTUBTEPIH KaP KBUIAHABIPYABIH MEHIITKTI )KoHE
KaphI3 KO3/ICPiHiH, €CeIITi )KBUIIAFbl KAPKbI
aFbIMJIAPbIHBIH KO3FAJIBICHIH CUIATTAYFa
apHAJIFaH aKNapaTThl KAJIBINTACTRIPY
Mporiecinie Oyxranrepiep HIemeTiH
mpodeManapsl.

Icreit anmy kepek: -6acTankbl Ky>KaTTapMeH
MKYMBICTBI JIYPBIC YUBIMAACTBIPY;- KOCIMOPBIH

Byxraarepckuii ydeT u ayauT
Oo0bem B kpenuTax:3 , B kpequrax ECTS-5

IpepexkBU3UTHI: DKOHOMUYECKAS Teopus,
MuxkposkoHoMHKa, MaKpOIKOHOMUKA
IMocTpexkBU3UTHI: DKOHOMHUKA MPENNPHUSATHUS,
DKOHOMHMYECKNH aHaJIN3.

Heabro NMpenoiaBaHus JUCIUIIIHHBI
SIBJISIETCSI:B  PE3yJbTaTe U3Y4YEHHUS  JTaHHOMN
JUCHUITIINHBI CTy[I CHT JOJI’KCH yCBOI/ITb .

CYIIHOCTh M LeNu OyXraiaTepcKkoro ydera, ero
MECTO B CHCTEME SKOHOMHYECKOH HWH(pOpMaIuu
XO3SIICTBEHHOI'O YINIPABJIEHUS M 3KOHOMHUYECKOU
0e30MacHOCTH;  B3aUMOCBS3b  C  JPYTUMHU
Hay4YHbIMH JUCHUILIMHAMU (SKOHOMI/I'-ICCKI/IMI/I,
IOPpUIANYCCKUMU U T.ZI.); OCHOBHBIC TCPMHHBI U
MOHATHUS; TEXHUKY MPOIEnypbl OyXTanTepcKoro
ydera.

Kparkoe cogep:kanme: Ilpeamer u  meron
Oyxrantepckoro ydera. byxranrepckuii Oananc.
Cucrema CUETOB u JIBOMHAS 3aITHCh.
Knaccudukarmst cuero. OnieHKa U KaJTbKYISITHSL
Meronnueckue OCHOBBI YydeTa XO3IMCTBEHHBIX

MPOIECCOB. YdYeTHas TMOJNIMTHKA OpTaHU3aINM.
MexayHaponsbie CTaH1apThl (hUHAHCOBOM
OTYETHOCTH.

O:xuaemMble pe3yIbTaTbl H3YYeHH:
CTyneHThl, H3YYHBIIME AAHHYIO JHCHMILUIHHY,
AOJIKHBI:

3namp conepxaHue U MOCTPOCHUE YUETHBIX
PETUCTPOB, B KOTOPBIX OTPa’kaeTcs IPyMINpPOBKA
JIAHHBIX 110 CYeTaM OyXTraJaTepCKOro ydera;
(hopMBI OyXTanTEpCKOTO ydeTa; MPHUHITUIIBI
OyXranTepckoro y4dera; -cuctemy coopa,
00pabOoTKH, MOArOTOBKY HH(OpMAITUU
(MHAHCOBOTO XapaKTepa U METO/bI €€ 3aIHUTHI; -
npo0OJIeMBl, perraemMble OyXrajarepamMu B Iporecce
(hopMupoBaHUs MHPOPMAIIUA AJIS
XapaKTEPUCTUKH COCTOSHUS U M3MEHEHHI
OCHOBHOT'O 1 00OPOTHOT'O KaIuTaia,
COOCTBEHHBIX M 3a€MHBIX ICTOYHUKOB

Accounting and auditing
Volume in loans: 3, in loans ECTS - 5
Pre-requisites: Economic Theory,
Microeconomics, Macroeconomics.
Postprofessionals: Economics of enterprise,
Economic analysis.
The aim of teaching the discipline is: as a result of
studying this discipline, the student must learn:
the essence and purpose of accounting, its place in
the system of economic information of economic
management and economic security; relationship
with other scientific disciplines (economic, legal,
etc.); basic terms and concepts; technique of
accounting procedure.
Brief description: Accounting subject and
method. Accounting balance sheet. System of
account and double entry. Classification of
accounts. Evaluation and Calculation.
Methodological bases of accounting of economic
processes. Accounting policy of the organization.
International Financial Reporting Standards.
Expected results of study:
Students who have studied this discipline must:
Know - the content and construction of
accounting registers, which reflect the grouping of
data on accounts; forms of accounting; accounting
principles; - the system of collection, processing,
preparation of information of a financial nature
and methods of its protection; - the problems
solved by accountants in the process of forming
information to characterize the state and changes
in fixed and working capital, own and borrowed
sources of financing the assets of the enterprise,
the movement of financial flows for the reporting
year.
Be able to: -to organize the work with primary
documents correctly; to reflect and classify
various economic operations in the process of the
enterprise activity, to use the system of knowledge
about the principles of accounting for the




KbI3METi 0apbIChIHAA OPTYPIIi IAPyaIIbUIBIK
orepanusuIapsl KOpCceTy )KoHe KIKTey,
KOCITIOPBIHHBIH €Cell casicaThiH 931pJiey KoHe
Heri3[ey YIIiH OyXranTepiik ecen MpuHIUNTepi
TypaJisl OUTiM JKYHeciH nainanany;-
OyXraJTepilik eCernTi )Kyprizy mporecine
KaJIBIITACKAH aKMapaTThl KOpPFay YIIiH OLTiM
XKYHeciH naianany; - KapKbUIBIK ecenTep/ie
KEeHiHHEH YChIHY MaKCaThIH/Ia KAPKBLUIBIK
CHITAaTTaFbl aKNapaTThl )KUHAKTAY JKOHE €CENTIK
TipKey 1 Oaranay Macelenepid HaKThl
JKarJaiap MbICaJIbIH/IA LIEITY.

OKBITY HOTHXKeC] OOMbIHIIIA OaKaIaBPIbIH
JaFabIChl OOTYBI Kepek:

op Typ:i popmaa OyXrajaTepiiK ecenTi JKyprizy
OOMBIHINIA PAKTHKAJIBIK )KYMBIC KOHE
OyXxrantepiiik ecenti Kypy.

(hMHAHCHUPOBAHUS aKTUBOB MPEANIPHUSITHUS,
JBIKEHHUS (PUHAHCOBBIX IIOTOKOB 332 OTYETHBIN

rof.
Ymems: npaBuibHO oOpraHuzoBaTh paboTy C
NEPBUYHBIMUA  JOKYMEHTaMHU;  OTpaXkaTb H
KJIacCU(UIHUPOBATh Pa3IUYHbIC XO3SHCTBEHHBIE
ornepaunuu B nporecce JeATEeIbHOCTH
mpeaAnpuAaATus, MUCI0JIb30BaTh CUCTEMY 3HAHUM O
OpUHIMIAX ~ OyXraaTepckoro — ydera  Jis

pa3paboTKu ¥ OOOCHOBAHHUS YYETHOH IOJIMTHUKH
OPEANPUATHUS; -UCTIONB30BaTh CUCTEMY 3HAHUU
JUIsL 3alIMTHl MHQOpManuK, cHOpMHUPOBAHHON B
mporecce BEACHHsST OyXralTepcKoro yuera; -
pemaTh Ha TMpUMEpe KOHKPETHBIX CHUTYaIluid

BOIIPOCHl  OLIEHKM YYETHOM PpErucTpallMd H
HAaKOIJICHU S nH(pOpMaIH (UHAHCOBOTO
XapakTepa €  LEIbI0  IOCIEAYIOHIETO  €¢

MpeACTaBlIeHUs] B (PUHAHCOBBIX OTYETaX.

Ilo pezynomamam oOyuenus 6axkanagp 00Jxcen
ob1a0amv HaABLIKAMU:

MTPaKTHIECKON paboTsl o BEJICHHIO
OyXTanTepCKOro y4era B Pa3IUyHBIX (GopMax H
cocCTaBJIeHHE OyXranTepCcKoi OTYETHOCTH.

development and justification of the accounting
policy of the enterprise; to use the system of
knowledge for the protection of the information,
formed in the process of accounting; to solve on
the example of specific situations the issues of
assessment of the accounting registration and
accumulation of the information of financial
character with the purpose of its further
presentation in the final report of the enterprise; -
to use the system of knowledge for the protection
of the information, formed in the process of the
accounting.

By the results of training the bachelor should have
skills:

practical work on accounting in various forms and
preparation of financial statements.
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Backapy eceoi
Kpenut kenemi: 3, kpenut ECTS -5
[IpepexkBu3uTTEp: DKOHOMUKAIBIK TEOPHS,
MukposkoHOMEKa, MakpoIKOHOMHUKA
[MocTpexBusutTep: KocinopblH 9KOHOMHKACHL,
Ounnuipicti yiteimaacteipy, Kocinmopsinaa
XKocTapiay.
[onHni OKBITYIBIH MaKcaThl: — OONaIIaK
MaMaHAapAbIH 0aCKapyIIbLUIbIK €CEnTi
KYPrizyai YHBIMAACTBIPY, 0acKapyIIBUTBIK
menimMaepAl KaObuiaay YIIiH eCenTik
aKnapaTThl JalbIHIAY JKOHE Taljanany
OOMBIHIIIA TEOPUSIIBIK OLTIMIIEpi MEH
MPAKTUKAIBIK JIaFIbUIAPBIH KaJIBIITACTHIPY.
Kpickalia Ma3MyHbI: 6ackapy eceOiHiH MoHI MEH
MakcaThl. OHAIPICTIK KbI3MET IIBIFbIHIaPbIHBIH
KOHIIETIIHICHI, TEPMHHOJIOTUSCHI KOHE
xikTenyi. backapy ecebiHiH Herisri xkyienepi
(Monenbaepi). LbIFpIcTap IbIH Taliga 6oy
OPBIH/IAPEI MEH KayaIKepIIiTiK OPTAIBIKTaPhI
OolibIHIIIa ecebi skoHe Oelinyi. OHmipic
IIBIFBIHAAPEIH TYPJIepi MEH MaKCaThl OOMBIHIIIA
ecenke any. Kocirmopbeiaga OromKeTTey.
3epTTeymiH KYTUICTIH HOTIKEIepi:
CryneHTTep, H3yUMBIINE aTaJIFaH IOHTE THIC!
Bimyi kepek - OacKapyIIbUIBIK €CerTiH MoHi,
epEeKIIeTIKTepl MEH KpUTEPHIIEPi, OHBI JKY3eTe
achIPYIbIH JKaJIbl IPUHIUIITEP]; MapyalbUIbIK
KBI3METTi 0acKapy >kKoHe Kap>KbLUTBIK
HOTIDKENIEepl aHBIKTay MaKCaTTaphl YIIIiH
pecypcTapablH JKai-KYHiH ecerke ainy KoHe
MaiganaHyasl YUBIMAACTRIPY SIiCTEPi MEH
Tacuiepi; YABIMIACTRIPY JKOHE OHBIH
KYPBUTBIMABIK OeiMInernepi OOWBIHINA KaITbI
aKnapaTThl )KUHAY, OHACY XKOHE NaiblHAay
Kyieci; 6backapy menrimMaepid Kaobuigay yiriH
naiansl 5KOHOMUKAJIBIK aKIapaTThl
KaJIBIITaCTBIPY MpoLeciHae OyxranTep-
TaJIJayIIbIapAblH LIeHIeTiH MpodieMaapsl.
Icreit anmy xepek: - nepeKTepAi Kyieney Y

YnpasijieHYecKHUii yuet
Oo0bem B kpenuTax:3 , B kpequrax ECTS-5

[pepekBu3nTBHI:  DKOHOMHYECKAas  TeOpus,
MuxkposkoHnomuka, MakpoSKOHOMHUKa
MocTpekBU3NTHI: DOKOHOMHUKA MPEAIPHUSITHS,
Opranuzanus Mpou3BoAcTBa, llnmanupoBaHue Ha
PEATPUATHH.

Henblo npenoaaBaHus AU CHUTLIHHBI
SIBJISIETCS: dbopmupoBanue y  Oymymmx

CIEIUAINCTOB TBEPABIX TEOPETHUECKUX 3HAHUH U
MPAKTUYCCKUX HABBIKOB 110 OpraHru3alii BEACHUSA
VIIPAaBJIEHUYECKOrO0  ydeTa,  IOATOTOBKE |
UCIIONIb30BAHUIO  YUeTHOW WHGOpPMALUU IS
MIPUHATHUS YIIPABIECHYECKUX PEILICHUMN.

Kpartkoe cogep:xxanmne: CymHOCTh U Ha3HAYEHUE

YIIPABJIEHYECKOT O yuera. Konnenuus,
TECPMHUHOJIOTUA W KJIACCHU quaum[ H3JCPIKEK
MIPOU3BOJICTBEHHON  JIEATEIbHOCTH. OcHOBHEBIE

CUCTEMBI (MOJIENIN) YITPABIEHYECKOr0 y4yera. Y4deT
W pacmpelelieHHe pacxoJoB 10  MecTaM
BO3HMKHOBEHUS H IIGHTPaM OTBETCTBEHHOCTH.
VYuyer 3aTpaT Ha MNPOW3BOACTBO IO BHIAM U
Ha3Ha4YeHW10. blokeTupoBaHre Ha MPEIIpUsTHH.
O:xunaemble pe3yJibTaThl U3yUYeHUS:
CTyneHThbl, M3yYUBIINE JAHHYI0 AUCHMILIHHY,
JOTKHBI:

3nams  CyOIHOCTh, OCOOEHHOCTH W KPUTEPUHU
YIIPaBIEHYECKOT0 y4eTa, OOIIHMe MPUHIUITB €ro

OCYLIECTBIICHUS; METO/IbI u
CIOCOOBIOpPraHW3allMy  y4eTa  COCTOSHUS |
HCHOJIb30BaHUS pecypcoB UIs— nenen
YOPABJICHUST XO3SMCTBEHHOM JESITENBHOCTBIO U
olpeneneHus (buHAHCOBBIX PE3yNbTaTOB,;
cucreMy cOopa, 0OpaOOTKM H TIOATOTOBKH

uHpOpPMaM B IIEJIOM IO OpPTraHU3alud U ee—
CTPYKTYPHBIM  TOApa3/eeHUsM; poOIeMBl,

peraemsie OyxrajntepaMu-aHAJIUTHKAMHU B
npouecce  (OPMHPOBAHUSI—  SKOHOMHUYECKOU
uHbOpMaK,  TOJIE3HOW Al NPHHATHSA

YIPABICHYECKUX PEILICHU.

Management accounting
Volume in loans:3, in ECTS loans - 5
Pre-requisites: Economic Theory,
Microeconomics, Macroeconomics.
Postprofessionals: Economics of the enterprise,
Production organization, Planning at the
enterprise.
The purpose of teaching the discipline is: - the
formation of future specialists solid theoretical
knowledge and practical skills in the organization
of management accounting, preparation and use of
accounting information for management decision-
making.
Brief description: The essence and purpose of
management accounting. The concept,
terminology and classification of costs of
production activities. Main systems (models) of
management accounting. Accounting and
distribution of costs by places of origin and
centers of responsibility. Accounting for
production costs by type and purpose. Budgeting
at the enterprise.
Expected results of the study:
Students who have studied this discipline,
should:
Know - the essence, features and criteria of
management accounting, the general principles of
its implementation, methods and ways of
organizing the accounting of the state and use of
resources for management purposes and
determination of financial results, the system of
collection, processing and preparation of
information in general on the organization and its
structural units, problems solved by accountants-
analysts in the process of formation of economic
information, useful for making managerial
decisions.
Be able to: - apply the obtained system of
knowledge about the essence and principles of
management  (accounting)  accounting  for




Oackapy (Oyxranrepiik) ece0iHiH MOHI MEH
MPUHIUITEP] Typalibl ajFaH OiTiM xKylecin
KOJIIaHy; - IIBIFBIHAAPIBI TYPIIEPI,
KaJIBIITACTBIPY OPBIHAAPHI )KOHE KayalKepIIiTiK
OpTaJbIKTaphl OOMBIHINA TOMTACTHIPYIBIH
Ka3ipri 3aMaHFbI TOCUINIEPiH, OHIIPIC KIHE
OTKI3Y IIBIFBIHAAPBIH KaIbKYISALUSIIAY
QMIiCTEPIH KONJIAHY; - KOMMEPLIMSUTBIK
KBI3METTIH 9pTYPIIi TYPJIEpiHiH epeKIeNniKTepiH
ecerKe alaThlH;, HaKTHI JKarJaiinap MbICalbIH A,
JKaHa OYMBIMIAPIbI, dKYMBICTAPIbI, KbI3METTEP 11
OHJIIpY KOHE OTKI3y THIMJIUIIriH Oaranay,
OHIMHIH KeJIeMi MEH aCCOPTHUMEHTIH, Kypesi
calbIMIap/bl ©3TrepTy, CMeTalap MeH
OrOJKETTEY JKYHEIEpIHIH pTYPIIl TYPIICPiHIH

Ymemo: - TPUMCHATH TONYYECHHYIO CHCTEMY
3HAHUH o} CYIIHOCTH u MPUHIIATIAX
yIpaBIeHYECKOro (OyXralTepCKOoro) yuera s
CHUCTEMAaTU3ALINH JAHHBIX; MPUMEHSTh
COBPEMEHHBIE CIOCOOBI TPYNITUPOBKU 3aTPaT IO
BUJAM, MecTaM— (OpMUPOBaHUS M LEHTpaM
OTBETCTBEHHOCTH, METOJbl  KaJbKyJUPOBAHUS
U3JIEPKEK TTPOU3BOJCTBA M COBITA, YUUTHIBAIOIINE
0COOCHHOCTH PA3JIUYHBIX BHJIOB KOMMEPUYECKOMH
JIESITEILHOCTH; pPelaTh Ha MPUMEPE KOHKPETHBIX
CUTYyalud, MpoOJIeMbl OIEHKH SPPEKTHBHOCTH—
MPOU3BOJICTBA M COBITA HOBBIX W3JICNUH, padoT,
yCIyr, W3MEHEHHs o0beMa U acCOPTUMEHTA
MPOAYKIIUH, KaIUTaIbHBIX BIIOYKEHUH,
yIpaBJICHHUS 3aTpaTaMy C MOMOIIBIO PA3TMYHOIO

systematization of data; apply modern methods of
grouping costs by types, places of formation and
centers of responsibility, methods of calculating
production and sales costs, taking into account the
peculiarities of different types of commercial
activities; solve problems of evaluation of
production and sales efficiency of new products,
works, services, changes in the volume and range
of products, capital investments, management
decisions on the example of specific situations.
According to the results of training, the bachelor
should have skills:

Decide on the example of specific situations the
issues of different types of budgets in planning
and forecasting of financial and economic

KOMETiMEH LIBIFBIH/IAP/Ibl OACKapy MICENENEPIH | Bia CMET U CHCTEM OHOKETHPOBAHHSI. activities.
TIerry
21 | Men MeHea:KMeHT MeHeaKMeHT Management
2215/M | Kpenut xememi: 3, kpeaut ECTS - 5 O6bem B kpenuTax:3 , B kpequrax ECTS-5 Volume in loans:3, in ECTS loans - 5
en 2215 | IlpepexBusuTTep:  DKOHOMHKANBIK  Teopus, | IlIpepekBU3uThI:  DKOHOMHMYECKas  TeopHs, | Pre-requisites: Economic Theory,

MukposkoHOMEUKa, MaKpO3KOHOMHUKA
[ToctpexBusutTep: OnepanusuIbIK MApKETHHT .
[ToHOI OKBITYIOBIH MaKcaThl: MEHEIKMEHTTIH
TEOPUSUTBIK ~ HETI3Iepi MEH KaTero HsUIbIK-
YFBIMABIK ammapaTtblH OKY, COHBIMEH KaTap
MEHEDKMEHT DJIEMEHTTEpPI MEH MPUHITUIITEPiH
KOJIJaHy OOMBIHIIA TPAKTHKAIBIK JaFIbLIapIbl
MeHTepy.

- Kpickama ma3myHbl: Oackapy 3aHIapsl,
MIPUHIANITEPT MEH (QYHKIHSIIAPHI, KOCIMKEPITIK

KBI3METTETi CBIPTKBI (haKkTOpiap, YHBIMAAFBI
aFbIM/IaF bl )Kocrapriay, 0acKapyIIBLIBIK
HIemiMAepAiH Typaepi MeH THTITEPI,
KETEKIILTIK TUTITEPIHIH pemi MeH
TYXKbIpBIM/IaMajIapbl, MEHE/UKMEHT KYHeciHerl
YHBIMIACTBIPYIIBIIBIK KaTBIHACTAp,
YHBIMIACTBIPYIIBIIBIK KaKTBIFBICTAP IBIH
TYpJepi.

3epTTeyaiH KYTiIETiH HOTHXKENepi:

MuxkposkoHoMuKa, MaKpO3IKOHOMHUKA
IMocTpexkBU3UTHI: OIepariiOHHBIA MAPKETHHT.
Heabio npenojgaBaHus AU CHMIIAHBI
ABJISIETCA:M3yYCHNE TEOPETUYECKHX OCHOB U
KaTeropHaibHO-TIOHATUHHOTO ammapara
MEHEeKMEHTA, a TaKKe OBJIAJICHHE
MMPaKTUYECKUMH HABBIKAMH TI0 TPUMEHEHHUIO
3JIEMEHTOB U MPUHITUIIOB MEHEHKMEHTA.

- Kparkoe conep:xkaHue: 3aKOHBI, PHHIIATIBL U
(yHKIIMM yTpaBlIeHHUA, BHEIIHHE (aKTOPHl B
MIPEINPUHAMATENECKON NIEITETPHOCTH, TEKyIIee
[JIAHUPOBAHWE B OpPTaHW3AIlMH, BHIBl U THUIIBI
VIIPaBIEHYECKUX PEIIeHU, pONb JTUAEPCTBA U

KOHIICTIIINH THUIIOB PYKOBOJICTBA,
OpraHM3allMOHHBIE ~ OTHOIIEHUS B CUCTEMeE
MEHEDKMEHTa, BUJIBI OpraHU3aIMOHHBIX
KOH(JIUKTOB.

O:xuaemMbie pe3yJIbTAaThI H3yYeHUsI:
CTyneHThbl, M3yYUBIINE TAHHYK JWCHHUILIHHY,

Microeconomics, Macroeconomics.
Postprofessionals: Operational marketing.

The purpose of teaching the discipline is: the
study of theoretical foundations and categorical
and conceptual apparatus of management, as well
as mastering practical skills in the application of
elements and principles of management.

- Brief content: laws, principles and functions of
management, external factors in business activity,
current planning in the organization, types and
types of managerial decisions, the role of
leadership and concepts of types of management,
organizational relations in the management
system, types of organizational conflicts.
Expected results of the study:

Students who have studied this discipline must:
Know: ways of management, basic functions,
methods, methods and techniques of control,
inspection and monitoring of management




CryneHTTep, M3y4YHBIINE aTAJIFaH TIOHT'E THIC!
binyi Twmic: ©Oackapy TocundepiH, Oackapy
HISMIMACPIH, iIC-KUMBUIAAP MEH MEXaHU3MICPIi
OakpLIaYy, TEKCEpy  JKOHE  MOHHTOPUHT
KYPTi3yIiH Herisri (QyHKOUsIapbiH, 9iCTepiH,
ToCUIIEpiH KOHE TOCUIIEPiH; THIMI
MEHE/DKMEHTTIH MaKcaTThl OarmapblHa — KOJI
KETKi3y OobIHIIa mpodieMaiapAbl eyl
JKOHE XaJIbIKApaJIbIK KOHE CypomajblK Oackapy
CTaHIAPTTaPbl XKYHECIH KOJIAaHYIbI.

MeHrepyi Kepek: OChl OLTIMII KOJJaHy JKoHE
TYCIHY: KaHa TEXHOJIOTUsLIaP/IbI,
MHHOBAaIMsLIap/Ibl, 0aCKapyIbIH Ka3ipri 3aMaHFbl
KypaJiJapbiH KOJIJaHyFa HETI3/IeNINeH
MEHE/DKMEHTTIH O3BIK TACLIJIEPl MEH Taciizepi
OOMBIHIIIA; MEHEKMEHTTIH THIMIUTITIH
apTTBIpy ~ KOHE  OackapyAbl  KETUIIIpy
OaFbITTAaPbIH JKacay Macesiesepl OOUbIHIIA.
OkpITy HOTHOKECI OOMbIHINA  OakajgaBp/IbIH
JIaFabICHl OOTYBI Kepek:

Oackapy omicTeMeci MEH omiCTepiH >KETUIHIpy
OarbITBIHAA OacKapyaa OChl THIMII HICIIIMICPIL
o3ipyiey; ©HIM, KbI3BMET KOpPCETy CalachlH,
COHJIali-aK TMEpCOHANI JKYMBICHIHBIH CanachlH
THIMIII OacKapyFa MYMKIHIIK OepeTiH.

JOJIKHBI:
3nams:  crocoObl  ynpaBJeHUS,

(GyHKUMH, METOABI, CHOCOOBI W
KOHTPOJI, TIPOBEPKH u MOHHUTOpPHUHTA
YIPABICHYECKUX  pEUIEHUH,  NEUCTBUH U
MEXaHH3MOB; PEHICHUS POOJIEM MO TOCTHKECHHIO
IeJIEBBIX OpPUEHTHPOB 3¢ $EeKTHBHOTO
MEHEeIXKMEHTa M  TNPUMEHEHUS  CUCTEMBI
MEXIYHApOJAHBIX W EBPOMEHCKUX CTaHJIapTOB
yIpaBiIeHHUS.

Ymems: npuMeHNUTH 3TH 3HAHUA U TIOHUMATH: IO
NepeoBEIM Crloco0aM W MpreMaM MEHEIKMEHTa,
OCHOBAHHOI'O Ha MIPUMEHEHUH HOBBIX
TEXHOJIOTUH, WHHOBAIUH, COBPEMEHHOTO
WHCTPYMEHTapHsl YIpaBIEHUSA; 10 Mpodiiemam
noBBIIIEHUST 3()(PEKTHBHOCTH MEHEMKMEHTa |
BBIpa0OTKE HAMpaBICHWH COBEPIICHCTBOBAHUS
yIIpaBJICHHUS.

OCHOBHBEIC
IMPUECMBbI

Ilo pesynomamam  obyuenusa  6Oaxanaspu
00J191ceH 0071a0amb HABLIKAMU:

BBIPAOOTKM Ha OCHOBE OTOr0 dA()PEKTUBHBIX
pelieHnd B yIOpaBICHWW, B  HAIpaBJICHUN
COBEpPIICHCTBOBAHUS METOJMKA M  METOJIOB
yIIpaBJICHYS, MTO3BOJISTIONIHE 3P eKTHBHO
VIIPaBJIATH Ka4eCTBOM TPOIYKIIMH, YCIYT, a

TaKXKe Ka4eCTBOM paboThI ITepcoHaa,

decisions, actions and mechanisms; solving
problems in achieving the targets of effective
management and application of the system of
international and  European  management
standards.

Be able to: apply this knowledge and understand:
on the advanced methods and techniques of
management based on the application of new
technologies, innovations, modern management
tools; on the problems of improving management
efficiency and development of directions for
management improvement.

As a result, the bachelor's degree should have
skills:

working out on the basis of it effective decisions
in management, in a direction of improvement of
a management technique and methods; allowing
effectively to manage quality of production,
services, and also quality of work of the
personnel.
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Ilepconannabl 6ackapy
Kpenur xenewmi: 3, kpemut ECTS - 5

[IpepexBu3utrep:  DKOHOMHUKAJIBIK  TEOpUS,
Mukpo3koHOMHKA, MaKpOIKOHOMHUKA
IToctpexBusurrep: Mapkerusr, YmpasieHUe
MapKETUHTOM.

IloHmi  OKBITYABIH  MakKcaThl:  MEPCOHAIBI
Oackapy OoiibIHIIIA YKYMBICTBI
YHBIMAACTBIPYbIH 3aHIBUIBIKTApPBI MEH

MPUHIUITEP] Typabl OLTIM JKYHeCiH MEHTepreH
MaMaHap/pl TaibIHaay.

- Kpickama wma3myHBI: TmepcoHamsl Oackapy
KyHeciH YUBIMIACTBIPY O/liCHAMACHI.
[epconanapl skanmayapl YHBIMAACTBIPY KOHE
OHBIH  Kezfepi. IlepcoHanabl  >kanmayablH
KeTicIM-IIapTTHIK ~ JKYHec. [epconanapry
Oetiimaenyin Oackapy. IlepcoHanzpl IpikTey
JKoHEe KaObulmay. ¥HbIM  KbI3METKEpJIepiHiH
JaMYbIH BIHTAJIAH/IBIPY YHBIMIACTBIPY
XKamKaIIapbIHbIH TypJiepi. backapy TriMaiiirin
Oararay.

3epTTeyaiH KYTUICTiH HOTIKEIepi:

CryneHTTep, N3yUMBIINE aTaIFaH MOHTE THIC!
bimy: mepconanmmer Oackapyra OarbITTaiFaH
KOCITIOPBIHIAFBI )KYMBICTHIH MOHI;
SKOHOMHKAJIBIK JKOHE OJIEYMETTIK THIMILTIK
TYPFBICBIHAH MYyIenep TeIe-TeHIITiH
KaMTaMachl3 €Ty MaKcaTblHIa KbI3METKEpIIepIiH
JKOHE JKaJIMBl YKBIMHBIH €HOCK TOpTiOiHiH,
eHOCK  KaThIHACTAPbIHBIH  JKQHE  OJapbl
OacKapyIbIH epeKIIeTiKTepi;

KOCIITOPBIHHBIH TIEPCOHANIB 0acKapy KbI3METIH
KaIBIITACTBIPY KOHE YUBIMIACTBIPY HETi3epi.
MeHnrepyi kepek: 00C KYMBIC OpPBIHAAPHIHBIH
OomybIHa Tanmay KYPrizy, KaXKeTTi
KbI3METKEpJIEpAIH camaiblK CHIaTTaMajJapblH
aHBIKTAY;

HApBIKTBIK KaTbIHACTAp >KarJalblHOA >KYMBIC
icTelTiH OH/TIPICTIK-TaPYaIIbLTBIK Kylie
peTiHAe KICINOPBIHHBIH JIaMy CTpPaTEerMsChlH

YnpasiieHue nepcoHajoM

Oo0bem B kpenuTtax:3 , B kpequtax ECTS-5
IIpepekBU3NTHI: OKOHOMMYECKasi  TeopHs,
MukposkoHoMuKa, Makpo3KOHOMHUKA
HocTpexkBu3nTbl: MapkeTnnr, MapKeTUHTTI
Oackapy.

Henbpio npenogaBanus AUCHMIJIMHBI ABJSETCH
MOJITOTOBKA CHELHUAaJINCTOB, BJIa/ICIOIINX
CHUCTEeMOM 3HaHMH O 3aKOHOMEPHOCTSIX U
NPUHIHATIAX OpraHusanuu paboTs 1o
YIPaBIEHUIO TIEPCOHATIOM.

Kpartkoe coiep:kaHme: Merononorus
OopraHvsanunu CUCTEMbI YIpPaBJICHHA IIEPCOHAJIOM.
Opranuzanusi ¥ HCTOYHUKM HaiiMa IepcoHaia.
KonTpaktHas cucrema HaliMa  TepcoHaja.
Yupasnenue amantarueit nepconana. I[lombop u
npueM mnepcoHana. CTUMyNIHpOBaHWE pPa3BUTHS
COTPYIHUKOB OpraHu3aluu Bus
OpraHu3anuOHHBIX KOH(bJ'II/IKTOB. OHCHKa
3¢ dEeKTHUBHOCTH YIIPaBICHHUS.

O:xupaembie pe3yJIbTaTbl H3YUCHUS:
CTyaeHThbl, H3yYHMBIIHME JAHHYI0 JAMCHHILIHHY,

JMOJKHBI:
3namo: CYIITHOCTH paboTHI Ha
NPEANPUATAN  HANpPABIICHHOW Ha yIpaBJicHUE
MIEPCOHAIIOM;
OCOOCHHOCTU  TPYJIOBOTO  IOBEICHUS

pabOTHUKOB M KOJUIGKTHBA B IIEIIOM, TPYAOBBIX
OTHONICHWH W yHpaBICHUS HUMHU C TIEJBIO
obOecrreueHunst OamaHca WHTEPECOB C TO3HITMH Kak

SKOHOMHYECKOM, TakK " COITMAJTbHON
s¢(heKTUBHOCTH;
OCHOBBI  (OPMHpPOBaHHSI M  OpPTaHWU3ALUU

JEATEIBHOCTH CIY)XOBl yIpPaBIEHUS IEPCOHATIOM

MIPEANPHUATHH.

Ymems: mnpoBomMTH aHaNM3 HATUYUA
BaKaHCHH, OIIPEACTATh Ka4yeCTBEHHbIE
XapaKTEPUCTUKU HEOOXOIMMBIX COTPYIHUKOB;

OCYLIECTBJIATh  MONOOp  KajApoB, HUX
paccTaHOBKY u OpraHM3aluOHHOE

Human Resources Management
Volume in loans: 3, in loans ECTS - 5

Pre-requisites: Economic Theory,
Microeconomics, Macroeconomics.
Postprofessionals: Marketing, Marketing

management.

The purpose of teaching the discipline is:
training specialists who have a system of
knowledge about the laws and principles of
organization of work on personnel management.

- Brief: Methodology of HR management system
organization. Organization and sources of
personnel recruitment. Contractual system of
personnel recruitment. Management of adaptation
of the personnel. Selection and Recruitment of
Personnel. Stimulation of development of the
organization's employees Types of organizational
conflicts. Evaluation of management
effectiveness.

Expected results of the study:

Students who have studied this discipline must:
Know: the essence of work at the enterprise
aimed at personnel management;

peculiarities of labor behavior of employees and
the collective as a whole, labor relations and
management in order to balance interests from the
point of view of both economic and social
efficiency;

basics of formation and organization of activity of
the personnel management service at the
enterprise.

Be able to: analyze availability of vacancies,
determine qualitative characteristics of necessary
employees;

carry out the selection of personnel, their
placement and organizational interaction for the
implementation of the strategy of development of
the enterprise as a production and economic
system that operates in the conditions of market
relations;




iCKe achIpy YIIIH KaApiapasl ipikTeyai, olapabl

OpHAJIACTHIPYABl JKOHE YHBIMAACTHIPYLIBUIBIK
e3apa ic-KUMBUIIBI KY3€ere achIpy;

’KaHa eHTi3UTIMIepi KaMTaMachkI3 eTy,
KOCIMOPBIHHBIH MKEMJIUIITIH  apTThIPy, OHBIH

CBIPTKBI JKOHE IMKi OpTa (QaKTOpIapbIHBIH
TYPaKCBI3JAHIIBIPATBIH  9cepiHe Kapchl TYPY
Kabineri;

KOCITIOPBIH Y)KBIMBIHBIH THIMZI KYMBIC icTeyi,
KBI3METKEpPJICP/IiH ICKEpIIiK ©3iH-031 OepinyiH
apTTHIPY YILIiH >KaFgai sxacay

B3aMMOJEHCTBUE Ul pead3allud  CTPaTeTUU
pa3BUTUS TIPENNpPUITHA KaK IMPOU3BOACTBEHHO-
XO3SHCTBEHHON CHCTEMBbI, (PYHKIMOHHUPYIOIICH B
YCIIOBUSIX PHIHOYHBIX OTHOIIEHUI;

obecrieunBaTh HOBOBBEJCHUS, MOBBIIIATH
rHOKOCTh  TIPEANpPUATHS, €ro  CcrnocoOHOCTh
MIPOTUBOCTOATH JeCTa0MIH3UPYIOIEMY
BO3JICHCTBUIO (PAaKTOPOB BHEUIHEH M BHYTPEHHEH
cpensl;

co3/aBaTh YCIHOBHS Uig 3(PQPEKTUBHOU
paboThl KOJUIEKTHBA MPEANPUATHS, MOBBIIICHUS
JICIOBON CaMOOTIa4¥ paOOTHHUKOB.

Provide innovation, increase the flexibility of the
enterprise, its ability to resist the destabilizing
effects of external and internal environment
factors;

create conditions for effective work of the
enterprise staff, increase business commitment of
employees

As a result of training must have skills:
professional argumentation in the analysis of
socio-psychological processes in the organization;
independent logical thinking about the main forms
of using human potential in the process of
effective management.
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MapkeTuHr

Kpenur canbr: 3 , ECTS,00libIHIIIA KPEIUT CaHBI
-5
IIpepexBusurrep:
MHUKPOIKOHOMHKA
[ocTpexkBU3NTTEP: buznec
skocnapasliaiibinaay, Jloructuka, @paH4aii3uHr
IIon  okBITY MakcaTbl:  MapKEeTHHTTIH
TEOPUSUTBIK HET13epiH OKBITY, COHBIMEH KaTap,
OHBIH  DJEMEHTTEepi  MEH  IPUHIMIITEPIH
raananyaa TOKipuoenep JKHHAKTAY.
Kbickaia Ma3MYHBbI: MapxkeTusr
KOHIIEMIAACHIHBIH Her13r1 MOHI
TYTBIHYIIBUIAPIBIH MYKTaKIapbIH
KaHaraTTaHJIBIPYMEH THIFbI3 OaiMaHbICTBL. by
KOHIIEMIIMSIHBIH, ~ eMipre  kemy cebebi  ne
TayapiaapJslH MOJNBIHAH OHAIPUTYiHEeH, OJapbl
caThII ATyIIbIFa OTKI3y ICIHIH
KUBIHIIBUTBIKTApFa  KEe3ZeciIl, KYpJenijeHe
tycyinge. CouaplkraH na XX  FackIpAbIH
0acblHIa MapKETHHTTI OTIM oici peTiHfe
KOJIJAHBIT, MAPKETHHT JKOHIH]IE KOMMEPITUSITBIK
TYCIHIKOpBIH anfpl. Kaszipri ke3ze MapKeTHHT
OpeKeTiHIH MoHI CalbIll KeNTeH/Ie JKOFaphl maiiia
aJTy YIIiHPBIHOKTHIH HAKTHI KQXKETTEPiH 3epTTEY,
COHBIH Heri3iHJle pupMaHBIH OapIibIK KhI3METIH

OKOHOMHKAJIBIK ~ TEOpHS,

MapkeTuHr
O0bem B kpenuTax: 3 , B kpeautax ECTS - 5.
IIpepeKBU3UTDI: DKOHOMHYECKAS Teopus,
MHUKPOIKOHOMHUKA.

IocTpexBu3nThl: Pazpadorka 6u3Hec MmaHa,

Jloructuka,®panyaii3uHr, VYnpasnenue
MapKETHHIOM.

Hene wu3ydyeHus JMCUHUIUIMHBI:  HU3y4YCHHE
TEOPETHYECKUX  OCHOB M KaTErOpPHAIIBHO-

MOHATUHHOTO ammapaTta MapKeTWHTa, a TakkKe
OBIIQJICHWE  MPAKTHYECKUMH  HABBIKAMH  TIO
MPUMEHEHUIO  DJIEMEHTOB W TPUHIIUIIOB
MapKeTHHTa B IEITENFHOCTH (GUPM U KOMITaHUH.

Kparkoe co/iep;KaHue: «MapKeTHuHI»
OXBaTHIBA€T OCHOBHBIE TEMBI JWCIUIUIHHBI,
KOTOpBbIE HOCAT METOJUYECKUN U MPaKTUYECKUU

XapakTep, OHM  YBSI3aHBl C  IPAKTHUKOH
OpraHu3allid  MapKETHMHIOBOW  JEATENbHOCTH
XO3STMCTBYIOMINX CYOBEKTOB, B 3(PPEKTHBHOM
obecrieueHNH COOTBETCTBUS copoca u
NPEIJIOXKEHNsT HAa TOBapbl, B  IOBBILICHUU
st dexTuBHOCTH MIPOU3BOICTBA "
KOHKYPEHTOCIIOCOOHOCTH MPOLYKIMH
MPEANPUATUH.

O:xuaaemMble pe3yIbTaThl U3yYeHHs
3HaHMs: PHIHOK, OOMEH, KOHKYpPEHIMs, TOBap,

Marketing
Volume in credits: 3, in credits ECTS - 5.
Prerequisites: Economic theory, microeconomics
Postprofessionals: Business plan development,
Logistics, Franchising, Marketing Management.
The purpose of studying the discipline: studying
the theoretical foundations and categorical and
conceptual apparatus of marketing, as well as
mastering practical skills in the application of
elements and principles of marketing in the
activities of firms and companies.
Brief description: "Marketing" covers the main
topics of the discipline, which are methodological
and practical in nature, they are linked to the
practice of organizing marketing activities of
business entities, in the effective provision of
supply and demand for goods, in improving the
efficiency of production and competitiveness of
enterprises.
The expected results of the study:
Knowledge: basic concepts and terms: market,
exchange, competition, goods, price, demand,
supply, suppliers, intermediaries, market research
and others
Skills: apply basic concepts, principles, methods
of marketing activity to analyze and solve




YiBIMAACTBIPY XKYieci O0bIn TabbiIa bl
Kyrinerin oxy HaTH:Ke1€DI:

Binim: Hapwik, aiibipbac, Ooceke, Tayap, Oara ,
CYpaHbIC, YCBHIHBIC, KETKi3yUIIep, Aennaniap,
MapKeTHHITIK  3epTTeyfep Typajibl Heri3ri
YFBIMJIAp MEH TEPMHHICPII OLTyi.

IckepJiiri: HAKTHI YKOHOMUKAJIBIK, JKaFqainapaa
Mocenenepai  IIemry JKOHE MapKETHUHTTIK
KBI3METTEpre Tajjayjiap jkacay YIIIH Herisri
TYCIHIKTepAl, KaFuJanapasl, SAICTepAl KoilJgaHa
outyi.

JaFapichl: 3epTTey JKYMBICTAphIH JKYprizyre
JIaFIbUIAHYBI.

L€Ha, CIpOC, NPEIIOKEHUE, IIOCTABIIUKH,
MIOCPEIHUKNA, MAPKETUHIOBBIE HCCIEIOBAHUS H
JIpyrue.

YMeHusi: [OpUMEHSATb  OCHOBHBIE  IIOHSTHS,
IIPUHIIUIIBL, METO/BI MapKETUHTOBOI
JEeATEbHOCTH [T aHaJi3a U pelieHHs Tpo0iieM B
KOHKPETHOW 3KOHOMHUYECKOW CUTyaluu

HaBbiku: OBJIAJICTh HaBBIKAMH
HCCTIeIOBATENLCKON PaOoThI;

- T'paMOTHO IMPUMCHSTDH CTpaTerun
CCrMCHTHUPOBAHU, OIpeaACiICHUSA IIJTAaHOBBIX
MoKazaTelell W TO3WIMOHHPOBAHUSA, YTOOBI

yKa3aTh OM3HECY NPaBUIIBHOE HAIIPABIICHHUE.

problems in a specific economic situation

Skills: to master the skills of research work;

- Properly apply segmentation, target setting and
positioning strategies to guide business in the
right direction.
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MapkeTuHrTi 6ackapy
Kpenur xenemi: 3, ECTS kpenutinge - 5.
IIpepexkBusurrep: MapkeruHr, MeHEHKMEHT,
bara xanbinracteIpy.
[ToctpexBusuttep: Jlornctuka, CTpaTerusIbIK
MapKETHHT.
IMonmi  OKBITYIBIH  MakcaThl: MAapKETHUHITI
0acKapyIOslH  TEOPHSUTBIK  HETi3Zepi  MeH
KOHIIEMIIMSICBIH ~ OKy, COHJai-aK  OJapblH
JIaF IBUTAPBIH MEHTEPY OOJIBIT TaObIIA b,
CTPATETHSIIBIK, KOHE TAKTHKAJIBIK ICHTeIepe
MPaKTUKANBIK KbI3METTI )KY3€re achIpy.
3epTTeyaiH KYTUIeTiH HOTIKenepi:
CrynenTrep, M3y4YHBIINE aTaJIFaH MOHTE THIC!
biny: mapkerunrTi 0ackapyablH MoHI, Ma3MYHBI
JKOHE TIPUHITATITEP], KOCIITOPBIHIAFBI
MapKETHHTTIK KBI3METTI backapy
(hyHKIMSICBIHBIH, MaHBI3BI, MAPKETUHITI Oackapy
LWKITHIH JKaJIbUIaHFaH KYPBUIBIMBL,
- MapKeTHHITI 0acKapy TpoIeciH YHBIMAACTBIPY
Herizuepi.
- MapKeTHHT KeIIeHiHIH Heri3ri QaxTopiapblH
Oackapy cTpaTeruscbl MEH TaKTHKACBL: Tayap,
Oara, OeIry KoHE KBIDKBITY;
- MapKeTHHT KbI3METTEpPIiH YHBIMIACTHIPYABIH
APTHIKIIBUTBIKTAPEI MeH KEeMIIUTIKTepi:
(hyHKIIOHAJTBIK, TayapJibIK (eHIMIIK),

YupagJjieHne MapKeTUHTOM
O6bem B kpenuTax: 3, B kpequrax ECTS- 5.

IIpepexBusuTbl: MapkeTuHr, MeHEIKMEHT,
IlenooOpa3zoBanmue.

HoctpexBusntsl: Jlorucruka, CrpaTerndyeckuit
MapKETHUHT.

Lesabio npenogaBanus AUCHUNINHBI SIBJISIETCH
U3y4YeHHE TEOPETHYECKUX OCHOB M KOHLEIIIUH
yIpaBJIEeHUS MapKETHHIOM, a TAaKXKe OBJAJCHHE
HaBbIKAMH MX OCYIIECTBICHHS B IPAKTHYECKOH
JeATETbHOCTH Ha CTPATETNYEeCKOM M TAKTHYECKOM
YPOBHSIX.

O:xuaemMble pe3yIbTaTbl H3YYeHH:
CTyneHThl, H3YYHBIIME AAHHYIO JHCHMILUIHHY,
AOJIKHBI:

3namp: CymHOCTb, COMACpP)KAaHHE W TIPHHIMIIBI
yIpaBJIeHUS MapKETUHIOM, 3HaueHHe (QyHKIUH
yIIpaBJIEHUsS MApPKETHHTOBOH JIeATENBHOCTHIO Ha
MPEINPUATAN, OOOOIIEHHYIO CTPYKTYpY IIHKIIA
yIIpaBJIECHHUS MAPKETHHIOM;

- OCHOBBI OpraHU3alU¥ TIPOIECcCa YIPaBICHUS
MapKETHHIOM.

- CTPATErui0 U TAKTUKY YIPABICHHS OCHOBHBIMH
(dakTopaMH KOMIUIEKCa MapKeTHHTa: TOBapoM,
IIEHOM, pactpeeseHueM 1 IPOIBHKEHHEM;

- IOCTOMHCTBA M HEOCTATKU OPTaHU3aIH CITYKO
MapKeTHHIa: (YHKIMOHAILHOM, TOBapHOM

Marketing management
Volume in credits: 3, in ECTS credits - 5.
Prerequisites: Marketing, Management, Pricing.
Postrektivitsy: Logistics, Strategic Marketing.
The purpose of teaching the discipline is: to
study the theoretical foundations and concepts of
marketing management, as well as mastering the
skills of marketing.
implementation in practice at the strategic and
tactical levels.
Expected results of the study:
Students who have studied this discipline must:
Know: the essence, content and principles of
marketing management, the importance of the
marketing activity management function at the
enterprise, the generalized structure of the
marketing management cycle;
- basics of marketing management process
organization.
- strategy and tactics of managing the main factors
of the marketing complex: product, price,
distribution and promotion;
- advantages and disadvantages of marketing
services organization: functional, commodity
(product), regional and segment (market)
orientation;
- specificity and essential interrelation of




aliMaKThIK CErMeHTTIK
OarbITTarbl;

- MapKeTHHITIK Oocmapiay MeH OaKblIiayAblH
EpEeKIIeNiri MCH MOH/IIK OalIaHbBIChl, COHIAl-aK
oJapAbl TpaKTHKala YHBIMAACTBIPY MEH icKe
aCBIPYIIBIH HETi31.

dupMaHbIH KbI3METiH/Ie xKenenl JKOHE
CTPaTEerWsUIbIK ~ MAapKETUHITIK  >KOcHapiapbl
a3ipiiey *KoHE SKOHOMUKAJIBIK HET13/1eY;

- (upmagarsl MapKETHHT KbBI3METIH OHBIH
0apIbIK  KYpBUIBIMIAPBIH  YHJIECTIDY  MeEH
OHTAMIaHIBIPY/IbI KAMTaMachl3 €TeTiH OeiMIle
perine YHbIMIacThIPY;

- Tayap, Oara, Oeyly >XoHE KOMMYHHKATHBTIK
cascaT calachblHIa  KEJICUIreH, CaJMaKThI
HemimMaep Kaobuiaay;

- MAapKeTHHITIK KbhI3METTI

KOHE (HapBIKTHIK)

0aKplIay JKOHE

¢upMaHBIH  MapKEeTHHITIK  KYII-KIrepiHiH
HOTHXKEJIUIIrH Oaraay.
OkpITy HOTHOKECI OOMbIHINA  OakajgaBp/IbIH

JIAFIBICHI OOTYBI KEpPeK:

- KOCIIOPBIHHBIH MAapKETHUHITIK  KBI3METiH
0ackapy TYKbIPHIMIAMACHIHBIH SKOHOMHUKAJBIK,
QICYMETTIK JKOHE aKIapaTThIK HETI3/IeMect;

- OTKI3y HApBIKTApPBIHBIH JKaHAa CErMEHTTEPiH

Wrepy  VIIiH  MapKeTHHTTIK  KypaJlgap.sl
naianany;
- TaTCBIPBICTAP KO KBIHBIH TaOBICTHI

KaJIBIITACTBIPY, XAIBIKTBIH CYPAHBICBIH CATlallbl
JKOHE CEPBHCTIK KaHAFaTTaHIBIPY.

(IpOMYKTOBOI), PErMOHANLHOW M CErMEHTHOMN
(pBIHOYHOIT) HANPaBJICHHOCTH;

- crmegupuKy U CYIIHOCTHYIO B3aHMOCBS3b
MapKETUHIOBOTO IUIAHWPOBAHUS M KOHTPOJS, a
TaK)Ke OCHOBY UX OPraHM3alMy U Peaju3allid Ha
MIPAKTHKE.

Ymemo: pa3zpabaTbiBaTh W SKOHOMUYECKH
00OCHOBBIBATH ONEPATUBHBIC M CTPATETHYCCKUE
MapKETHHI'OBBIC TIaHBI B JEATENEHOCTH (PUPMBI;

- OpPraHU30BBIBATH CITYKOy MapKeTHHTa Ha (upMe
KaK IIOZIpa3JICJICHHUS], o0ecIednBaroero
KOOpAMHALMIO W  ONTHMM3ALUI0 BCEX €ro
CTPYKTYD;

- TpUHUMATh COTJIACOBaHHBIE, B3BELICHHBIE
peuieHuss B 00JIACTH  TOBAapHOW, IICHOBOH,
pacnpeneauTeabHoN u KOMMYHHMKaTUBHOMN
MO THKH;

- KOHTPOJIMPOBATH MAPKETHHTOBYIO AESTEIHLHOCTh
M OLIEHUBAThH PE3yJbTATHBHOCTH MAapKETHHTOBBIX
ycunuit GupMBI.

Ilo  pesynomamam  oOyuenus  bOaxanaspu
00J191ceH 0071a0amb HABLIKAMU:

- 9KOHOMHUYECKOTO, COIMAIILHOTO u
WH(POPMAITIOHHOTO  OOOCHOBaHHUSI  KOHIICIIUH
VIIpaBJICHHS ~ MApKETHHTOBOW  JIEATENLHOCTHIO
MIPEATIPUSITHUS;

- MCTOJIH30BAHUSI MAPKETHHTOBBIX MHCTPYMEHTOB
JUISL OCBOCHUSI HOBBIX CETMEHTOB PBHIHKOB COBITA;

- ycremHoro (GpopMUpOBaHUS MOPTQENs 3aKa30B,
MOBBIINICHUST  KAYECTBEHHOTO W CEPBUCHOTO
YIIOBIICTBOPEHHSI CITPOCA HACEIICHHSL.

marketing planning and control as well as the
basis for their organization and implementation in
practice.

Be able to: develop and economically substantiate
operational and strategic marketing plans in the
firm's activity;

- organize the marketing service in the firmas a
subdivision ensuring coordination and
optimization of all its structures;

- make coordinated, balanced decisions in the
field of commodity, price, distribution and
communication policy;

- control marketing activities and evaluate the
effectiveness of marketing efforts of the firm.

As a result, a bachelor's degree must have skills:

- economic, social and informational justification
of the concept of marketing activity management
of the enterprise;

- use of marketing tools to develop new segments
of sales markets;

- successful forming of the order portfolio,
improvement of quality and service satisfaction of
the population demand.
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MapkeTHHITIK Tanaay
Kpemut xenemi: 3, kpemut ECTS - 5
[TpepexBU3UTTEP: MEHEHKMEHT TEOPHSCHl MEH
TapHXbl, KOHOMHUKAJIBIK CTaTHCTHKA,
MapKkeTHHT, MapKETHHITIK 3epTTEeYIIep.
[ToctpexBusurrep: OnepauusiblK MapKETHUHT.
Backapy MapKeTHHT, CrpaTerusuibiK
MapKETHHT.

MapkeTUHIOBasi aHAJIMTHKA
Oo6bem B kpenuTax:3 , B kpeaurax ECTS -5
IIpepexBusuThbl: Teopus U UCTOPUS
MEHEPKMEHTa, DKOHOMHYECKas CTATUCTHKA,
Mapketunr, MapKeTHHTOBBIE UCCIIEIOBAHNUS.
HocTpexBu3nThl: OnepalnOHHBII MAPKETHHT.
VYpasieH4uecknid MapkeTHHT, CTpaTernueckuit
MapKEeTHHT.

Marketing analytics
Volume in loans: 3, in loans ECTS -5
Pre-requisites: Management theory and history,
Economic statistics, Marketing, Marketing
research.
Postprofits: Theory and History of Management,
Economic Statistics, Marketing, Marketing
Research: Operational marketing. Management




[lonni oKy MakcaThl: MapKETHHITE AEpeKTepAi
Tajnjay HeriziHjae IennM KaObuigay JKoHE
€CenTepAl LICHly IaFabUIapblH KaJbIITacThIPY;
AQHATUTUKAJIBIK KBI3MET, AaKmapaTieH KYMBIC
ictey, Oackapy JkoHe OHM3HEC CaJlaChIHJAFhI
JEPEKTEPMEH IKYMBIC 1iCTE€Y TEXHONOTHSCHIH
KOJIIaHy.

Kpickama Ma3MYHBI: KOCImopeIHaapAa
MapKETHHTTIK 3epTTeysiep MEH MapKETHHITIK
TangayAblH TEOPHSUIBIK HEri3liepi oHe Kasipri
3aMaHfbl TpPaKTUKachl. MapKeTHHITIK Taijay
callachlHJAFbl  OTAHJBIK  JKOHE  IIETENJiK
TOXKipuoOe. MapKeTHHITiH YKAJTITbI
(yHKIUSITApBI, HEri3ri mporectepi MeH Taiiay
XKyHenepiHiH Ma3MyHBI.

Kyrinerin Hotmxenep:

Binyi kepek: - OackapylIbUIBIK ISIIiMAEpIi
JMafblHAAay  YIIH ~ YABIMHBIH — OIEpaIUsIIBIK
KBI3METIHIH ypJicTepi,

- 0oCeKeNecTiK OpTaHbl TaIay dicTepi

- KOCIMOpBIH  JEHrediHAe  MapKETHHITIK
TanaayablH MapKEeTHHTTIK Kypanaapsl,
MapKETUHTTIK YPAICTIH op TYpJi Ke3eHIepiHae
MIPAKTHKAIBIK, iC-OpEKEeTTep MEH ic-Tmapajapabl

azipiey.

- JKaJIIbl (hyHKIMSITApIbIH, Her13r1
MPOIECTEPAIH JKOHE MAapKeTHHITIH Taljay
KyHenmepiHie Ma3MYHEIL.

bimy:

- 0OocekenmecTik OpTaHBl Taljgay oiCTepiH
KOJIJIaHy,

- yHBIM  KBI3METIH  Tajjay  Heri3iHze

0acKapyIIbLUIBIK MIEemiMIep Kadbuinay
JarnpuiapelH MEHIEpY:

- DOCeKeNecTiK OPTaHbI TalAay NaFAbICH,

- JIEpeKTep/Ii Tanjay HeriziHge OacKapyIIbLTBIK
menriMaepai KaObLIAAY JIAFIBICHL.
MapKETHHTTIK TanayabIH 3aMaHayu
Kypasiapsl.

Hesabio u3yuyeHus: AMCUUIVIMHBL (OPMUPOBAHHE
y CTYACGHTOB HAaBBIKOB peUIeHUs 3aJady u
OPUHATHA pPELICHHH B MapKeTHMHIe Ha OCHOBE
aHanu3a JaHHBIX; aHAJUTUYECKON AESITEeIbHOCTH,
pabotel ¢ wuHpOpMaUWeH,  HCHOIb30BAHUA
TEXHOJIOTUH paboThl ¢ JaHHBIMH B 00JIACTH
yrpaBiieHus 1 Onu3Heca.

Kparkoe conep:xanmne: Teopernueckue OCHOBBI
U COBpPEMECHHAas IMpaKTUKa MapKETHHIOBBIX
UCCTICIOBAaHUH W MapKEeTHHTOBOTO aHaiu3a Ha
npeanpuaTusax. OTedecTBEHHBIH M 3apyOeKHBIN
omeiT B cdepe MapKETHHIOBOIO  aHAJIW3a.
Conepxanne  o0muX  (QYHKIUH, OCHOBHBIX
MPOIIECCOB M CUCTEM aHAJIM3a MapKETHHTA.
O:xugaemMble pe3yabTaThl:

3HATB: MPOIECCH ONEPAIIMOHHON JIeITebHOCTH
OpraHU3aIyH JIIsl TOJrOTOBKH YIIPaBICHYECKUX
peuieHui,

- METOJIbl aHAJIN3a KOHKYPEHTHOMN Cpellb

- MapKETUHIOBbIE MHCTPYMEHTHI MAPKETHHT OBOT'O
aHanM3a Ha YPOBHE MPEATIPUATHS, pa3padaTeIBaTh
MIPAKTHYECKUE MEHCTBHUSI U MEPOTIPUSATHUS HA
Pa3IMYHBIX 3TallaXx MapKETHHTOBOTO MPOIIecca.
-cofiepKaHue 00X (ByHKITUH, OCHOBHBIX
MIPOIIECCOB M CHCTEM aHaJIN3a MapKETHHTA.
Ymers:

- IPUMEHSITh METO/IBl aHAIN3a KOHKYPEHTHOM
cpenpl,

- IPUHUMATH YIIPABICHUYECKHE PEIICHUS Ha
OCHOBE aHaJIN3a AEATEIIbHOCTH OPTaHU3aINN
BiageTh HaBbIKAMU:

- aHAJM3a KOHKYPEHTHOH CpeIpl,

- TPHUHATUS YIOPaBICHUYECKHX pEIIeHWH Ha
OCHOBE aHalM3a JaHHBIX. COBPEMEHHOT'O
WHCTPYMEHTapHs MapKETHHTOBOTO aHAIIN3A.

Marketing, Strategic Marketing.
The purpose of studying the discipline: to form
students' skills of problem solving and decision
making in marketing on the basis of data analysis;
analytical activity, work with information, use of
data technologies in the field of management and
business.

Abstract: Theoretical foundations and modern
practice of marketing research and marketing
analysis at enterprises. Domestic and foreign
experience in the field of marketing analysis.
Content of general functions, main processes and
systems of marketing analysis.
The results are expected:
To know: - Processes of operational activity of the
organization for preparation of management
decisions,
- competitive analysis techniques
- marketing tools for marketing analysis at the
enterprise level, develop practical actions and
measures at various stages of the marketing
process.

-Content of general functions, main processes and
systems of marketing analysis.
Be able to:
- apply methods of competitive environment
analysis,

- make managerial decisions based on an
analysis of the organization
To master the skills:

- skills of competitive environment analysis,

- skills of making management decisions based
on data analysis.
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caslanapbIHIaFbl MapkeTuHr, KBbI3MET
MapKETHHT.

MaxkcaTsl: catblIn aITyIIbUTAPABIH
KaXKETTUTIKTEepiH KaHaraTTaHABIpY OOMBIHINIA

MapKeTHHITIK OafrnapiiamManapibl 3ipiiey XoHe
ICKe achlpy oJicTepl MEH TEXHOJIOTHIIAPBIH

MEHTepy.
MasmyHbl: OeliHenep, IBIOBICTap, HICTEpP KOHE
T.0. Kypangapsl OoiibIHIIA TYpai

MCUXO(U3HOIOTHSIIBIK MEXaHU3MJIEPTe aCep eTy
apKBUIBI CaTBIl Iy TOPTIOIH TyciHyre >KoHE
Oackapyra MYMKIHJIK O€peTiH jKaHa MTOHAPAIIBIK
Toci1 OoJibIn TaObLIaaAbl. Helponcuxomorusibik
(OMOXUMUSUIIBIK ~ JKOHE  OMO3JIEKTPIIK) Oy
TITIPKEHAIPTIIITED HEHMPOHMABIK JKENiIepal icke
KOCY apKbUIBI MM TUIIHE aydapblUiajibl, OCHIHBIH

apkachlHAa ajamjaa IIBIHABIKTEIH caHaibl"
KepiHicTepi naiiia 6oaisl.

3epTTeyiH KYTUIETiH HOTHXKeNepi:

Binyre:

Ka3ipri  DKOHOMHKAa  KBI3METIHIH  HETI3Ti
3aHIBUTBIKTAPHL;

OackapyIbIH MapKETHUHTTIK

TYKBIPBIMIAMACHIHBIH MA3MYHBI,
CETMEHTTEY HeT13lepi;

MOTHUBAIIHS TCOPHSICHIHBIH MOH;

TONTHIK THHAMHUKAHBIH €PEeKIIeITIiKTep];

ICKepIIiK KOMMYHUKAUSIAPIBIH epeKIIeNiri;
TYJIFAHBIH HETI3T1 TEOPHUSIIapHI;

ICKepITIK KapbIM-KaThIHAC ePEKIIeITIKTEpi;
MOJIeTTbJICy TIPOIIECIHIH KAabl 3aHIbITBIKTAPBL;
QIIEyMETTIK CTpaTU(UKAITUSIHBIH MOHI.

biny:

caTylibl HApPBIFBI MEH CATHIN ANYIIbl HAPBIFBIH
CoMKeCTeHIIpY;

OacKapyIbIH MapKETHHTTIK
TYKBIPBIMIAMAChIHBIH ~ HETI3r1  MIHIETTepiH
KaJbIITACTHIPY;

MOTHBAIUsA TEOPHUACHIHA ColiKec

KOKETTUTIKTEp i Oeuy;

cdepax aesTenbHOCTH, MapKeTHHT YCIyT.

Henab: oBmageTb METOJAaMHU U TEXHOJIOTHSIMH
pa3pabOTKM ¥  pealu3aluil  MapKETHHTOBBIX
OporpaMM IO YAOBJIETBOPEHUIO MOTpeOHOCTEH
MOKyIIaTenen.

Conep:xanue: MPEJICTABIICT COOOW HOBBIH
MEX U CUUTIMHAPHBINA MOAXO/I, KOTOPBIN
MO3BOJISIET MTOHUMATh u YIPaBIATh
MOKYTIATEIbCKUM TIOBEIEHUEM Yepe3 BIMSHUE Ha
pazinuyHble TCUXO(PU3UOIOTHICCKUE MEXaHU3MBI
1o cpejicTBaM o0pa3oB, 3BYKOB, 3allaXxoB W TIP.
Uenosex BOCIIPUHUMAET pazapakuTenu
OKpYXAalolllero Mupa BBIOOPOYHO, CENEKTHBHO.
Hetliponicuxonornuecku (OMOXUMUYECKH u
OHMODIIEKTPUYECKH ) 3TH pazapaxuTeny
MEPEBOMIATCS Ha SA3BIK MO3Ta, MIPUBOJS B JECTBUE
HEWpOHHBIE CeTH, Onarojaps Yemy y dYeloBeKa
MOSIBIISIETCS coOCTBeHHas, «CO3HATEITHHO»
nepexnuBaeMas KapTUHA JeHCTBUTETbHOCTH.
Osicudaemole pe3yibmamol:

3HaTh:

—  OCHOBHEBIE 3aKOHOMEPHOCTH
(DYHKITHOHUPOBAHHUS COBPEMEHHON SKOHOMMKH;

— CcoIep)KaHWE MAapKETHHTOBOW  KOHICIIIMH
yIIpaBJICHYS,

—  OCHOBBI CErMEHTUPOBAHU;
—  CYUIHOCTh TEOPHI MOTUBAIIVN;

—  0COOCHHOCTH T'PYIIIOBOM TUHAMUKY;
—  crnenuQuKy JeITOBBIX KOMMYHUKAIIUH;
— OCHOBHBIC TCOPHH JTUYHOCTH;

—  OCOOEHHOCTH JI€JIOBOr'O OOIIEHHUS;

—  0obmue
MOJICTTP OBAHHS;

—  CYIIHOCTh COIMATIbHON CTpaTH(OUKAIHH.
YMerThb:

3aKOHOMEpPHOCTH nporecca

— UWOeHTU(UIUPOBATH PBIHOK TpOJABIA U
PBIHOK TIOKYTIATETIS;
— (dopmupoBats OCHOBHBIE 3a1a4yu

Purpose: To master methods and technologies of
development and implementation of marketing
programs to meet customer needs.

Content: represents a new interdisciplinary
approach, which allows to understand and manage
consumer behavior through the influence on
various psychophysiological mechanisms by
means of images, sounds, smells, etc.. The human
being perceives the irritants of the world around
him selectively, selectively. Neuropsychologically
(biochemically and bioelectrically) these irritants
are translated into the language of the brain,
activating neural networks, due to which the
human being has his own "consciously"”
experienced picture of reality.

Expected results of the study:

Know:

basic laws of modern economy functioning;
content of marketing management concept;

basics of segmentation;

essence of motivation theories;

peculiarities of group dynamics;

specifics of business communications;

basic theories of personality;

peculiarities of business communication;

general regularities of the modeling process;

the essence of social stratification.

Be able to:

identify the seller's market and the buyer's market;
form the main tasks of the marketing management
concept;

allocate needs in accordance with the theories of
motivation;

set and solve tasks for effective group interaction;
to build effective communications with business
communication partners;

to highlight the main stages of modeling;

to carry out typologization by belonging to the
social layer.

Possess:




THIMJI TONTHIK ©3apa iC - KUMbLI OOHBIHIIA
MIHJIETTEP T KOO JKOHE IICIIY;

icKkepu KapbIM-KaTbIHAC OolibIHIIIA
cepiKTecTepMeH THIMIII KapbIM-KaTbIHAC KYPY;
MOJIENbJICY HETi3r1 Ke3eH IEPiH TaHAY;

QJICYyMETTIK  KabaTka THICTUIIrT  OoMbIHIIA
THIIOJIOTU3AIUSHBI KYPTi3y.

Menrepyi:

caThI aTyIIbUTapIbIH KaXKETTUTIKTepiH
KaHaFaTTaHIBIPy OolibIHIIA MapKETUHTTIK
Oarjapiamanapael d3ipiiey KOHE ICKE achipy
o/icTepiMEH;

TYTHIHYIIBUTAP MiHE3-KYJIKBIH KaJIBIITACTHIPYFa
THIMJIi 9cep €Ty TEXHOJIOTHSIIAPEI;

TYTBIHY apTHIKIIBUIBIKTAPBIH  KAJNBINTACTHIPY
Ke3iHjJe MapKeTHHITIK 3epTTeyjiep JepeKTepiH

OHJIEYTE apHajFraH Kypali-caiMad
KypasiapbIMeH;
Ka3ipri 3aMaHFbl TEXHUKAJIbIK KypaljaapMeH

JKOHEC aKIapaTThIK TEXHOJIOIUAJIApMECH.

MapKETHHI'OBOW KOHIEMIINU YIPaBICHHUS;

— BBIOCTATH TOTPEOHOCTH B COOTBETCTBUHU C
TEOpUSIMHU MOTHUBALINH;

— CTaBWUTh W pelaTh 3a1a4d 10 3()(PeKTHBHOMY
IpyIIOBOMY B3aUMO/ICHCTBUIO;

—  BBICTpauBaTh d3PPEKTUBHBIE KOMMYHUKAIIIH C
HapTHEpPaMU 110 JEI0BOMY OOIIEHHUIO;

—  BBIJEISTH OCHOBHBIC 3TAIbl MOJICTTHPOBAHMUS;
— TPOBOIUTH TUTIOJIOTU3ALIUIO o
IPUHAJIEKHOCTH K COLIUAIBHOMY CJIOO.
Baanern:

— MerojaMHM  pa3paboTKH U pealu3aluu
MapKETHHI'OBBIX MPOTPaMM MO YIIOBJIETBOPCHHIO
NOTpeOHOCTEH MoKynaTenei;

— TexHONOTUsAMHU 3(P(GEKTUBHOrO BIUSHUS Ha
(hopMHpOBaHUE TOTPEOUTEHLCKOT'O TIOBE/ICHHUS;

—  HHCTPYMEHTaJbHBIMHU CpelCcTBaMHU IS
00paboTku JTAHHBIX MapKETHHTOBBIX
UCCIEeI0BaHUN npu (hopmMupoBaHUH

MOTPEOUTENBCKUX TTPEAOYTEHHH;
COBPEMEHHBIMH TEXHUYECKUMH CpEICTBAMH U
UH(POPMAITHOHHBIMH TEXHOJIOTHSIMH

methods of developing and implementing
marketing programs to meet customer needs;
technologies of effective influence on
formation of consumer behavior;

Tools for processing marketing research data
when forming consumer preferences;
modern technical means and
technologies.

the

information
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TyThIHYIIBLIAPABIH MiHe3-KYJIKbI
Kpemut xemnemi: 2, ECTS kpenutinme - 4.

[TpepexBu3uTTep:  DKOHOMHKAIBIK  TEOPHS,
Mapxkerusr, MapKETHHITIK 3epTTeyep,
TYTBIHYIIBUTAPIBIH MiHE3-KYJIKBI.
[TocTpekBU3NTTEp: KBI3MET cajajapbl MeH
caJaapbIHIaFbl MapkeTuHr, KbI3MET
MapKeTHHT1.

MakcaTbl:  TYTBIHYIIBUIBIK ~ MiHE3-KYJIBIKTBIH

MOHIH, OHBI 3epAeieyliH HEeri3ri Tocuaepin
JKOHE TYTBIHYIIBUIAPIBIH OPTYPIl THIITEpPiHIH
MiHe3-KYJIKBIHBIH epEeKIIeNliKTepiH 3epTTey.
Ma3smyHsI:

- TyTeiHymIBUIAD TUNTEPI
KKETTUTIKTEPIHIH KIKTEeNyi )KoHe TYCIHIri.

MCH

IToBenenue morpeduTe €I
Oo0beMm B kpeauTax: 2, B kpeautax ECTS - 4.
IIpepeKkBU3UTBI: DKOHOMUYECKAS TEOPHS,
Mapxkerunr, MapKkeTHHT OBbI€ HCCIIEIOBAHMS,
IToBenenue norpeduTemneii.
IMocTpexkBU3UTHI. MapKETUHT B OTpaCisX U
cdepax nesTensHOCTH, MapKeTHHT YCIyT.
Heab: WU3y4uTh CYOIHOCTH TOTPEOUTENHCKOTO
MTOBE/ICHUS, OCHOBHBIE MTOIXOBI K €ro M3y4eHHI0
U OCOOEHHOCTH TIOBEIEHHS Pa3IUYHBIX THIIOB
norpeduTenei.
Coaepxanne:
- llomarne m xiaccuduranus TMOTPEOHOCTEH U
THUTIBI TOTPEOUTENEH.
- OcobeHHOCTH TTOKYIIATEIbCKOTO TOBEIEHUS

Consumer behaviour
Volume in loans: 2, in ECTS loans - 4.
Prerequisites: Economic Theory, Marketing,
Marketing Research, Consumer Behaviour.
Postequisites: Marketing in branches and
spheres of activity, Marketing of services.
Purpose: To study the essence of consumer
behavior, the main approaches to its study and
peculiarities of consumer behavior of different
types.
Content:
- Concept and classification of needs and types of
consumers.
- Peculiarities of consumer behavior of end
consumers.




- CoHFBl  TYTHIHYIIBUIAPABIH
TOpTIOiHIH epeKIIeNTiKTepi.

- TyTeIHYIIB YIBIMAAPIBIH CATHIIN aly TOpTiOiH
MOJIETIB/IEY.

- Apanplk caTymsiap MEH MEMIIGKeTTiK
MEKeMesep HapbhIFBIHAAFBl CAThIl aly TOPTiOiH
3epTTey.

3epTTeyaiH KYTiIETiH HOTHXKeepi:
Binyre:

0acKapyIbIH
TY)KBIPBIMIAMACBIHBIH MA3MYHBI,
MOTHUBAIIHS TCOPHUACHIHBIH MOHi;
TONTHIK AMHAMUKAHBIH €PEKIICITIKTEPI;

ICKepJIiKk KOMMYHHKAIIHSIIAP/IbIH epeKIIeNiri;
TYJIFAaHBIH HET13T1 TEOpHsIIaphI;

MOJIEINIbJICY MIPOIIECIHIH YKAaJIITbl 3aHIbLIBIKTAPHL;
QNIEYMETTIK CTpaTH(UKAIUSHBIH MOHI.

Biny:

caTyIibl HapbIFBI MEH CATHIN aNyIIbl HAPBIFBIH
ColKeCTeHIIpY;

CaThlll  ally

MapKETHHITIK

OackapyIbsIH MapKETHUHTTIK
TYXKBIPBIMJIAMACBIHBIH ~ HETI3T1  MIHIETTEPiH
KaJIBIITACTHIPY;

MOTHBAIHS TEOpHsIChIHA ColiKec

KKETTUTIKTEepAl 00y;

THIMZII TOITHIK ©3apa ic - KUMBLI OOMBIHIIA
MIHIETTEep Il KOO JKHE IIEeTY;

ickepu KapbIM-KaTbIHAC OOMBIHIITA
CepiKTeCTepMEH THIM/II KapbIM-KaThIHAC KYPY;
MOJIENb/Iey HETi3T1 Ke3eH IepiH TaHaaYy;
oleyMeTTik  KabaTka THWICTUTri  OoWbIHIIA
THUITOJIOT U3AIHSHBI JKYPTi3y.

Mesrepyi:

caThIl ATyIIBLTAPIIH KaXETTLTIKTepiH
KaHaraTTaHJABIPDY  OOWBIHINIA  MapKETHHITIK
OarmapiaManapasl o3ipliey KOHE ICKe achIpy
omicTepiMeH;

TYTBHIHYIIBUIAD MiHE3-KYJIKBIH KaJIBIITACTHIPYFa
THIMJII 9CEp €Ty TEeXHOJIOTHsIaphI;

TYTBIHY apTBHIKIIBUIBIKTAPBIH  KAJIBIITACTHIPY

KOHEUHBIX TTOTpeOUTENeH.

- MonenupoBaHnue MOKyNaTelnbCKOro TOBEACHHS
OpraHu3alHi-TIOTPEOUTENCH.

- UccnenoBanre moKynaTenbCKOTO MOBEJCHUS Ha
pBIHKE POMEKYTOYHBIX MPO/IaBIOB u
rOCYIapCTBEHHBIX YUPEKICHUH.

O:xugaemMble pe3yabTaThl H3yYEHHS:

3HaTh:

—  colepikaHHe
yIIpaBIICHYS,

MapKETUHIOBOM  KOHIIENIUU

— CYUIHOCTb TEOPHUM MOTHBAIINH;

— 0COOEHHOCTH T'PYNIOBON JUHAMUKH;
—  crenu(uKy JeTOBBIX KOMMYHUKAIIMIA;
— OCHOBHBIC TEOPHUH JTUYHOCTH;

— obmwue
MOJIETTUPOBAHUS;

3aKOHOMEPHOCTHU mpouecca

— CYIIHOCTH COIMAJBHOM cTpaTH(huKamy.
Ymern:

— UWOeHTU(UUMPOBATH PBIHOK TPOJABIA U
PBIHOK ITOKyHaTeNs;
— ¢opMupoBaTh OCHOBHBIE 3a1a4n

MapKETUHTOBOW KOHIIEMIINH YIIPABICHNUS;
— BBIAEIATh MOTPEOHOCTH B COOTBETCTBHH C
TEOPHSIMH MOTHBAIIHH;

— CTaBUTH W pemiaTh 337a4i 10 3PPEeKTUBHOMY
IPYIIOBOMY B3aUMOJICHCTBHIO;

— BBICTpauBaTh YPPeKTHBHBIE KOMMYHHUKAITIH C
MapTHEPaMH 110 JICTIOBOMY OOIICHHIO;

—  BBIACIATH OCHOBHBIC 3TAIlbl MOACIIMPOBAHUA,

— MPOBOIUTH THIIOJIOTU3ALIH IO 1o
MIPUHAIKHOCTH K COI[HAIEHOMY CIIOK0.
Baaners:

— MeToJaMu  pa3pabOTKM W peau3aluu

MapKETHHIOBBIX HPOTrpPaMM IO YIOBJIETBOPEHHIO
norpedHOCTel TTOKynaTene;

—  TEeXHOJIOTHSIMH 3¢ (EKTUBHOIO BIHSHUS Ha
(hopMHpOBaHUE OTPEOUTETBECKOTO IOBEICHUS,;

- Modeling of consumer behavior of
organizations-consumers.

- Research of consumer behavior on the market of
intermediate sellers and government institutions.
Expected results of the study:

Know:

content of marketing management concept;

the essence of motivation theories;

peculiarities of group dynamics;

specifics of business communications;

basic theories of personality;

general regularities of the modeling process;

the essence of social stratification.

Be able to:

identify the seller's market and the buyer's market;
form the main tasks of the marketing management
concept;

allocate needs in accordance with the theories of
motivation;

set and solve tasks for effective group interaction;
to build effective communications with business
communication partners;

to highlight the main stages of modeling;

to carry out typologization by belonging to the
social layer.

Possess:

methods of developing and implementing
marketing programs to meet customer needs;
technologies of effective influence on the
formation of consumer behavior;

Tools for processing marketing research data
when forming consumer preferences;

modern technical means and information
technologies.




Ke3iHAEe MapKeTHHITIK 3epTTeyjiep AepeKTepiH

eHzeyre apHaJIFaH Kypai-caiiMaH
KypajiaapbIMeH;
Ka3ipri 3aMaHFbl TEXHUKAJIbIK KypalgapMeH

JKOHC aKIIapaTThIK TCXHOJIOTUAJIApMCH

—  HUHCTPYMEHTAJIbHBIMH CpenCTBaAMH TS
00paboTKH JIAHHBIX MapKETHHTOBBIX
HCCIIEIOBAHUN npu (hopMHUpOBaHHH

HOTp€6I/ITCJ'II)CKI/IX Hpe):[l'[O‘ITeHI/II\/'I;
COBPEMCHHBIMU TCXHHUYCCKUMHU CPCACTBAMU H
I/IH(bOpMaHI/IOHHLIMI/I TCXHOJIOTUAMH
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Bu3necri yiibIMaacTeIpy
Kpenur cansl: 3, ECTS OoiibIHIIA KPSTUT CaHbI
-5
IIpepekBusutrep: MeHemxMeHT, MapKeTuHT,
Crartucruka.
HoctpekBusurrep: Ickepiik dTHKA.
KacinopbsIHHBIH 3KOHOMHUKAJIBIK KayIICI3Iiri.
Ibuoi  oxkvimyowly  makcamoel:  CTyIEHTTIH
Om3Hec-)KocTapiap MEH yKoOamap b
YUBIMIACTBIPYIBIH TEOPHSIIBIK HETi3Ziepi MeH
TOXIpUOENIK JaFablIapblH MEHIepYi.
Kypcmoiy goickawa masmynsi: KypcTbiH 1oHi,
MIHIIETTEpl JKOHE Ma3MyHBL. MHIyCTpHUsSAarbl
Om3HeC-)KOCTIapJIayAblH MOHI MEH Ma3MYHBI.
buzHecTi VHBIMIAcCTBIpY oiicHamMachl. bu3Hec-

Kocmap OusHecTi YUBIMIACTHIPYIBIH
MpaKTUKANBIK  Kypaisl  periHae. busHec-
JKOCTIapaFbl MapKETHWHITIK 3eprrey. bm3nec-

XKOCIIap/iarbl MapKETHHI cTpaTerusicel. buzHec-
JKOCTIapbl KaMTaMachl3 €TeTiH Oemimaep.
Kyminemin oxy nomuoicenepi:

binim:  KociMOpbIH  KBI3METIH  JKOcmapiay
Ke3eHJIepiH JKOHE HETi3ri KaTeropusuiapIbIH
Ma3MYHBIH.

Ickepnizi: - KoCIOPBHIHHBIH [IapyaIIbUIbIK
ToxipuOeciHne OW3HECTI  YHBIMAACTHIPY/IBIH
oicTeMeNiK HeTi3fepiH KOMAaHybl.

Opranunzanus 0n3Heca
O0bem B kpenutax: 3, B kpenutax ECTS - 5.
IIpepexkBu3uTbl: MeHeKMEHT, MapKeTHHT,
Cratucrtuka.
IHocTpekBU3NTBI: DTHKA OM3HECA
Ileny  Ouyunnunel: OBIANEHHE CTYACHTOM
TEOPETHUECKUMHU OCHOBAMU M IPAKTUYCCKUMHU
YMEGHUSMU M HaBbIKAMH OpraHU3allid OH3HEC-
TIJIAHOB W TIPOEKTOB.
Kpamroe cooepicanue. Ilpemmer, 3amaud u
coniepxanue Kypca. CymmHOCTh ¥ COJEpIKaHHe,
OM3HeC-TUTAHNPOBAHUS B HHIYCTPUH.
Meronmonorun ¥ opraHu3anus OuszHeca buzHec-
IUTaH KaK MPaKTHYECKH HHCTPYMEHT Om3Hec—
TUTAaHUPOBaHUSA. MapKEeTHHIOBBIE HWCCIIEIOBAHUS
B OusHec-tuiaHe. CTpareruss MapKeTHHTAa B
Ou3Hec-TUTaHe. OO0ecnieunBarone  pa3maeisl
Om3Hec-TUTaHa.
Osrcuoaemole pe3yibmamost U3YHEHUA
3Hanua: colep)KaHWE OCHOBHBIX KaTerOpHid U

JTaroB IUTAHUPOBAHUS JeATEeIbHOCTH
MIPEATIPUSTHUS;

Ymenua: npumeHsTH METOIUYECKHUE OCHOBBI
opraHm3anmuyd  OW3Heca B XO3AHCTBEHHOH

MIPAKTUKE TPEONPHUSITHS;
Hagwviku oprannzannu OusHeca

Business organization
Volume in credits: 3, in ECTS credits - 5.
Prerequisites: Management, Marketing,
Statistics.
Postrequisites: Business Ethics.
Purpose of the discipline: mastering of
theoretical bases and practical skills and abilities
of organization of business plans and projects.
Brief description: Subject, tasks and course
content. The essence and content of business plans
in industry. Methodologies and organization of
business The business plan as practical tool of
business planning. Marketing research in business
plan. Marketing strategy in business plan.
Providing sections of the business plan.
Expected results of the study:
Knowledge: - Content of the main categories and
stages of planning the enterprise activity;
Ability: - to apply methodological principles of
business organization in business practice of the
enterprise;
Skills: business organization.




30 | KK Kommepuusiablk KbI3MeT Kommepueckast 1eATe1bHOCTD Commercial activities
3219/K | Kpenut cansr: 3, ECTS OolibiHmna kpeaut canbl | O6beM B kpeautax 3, B kpeautax ECTS-5 Volume in loans 3, in loans ECTS -5
D3219 |-5 IpepexBu3nThl:  MeHemkMenT, Mapkerunr, | Prerequisites: Management,  Marketing,
[IpepexBusutTep: MeHemxMenT, Mapkerunr, | CTaTucTuka. Statistics.
CraTucTuka. MocTpexkBu3nThI: OTHKA OHM3HECA. Post-requisites: Business Ethics.
octpekBusutTep: IcKepiik HTHKA. I[ens: ocBocHue 3HaHMA, mprobpeTenne ymenuii | Purpose: mastering of knowledge, acquisition of
ITonoi oxkpimyobly Maxcambl. KOMMEPIMSUIBIK | 1 (opMmupoBanue KkommereHimii B obmactu | SKills and formation of competencies in the field
KbI3METTI JKY3€re achlpy KOHE YHBIMAACTBIPY | OpraHHM3allid M OCYIIeCTBICHUS KoMMepueckoit | Of  organization and  implementation  of
OaFbITBIHAA KY3IPETTUIIKTEP/l KoHE OUTIMAEPIH | ACATEIbHOCTH. commercial activities...
KaJIBIITACTRIPY. Cooepacanue: Cymmocts u  cozepkanue | Content: The essence and content of business
Kypcmoiy KblcKaua MA3MYHBL: | KOMMEPUYECKOn nestenbuoctH. | activities. Methodological bases of commercial
KOMMEpIIMSIBIK ~ KBI3SMETTIH ~ MOHI  koHe | MeTOmoIOTHYeCKie  OCHOBBI  Kommepueckoi | activity. Components of commercial activity.
Ma3MYHBI. KomMepriusiblk ~ KpI3METTIH | AestensHocTH. Cocrapisonie KomMmepueckor | State standard regulation of commercial activity.
amicTeMenik Herizaepi. Kommepuusuisik | gestenbHocTH. ['ocynapreBenHoe perynupoBanue | Results of commercial activity.
KbI3METTI MEMJICKETTIK perrey. KoMMeplusiblK | KoMMepueckoit — mesrenbHOcTH.  PesysnbraTel | Expected results of studying:
KBI3METTIH HOTIIKEC. KOMMEpPYECKOH TeSTENBHOCTH. Knowledge: basics of management of trade and
Kyminemin oKy nomuocenepi: Osicudaemble pe3ynbmamsl U3y4eHUs: technological processes at the enterprise;
binim:  KocimopelH  KBI3METIH  JKocmapiay | 3manua.  OCHOBHI  ympaBieHumss — Toproso- | indicators of efficiency of use of material and
KE3E€HJEepiH JKOHE HEri3ri KaTeropHsIapIblH | TEXHOIOTHYECKMMU MpoIeccaMu ma | technical support of the enterprise; methods of
Ma3MYHBIH. npeanpuaTaH;  Tokaszatend  sddekrusaocTr | purchase and forms of sale of goods; - indicators
Ickepnizi: - KoCIIOPBHIHHBIH — IIApYyallbUTBIK | MCIIONB30BaHMA — MaTepuainbHO- Texumueckoro | of quality of services of wholesale and retail trade.
ToKipubecinge Om3HecTi  YHBIMAACTHIPYIABIH | oOecriedeHus mpemnpustus; meroxsl 3akymku u | SKills: manage trade and technological processes
omicTeMEITiK HEri3Iepid KOIIaHyHl. (hopMEHI IpOIaKU TOBAPOB; - TIOKa3aTeau kadectBa | at  the enterprise; choose contractors for
Jlazovicol: OU3HECTI YHBIMIACTHIPY. YCIIYT OIITOBOM M PO3HUYHON TOPTOBJIH. transactions, conduct business negotiations with
Ymenusn: ynpaBnsate TOproBo-TexHonorudaeckumu | them;
IpoIieccaMu Ha npennpustun;Beionpats | SKills: work and check the correctness of the
KOHTPAareHToB IO ceiakaMm, mpoBoauts ¢ HumH | technical documentation required for professional
JIETIOBBIE TIEPETOBOPHI; activity.
HaBbiku: paboOTBl M TPOBEPKH MPABHIBHOCTH
opopmiieHHST  TEXHWYECKOW  JOKyMEHTAIlHew,
HE0O0XOANMOit TUTS npoeccCuoHaTbHON
JICATCITBHOCTH.
31 | ENB En0ex HapbIFbIHBIH YKOHOMHKACHI DKOHOMHKA PbIHKA TPy/1a Labour market economy
3220/E | O6bem B kpeauTax: 3 (2+1+0), B kpeauTax O6bem B kpeautax: 3 (2+1+0), B kpeautax ECTS | Volume in loans: 3 (2+1+0), in ECTS loans - 5.
RT ECTS - 5. - 5. Prerequisites: Economic Theory,
3220/L | TlpepekBu3uTTep:  DKOHOMHKAJBIK  Teopusi, | [IpepeKBU3HTDI: DkoHomuueckass  Teopus, | Microeconomics, Macroeconomics
ME MHuKpO3KOHOMHKA, MaKpOIKOHOMHUKA MHUKpPO3KOHOMHKA, MaKpOIKOHOMHKA Postprofessionals: Economics of enterprise,
3220 [MoctpexBusutrep: Kocimopbi skoHOMHUKACH, | [locTpeKBU3HTBI: DKOHOMHKA mpeanpustHs, | business organization.
buzHecTi ybBIMIACTBIPY Opranuzanus 6usHeca. Objective of the course: To teach students to use
ITonai  OKpITY Makcatel: cryaeHtrrepre o3 | Heab  u3ydenumss  mucumnamabl:  Hayuwts | in their work the skills of job search, adaptation in




KbI3METiHE  OallJIaHBICTBI ~ JKYMBIC  13/I€yTre
TajanTaHy, yibIMFa OeiliMaeny, IepcOHaIIbI
Oackapy cayiacplHAa 0acKapyIIbLIBIK
mrenriMaepi Kabpuiaayasl YUperTy.

Kpickamma  Ma3MyHBI:  €HOCK  HapBIFBIHBIH

MOJIeTIbIEpPi, JKYHenepi jkoHe Typiepi KeHiHIe
HETi3ri TYCIHIKTEp JKOHE ONapabl  THIMII
OackapyabIH opTYpIIi omicTepi
YHPETY.JKYMBICCBI3IBIK Cajiapbl MEH Typiiepi
JKOHE OHBIMEH Kypec.

KyTinerin oky HoTIKENnepi:

Biny: OJieyMeTTIK-eHOeK CaJIaChIHBIH
JaMYBIHBIH 3aHIBUTBIKTAPbIH. Enbex
MOTEHIINAJIBIHBIH KYPaMBbIH, KYMBICCHI3/IBIK ITEH
KYMBICTICH KaMTY/bIH QJIeYMETTIK-
O9KOHOMHUKAJIBIK MOHIH, €HOEK HapbIFbIHBIH
peTTey Heri3iepiH.

YiipeHy: >KYMBICIIEH KaMTy Moceneci OoibIHIIa
KAWKAIBIK  JKarjaimapipl  Imemy, eHOeK
HAPBIFBIHBIH JKaFJaliblHA Kapail CTaTUCTHUKAaJIBIK
aKmapaTThbl KOJIaHy.

Jarapicel: eHOEK HapbIFBIHIAA JKYMBIC 13J€YIIi
peTiHAe KATBICHIN, THIMII IIenriM KaOwuimay,
eHOCK HapBIFBIHBIH JKaFIaibIH OOJIKaYy.
Ky3pipertiniri:  eHOEK  HapBIFbIHIA
JKaTKaH e3repicTepre OaWIaHBICTHI
JKOHE TaJjiay )Kacayra TalanTaHy.

OOMBII
Oomkay

CTYACHTOB HCIIOJb30BaTh B CBOCH TpPYyIOBOIi
JNEeATEIbHOCTH  HABBIKM  TIOMCKa  paloTHl,
azanTanuu B OpraHH3alunHy, MPUHATUS
yIpaBJICHUECKUX pelIeHHi B cdepe ynpaBieHUs
MEPCOHAIIOM, METOABI M CHOCOOBI PEryIHPOBAHMUS
COIMANILHO- TPYJOBBIX OTHOIICHUH WCXOAs W3
KOHKPETHBIX CJIOYKHBILXCS CUTYaIHH.

Kparkoe cojiepKanue: - JaTh
OCHOBOIIOJIATAOIEee MPENCTABICHHE O MOJEINSX,
cUCTeMax W BHJAaX pPBIHKOB TpyAa © 00
3¢ (GEeKTHBHOCTH YIPABICHUS WMH Pa3IMYHBIMU
Merogamu. IlocieacTBus u BUABI 0€3pabOTHIIBI U
6oprba ¢ Hero.

Osicudaemvie pe3yibmamol U3yUeHUA:

3HaHuA.  3aKOHOMEpPHOCTEW  pa3BUTUS B
COIIMATILHO-TPYIOBON chepe, KOMITOHEHTBI
TPYAOBOTO MOTEeHIINaA, COLIMAJIBHO-
SKOHOMHYECKYI0  CYIIHOCTh  3aHATOCTH U
0e3paboTHIIBI, OCHOBBI PETYIUPOBAHUS PHIHKA
TpyAa.

Ymenusn: Pazpemats KOH(IUKTHBIC CUTYAIUH 110
BOITpOCaM 3aHITOCTH. Hcnons3oBath

UMEIONIYIOCS. CTATHCTHYECKYI0 HH(MOPMAIIHIO TI0
COCTOSTHHUIO PBIHKA TPY/IA.

HaBpixu: I[IpuauMats 3¢ GheKTHBHBIC pEIICHHUS,
HAXOMSCh HA PhIHKE TPy/Ja B KAYeCTBE HIIYILETO
paboTy, MPOTHO3MPOBATH CHUTYallMI0 Ha pBIHKE
Tpyna

the organization, making managerial decisions in
the field of personnel management, methods and
ways of regulating social and labor relations based
on specific situations.

Brief: - To give a fundamental understanding of
models, systems and types of labor markets and
the effectiveness of their management by various
methods. Consequences and types of
unemployment and the fight against it.

Expected results of the study:

Knowledge: patterns of development in the social
and labour sphere, components of labour
potential, socio-economic essence of employment
and unemployment, basics of labour market
regulation.

Skills: Solving conflict situations on employment
issues. Use the available statistical information on
the labour market.

Skills: Make effective decisions while on the
labour market as a job seeker, forecast the labour
market situation.




32 | ENB Enoex pecypcrapbin 0ackapy YnpasJieHne TPy10BBIMH pecypcamMu Human resources management

3220/U | Kpenut cansl: 3, ECTS OoiisiHima kpeaut canbl | O0beM B kpeautax: 3 , B kpeautax ECTS - 5. Volume in credits: 3, in credits ECTS - 5.

TR -5 IIpepekBU3NTBI: DKOHOMUYECKAS TEOPHS, Prerequisites: Economic Theory,

3220/H | IlpepexBusutrep: OKOHOMHUKAINBIK TeOpHsl, | MUKpOIKOHOMHUKA Microeconomics

RM MUKpPOIKOHOMHKA MocTpexkBu3nThi: CTpaTernyeckuii MapKETHHT . Postprofessionals: Strategic Marketing.

3220 IMoctpexBusutrep: Crparerusuisik Mapketunr. | Ileab kypea: Hayunts crymeHTOB mcrmonb3oBaTh | Course objective: To teach students to use in
IToHai OKBITY MakcaThl: CTYACHTTEpre 3 | B CBOCH TPYIOBOM JeITENbHOCTH HaBbIKM moucka | their working activity the skills of job search,
KbI3METiHE  OaillaHBICTBI ~ JKYMBIC  i37ey | paboThl, ajanTanudy B OpraHu3anuu, npuHsaTds | adaptation in the organization, making managerial
TananTtaHy, yibIMFa Oeifimzieny, NepCcOHANbI | YIPaBICHYECKHX pelieHuil B cdepe ynpasienus | decisions in the field of personnel management,
backapy cayachIHIa OacKapymbsLIBIK | TIEPCOHAIOM, METOBI U CocoOsl perymupoBanust | methods and ways of regulating social and labor
HIeIIiMIepiH KaObuIIayFa yupery. COIMAIbHO- TPYAOBBIX OTHOIIGHWH wucxoxs wu3 | relations based on specific situations.
Ma3smyHbI: Memuieker TapanblHAH | KOHKPETHBIX CIOKUBILIMXCS CHTYaI[HH. Content: Fundamentals of legislation on
KYMBICCBI3JIAPFa AIIEYMETTIK KbI3MET KOPCETY; Conep:xxkanme: OcHOBBI 3akoHOmarensctBa o | employment. Social services to the unemployed
JKyMBICCBI3BIK  OpPTANBIFBIHA €CENKe aNbIHy | 3aHsTocTH Hacemenus. ConmansHbie yenyru | by the state. The procedure of documents
OapbIChIHIa TOJTHIPHUIATHIH KYXKATTap peTi; | 6e3paboTHOMY €O  CTOpPOHBI  TocydapcTBa. | processing when registering at the employment
XKeke enOek kemiciM mapTh IMopsimok  odopmieHuss  JIOKyMeHTOB  mpu | centre. How to contact the employer. Individual
bimiM: eHOek pecypcrapblH pETTEYIiH JKOHE | MOCTAHOBKE Ha yder B IieHTpe 3aHsrocT. Kak | employment contract.

Oackapy/lblH  TEOpHSUIBIK  Herimepi  MeH | obparutcs k pabortomaremto. Mummsumyansubiii | Expected results of the study:
Ma3MyHbIH Oily. TPYJIOBOH IOrOBOP. Knowledge: the essence and content of the
Ickepriri: eqdek pecypcrapbiH Oackapy ascbiHua | Oxcudaemole pe3yibmamot UyUeHUsA: concepts of "population”, "labor resources".
QIEYMETTIK , OKOHOMHUKAJBIK, | 3Hanua: CyImHOCTh M coiep:kanue moHsTuii | "employment”;
YABIMIACTBIPYIIBUIBIK,  KO3KApacTapabl €CEKe | «HacCeJIeHUey, «TPYIOBEIE pecypce». | Skills: To master different approaches to labor
aJia OTHIPBII TAJKbLIAY JKOHE LICIIM KaObUiay | «3aHATOCTHY; resources management;
Harmpicel: EHOEK JKOHE OJIEYMETTIK JaMy | YMeHusa: OCBOMTDH Pa3IHUYHBIE TOIXOIBI K Skills: to acquire practical skills in forecasting the
OoMbIHIIIA MPaKTHKAJIBIK, JFIbIHEI | YIIPABJIEHUIO TPYIOBEIMH PECYPCAMU; situation on the labor market; to understand the
KaJIBINITACTHIPY;MO/ICHUET,  Tayap,  HapslK, | HaBbIkM: nmprobpecTy mpakThydeckre HaBbiku 1o | mechanism of state employment policy
OocekernecTep JKOHIHAE akKmaparrtap JKHHAY, | IPOTHO3MPOBAHMIO CHUTYallMM Ha pPbIHKE Tpyzda; | implementation.
Tanjay, oilaraH iciHiH TaOBICBIHA dCep eTeTiH | MOHWMATh MEXaHU3M peanu3anuu
(akTopiap/pl aHBIKTAY rocyIapCTBEHHOM HOJTUTUKH 3aHATOCTH;
yMeThb  pa3pabaThiBaTh  MEPONPHSITHS MO
COLIMATTBHOMN 3alHTe BBICBOOOXKICHHBIX
pabOTHHKOB
33 | BM BackapymbuIbIK MAPpKETHHT YrpaBieH4ecKHil MAPKETHHT Managerial marketing
3222/U | Kpenur xenewmi: 3 , ECTS kpenurinze -6. O0bem B kpeautax: 3 , B kpexurax ECTS -6. Volume in loans: 3, in loans ECTS -6.
M 3222 | IlpepekBU3UTTEP:  IKOHOMHKAIBIK  Teopusi, | [IpepekBU3UTBI: DKOHOMHYECKAs TEOPHS, Prerequisites: Economic Theory, Marketing,

MapKeTrHT, MAapKETHHTTIK 3epTTeyIep.
[ToctpekBusutrep: HelipoMapKeTHHr, KbI3MET
calamapbl MeEH cajlaJapblHAarsl MapKeTHHT,
KBI3MET MapKETHHT1.

[loHHIH MakcaThl: MapKETHHITI 0acKapy/bIH

MapkeTusr, MapKeTHHTOBbIE HCCIIEOBAHUSL.
MocrpexBusurtebl: HelipomapkeTuHr,MapKkeTuHTr

B oTpacisix u cdepax HesaTenbHOCTH, MapKeTHHT
YCIYT.

Marketing Research.

Postequisites: Neuromarketing, Marketing in
branches and spheres of activity, Service
Marketing.

Purpose of the discipline: study of theoretical




TEOPUSJIBIK HETi3[iepi MEH KOHUEMUUSICHIH OKY,
COHBIMEH KaTap MpPaKTHKAIBIK  KBI3METTE
OJIapAbl JKY3€ere acelpy JaFabUIapblH MEHTEpYy.
Kpickama mMa3mMyHBI: MapKeTHHITI OacKapyablH
MOHI, (QYHKOUSJIAphl >KOHE  MPHUHLUITEPI,
MapKETHHITIK KBbI3METTI OackapyabIiH
KYpBUTBIMBI MEH YHBIMIACTBIpY (opmanapsl,
MapKeTUHT KBI3METiHIH YHBIMJIACTBIPY
KYPBUTBIMBIHBIH TYpJIEpi, OJapFa KOWBLIATHIH
HEri3ri TamanTap, MapKeTWHITI MapKeTHUHITI
OackapyablH HeTi3ri KYpayIIbIChI-MHKC:
Tayapnel, OaraHbl, OONyIi >XOHE >KbUDKBITYIIBI
Oackapy, OHBIH Heri3ri QyHKIUsIIAphl OOWBIHIIA
MapKETHHITI Oackapy: MapKETHHTTIK
Kocrapriay, MapKeTHHITI  YHBIMJACTHIPY,
MapKkeTHHITIK OaKbUIay )KoHe T. 0.

3epTTeyiH KYTUIETiH HOTHXKeNepi:

oiunyre:

- MAapKeTHHITI 0acKapyJblH MOHI, Ma3MYHBI
KOHE MPHUHIAIITEP], KOCIMOPBIH/IAFbI
MapKETHHTTIK KBI3METTI backapy

(GYHKIMSICBIHBIH MOHI, MapKETHHITI Oackapy
IHUKTIHIH JKaJIbIIaHFaH KYPBUIBIMBI,

- HapbIK TaJanTapblH KaHAFaTTAHIBIPY KOHE
mama ajmy YIOiH KOCIIOPBIHHBIH — QJICYeTTi
MYMKIHAIKTEpI MEH pecypCcTapblH  THIMII
nmaiganaHyra OaFpITTANIFaH MapKEeTHHITI
Oackapy MpoIleciH YHBIMIACTRIPY HETI3Aepi;

- MAapKeTHHT KBI3METTEPIH YHBIMIACTHIPYIBbIH

APTHIKIIBUTBIKTAPEI MEH KEMIIILTIKTEpi:
(hyHKIIOHATBIK, TayapibIK (eHIMIIK),
afMaKTBIK  JKOHE  CEerMEHTTIK  (HapBIKTHIK
OarbITTarbl);

- MapKeTWHITIK JXKOclapiay MeH OaKpLIayablH
epeKIIeNniri MeH MOHIIK e3apa OailJlaHbICH,

COHJIal-aK OJapIbIH KYMBIC icrey
TOKipuOeciHae YHBIMIACTHIPBUTYBI MEH iCKe
ACBIPYBIHBIH HET131.

oury:

- (upmaHbIH  KpI3METIHAE JKEIeN  IKOHE

Llens oucyuniunbl: U3yueHNe TEOPETHYECKIX
OCHOB M KOHIIEMIINH YIIPABICHUS MApPKETUHTOM, a
TaK)Ke OBJIaJICHUE HaBBIKAMHU MX OCYII[ECTBICHUS
B MIPAKTUYECKON JeATCIHHOCTH.

Kpamkoe codepocanue: cymHocth, (HYHKIUH U
MIPUHLIUIIBI YIIPABJIECHUSI MAPKETUHIOM, CTPYKTYPY

M OpraHu3alioHHbIE  (OPMBI  YIpaBJICHUS
MapKETUHIOBOMI JESATENBHOCTBIO, BUJIBI
OpraHU3allMOHHBIX CTPYKTYD CITYKOBI
MAapKETUHTa, OCHOBHBIX TpeOOBaHMIH,
IIPEbSBIIIEMBIX K HHUM, YIPaBJICHUE
MAapKETUHIOM II0 OCHOBHBIM  COCTAaBJISIOIIHAM

MapKeTHHIa-MUKC: YIIpaBJIeHHE TOBapOM, IICHOH,
pacrupeneineHuemM U MPOABHKEHUEM, YIIPABJICHUS
MApKECTUHIOM TII0 €ro OCHOBHBIM (bYHKHI/IHMI
MAapKETUHI'OBOC IIJIaHUPOBAaHUE, OpraHu3anys
MAapKETHUHTIa, MapKeTHHI'OBBIfI KOHTpPOJIb U T.AO.
Osicudaembvie pezynvmantvl U3Y4EHUA:

3HATh:

= CYIIHOCTb, COACpKaHUEC u IIPUHIAIILI
yIpaBJIeHUS MapKeTUHIOM, 3Ha4eHHe (QyHKIUH
yIpaBJIeHUsST MapKETHMHIOBOH JEATENbHOCTBIO Ha
MPENIPUATHAN, OOOOIMIEHHYIO CTPYKTYPY IIHKJIA
yIpaBJIeHUs] MApPKETUHIOM;

- OCHOBBl OpraHM3allU{ IIpolecca YIpaBICHUs
MapKETHHI'OM, OpPUEHTHPOBAHHOTO Ha
3 peKkTHBHOE HMCIOIB30BAHUE ITOTEHITHATHHBIX
BO3MO)KHOCTEH W PECYpPCOB MPEANPUATHS I
yIOBIETBOpEHUsI  TpeOOBaHMH  pBIHKA U
TTOJTyYeHHsI IPUOBLIH;

- IOCTOMHCTBA U HEJOCTATKH OPTaHU3ALMH CITYKO
MApKETUHTA! (hyHKIIMOHAITEHOM, TOBapHOU
(IpOMyKTOBOI), PpPErHOHANFHOW M CETMEHTHOMN
(pPBIHOYHOM HAIIPABIEHHOCTH);

- cneuupuKy U CYIIHOCTHYIO B3aHMOCBSI3b
MapKETHHIOBOI'0 TJIAHWPOBAHHUS M KOHTPOJS, a
TaK)Xe OCHOBY MX OpraHM3ally U peanu3alud B
NpaKkTUKe PyHKIMOHUPOBAHMSL.

yMeTb!

-pa3zpalaTbiBaTh M SKOHOMHYECKH OOOCHOBBHIBATbH

foundations and concepts of marketing
management, as well as mastering the skills of
their implementation in practice.

Abstract: The essence, functions and principles of
marketing management, structure and
organizational forms of marketing activity
management, types of organizational structures of
the marketing service, the basic requirements for
them, marketing management by the main
components of marketing-mix: product
management, price, distribution and promotion,
marketing management by its main functions:
marketing planning, marketing organization,
marketing control, etc.

Expected results of the study:

keep in mind:

- the essence, content and principles of marketing
management, the meaning of the marketing
activity management function at the enterprise,
the generalized structure of the marketing
management cycle;

- basics of marketing management process
organization, oriented on effective use of potential
opportunities and resources of the enterprise for
satisfaction of market requirements and profit
making;

- advantages and disadvantages of marketing
services organization: functional, product
(product), regional and segment (market
orientation);

- specificity and essential interrelation of
marketing planning and control, as well as the
basis for their organization and implementation in
practice.

be able to:

- develop and economically substantiate
operational and strategic marketing plans in the
firm's activity;

- to organize the marketing service at the firm as
divisions;




CTPAaTerHsUIBIK ~ MApKETHUHITIK  YKOCHapJiapbl
a3ipIiey JKOHE IKOHOMHUKAIIBIK HET1311eY ;;

- ¢Qupmaga OemiMmimie peTiHAE€ MapKETHHT
KbI3METIH YHBIMIACTBIPY;

- OHBIH 0apJbIK KYPBUIBIMIAPbIH YHJIECTIPY MEH
OHTaMJIaHIBIPY/Ibl KAMTaMacChI3 CTETIH;

- Tayap, Oara, Oeyly >XoHE KOMMYHHKATHBTIK
cascaT calachblHIa  KEJICUIreH, CaJMaKThI
menimMaep Kaobuiaay;

- MAapKeTHHITIK KbI3METTI
(¢upMaHbIH ~ MapKETHHITIK
HOTHXKEJIUIIrH Oaranay

0akplIay OKOHE
KYII-KIrepiHiH

ONEpPaTUBHBIE U CTPATETMUYECKUE MApPKETUHIOBBIE
TUTAHBI B ICITETLHOCTH (hPUPMBI;

-OpraHU30BBIBATh CIY)X0y MapKeTHHTra Ha (upMme
Kak MMoApa3/IeIeHus;

- 00eCTIeunBarOIIETO KOOPAWHALINIO u
ONTUMHU3ALIUIO BCEX €r0 CTPYKTYD;

- [OpUHUMATHh COrJACOBAHHBIE, B3BEUICHHBIEC
peuieHus B 00JIACTH  TOBapHOW, IICHOBOH,
pacupeneauTenbHon 5 KOMMYHHMKaTHUBHON
MTOJIUTUKH;

- KOHTPOJIMPOBATh MAapPKETUHIOBYIO JIESATEIBHOCTh
U OLEHUBATh PE3YJIbTATUBHOCTH MAPKETUHIOBBIX
yeunuid GupMBbl

- ensuring coordination and optimization of all its
structures;

- make coordinated, balanced decisions in the
field of commodity, price, distribution and
communication policy;

-control marketing activities and evaluate the
effectiveness of the firm's marketing efforts
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3aman Ay KOMIIAaHUAHBIH MapKeTI/IHFiH

0ackapy
Kpenur xenemi: 3 , kpenut ECTS -5.
[pepexkBu3utTep:  DKOHOMHUKAIBIK  TEOPHS,

MapKeTHuHT, MApKETHHITIK 3epTTeyIIep.
IToctpexBusutrep: HelpoMapKeTHHI, KbI3MET
calanapel MEH callalapblHAaFrsl MapKeTHHT,
KBI3MET MapKETHHT 1.

[ToHHIH MakcaThl: MapKETHHITI OacKapyIblH
TEOPUSUTBIK HETI37[epi MEH KOHIICIIHICHIH OKY,
COHBIMEH KaTap WPAaKTUKANBIK  KbI3METTE
OJIap/IBI XKY3€ere achlpy JIaFAbUTIapbIH MEHTEpY.
Kpickama ma3myHbl: 6ackapymarbl MapKeTHHT:
MoHI, GyHKIHsIIapel. MapKeTHHTTIK, OHIIPICTIK,
KapKBUIBIK, SKIMIIUTIK (YyHKIHSIAPIBIH Ka3ipri
3aMaHFBl KOMITAaHWSHBI OacKapyIarbl —e3apa
OaitTaHBICHI MapKEeTHHT (GyHKIHSICHI
KOMMaHUSHBIH Tayapiapbl CAaTBUIATHIH HAPBIKTHI
3epaeney, ONapAbl OHIIPYAl YHBIMAACTHIPY,
OTKi3y oHe Oelly, COHJAAi-aK TYTHIHYIIbIFa
KBUDKBITY apKbUIBl OHIMAI OTKI3y XKOHE OTKI3y
MIPOIIECiHE KOPAEMIIECETIH MIapajap >XyHeciH
Oinnipeni. 3epTTeyaiH KYTUIETIH HOTHXKeNepi:

Oimyre:

- MapKeTHHITI 0OacKapyablH MOHI, Ma3MYHBI
KOHE NPUHIUITEPI, KOCIITOPBIHIAFbI
MapKETHHITIK KbI3METTI1 Oackapy

YnpasieHne MapKeTUHIOM COBpPEeMEHHO0
KOMIIAHUHU
Oo6nbeMm B kpeauTax: 3 , B kpenurax ECTS -5.
IIpepekBU3UTBI: DKOHOMHUYECKAs TEOPHS,
MapkeTuHr, MapKeTHHIOBBIE UCCIIEIOBAHHUSL.
IMocrpexBusurtei:Helipomapkernnr, MapkeTuHr B

oTpacisix W cdepax AeATeTbHOCTH,MapKeTHHT

YCITYT.
Llenv oucyunaunsl: N3y4eHre TEOPETUIECKIX
OCHOB ¥ KOHIIEMIINH YIIPABIEHUS MApPKETHHTOM, a
TaK)Ke OBJaJIEHHUE HaBBIKAMHU MX OCYII[ECTBIICHUS
B MIPAKTHYECKON JeATEeIHHOCTH.

Kpamkoe cooepicanue:MapKeTuHT B
VIIpaBIEHUH: CYMIHOCTh, (HYHKIMH. B3anMOCBsI3b
MapKETUHTOBOM, MPOU3BOJICTBEHHOM,
(hviHAHCOBOW, AJMUHWCTPATUBHOW (YHKIMH B
YIOPABJICHUH COBPEMEHHOM KomnaHuedl DyHKUMs
MapKeTHHTa IPENCTaBIsIeT COOOH CHCTEMYy Mep,
COJICICTBYIOIINX TIPOILECCy CObITa M pearn3aluu
MIPOAYKIIUA ITyTEM M3y4YeHHs PBIHKA, Ha KOTOPOM
MIPOJAIOTCS TOBAPHl KOMITAHWH, OPTaHM3AINN WX
MIPOU3BOJICTBA, COBITA U pacIpeleNeH s, a TaKKe

OpoIBMKEHUsT — morpedutenmto.  Oacudaemole
pe3ynbmamul U3Y4UEeHUA:

3HATh:

- CYIIHOCTb, COAEpXaHWE W  NPHUHLHMIIGI

Marketing management for a modern
company
Volume in loans: 3, in loans ECTS -5.

Prerequisites: Economic Theory, Marketing,
Marketing Research.

Postequisites: Neuromarketing, Marketing in
branches and spheres of activity, Service
Marketing.

Purpose of the discipline: study of theoretical
foundations and concepts of marketing
management, as well as mastering the skills of
their implementation in practice.

Abstract: Marketing in management: essence,
functions. Relationship of marketing, production,
financial, administrative functions in the
management of a modern company The marketing
function is a system of measures contributing to
the process of sales and sales of products by
studying the market in which the company's
products are sold, organization of their
production, sales and distribution, as well as
promotion to the consumer. Expected results of
the study:

be aware of:

- the essence, content and principles of marketing
management, the importance of the marketing
activity management function at the enterprise,




(YHKUMSCBIHBIH, MOHI, MapKeTHHITI Oackapy
UUKITIHIH JKaNblJIaHFaH KYPBUIBIMBI;

- HapblK TalanTapblH KaHaFaTTAaHABIPY JKOHE
maiiia amy YHIH KOCINOPBIHHBIH 9J€yeTTi
MYMKIHIIKTepi MEH pecypcTapblH  THIMII
nanananyra OarpITTaJIFaH MapKETUHIT1
0ackapy MpoIECiH YHBIMIACTBIPY HETI3epi;

- MAapKeTHHT KBI3METTEPIH YHUBIMIACTHIPYABIH

apTHIKIIBUIBIKTAPbI MeH KEMIILTIKTEpi:
(YHKIMOHAIBIK, TayapibIK (eHIMIIK),
allMaKkTBIK ~ OHE  CErMEHTTIK  (HapBIKTHIK
OarbITTarbl);

- MapKeTHHITIK Ocmapiiay MeH OaKblIayablH
epeKlIeNniri MeH MOHJIK e3apa OalaHbICH,

COHJIal-aK OJIapIbIH KYMBIC icTey
TOKipuOeciHe YHUBIMIACTHIPBUTYBI MEH iCKe
ACBIPYBIHBIH HET131.

ouny:

- (dupmaHBIH  KpI3METIHAE OJKEICN  JKOHE
CTPATErUsJIbIK ~ MapKETHHITIK  KOcmapiiap/isl
93ipIiey KoHE YKOHOMHUKAJIBIK HET13ACY ;;

- ¢dupmama OemiMiie peTiHAE MapPKETHHT

KBI3METIH YHBIMIACTBIPY;

- OHBIH OapJbIK KYPBUIBIMIIAPBIH YHIIECTIpY MEH
OHTAMIIaH IBIPY/IbI KAMTaMAChI3 €TCTiH;

- Tayap, Oara, Oeiry >XoHE KOMMYHHKATHBTIK
cascaT cajacblHJa  KeJICUITeH, CaJIMaKThI
menriMaep Kaosuiaay;

- MapKeTHHITIK KBI3METTI
(bupMaHBIH  MapKETHHTTIK
HOTIDKENUIITiH Oaranay

OaKplIay OKoHE
KYII-KIirepiHig

yIpaBJIeHUST MapKETUHTOM, 3HaueHHe (QYHKUUU
YIpaBIeHUsT MapKEeTHMHIOBOM JAEATENBHOCTHIO Ha
OPEANPUATHH, OOOOIICHHYIO CTPYKTYPY LIHMKIa
YIpaBIEHUS] MAPKETUHIOM;

- OCHOBBI OpraHM3alliy IMpolecca YIPaBJICHUS
MapKETHHIOM, OPHEHTHPOBAHHOTO Ha
3(exkTHBHOE HCIOIb30BAaHUE IOTECHIIUATBHBIX
BO3MOKHOCTEl M pPECcypcoB MpPEANPHUSATHS AL
YIOBIETBOpEHUs]  TpeOoBaHMI pBIHKa U
MOJTY4EHHsI TPUOBLIH;

- IOCTOMHCTBA U HEJIOCTATKH OPTaHU3AIMH CITYKO
MapKETUHTa: (GYHKIIMOHAILHOH, TOBapHOU
(IpOIyKTOBOI), PpErHOHATBHOW M CErMEHTHOM
(pBIHOYHOM HAPABIEHHOCTH);

- crmenupuKy W CYHIHOCTHYIO B3aHMMOCBS3b
MapKETHHTOBOTO TUTAHWPOBAHWS M KOHTPOJS, a
TaK)K€ OCHOBY WX OpTaHU3AIMM W Pean3alyyd B
NpaKkTUKe QYHKIIMOHUPOBAHMSL.

YMEThb:

-pa3pabaTbiBaTh U 3KOHOMHYECKH OOOCHOBHIBATH
OIlepaTHBHBIC U CTPATETMYECKHE MapKETHHTOBHIE
TUTaHBI B IESTETFHOCTH (BUPMEI;

-OpraHHU30BBIBATH CIYX0y MapKeTHHTra Ha (upMme
KaK TO/Ipa3/ieIeHHS;

- 00eCTIeunBaIOIIETr0 KOOpIMHAIIHIO u
OIITUMU3AINIO BCEX €r0 CTPYKTYP;

- TpUHUMATh COTJIACOBAaHHBIC, B3BEIICHHBIC
pemieHusT B 00JacTH  TOBapHOW, IICHOBOWM,
pacnpenenuTenbHON u KOMMYHHUKaTUBHOI
TTOJTUTUKH;

-KOHTPOJHPOBATh MAPKETHHTOBYIO JESITEIHHOCTH
7 OIICHWBATh PE3YJIbTATUBHOCTH MapKETHHTOBBIX
ycunuii pupMBI

the generalized structure of the marketing
management cycle;

- basics of marketing management process
organization, focused on effective use of potential
opportunities and resources of the enterprise for
satisfaction of market requirements and profit
making;

- advantages and disadvantages of marketing
services organization: functional, product
(product), regional and segment (market
orientation);

- specificity and essential interrelation of
marketing planning and control, as well as the
basis for their organization and implementation in
practice.

be able to:

- develop and economically substantiate
operational and strategic marketing plans in the
firm's activity;

- to organize the marketing service at the firm as
divisions;

- ensuring coordination and optimization of all its
structures;

- make coordinated, balanced decisions in the
field of commodity, price, distribution and
communication policy;

-control marketing activities and evaluate the
effectiveness of the firm's marketing efforts
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Kbi3MeT cananapbl MeH cajlajapbIHAAFbl
MApPKEeTHHT
Kpenut xenewmi: 3, kpemut ECTS - 6
[IpepexBu3uTTEp: DKOHOMHUKAIIBIK TEOPHS,
MapKkeTHHT, MAapKETHHITIK 3epTTeyIiep,
TYTBIHYIIBUIAP/IBIH MIHE3-KYJIKbI
ITocTpekBU3UTTED:

MapkeTHHI B OTpac/six U cepax
JesiTeJIbHOCTH
Oo6bem B kpenuTax: 3, B kpeaurax ECTS - 6
IIpepekBU3NTBI: DKOHOMHYECKAs TEOPHS,
Mapketunr, MapKkeTHHIOBbIE HCCIICAOBaHMS,
[loBenenue morpeduTenen
IlocTpeKkBU3UTHI:

Marketing in industries and spheres of activity
Volume in loans: 3, in ECTS loans - 6
Pre-requisites: Economic Theory, Marketing,
Marketing Research, Consumer Behavior.
Postprofessionals:

Services Marketing, Commodity Research and
Examination of Goods




KpI3MeTTep MapKeTUHT1, TayapTaHy jKoHE
Tayapiap/sl capanTay

[ToHHIH MaKcaThI-MapKETUHITI KOMMEPIIHSUTBIK
KBI3METTIH 9PTYPJIi callajapbiHIa KOJIIaHy

OOBIHIIIA MPUHIIMIITI CUITATTAFBI OLTIM Oepy.
TyTeHymIBIApFa GaFaapiai OTHIPHII,
0aceKesIeCTiK OpTa KaraaibIHIa OJap/IbIH
QJICYeTiH TUIMJI Nalanany Heri3iHe
KBI3METTIH TYPJIi cajlalapbl MEH canajapbiHaa
KOCIITOPBIHIAP MEH YHBIMIAPIbIH
KOMMEPITUSIIBIK TaOBICTapbIHA KOJI )KETKI3Y
YIIIIH MApKETUHITI IPAKTUKAJIBIK KOJIIaHYIbIH
MakcaTTapblHa, MiHAETTEepiHe, KYpalaapbiHa
JKOHE epEeKILETIKTEpiHe epeKIlie Ha3ap ayaapy.
Kpickara Ma3myHbl: byt kype Herizaenrex
KOMMEPIUSIIBIK HISHIIMAEP Il KaOblaayaa,
OHJIIPICTIH OaphIHIa OCHIMIENyl YIIIiH JKaFaan
kKacayJia MapKeTHHT POJIiH, OHIMHIH
ACCOPTUMEHTI MEH CanachlH HapPbIK
TajanTapbiHa, CYPaHbIC IIEH CYPaHbICThIH
KYPBUTBIMBI MEH JHHAMHKACHIHA YHPEHESTI.
3epTTeyaiH KYTUICTIH HOTIKEIepi:
bimyre:

op TYPIIi cananap/ia )KoHe KbI3MET cajlallapblH/a
MapKETHHT epeKIIeTiKTepi;
bimy:

HETi37eNTeH KOMMEPIFSUTBIK MeTiMIepai
KaObpUTAayAa, OHIIPICTI, OHIMHIH aCCOPTUMEHTI
MEH callachblH HaphIK TaJIallTaphIHA, KAXKETTLTIK
TIEH CYPAHBICTHIH KYPBUIBIMBI MEH CEpITiHIHE
OapeiHIna OeifiMey YIIIiH XKaFaai xacayaa
MapKeTHHTTIH pelliH Oaranay;

HAPBIKTHIH JAMYBIH TANIay JXoHE 00IKay;
YIBIMHBIH CBIPTKBI )KOHE IIIIKi OPTACHIH TallIay;

| aHBIKTAay HAPBIK CErMEHTTEPI;
Mesrepyi:

IC-OpEKETTIH HAKTHI cajanapbl MEH
caslaNapbIHIaFbl MAPKETHHITiH MaHbI3JIbI
Macernenepi OOibIHIIA menriMaep Kadbuiaay
JIAFJIBICHI;

MapkeruHr ycayr, ToBapoBeneHUE U dKCIEpTH3A
TOBAPOB

ILlenv uzyuenusa oucyunaunot llens QUCIUTIIMHBI
— JaTh 3HAHUS NPUHLUIHAIBHOTO XapakTepa Io
UCIOJb30BAHUIO MapKeTHMHIa B  Pa3IMYHbIX
oTpaciax KomMmepueckol aestensHocTH. Ocoboe
BHUMaHHE yIEIUTh LEJIAM, 3ajayam,
WHCTPYMEHTaM | CHEHU(HUKE [PAKTHYECKOTO
NpUMEHEHUs] MapKeTMHra JUIsl  JOCTHIKEHUS
KOMMEpPYECKUX  YCIIEXOB  MPENpuATHd U
OpraHu3ali B Pa3MYHBIX OTpaciiax U chepax
JeaTebHOCTH  Ha  ocHoBe 3¢ dexTruBHOrO
WCIOJb30BAHUS WX TOTEHIIMAJIOB B YCIOBHUAX
KOHKYPEHTHOM Cpelpl ¢ OpUEeHTauued Ha
norpeOuTenei.

Kpamkoe cooepicanue: JlaHHBI Kypc U3ydaeT
PO MapKeTHMHTa B TPUHATHH OOOCHOBAHHBIX
KOMMEPUYECKUX PEIIEHU, B CO3/IaHUU YCIOBUU
JUTST MaKCHMAaJIbHOTO MPHUCIIOCOOIEHUS
IIPOM3BONCTBA, ACCOPTUMEHTa W KadecTBa
IPONYKLIHU K TPeOOBAHUAM PBIHKA, CTPYKTYpE U
JUHaMHKe [T0TpeOHOCTEH U cIpoca.

Osicudaemvie pezynvmanvl U3y4EHUA:

3HaThb:

— OCOOCHHOCTH MapKeTHMHTa B  Pa3IMYHBIX
oTpacisax u cepax IeATCITHHOCTH;

Ymerhb:

— OIECHUTh pOJIb MapKEeTHHTa B MPUHATHU
000OCHOBaHHBIX ~KOMMEPYECCKHUX pCIOICHUH, B
CO3JaHWW  YCIOBHHA  JUIA MaKCHUMaJIbHOT'O

MIPUCIIOCOOJIEHHS TIPOU3BOJICTBA, ACCOPTUMEHTA U
KauecTBa MPOAYKIMHA K TpeOOBaHUSAM pBIHKA,
CTPYKTYpE U JWHAMHUKE TOTpeOHOCTEH 1 cripoca;
— aHANW3WpPOBAaTh W MPOTHO3UPOBATH PAa3BUTHE
PBIHKOB; aHAM3UPOBATH  BHENIHIOW |
BHYTPEHHIOIO CPEIbl OpraHU3aIliy;

— OTIPENIENSTh PHIHOYHBIE CETMEHTHI;

Baanern:

— HaBBIKAMU TIPHHATHUS PEIICHUN 10 BaXKHEHIIINM

Purpose of study of discipline The purpose of
discipline is to give knowledge of principal
character on use of marketing in various branches
of commercial activity. Particular attention should
be paid to the goals, objectives, tools and specifics
of practical application of marketing to achieve
commercial success of enterprises and
organizations in various industries and areas of
activity based on the effective use of their
potential in a competitive environment with a
focus on consumers.

Brief: This course explores the role of marketing
in making informed commercial decisions, in
creating conditions for maximum adaptation of
production, assortment and quality of products to
market requirements, structure and dynamics of
needs and demand.

Expected results of the study:

Know:

Peculiarities of marketing in various industries
and spheres of activity;

Be able to:

evaluate the role of marketing in making informed
commercial decisions, in creating conditions for
maximum adaptation of production, assortment
and quality of products to market requirements,
structure and dynamics of needs and demand,;
analyze and predict market development; analyze
the external and internal environment of the
organization;

define market segments;

Ownership:

skills of making decisions on the most important
marketing problems in specific industries and
spheres of activity;

ways of forming the marketing complex, specific
features of marketing management in the branches
and spheres of activity. Identify the main market
problems typical for a particular branch or sphere
of activity and actively influence the market and




MapKETHHT KEeIIeHIH KaIbINTacThIpy Tacinaepi,
casia >KoHe KbI3MET caiajiapblHAa MapKETUHTTi
0acKapyIbIH €pEeKIle epeKIIeNTiKTepi. Oenrii
0ip cajlara HeMece KbI3MET CallaChIHA TOH HETI3ri
HaAPBIKTBIK POOJIeMaIapAbl aHBIKTAY KOHE
CYPaHBICTBIH KAXETTI JICHT'CHIH KAJIBIITACTHIPY
MaKcaThIH/Ia HApbIKKa JKOHE TYTHIHYIIbLIApFa
OeJICeH/Il acep erTy .

npobiieMaM MapKeTHHTa B KOHKPETHOW OTpacisix
u cepax aeaTenbHOCTH;

—crocooamu (hopmupoBaHus KOMILIIEKCa
MapKeTHHTa, — CICIU(PUICCKUMH 0COOCHHOCTAMH
yIpaBJIeHUsT MApKETHHTOM B OTpaciisix u cdepax
ACATCIIBHOCTU. — BBIABJIATH OCHOBHBLIC PBIHOYHBLIC
npoOJIeMBl, XapakTepHBIC IS OMPeae/ICHHOM
oTrpaciu Wi cdepbl ACATSIBHOCTH U aKTHBHO
BO3/ICICTBOBATh Ha PBIHOK W MOTpeOUTENne ¢
HeNbl0  (OPMHUPOBAHMS  JKEITAEMOTr0  YPOBHS
crpoca.

consumers in order to form the desired level of
demand.
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Cananapaarbl MapKeTHHT
Kpenur xenewmi: 3, kpenut ECTS - 6
[pepexkBu3nTTEp: DKOHOMUKAIBIK TEOPHS,
MapkeTuHT, MApKETHHITIK 3epTTeYIIep,
TYTHIHYIIBUTAPIBIH MiHE3-KYJIKbI
ITocTpexBusurrep:
KbI3merTep MapKeTuHTi, TayapTaHy *KoHe
Tayapiap/sl capanray
[ToHHIH MaKcaTBI-MapKETUHTTI KOMMEPITHSITBIK
KBI3METTIH OpPTYPJIi caialapblHIa KOJIIaHy
OOMBIHIIIA PUHITATITI CHIIATTAFkI OLTiM Oepy.
TyTeHymIBLUTapFa 6aFAapiail OTHIPHII,
0OCEKeNIECTIK OpTa KaFJalbIHIa OJIapAbIH
QNIeyeTiH THIMAI aiJanaHy HeTi3iHae
KBI3METTIH TYPJIi cajanapbl MEH cajlaiapblHaa
KOCIIOPBhIHAP MEH YHbIMIApAbIH
KOMMEPITUSUITBIK TAOBICTapbIHA KOIT KETKI3y
YILUiH MapKETUHITI MPaKTUKAJIBIK KOJIIaHYAbIH
MakcaTTapblHa, MiHACTTEepiHE, KYpalJapbHa
JKOHE epeKIIeTKTepiHe epeKile Ha3ap ayaapy.
Kpickamma Mma3myHbl: byt kypc Heriznenrexn
KOMMEPITUSUTBIK MIeTTiMAep i KaObaayaa,
OHJIIpicTiH OaphIHINa OeiiMIeNyi YIITiH JKaFaai
KacayJa MapKeTHHT POlliH, OHIMHIH
ACCOPTHMEHTI MEH CalachlH HAPBIK
TaJIalTapblHA, CYPAHBIC TIEH CYPaHBICTHIH
KYPBUIBIMBI MEH AMHAMHUKACHIHA YHPEHE].
3epTTeyaiH KYTiIeTiH HOTHXKeNepi:
Binyre:

MapxkeTHHT B 0Tpacsix
Oo6bem B kpenuTax: 3, B kpeaurax ECTS - 6
IIpepekBU3UTHI: DKOHOMUYECKAS TEOPHS,
Mapxkerunr, MapKkeTHHI OBbI€ UCCIIEIOBAHMUS,
IToBenenue norpedbuTeneit
ITocTpeKBU3UTHI:
MapkeruHr ycayr, ToBapoBeAeHHE U dKCIIEPTH3A
TOBapoOB

Ienv uzyuenua oucyunaunel 1ens TuCUUTIMHBL
— JaTh 3HAHWS MPUHIUIHAIBHOTO XapaKTepa I0
WCTIOJB30BAHUIO MapKeTHMHTa B  Pa3IHYHBIX
oTpacisx KomMmepueckol nestenbHocTH. Ocoboe
BHUMaHHE YAEIHUTH LEIIAM, 3aagyam,
WHCTPYMEHTaM H CHenu(puke mpaKTHIecKoro
MPUMEHEHUS] MapKeTHHra Uil JTOCTIDKEHUS
KOMMEpPYECKHUX  YCHEXOB  MPENnpHsITHd U
OpTaHM3alMK B PA3NIMYHBIX OTpacisix u chepax
NMEATENBPHOCTH  Ha  OoCHOBE 3¢ ()EKTHBHOTO
WCTIONB30BaHUS WX TIOTEHIIMANIOB B YCIOBHSX
KOHKYPEHTHOH Cpenbl C OpUEHTauued Ha
roTpeduTene.

Kpamxoe coodepocanue: JJaHHBII Kypc U3y4daeT
pOJb MapKeTHHTa B TPHUHSATHA OOOCHOBAHHBIX
KOMMEPYECKHX peIIeHUl, B CO3JaHWH YCIOBUI
JUTST MaKCHMAaJbHOTO MIPUCIIOCOOJIEHUS
MPOU3BOJICTBA,  AaCCOPTUMEHTa W  KadecTBa
MPOAYKIIUU K TPEOOBAHMSIM PBIHKA, CTPYKType U
JTUHAMHKE ITOTpeOHOCTEH U crpoca.

Marketing in industries
Volume in loans: 3, in ECTS loans - 6
Pre-requisites: Economic Theory, Marketing,
Marketing Research, Consumer Behavior.
Postprofessionals:
Services Marketing, Commodity Research and
Examination of Goods
Purpose of study of discipline The purpose of
discipline is to give knowledge of principal
character on use of marketing in various branches
of commercial activity. Particular attention should
be paid to the goals, objectives, tools and specifics
of practical application of marketing to achieve
commercial success of enterprises and
organizations in various industries and areas of
activity based on the effective use of their
potential in a competitive environment with a
focus on consumers.
Brief: This course explores the role of marketing
in making informed commercial decisions, in
creating conditions for maximum adaptation of
production, assortment and quality of products to
market requirements, structure and dynamics of
needs and demand.
Expected results of the study:
Know:
Peculiarities of marketing in various industries
and spheres of activity;
Be able to:




op TYPJIi cananapia jkoHe KbI3MET cajlajlapblH/a
MapKETHHT epeKIIeNiKTepi;

Biny:

Heri37elred KOMMEPIHSUTBIK, IIemiMAepai
KaObUIAayAa, OHIIPICTI, OHIMHIH aCCOPTUMEHTI
MEH CaIachlH HapbIK TaJlalTapblHa, KAKETTUIIK
MIeH CYPaHBICTHIH KYPBIIBIMBI MEH CEpITiHIHE
OapbiHIIa OeiiMey YIIIiH jKaFaail xacayaa
MapKeTHHTTIH peJiH Oaranay;

HAPBIKTHIH JaMYBIH TANIay KoHE O0JKay;
YHBIMHBIH CHIPTKBI J)KOHE iIIIKI OPTACBIH TaJ/IAY;
AHBIKTAY HApPBIK CErMEHTTEPI;

MeHrepyi:

iC-OpeKEeTTIH HaKTHI cajajapbl MEH
caJlaNapbIHIaFbl MAPKETHHITiH MaHbI3/IbI
Macerenepi OOMbIHIIA menTiMaep KaObuiaay
JIaFJIbICHI;

MapKETHHT KEIIeHIH KaIBITaCThIPy ToCLIepi,
caJia )KoHe KbI3MET cajlallapblHa MApKETHHITI
0acKapy/IblH €pEeKIle epeKIIeTiKTepl. Oenriai
0ip canara HeMece KbI3MET cajlachlHa TOH HETI3Ti
HapBIKTHIK POOIeMaIapibl aHBIKTAY JKOHE
CYPAHBICTBIH KKETTI IEHIe€iiH KaJIBIITaCTRIPY
MaKCaThIH/Ia HAPBIKKA JKOHE TYTHIHYIIBIIAPFa
OernceH Il acep eTy.

Ovicudaemole pe3yiomamol U3Y4eHUA:
3HATDL:

— OCO6CHHOCTI/I MAapKCTHUHTa B Ppa3IMYHbIX
OoTpaciiax u C(bean JCATCIIBHOCTH,

YMeThb:

— OLCHUTH pOJII:. MapKCTI/IHFa B HpI/IHﬂTI/II/I
00OCHOBaHHBIX ~KOMMEpPYECKHX pElIeHWH, B
CO3JaHuun yCJIOBI/Iﬁ JJIA MAaKCUMAJIBHOI'O

NPUCIOCOOJICHUST TIPOU3BOJICTBA, ACCOPTHMEHTA U
Ka4yecTBa NPOAYKIUH K TpeOOBaHMAM pBIHKA,
CTPYKTYpE U AWHAMHKE TIOTPEeOHOCTEH U CrIpoca;
— aHaTU3UpPOBaTh M IPOTHO3HPOBATH Pa3BUTHE
PBIHKOB; - AHAJIM3UPOBATh BHEIIIHIOIO u
BHYTPEHHIOIO CPENbI OpraHu3aluy,

— OHpeACiATh PhIHOYHBIC CETMEHTHI;

Biaagers:

— HaBBIKAMM IPUHATUS PELIEHUI IO BAKHEHIIUM
mpobieMaM MapKeTHHTa B KOHKPETHOH OTpaciisax
u cepax esaTensHOCTH,

—crocobaMu hopmupoBaHUS KOMITJICKCa
MapKeTHHTa, CICHH(PUICCKIMH OCOOCHHOCTSIMU
yIIpaBJICHUsSI MApKETHHTOM B OTpacisix M cdepax
JIeSITEeTFHOCTH, BBISBIATH OCHOBHBIE PBHIHOYHBIC
mpoOJeMbl, XapakTepHbIe Ul  ONpeneseHHON
oTpaciu WM cdepsl AEATENIPHOCTH W aKTHBHO
BO3ICHCTBOBATh HA PBIHOK WM TOTpeOUTEIEH C
nenbl0  (OPMHUPOBAHUS — JKENaeMOro  YPOBHS
crpoca.

evaluate the role of marketing in making informed
commercial decisions, in creating conditions for
maximum adaptation of production, assortment
and quality of products to market requirements,
structure and dynamics of needs and demand,
analyze and predict market development; analyze
the external and internal environment of the
organization;

define market segments;

Ownership:

skills of making decisions on the most important
marketing problems in specific industries and
spheres of activity;

ways of forming the marketing complex, specific
features of marketing management in the branches
and spheres of activity. Identify the main market
problems typical for a particular branch or sphere
of activity and actively influence the market and
consumers in order to form the desired level of
demand.
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Kb13mMeTTEep MapkeTHHTI
Kpenut kenemi: 3 kpeaut ECTS -6
[IpepexBusuTTep:  DKOHOMHKAJBIK
MapkeTuHr, MapKETHHITIK 3epTTeyIep,
TYTHIHYIIBUIAPABIH ~ MIiHE3-KYJIKBl,  KbI3MET
cayiajapbl MEH cajlaJlapblHAaFbl MAPKETUHT
[TocTpexBusurrep: JUIUIOM  aJIJBIHJAFbI
MpaKTHKa.
Makcatsl:
OoiibIHIIIA

Teopus,

"KbI3METTEP MapKeTWUHTi"  MoHi
HETi3ri  TEOPHSUIBIK  TYCIHIKTEp,
KBI3METTEP HapBIFBIHBIH epeKIIeNiKTepi,
KBI3METTEP MapKEeTUHTIH backapy
epeKIIeNiKTepi Typalibl TYCIHIK Oepy.

Kpickama Ma3mMyHBI: CTYAEHTTEPIiH KbI3MET
KepceTy CaJachIHIAFBI KOCIOPBIHHBIH
MapKETHHTTIK CasiCAThIH 931pJICy/iH TEOPHSIIBIK
HETIi3JIepiH, KbhI3MET KOpCeTy CTaHAapTTapbiH
a3ipiieyiH, KbI3MET  calachlH  OJIIICY/IiH,
TYTBIHYIIBUIADMEH THIMJI JKalFacThIpy MeH
KOMMYHUKAIMSUTAPIBIH TCOPHSUTBIK HETi3/1epiH
OKBITI YHpPEHy, KbI3MET KOPCETY CalachIHAAFbI
Oackapyra JKYHeENK Ke3Kapachkl Oap MamaHIIbI
JalbIH/IAY.

Kyrinerin HoTIOKEIED:

bimimmep: - "KpI3BMETTEp MapKETHHTI" IIoHI
OOMBIHIIA HETI3r1 TEOPHSUIBIK TYCIHIKTED;
KBI3METTEP HAPBIFBIHBIH  EPEKIIeTiKTepi;
KBI3METTEP MapKETHHTIH Oackapy
epeKIIeITiKTepi.

IckepimikTep: - HAKTHI MPAKTUKAIBIK MIHACTTEP I
IIENTy YIIH KhI3MET MAapKEeTUHTIHIH TEOPHSIIBIK

epeKenepiH, UACIAPbIH JKOHE  OJiCTepiH
KoJzaHy; - Kel3MeT HapbIFbIHBIH CETMEHTTENYIH
IYPBIC OPBIH/AY.;

KpI3MeT MapKeTHHTiHIH 3aMaHayd Kypalgapbl
MEH TEXHOJIOTHSIAPBIH Ml JaaHy JaFIblIaphbl.

MapxkeTHHI yeayr
Oo0bem B kpegutax: 3 B kpeautax ECTS —6
IIpepekBU3NTBI. DKOHOMHYECKAs TEOPUS,
MapkeTtunr, MapKkeTHHTOBBIE HCCIICAOBAHMS,
[loBenenue norpeduTeENEH, MApKETUHT B
oTpaciisix u chepax AesTeIbHOCTH
IMocTpexkBU3UTHI:IPEIIUIIIIOMHAS TPAKTHKA.
Hean: nate mnpenacraBieHue 00  OCHOBHBIX
TEOPETUYECKUX  TMOHATUSAX 1O  AWCHUIIIMHE
«MapKeTHHT  yCIyT», OCOOCHHOCTAX  pPBIHKA
YCIIYT, OCOOEHHOCTSAX YNpPaBIEHUS! MapKETHHTOM

YCIIYT.
Kpartkoe copep:xkanme: l3ydeHue cCTylIeHTaMH
TEOPETUIECKUX OCHOB pa3paboTku

MapKETHHI'OBOW TIOJUTUKHU MPENNpUsITHs B chepe
yCIIyr, pa3paboTKy CTaHAApTOB YCIYT, U3MEPEHUs

Ka4ecTBa YCIIYT, 3¢ dexTuBHOrO
MMO3NIVOHUPOBAHUA u KOMMYHI/IKaHI/Iﬁ C
MOTPEOUTENAMH,  TIOATOTOBKA  CHENHaJINCTa,

HUMCECHOIIECTO CUCTEMHBIN B3I Ha YIIPaBJICHUEC B
cdepe yciyr.

O:kuaemMble pe3yJibTaThl:

3nanusn: OCHOBHBIC TEOPETHUECKUE MOHSITHS IO
JUCIUIUINHE «MapKeTHHT YCIyT»; OCOOCHHOCTH
pbIHKa  YCIyr;  OCOOCHHOCTH  YIpaBIICHHUS
MapKETHHTOM YCIIYT.

Ymenus: npuMeHATh TEOPETUICCKHUE MTOTOKEHHUS,
UM U METOJbl MapKETHHTa YCIyT JJIsl PelICHHS
KOHKPETHBIX MPAaKTHYECKHX 3ajad; MPaBHIBHO
BBITIOJIHATH CETMEHTAIMIO PhIHKA YCIIYT;

Haegvixku HCITOJIb30BAHUS COBPEMEHHOT0
HHCTPYMEHTapusi © TEXHOJOTHA MapKETHHra

YCIYT.

Service marketing
Volume in loans: 3 in ECTS loans -6
Pre-requisites: Economic Theory, Marketing,
Marketing Research, Consumer Behavior,
Marketing in Branches and Areas of Activity.
Postprofessionals: pre-diploma internship.
Obijective: to give an idea of the basic theoretical
concepts of the discipline "Service Marketing",
peculiarities of the service market, peculiarities of
service marketing management.
Brief description: Student study of the theoretical
foundations of the development of marketing
policy of the enterprise in the field of services,
development of service standards, measuring the
quality of services, effective positioning and
communication with consumers, training of a
specialist with a systematic view of management
in the field of services.
Expected results:
Knowledge: basic theoretical concepts in the
discipline "Marketing of services"; features of the
service market; features of service marketing
management.
Ability: to apply theoretical provisions, ideas and
methods of services marketing for solving specific
practical tasks; to perform correctly the
segmentation of the services market;
Skills of using modern tools and technologies of
services marketing.
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OJIeyMeTTIiK MAPKETHHT
ECTS -6 necuenepi

[IpepexBu3utTep:  DKOHOMUKAIBIK  TEOPUS,
MapkeruHr, MapKETUHTTIK 3eprreyiep,
TYTBIHYIIBUIAPIBIH MIHE3-KYJIKBI, cajiajap MeH
cayajapJarbl MAPKETHHT.

[TocTpekBU3HUTTED: JTUTLIIOM aJIIbIHIAFbI
ToxipnOe. MakcaThl: CTyICHTTEPAIH AJICYMETTIK
MapKETHHT TypaJsibl, MapKEeTHHI CaJlaChIHIAFhI

Oackapy  KBI3METiHIH  peji,  MiHIETTepi,
HBICAHJAPbl MEH oJicTepl Typajbl KyHeri
TYCIHIKTEpIH, COHJIal-aK MapKETUHTTIK

Oarjaprnamangap MeH jxkolalapliel d3ipiiey/eri,
MapKETUHITIK 3epTTeyiep KYprizyzeri
MPaKTUKAJBIK JaFAbUIAPBIH KAIBIITACTHIPY.
Kpickama Ma3MyHBI: CTYICHTTEp/IIH dJICyMETTIK
MapKETHHTTIH TEOPHSIIBIK HEri3JiepiH 3epTTeyi,
Oy Kasipri anemeri MapKETUHITIK
MO3HIIMSUIAP.IBI HBIFAUTYFa FaHA eMecC, COHbIMEH
KaTap TEHIECTIPUIreH JKOHE TYPaKThl JaMyIbl
KaMTaMachl3 €TYIIH MapKEeTHHITIK TOCUIIMEH
MIENTJIeTIH Mocenenep MIeHOepiH KeHEeUTyre
MYMKIiHJIIK Oepeni.

Kyrinerin HoTIOKETIED:

bimy:

- QJIeyMETTIK MapKeTHHITIH HETi3ri YFhIMAaphl,
QIIEYMETTIK >KayamKepIIUTIK TeH KY3BIPETTLTIK
MIPUHIIAIITEP], AIEYMETTIK callafjaFbl MapKETHHT

KOHE MapKETUHTTIK WHHOBAIMSIIAp
TEXHOJIOTHSIIAPHI;
- MapKeTHHITIK opTa QakTopiapsl >KoHE

OJIApPJIBIH KIKTETyi;
- QJEYMETTIK MapKeTHHT KemIeHIHIH Kypambl
MEH Ma3MYHBI;

- OIleyMeTTIK caja MapKeTHHTIHIH oficTepi,
aJITOPUTMIEpi MEH KypaJliaphbl;

- ONIEYMETTIK JKayalnKepIIiliK CTPaTEerusiChl )KoHe
QJIEYMETTIK SPINTECTIK TEXHOIOTHSIIAPBI

biny:

- QJIEyMETTIK

CaJlaHbl, OBOJIIOITUAJIBIK

ConuanbHbIii MAPKETHHT

Kpemuter ECTS —6

IIpepekBU3NTHI: OKOHOMHYECKasl — Teopus,
Mapketuar, MapKeTHHTOBBIE  HCCIIEIOBaHUS,
[loBenenne  moTpeOuTenei, MapKeTHHI B
orpacisax u chepax JAesTeIbHOCTH.
IMocTpexkBU3UTHI: TpENAUIUIOMHAS —IPAKTHKA.
Ienn: dbopMHupoBaHHE Yy  CTYIEHTOB
CHCTEMHOTO IIPEJICTABICHUSA O COLHAIBHOM
MapKeTHHre, O poOJiM, 3amavax, ¢opmax u
METO/IaX YIPABJIECHYECKOW JIEATEIBbHOCTH B
chepe MapKeTHHra, a TaKXke MPAKTHUYECKUX
HaBBIKOB B pa3pabOTKe MapKETHMHTOBBIX
nporpaMM ¥ IIPOEKTOB,  IPOBEICHUIO
MapKETUHTOBBIX UCCIEIOBAHUI.

Kpartkoe coaepskanme: 3ydueHHe cCTyIeHTaMu

TCOPETUICCKUX OCHOB COIHAJIBHOI'O
MAapKETHHTA, IIO3BOJIAOIICC HE TOJIBKO
YKPEIIUTH IIO3NI NN MapKETHUHTa B

COBPEMEHHOM MHpPE, HO M pacCHIMPUTh KpPYT
npo0ieM, KOTOPhIE MOKHO PEIIUTH C MTOMOIIBIO
MapKeTHHIOBOTO TIOJAXO0Aa K 0OECIeYeHuto
cOaTaHCHUPOBAHHOTO M YCTOHYNBOTO Pa3BUTHS.
O:xxugaemble pe3yJbTaThl:

3HaTh:

- OCHOBHEIE MOHSTHS COLMAJILHOTO
MapKETHUHTA, TIPUHIIATIBI COLMAILHON
OTBETCTBEHHOCTHU H KOMIIETEHTHOCTH,

TEXHOJIOTMM MapKETHUHTa U MApPKETHHIOBBIX
WHHOBAIIMIA B COUAIILHOM cdepe;

- (dakTopel MapKETUHTOBOW Cpelapl M HX
KJ1accu(PHUKaIUIO;

- COCTaB MW  COJIep’KaHHE
COLMAJIBHOTO MAapKETUHTA;

- METOJbI, AJITOPUTMBI U HWHCTPYMEHTHI
MapKETHHTa COLMANBLHON Chephl;

- CTPATETHUIO COLMAJIBbHOM OTBETCTBEHHOCTH U

KOMIIJICKCaA

Social marketing

ECTS credits -6

Prerequisites: ~ Economic Theory, Marketing,
Marketing Research, Consumer Behaviour,
Marketing in Industries and Spheres of Activity.
Post requisites: pre-diploma practice. Purpose:
formation of students' system concept of social
marketing, about a role, tasks, forms and methods
of management activity in marketing sphere, and
also practical skills in development of marketing
programs and projects, carrying out marketing
researches.

Summary: The study by students of the theoretical
foundations of social marketing, allowing not only
to strengthen the position of marketing in the
modern world, but also to expand the range of
problems that can be solved by the marketing
approach to ensure a balanced and sustainable
development.

Expected outcomes:

Know:

- basic concepts of social marketing, principles of
social responsibility and competence, marketing
technologies and marketing innovations in the
social sphere;

- factors of the marketing environment and their
classification;

- composition and content of the social marketing

complex;
- methods, algorithms and tools of social
marketing;
- social responsibility strategy and social

partnership technologies

be able to:

- apply in practice research methods of the social
sphere, evolutionary social processes and use the
obtained knowledge in marketing management of
nonprofit organisations;

- shape the communication policy of social




ONIEYMETTIK TpOLECTEepli 3epTTey OIiCTepiH
MpaKkTUKaJa KOJNJaHy >KOHE ayiFaH OuTiMIepiH
KOMMEPLHUSIIBIK eMec yiBIMAAPIBIH
MapKeTHHTiH OacKapy/a naijanaHy;

- OneyMeTTiK caia YHBIMTAPBIHBIH
KOMMYHHKATHBTIK CasiCaThIH KaJIbIITACTHIPY;

- OCBI YHBIMIAP/IBIH 1IIKi )KOHE CBIPTKBI OPTACHIH
Tannay; YUBIMHBIH OJIEYMETTIK >KayarmKepIIiIiK
CTpaTerusiChIH iCKe achIpy;

HUernik ery:

- QNIeyMETTIK Mocenieiepiai  Imemy  YIIiH
3aMaHayl MapKeTHHITIK Kypaiiapibl KOJJaHy
JaFabLIaPHI;

- MapKeTUHITIK 3epTTey IKYpridy IKoHe
ONIEYMETTIK ~ cayjiajla  MapKeTUHT  KelIeHIH
KaJIBIITACTBIPY SICTEMECI;

- Kasipri  KaFmaiimarel  MEPCIIEKTHBAJIBI

MapKETHHTTIK OJIEyMETTIK CTpaTerusuiap MeH
TEXHOJIOTHSIAP

TEXHOJIOTMHU COLIMAIIBHOTO ITapTHEPCTBA
YMeTs:

- IPUMEHAT, Ha  IPAKTHUKE  METOMbI
UCCIIEI0BaHUsA COLIMAJIBHOU cdepsl,
SBOJIIOLIMOHHBIX COLMAJIBHBIX IPOLIECCOB H
UCIIOJBb30BaTh  IIOJyYEHHBIE  3HAaHHUI B
YIPABJICHUM MAapKETHHIOM HEKOMMEPYECKUX
OpraHu3aluii;

- dopmupoBaTH KOMMYHHUKAaTHBHYIO
MOJINTUKY OpraHu3aluil colraibHON cepsl;

- AQHAJIM3UPOBATh BHYTPEHHIOIO M BHEIIHIOIO
Cpely JaHHBIX OpPraHW3alUi; peaan30BbIBAThH
CTPaTErui0 COUHMAIBHOM OTBETCTBEHHOCTH
OpraHu3anuy,

Bmagers:

- HaBbIKAMM NPUMEHEHUS COBPEMEHHOTO
MApKETHHTOBOIO  HMHCTPYMEHTapus  AJd
peuieHus conuanbHbIX 33/1a4;

- METOAMKON IPOBEACHUS MAPKETHHTOBOIO
uccienoBaHus U (GOPMUPOBAHUSA KOMIUIEKCA
MapKeTHHTra B COLIMATIBLHOMU cdepe;

- NEePCIEKTUBHBIMU MapKETHHIOBBIMHU
COLMATIbHBIMH CTPATErHsIMU U TEXHOJIOTUSMU
B COBPEMEHHBIX YCIOBUSIX

organisations

- analyse the internal and external environment of
these organisations; implement the social
responsibility strategy of the organisation;

Master the skills of using modern marketing tools:
- skills in applying modern marketing tools to
solve social problems;

- methods for marketing research and formation of
a marketing complex in the social sphere

- prospective social marketing strategies and
technologies in modern conditions
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Tayaprany soHe Tayapjapabl capanray
Kpemut xememi: 2, kpemut ECTS - 4
IIpepexkBu3urrep:  DKOHOMHUKAJBIK
MapkeruHr, MapKETHHTTIK
TYTHIHYLIBUIAPABIH MiHE3-KYJIKBI
[TocTpekBU3HUTTEP: KOPMOPATHUBTIK-AJIEYMETTIK
YKayaIKepIILTIK, JIOTUCTHKANBIK XKYiHenep
Makcatsl: "TayapTany JKOHE Tayap
capantaMacbl" TIOHIH OKBITYIbIH MaKCaThl-
TayapAblH TYTBIHY KYHBIH KYpalTBIH Herisri
CUNATTapblH OKBII YHPEHY, COHBIMEH KaTap
caparntama callachlHIa TEOPHIIBIK OuTiM MeH
MPAKTHUKAJIBIK JaFbl aily OOJBII TaObLIA b,
Ma3MyHBI: QJIEYMETTIK-9KOHOMHUKAJIBIK

Teopus,
3epIreynep,

ToBapoBeaeHue U 3KcNePTH3a TOBAPOB
O0bem B kpeautax: 2, B kpenut ECTS — 4
IIpepekBU3NTBI: DKOHOMHYECKAs TEOPH,
MapkeTuHr, MapKeTUHTOBbIE UCCIEIOBAHMUS,
[ToBenenune motpeduTENEH
IMocrpexBusuThi: KoprnopaTuBHO-cOLUABHAS
OTBECTBEHHOCTb, JIorucTuyeckrue cucTeMsl
Heasb: Llenpro U3ydyeHUs TUCLHUILUIMHBI SIBIISETCS
«ToBapoBeneHNEe U 3KCIIEPTH3a TOBAPOB)
SBJISIETCS] U3YUEHHE OCHOBOIOJIATAFOIINX
XapaKTEPUCTUK TOBapa, COCTABIIIOIINX €ro
NOTPEOUTENBHYIO CTOMMOCTD, a TAKXKe
nproOpeTeHne TEOPETUIECKUX 3HAHUH U

Commodity research and examination of goods
Credit volume: 2, ECTS credit - 4

Pre-requisites: Economic Theory, Marketing,
Marketing Research, Consumer Behavior.
Postprofessionals: Corporate Social
Responsibility, Logistics Systems

Purpose: The purpose of the discipline is to study
the fundamental characteristics of the goods,
which constitute their consumer value, as well as
to acquire theoretical knowledge and practical
skills in the field of expertise.

Content: Crises in socio-economic development.
Occurrence and solution of economic crises. State
management of crisis situations. Crises in




JaMyjaarbl  JaFaapbicTap. OKOHOMUKAJIBIK
JaFIaphICTapAbIH Taiiia OOo’ybl JKOHE IIENIiMi.
JarmapbeICTBIK ~ KaFmaidiaapAbl  MEMIICKETTIK
perrey. ¥HWBIMHBIH JaMybIHAAFbl JIaFaphIcTap.

Harmappicka  Kapchl — OackapynblH — Herisri
Oenrinepi. Jlarmapeicka Kapchl OacKapymarsl
CTpaTerus MEH TaKTHKA. ¥ ibIMHBIH

OaHKPOTTHIFBI JKOHE TapaTbulybl. Jlarmapeicka
Kapcel Oackapyaarbl Toyekenaep. [larmapeicka
KapChl Oackapyarsl WHHOBAIIUSIAP.
KpI3meTkepiep i Aaraapbicka Kapchl 0ackapy.
Kyrinerin Hotmxkenep:

IMoHai OKy HOTHXKECIHAE CTYISHT TYCIHIrl
00ITybI Kepek:

- TayapJapblH aCCOPTHMEHTIHE,
KOWBLJIATBIH TajlarTap,

- TayapiapJblH acCOPTUMEHTI MeH CamachlH
Oackapy Macernenepi,

- TayapjapAblH  CamachlH, TpaJlalHsChIH,
akayJlapblH Oarayay, TaHOanay epexeci, OybII-
TYIO TOCUIIEpPi, KOMMAaJBIK CaKTay epeskeci )KoHe
T. 0.

oimy:

- TayapiapApl  Kyideney, = HOPMATHBTIK-
TEXHUKAJBIK KOHE TayapibIK iecrie
KY)KaTTapMeH JKYMBIC iCTey,

- TaHOanayer" OKy'", Tayapabl CaHBI MEH Calachl
OoifpIHIIIa KaOBUTIAYABI )KY3€re achIpy.
Harnbinap: Tayapsapabl coiikecTeHIipy
TOCUIEpIH  3epTTey;  capamramMa  KYprizy
oMiCTEpiH 3epTTey; capamnTaMa JXKYprizy Ke3iHnme
KOJIZIAHBUIATBIH HETI3r 3epTTey KypaiaapbiH
3eprTey.

carlaCbIHa

NPaKTUYECKINX YMEHHUU M HABBIKOB B 00JIaCTH
SKCIIEPTU3BL.

Coaep:xkanme:  Kpusucsl B COLHMANbHO-
SKOHOMMYECKOM Ppa3BUTUU. BO3HHKHOBEHHE U
peuieHun 3KOHOMMYECKHX KpHU3HUCOB.
T'ocynapcTBeHHOE peryaupoBaHUE KpPHU3UCHBIX
cutyaruil. Kpusucel B pa3BUTHM OpraHHU3aIUH.
OCHOBHbIE 4epThl AaHTUKPU3UCHOTO YIIPABICHHUS.
Crpateruss M TakTUKa B aHTHUKPU3UCHOM

YIPABICHUHU. DBaHKpOTCTBO U JIMKBUJALMS
opranu3zanvi. Pucku B aQHTUKPU3UCHOM
yIpaBlIeHUHU. VHHOBalMM B AHTUKPU3UCHOM
yhnpaBieHUH. AHTHUKPU3UCHOE  YIpaBlICHHUE
IIEPCOHAJIOM.

O:xnnaemble pe3yJibTaThI:

B pesynomame uzyuenus oucyuniumvl cmyoeHm
00J191ICeH uMemb npedcmasienue:

- TpebOBaHWS K aCCOPTUMEHTY, KadecTBY
TOBapOB,

- BONPOCHI yIPABJICHUS AaCCOPTUMEHTOM H
Ka4ueCTBOM TOBAPOB,

-OLIEHKY  KauyecTBa, rpajganu, JeeKThI

TOBapOB,IPaBHJIA MapKHPOBaHMU,CIIOCOOBI
YIIaKOBBIBAaHHS,IIPABHIIA CKJIAJICKOTO XPAaHEHHS H
Ap.

ymemy:

- CHCTeMaTH3UPOBATh TOBAPHL,PabOTaTh C
HOPMAaTHBHO- TEXHUYECKHMU H
TOBapOCONPOBOIUTEIEHBIMHJOKYMEHTAMH,

- «YUTATH» MaPKUPOBKY, OCYILECTBIIATH MPUEMKY
TOBapa 10 KOJUYECTBY U KaueCTBY.

HaBbIku: m3ydeHHe CrocoOOB WIeHTHU(HUKAINN
TOBapOB;  M3YYEHHE  METOAOB  IPOBEICHHS
OKCIIEPTU3BI; HW3y4YEHHE OCHOBHBIX  CpEICTB
MICCIICIOBAHUS, HMCHOJIB3YyEMbIX IPH NPOBEICHUH
IKCIICPTH3HI.

organizational development. Main features of
anti-crisis management. Strategy and tactics in
crisis management. Bankruptcy and liquidation of
an organization. Risks in crisis management.
Innovations in anticrisis management. Anti-
recessionary management of personnel.

Expected results:

As a result of the discipline, the student should
have an idea:

- requirements to the assortment, quality of goods,
- assortment and quality management issues,
-assessment of quality, gradation, defects in
goods, marking rules, packaging methods, storage
rules, etc.

be able to:

- systematize goods, work with normative-
technical and goods accompanying documents,

- "read" the markings, receive the goods in
quantity and quality.

Skills: study of methods of identification of
goods; study of methods of conducting expert
examination; study of the main means of research
used in the course of conducting expert
examination.




40

KTZh
3303/R
TU
3303

Tayapnap MeH KbI3MeTTep/i ;kapHAMAIAY
Kpenur xenemi: 2, kpenut ECTS — 4.
IIpepexBusurrep: MapxkeruHr, ¢dbupmanap
MapKeTHHTIHIH TayapiblK cascaTbl, Tayap
KO3FaJIbIChl JKOHE AMCTPUOBIONNS, KbI3MET KOHE
KOMMEPLHUSUIBIK eMeC KbI3MET MapKETHHT .
[MocTpekBusuTTep:  MapKeTHHITI  Oackapy,
XanblKapaJiblK MapKETHHT.
MakcaTsl: CTyIlEHTTepl
KBI3METTIH TEOPHSLITBIK
TaHBICTBIPY, JKapHamMa OepyIIiHiH
JaFAbUIapPbIH MEHTEPY.

Kyrinerin Hotmxkenep:

TYCIHITT OONyBI Kepek: - »apHama, >KapHama
KOMITaHUSCBI, JKapHaMa TapaTy KypaiJapsl,
MeJna JKocrapiay;

Olny: - )KapHaMara 3epTTey KYpPrizy aaicreMeci:
JKUHAY  ONICTepi,  Tocummepi,  Kypajlmgapsl,
aKMmapatTThl TaJaay, 3epTTEY epeKIIeTIKTepi;

- JKapHAMaJIBIK ~ KBI3METTI  JKocmapiay,
YUBIMIACTRIPY, OacKapy >KoHE KapKbUIaHABIPY
TanAayblH;:

- JKapHaMaJIBIK ic -
MeAnaIriaHbIH KYPY;

- JKapHaMajblK ic-TapaliapAblH  THIMOUTITIH
AHBIKTAY.

KapHaMaJbIK
HerizaepiMeH
KociOu

mapanapabl  eTKi3y

PexkJiama TOBapoB U yciayr
O0bem B kpequtax: 2, B kpenut ECTS — 4
IIpepexBusurel. Mapkerunr ,ToBapHas
MOJIUTUKA MAPKETUHTa (PUPMBI,
ToBapoaBrXeHUE U AUCTPUOBIOLNS,
MapKeTHHT yciayr 1 HEKOMMEPUYECKON
JIEATENBHOCTH.
ITocTpekBU3UTBI: Y IPABICHUE MAPKETUHIOM,
MexayHapOIHbII MapKETHUHT.
Ienb: O3HaKOMIIEHUE CTYJIEHTOB C
TEOPETUYECKUMH OCHOBAMU PEKJIAMHOMN
JeITeIbHOCTH, OBIIajicHHE PO ecCHOHaTEHBIMU
HAaBBIKAMH PEKJIaMOJATENS.
O:xnpnaemMble pe3yJibTaThI:

HMETh NpPeacTaBJICHUE: 00 OCHOBHBIX ITOHSATHSX:

pekiiama, pekiiaMHasi KOMIIaHHUs, CPEICTBA
pacrpocTpaHeHus peKIIaMBbl,
MeTuaTIaHUPOBAHHE;

3HATh: METOJIMKY MPOBECHUS HCCIICIOBAHMS
PEKJIaMBI: METO[IbI, TIPUEMBI, OPYAUs cOopa,
aHaau3 nH(OpMAaIK, 0OCOOCHHOCTH
HICCIIEIOBAHNS,

yMeThb. aHAIN3UPOBAThH INIAHUPOBAHHE,
OpraHM3aIMIo, YIIPaBJICHHE U (PMHAHCUPOBAHHE
PEKIaMHOM IeATeTbHOCTH; IPHOOpecTn
MIPAaKTHYECKIE HABBIKH:

- IPUMEHSATH OCHOBHBIE TTOHATHS B PEKJIAMHOMN
MIPAKTHKE; - pa3padaTHIBaTh M IPOBOIUTH
peKIaMHBIC KOMIIAHUH; - COCTABIISTh MEIHAIIaH
MIPOBEICHUS PEKJIAMHBIX MEPOIPUSTHI
KOMIIaHUM; - Onpenensits 3¢ (HeKTHBHOCTh
PEKITAMHBIX MEpPOIPHSATHH.

Advertising of goods and services
Credit volume: 2, ECTS credit - 4
Pre-requisites: Marketing, Commodity marketing
policy of the company, Commodity promotion
and distribution, Marketing of services and non-
commercial activities.
Postrequisites: Marketing Management,

International Marketing.

Purpose: The discipline aims at familiarizing
students with the theoretical foundations of
advertising activities, mastering the professional
skills of the advertiser.

Expected results:

To have an idea: - about the basic concepts:
advertising, advertising company, means of
advertising distribution, media planning;

Know: - Methods of advertising research:
methods, techniques, instruments of collection,
analysis of information, features of research;
know how: - analyze the planning, organization,
management and financing of advertising
activities; - acquire practical skills:

- apply the basic concepts in advertising practice;
- develop and conduct advertising campaigns; -
compile a media plan for promotional activities of
the company; - determine the effectiveness of
promotional activities.
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KopnopaTtupTik djieyMeTTik kayanmkepuijiik
Kpenur xenemi: 2, ECTS kpenutinge - 4.
[IpepexkBuszutTep: MeHemKMEHT, OU3HECTI
YHBIMAACTBIPY, KOIIOACIIBLTBIK
[ocTpexBu3nTTEP: MpaKTHKa OOMBIHILA ecell
xKazy, TUTUIOMBIK )KYMBIC.

[ToHAl OKBITY MaKCaThl: Ka3ipri YIBIMHBIH
KBI3METiH/Ie KOPTIOPATUBTIK 9JI€YMETTIK
JKayarKepIILTIKTIH MOHI MEH Ma3MYHBIH
AHBIKTAY/BIH IPUHIIHUIITEP, dAicTepi MEH
TACUIAEPi Typalbl OUTIMIII KANBITACTBIPY
[ToHHIH KpICKaIlla Ma3MYHBI: Ka3ipri YHBIMHBIH
KBI3METIiH/Ie KOPTIOPATUBTIK 9JI€YMETTIK
JKayarKepIILTIKTIH MOHI MEH Ma3MYHbIH
AHBIKTAY/IbIH TPUHIIAIITEP], dicTepi MeH
TOCUIAEP] Typalbl OUTIMITI KAJIBIITACTHIPY,
QNIeyMETTIK OaFmapiiamanap/pl 93ipiiey xKoHe
YIBIMHBIH 9JIEyMETTIK €CeNTLUIIriH KYpY,
OM3HeC-KOCTIapbIH AJIE€YMETTIK KypaMjac
0etiriH a3ipiiey JKoHE XKYy3ere achpy cajachiHaa
MPAKTHKAJIBIK JaFAbIIapIbl KAJIBIITACTHIPY.
3epTTeyaiH KYTUICTiH HOTIKEIepi:

bimyre:

- "KOpPIOPaTUBTIK 9JIEYyMETTIK >KayarKepIIimik"
YFBIMBIHBIH Ma3MYHBD»;

- KOPIIOPATUBTIK QIEYMETTIK JKayarKepIIUTiKTiH
KaJIBINTacy TapHUXbI;

- KOPIIOPATHUBTIK SJI€YMETTIK JKayanKepIIiIiK
Ke3Jepi MEH IIapTTaphl;

- KOPIIOPATUBTIK QIEYMETTIK JKayanKepIIUTiKTiH
TYpJIepi, HBICAHAAPEI MEH KYpaJlaphl;

- KOPIIOPATUBTIK QJIEYMETTIK JKayanKepIIUTiKTiH
THIMIITH OaranayplH 3aMaHayd TOCUIAEPI;
biny:

- YWBIMHBIH MHCCHSCHI MEH KOPIIOPATHBTIK
MOJICHUETIMEH KOPIIOPATUBTIK QJIEYMETTIK
JKayaIKepIILTIKTiH OaiIaHBICHIH HET13/1eY ; ;

- KOPIIOPATUBTIK SJIEYMETTIK JKayarKepIIiIiK
XKYHeciH/ie KOPITOpaTUBTIK KaThIHACTAPFa
KaTBICYIIBUIAPIBIH MY/UIETIEPiH aHBIKTAY JKOHE

KopnopaTuBHasi counajabHas

OTBETCTBEHHOCTh
O0bem B kpenutax: 2, B kpenutax ECTS - 4.
Ilpepexeusumpr: Menemxment, OpraHuzanus
ousneca, JIugepcTBo
Ilocmpekeuzumepl:Hanucanue oryera o

NpaKTUKE, TUIJIOMHast padoTa.

Henb u3yuenuss AucHUmIuHbl. DopMupoBaHUE
3HAHUM O TPHUHIMIAX, METOJAaX M IOIXO0JaX K
ONpPENENeHNI0  CYIIHOCTH M COJEepXaHUsi
KOpPIIOPaTUBHOM COIMAJIbHOM OTBETCTBEHHOCTH B
JIeSITETbHOCTH COBPEMEHHOM OpraHU3aIiH
Kpamrxoe coodepocanue. ©opMupoBaHre 3HAHUIMA
0 TpUHIMIAX, METOJax | MOAXoJax K
ONPENENeHNI0  CYITHOCTH M COJEepXKaHUs
KOpPIIOPaTUBHOM COIMAJIbBHOW OTBETCTBEHHOCTH B
NeSITETPHOCTH ~ COBPEMEHHOW  OpTraHH3allvH,
chOopMHUPOBaTh MPAKTHYECKUE HABBIKA B 00JIaCTH

pa3paboTku COIMATbHBIX MporpaMm 5§
COCTaBIICHHS COIMAIILHON OTYETHOCTHU
opraHuzanmy, pa3paboTke ©  peanu3aluu

COLIMAJILHOM COCTAaBIIAIONIEH OM3HEC-TIIaHa.
Osicudaemole pezyibmamol U3y4eHUs:
3HarTh:

- COolep)KaHWE  TIOHATUS  «KOpPIIOpaTHUBHAs
COITMAJbHASI OTBETCTBEHHOCTDY;
-  HUCTOPHIO  CTaHOBJEGHHS  KOPIOPATHBHOMN
COIIMAJIFHON OTBETCTBEHHOCTH;
- HWCTOYHUKA ¥  YCIOBHS  KOPIOPATHBHOMN

COLIMAJIbHON OTBETCTBEHHOCTH;
- BUABL, (POPMBI U MHCTPYMEHTHI KOPIIOPAaTUBHOM
COLIMAJIbHON OTBETCTBEHHOCTH;

- COBpPEMEHHBIE  TIOOXOOBI K  OLEHKE
3¢ (EeKTUBHOCTH  KOPIOPATHBHON  COIHAIBLHON
OTBETCTBEHHOCTH;

Ymern:

- 0o0OCHOBBIBaTH  CBSI3b  KOPIIOPaTHBHOM

COLIMAIbHON OTBETCTBEHHOCTH C MHCCHEH H
KOPIIOPAaTUBHOM KYJIbTYpOH OpraHU3aluH;
- BBUABISTH M COIJIACOBBIBATH  MHTEPECH

Corporate social responsibility
Volume in loans: 2, in ECTS loans - 4.

Prerequisites: Management, Business
Organization, Leadership
Postgraduate courses: writing a report on practice,
a thesis.

The purpose of studying the discipline:

Formation of knowledge about principles,
methods and approaches to defining the essence
and content of corporate social responsibility in
the activities of a modern organization.

Brief: Formation of knowledge about the
principles, methods and approaches to defining
the essence and content of corporate social
responsibility in the activities of a modern
organization, to form practical skills in the
development of social programs and social
reporting of the organization, development and
implementation of the social component of the
business plan.

Expected results of the study:

Know:

- The content of the concept of "corporate social
responsibility™;

- history of formation of corporate social
responsibility;

- sources and conditions of corporate social
responsibility;

- types, forms and tools of corporate social
responsibility;

- modern approaches to assessing the
effectiveness of corporate social responsibility;
Be able to:

- substantiate the link between Corporate Social
Responsibility and the mission and corporate
culture of the organization;

- identify and coordinate the interests of the
participants of corporate relations in the corporate
social responsibility system;

- distinguish the main roles and forms of social




Kemicy;

- OLTIM, FBUIBIM, JICHCAYIIBIK CAKTAy, MOJICHUET
KOHE OHEPTe KaThICThI MEMJIEKET MeH OM3HECTIH
QJIEYMETTIK ayalKepIILTiriHiH HeTi3ri peni
MEH HBICAaHJAPBIH aXKBIPaTy;

MeHrepyi:

- YUBIMIaFbI KOPIIOPATUBTIK 9JICYMETTIK
KayarnKepIIuTiK )KYHeciH Tanaay JaFabIChl;

- YIBIM/Ia STICYMETTIK JKayanKepUITiK YoKIepiH
KaJIBIITACTBIPY JaFbICHI;

- Ka3ipri YWBIMHBIH KbI3METIHE KOPIIOPAaTUBTIK
QJIEYMETTIK KayalKepIILTKTiH opTypii
TYPJIEpPiH €HTI3y JAaFAbICH.

YYaCTHUKOB  KOPIIOPaTUBHBIX OTHOUIEHUW B
cHUcTeMeE KOpIIOPaTUBHOM COL[MAJIbHOU
OTBETCTBEHHOCTH;

- pa3nMyaTh OCHOBHBIE pOIM U  (POPMBI

COLIMAJbHOM OTBETCTBEHHOCTH TIOCylapcTBa U
OM3Heca MO OTHOIICHUIO K 00pa30BaHMUIO, HAYKE,
3/IpPaBOOXPAaHEHUIO, KYJIbTYpE U UCKYCCTBY;
Baagern:

- HaBbIKAMHU aHAJIM3a CHCTEMBl KOPIOPATHBHOMN
COLIMAJIbHON OTBETCTBEHHOCTH B OpraHM3alIUM;

- HaBBIKAMH (dhopmupoBaHUS MOTHBOB
COIIMAJIbHON OTBETCTBEHHOCTH B OPTaHU3ALINY;

- HaBBIKAMH BHEJPEHUS Pa3IUYHBIX THUIIOB
KOpPIIOPaTUBHOM COIMAJIbBHOM OTBETCTBEHHOCTH B
JIeSITeTbHOCTh COBPEMEHHOW OpraHU3aIiH.

responsibility of the state and business in relation
to education, science, healthcare, culture and art;
Ownership:

- skills of analysis of the corporate social
responsibility system in the organization;

- skills of forming social responsibility motives in
the organization;

- skills of introducing various types of corporate
social responsibility in the activities of a modern
organization.
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busHec yTHKAaCHI
Kpenut kenemi: 1, ECTS kpenutinge - 3.
Hepekremernepi / mpepeKBU3UTTEPI:
MEHEPKMEHT TEOPHUSICHl MEH TapHXHBI,
IIcuxomnorus, yilbIM TEOpUSACH MEH
YHBIMAACTBIPY TOPTIOI.
[TocTpekBU3HUTTEP: MAPKETUHITI Oackapy',

"XanpIKapanablK MAapKEeTUHT ",

[Tonai oKpITY Makcathl: "busHec 3TUKACH!"
MOHIH MEHI'epy MaKCaThl: CTYICHTTEPIiH
STHKAIIBIK MIHE3-KYJIBIK CaJIaChIHIaFbI
TYCiHIKTepiH, OlTiMi MEH JaFIblIapbIH
KaJIBINITACTBIPY, Ka3ipri 0ackapyiibl Ou3HeC
MOJICHUCTIHIH KYH/IBIIBIK HETr131epiH
KaJIBIITACTBIPY.

[ToHHIH KpICKaIlla Ma3MYHBI: Ka3ipri YHABIMHBIH
KBI3METIiH/Ie KOPTIOPATHUBTIK QJIEYMETTIK
JKayarKepIILTIKTIH MOHI MEH Ma3MYHbIH
AHBIKTAY/IBIH TPUHITAIITEP], daicTepi MEH
TOCUIAEP] Typalbl OUTIMITI KAJIBIITACTHIPY,
QIIEYMETTIK OaFmapiaamManapisl 93ipiaey xKoHe
YHABIMHBIH 9JISYMETTIK €CENTUIITIH KYPY,
OmM3HEC-)KOCTIApABIH AJICYMETTIK Kypamaac
OOIIITiH 931pJIey JKOHE KY3€re achlpy caachlHaa
MPaKTUKANBIK JaFABUIAPIEI KAJBIITACTHIPY.
3epTTeyaiH KYTUIeTiH HoTmKenepi:

Oimyre:

- : OM3HEC STUKACHIH 3€PTTEY YIIiH
KOJITAaHBIIATBIH TYCIHIK aImmapaThl;

- OM3HEC ATUKACKIHBIH HETI3T1 Ke3eHaepi MeH
JaMYBI

OM3HEC ATUKACHIHBIH YFBIM/IBIK-KATET OPHSUTBIK
anmnapaTbiH NaiJanany,

JIAFIbI: DTUKAITBIK 0aCKapYIIBLIBIK MM Iep/Ii
JaibIHAAY JKOHE HETi3/ey YIIiH KaKeTTi
aKIaparThl i311ey, OHJEY )KOHE Talay AaFIbICHI,
aJaMrepIIiliK TaHIay CalaChbIHIAFbI
Macelnenepal TalnIay JaFIbIChI.

ITHKa OU3Heca
O0bem B kpenutax: 1, B kpenmutax ECTS - 3.
Ilpepexeusumut. Teopus u ucropus
MeHemkMmenTa, llcuxonorus, Teopus
OpraHu3alyil U OPraHU3allMOHHOE MMOBE/ICHHUE.
Ilocmpexsuszumal: YTpaBlieHUE MAPKETUHTOM,
«Mex1yHapOIHBIA MapKETUHI.

Hean HU3Y4YeHUS AN CHUTJIMHBI: Hensmu
OCBOCHMS  JUCIMIUIMHBI  «JTHKa  OH3HECca»
SIBJISIFOTCSL: (dbopMupoBaHue y  CTYICHTOB

NpEJCTaBlICHUH, 3HAHMM M HABBIKOB B cdepe
3TUYECKOTO TOBE/ICHMUS, (dhopmupoBaHue
IIEHHOCTHBIX ~OCHOBaHUW KyJIbTyphl —OH3Heca
COBPEMEHHOI'O YIIPABJICHIIA.

Kpartkoe conep:kanue: @opMUpoBaHHUE 3HAHUH O
MpUHILIUNAX, MEeTo/axX U [oaxojax K
ONPENEIIEHUI0  CYIIHOCTM M COJEpP’KAHUS
KOpPIIOPaTUBHOM COIMAJIbBHOW OTBETCTBEHHOCTH B
JIETENBHOCTH COBpPEMEHHOMN OpraHu3alviy,
chOopMHUPOBaTh MPAKTHYECKUE HABBIKK B 00JIaCTH

pa3paboTKu COIMAITbHBIX MporpaMm "
COCTaBIICHUS COIMATTLHOM OTYETHOCTH
opraHuzanmy, pa3paboTke ©  peanu3aluu

COIIMAJIbHOM COCTaBJISIIONIEN OnU3Hec-TIIaHa.
O:xugaemMble pe3y/IbTaThl U3yYEHHs:
3HaTh:

- TMOHATUMHBIN anmnapart, UCIOIb3yEMbIN st
M3YYeHUS dTUKHU On3Heca;

- OCHOBHBIE 3TaIlbl ¥ pa3BUTHE 3TUKU OU3HEca
yMeThb: HCIIONB30BaTh IOHATUIHBIN anmapar,
HCHOJIb3YEMBIH 111 U3Y4YCHUS TUKH OM3HEca,
HCIOJIb30BaTh MOHATHHHO-KAaTerOpHaIbHbIA
amnmapart 3TUKU Om3Heca,

BJ1a/leTh: HaBbIKAMHU IIOMCKa, 00pabOTKU U
aHanmn3a nHGOpMAaIWH, HEOOXOTUMON IS
MOATOTOBKH U 00OOCHOBaHMSI ATHYECKUX
YIPaBJICHUYECKUX PEIICHNH, HaBBIKAMH aHAJIN3a
pobeM B 00JIaCTH HPABCTBEHHOTO BHIOODA.

Business ethics
Volume in loans: 1, in ECTS loans - 3.

Prerequisites: Management theory and history,
Psychology, Theory of organizations and
organizational behavior.

Postprofits: Marketing Management",
"International Marketing".

The purpose of studying the discipline: The
objectives of the discipline "Business Ethics" are:
the formation of students' ideas, knowledge and
skills in the field of ethical behavior, the
formation of value-based business culture of
modern manager.

Brief: Formation of knowledge about the
principles, methods and approaches to defining
the essence and content of corporate social
responsibility in the activities of a modern
organization, to form practical skills in the
development of social programs and social
reporting organization, development and
implementation of the social component of the
business plan.

Expected results of the study:

be aware of:

-: a conceptual apparatus used to study business
ethics;

- main stages and development of business ethics
be able to: use the conceptual apparatus used to
study business ethics, use the conceptual and
categorical apparatus of business ethics,
possess: skills to search for, process and analyse
the information needed to prepare and justify
ethical management decisions, skills to analyse
moral choice issues.
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JlorucTukansIk Kynenep

Kpenutrepaeri kesnemi: 3, KpeaAuTTep/Ieri
KeJieMi - 6.

OKOHOMHKAIIBIK, TEOpHs, MapKeTHHT,
Backapymbuiblk MapKeTHHT IPEPEKBU3UTTEPL
Cananbl Oackapy, MapKeTHHITIK mIemiMaepii
o3ipiey, MapKeTHHITIK KOMMYHHKaIHsIIap.
[oHHIH MaKcaThl MaTEPUANBIK KOHE OJIApMEH
0aliTaHBICTBI AKMAPATTHIK aFbIMIAPAbI
Oackapyiel 3epaeiey OonbIn TaObLUIaIbI.
Krickarra Ma3MyHBI:

- WIBIFBIHJIAPBI J)KOCTIapay, icKe achIpy,
OakpLIay Iporieci

KIIMEHTTEP/IIH TajlanTapbiHa colKec
MaTepHaIapibl, )KapThiiail padpuKaTTapabl
JKOHE JaiiblH OHIM/II, COHIal-aK ojapMeH
0alilaHbBICTBI Tayapap.ibl OHIIPY OPHBIHAH
TYTBIHY OpHBIHA JICHIH )KETKi3y Typaibl
aKIapaTThl 6TKI3y KOHE CaKray;

- JKETKI3y MPOLEeCTepiH bacKapy CeHIMAUTITHIH
JKOFaphI IEHTeHiHIH JKETICTIKTepiHEe Heri3aenTeH
00IKay TYKBIPHIMIAMACHI, COHJIBIKTAH J[a OCBI
TYKBIPBIMIAMAHEI JKY3€Te achbIpy

OM3HECMEH Iepre HAPBIKTHIK OPTAHBIH
Oenrici3miri >karIaibIHIa OJIapABIH KBI3METIHIH
CaITBICTHIPMAJIbI TYPAKTHUIBIFBIH KAMTAMACHI3
eTei.

Kyrinerin HoTIOKETIED:

bimimuep: eHIIpiC XKoHE alHAIIBIM
IIBIFRIHAAPEIHBIH,  OHTAWIBI  ACHTeHl Ke3iHmae
OHJIIPICTIK HeMece KeKe TYThIHyFa OapbIHIIA
BIKTUMAJI JIopexene IaiblHOanFad, OepinreH
MOJIIepJie JKOHE Kypamza Ka)KeTTi OpbIHFa

Jlorucruyeckune cuCTEMbI
Oo6bem B kpenuTax: 3 , B kpeaurax ECTS - 6.
IIpepekBU3NTHI: OKOHOMMYECKasi  TeopHs,
MapkeTuHr, YIpaBieH4eCKUil MapKETHHT
IocTpexBU3NTHI: YIpaBiIeHNE KAUECTBOM,
Pa3paboTka MapKETHHTOBBIX PEIICHUH,
MapkeTHHIOBbIe KOMMYHHUKAIIUH.
Leapro AUCHUIUINHEL ABISETCA U3Y4YEeHUE
yIpaBIeHUEM MaTepUaIbHBIMU U CBSI3aHHBIMU C
HUMU UH()OPMAITMOHHBIMH [TOTOKaMH.
Kpartkoe conep:xanue:
- IIpollecC TUTAHUPOBAHUS, peau3allii, KOHTPOJISA
3aTpar
MepeMelieHnss W XpaHeHWsT  MaTepuasioB,
nonyGabpuKaToOB U TOTOBOM MPOAYKIIMH, a TAKKE
CBS3aHHOM C HHMH HWHGPOpPMAIMM O TIOCTaBKE
TOBapOB OT MecTa TIPOHM3BOJACTBA JIO MecTa
nMoTpeOIeHNns B COOTBETCTBUU C TpPeOOBaHUSIMHU
KITMEHTOB;
-KOHIIENIMIO MPOTHO3UPOBAHMS, OCHOBAHHOW Ha
JOCTH)KEHUSAX BBICOKOTO YPOBHS HAJEKHOCTH
VIpaBIEHHUS TPOLIECCAMH JOCTABKH, W TO3TOMY
OCYIIIECTBJIICHWE 3TOW KOHIEMINH OOecredynBaeT
Om3HECMeHaM OTHOCHTEIBHYIO CTaOMIBHOCTh WX
JIESITETFHOCTH B YCIIOBHSIX HEONpPeNeTeHHOCTH
PBIHOYHOM CpEJIbI.
O:xxugaemble pe3yJbTaThl:
3HaHUA: CO3/MaHWE JIOTHCTUYECKOH CHCTEMBI B
JIOCTaBKEMaTEpHUaIbHO-CHIPHEBEIX PECYPCOB WIIH
TOBapOB B HYXHOE€ MECTO, B 3aJaHHOM
KOJIMYECTBE W aCCOPTUMEHTOM  COCTaBe,
ITOATOTOBIIEHHBIX B MAaKCHMaJIbHO BO3MOXKHOMN
CTETIEHW K TMPOWU3BOACTBEHHOMY WJIH JHMYHOMY

Logistics systems
Volume in credits: 3, in credits ECTS - 6.
Prerequisites: Economic Theory, Marketing,
Managerial Marketing.
Postprofessionals: Quality Management,
Development of Marketing Solutions, Marketing
Communications.
The purpose of the discipline is to study
management of material and related information
flows.
Brief content:
- process of planning, implementation, cost
control
movement and storage of materials, semi-finished
and finished products, as well as related
information on delivery of goods from the place
of production to the place of consumption in
accordance with customer requirements;
-forecasting concept based on achievements of
high level of reliability of delivery process
management, and therefore implementation of this
concept provides businessmen with relative
stability of their activity in conditions of
uncertainty of market environment.
Expected results:
Knowledge: creation of a logistics system in the
delivery of material resources or goods to the right
place, in the right quantity and range of
composition, prepared to the maximum extent
possible for production or personal consumption
at an optimal level of production and handling
costs.
Ability: planning and management of production,

MaTepHal/Ibl-IIUKI3aT  PeCypCcTaphlH  HeMmece | moTpebieHnto  mpu  onTuMainbHOM  ypoBHe | Where the material flow is taken from the
Tayapiapabl KETKi3yJe JIOTMCTHKAIBIK IKyie | M3IepKeK MPOU3BOICTBA M OOpAICHUS. subsystem of procurement and manages or in the
KYpY. VYMmenusi:  miaHupoBaHuMss M ympasienus | process of performing various technological
IckepitikTep: MaTepUa/IbIK aFbIM CaThII aTybIH | MPOM3BOJACTBOM, TJ€ MaTepHaibHbI MOTOK | Operations that transform the subject of labor into
Killi JKyHeciHeH KaObUIIAHATBIH JKOHEe €HOEK | MpUHMMAaeTcs OT  TOACHCTeMBbI  3akymok u | a product of labor;

MOHIH eHOeK ©HIMiHe alWHaIBIPaThiH JpTYpJi | ympasiaser wiau B mpomecce  BoimonHenust | SKills: to use the logistic approach, the supposed
TEXHOJIOTHSUIBIK ~ ONEpalusuiapbl  OPbIHIAY | Pa3IHMUYHbIX TEXHOJOTHIECKHX onepanuii, | high degree, coordination of participants in the




MPOIIECIH IS 0acKapbUIaThIH OH/IIPICTI
J)Kocrmapiay )koHe backapy;

JlorucTukanbIK ToCLII, OOMKAM/IBI YKOFAPBI
JIOPEKCHI, TEXHUKAJIBIK XKapaKTaHIBIPY JKOHE
KYK OHJCY KYHenepi callachIHIaFbl Tayap
KO3FaJIbIChIHA KaTBICYIIBUTIAPBIH KeICIMALUTITIH
naiiiaiany JaFablUIaphbl.

MNPEBPAIAOIINX TMPEAMET TpyJda B TIPOAYKT

TpyAaa,
HaBpbIkM: HCIIOJIb30BaTh JIOTUCTUYCCKUIM Ioaxond,
HpCILHOHaFaeMLIﬁ BBICOKYTIO CTCIICHDb,

COTTAaCOBAaHHOCTH YYAaCTHHUKOB TOBAPOJBUKEHUS B
00JJaCTM  TEXHUYECKOM  OCHAIIEHHOCTH U
rpy3omnepepadaThIBaIOIINX CUCTEM.

field of technical equipment and cargo-processing
systems.

44

Log
3306/L0
g 3306

JlorucTuka
Kpenur xenemi: 3 , ECTS kpenutinge - 5.
[pepexkBu3nTTEp: DKOHOMHUKAIBIK TEOPHS,
MapkeTHHr, 6ackapy MapKeTHHT1, MEHEDKMEHT.
[MocTpexBU3NTTEP: MAPKETHHITIK MIETIIMACPI1
o3ipiey, MApKETHHITIK KOMMYHHUKAIHsLIIap,
CrpaTerusuiblk MEHEKMEHT.
[ToHHIH MaKcaThl MaTEPUAJIIbI )KOHE OHBIMEH
0ailTaHBICTHI AKITAPATTHIK aFBIHAAPTBT
0acKapy/ibl OKBITY OOJIBIN TaObLIaIbL.
Kebickaiiia Ma3MyHBI:
- WIBIFBIHJIAPIBI JKOCTIapIIay, icKe achIpy,
OakpuIay TIporeci
MaTepHuanIapabl, )kapTeliail habpukaTTap MEeH
TAWBIH OHIM/II OTKI3Y JKOHE caKTay, COHAai-aK
KJIIMEHTTEPIIH TaJlanTapblHa COMKEC OHIIpIC
OpHBIHAH TYTHIHY OpHBIHA JIEWiH Tayapiapabl
JKETKi3y TypaJbl OJTapMeH OaiIaHbBICTHI aKIapar;
- JKETKi3y MpoIecTepiH OacKapyablH KOFaphl
CEHIMIILTIK IeHTeiiHe Heri3nenred Oomkamaay
TYKBIPBIM/IAMACHI, COHABIKTAH OCHI
Ty XbIpbIMIaMaHBI )KY3€re achIpy
OM3HECMeHIepTe HAPBIKTHIK OPTaHbIH
Oenrici3airi xkaraalbIHIA OJapIbIH KbI3METIHIH
CaNTBICTBIPMAIIBl TYPAKTBUIBIFBIH KAMTaMachI3
eTei.
Kyrinerin Hotmxkenep:
Bbinimaep: - Tayapiap/pl caThI aaypl,
caKTayJbl, TaChIMAIIIAY/Ibl, KAOBUIIAY TbI
YUBIMIACTRIPY/BI OLTy; - Tayap-MaTepHaIbIK
KYHJIBUIBIKTApbI JKeTKi3y, CaThln any, cakray
YKOHE TachIMalay IapTTapbH Olly; - Tayap

Jlorncruka
Oo6bem B kpenuTax: 3 , B kpeaurax ECTS - 5.
IIpepexBU3NTHI: OKOHOMHYECKasi  TEOopHs,
MapkeruHr, YpasneHuecKnit MAapKETHHT,
MEHEIKMEHT.
IHocTpexBU3MTHI: Pa3paboTka MapKETHHTOBBIX
peuienuii, MapKeTUHIOBbIE KOMMYHHUKAIIAH,
Crpaternueckuii MEHEKMEHT.
LenbIo AUCIUTIINHEL SBISAETCS U3y4IeHHE
yIIpaBICHUEM MaTepPHAIbHBIMA U CBSI3aHHBIMU C
HUMU HH()OPMAIIMOHHBIMH ITOTOKaMH.
Kpartkoe conep:xkanue:
- IIpOLleCC IUIAHUPOBAHUS, PEATHU3ALMH, KOHTPOJII
3arpar
HepeMelIeHuss M XpaHEeHUs  MaTepuasos,
nory(haOpUKaTOB W TOTOBOM MPOMYKIIMH, & TAKKE
CBSI3aHHOH ¢ HUMU HH(OpMAIMH O IOCTABKE
TOBapoB OT MeCTa IIPOM3BOACTBA [JO MeEcCTa
MMOTPEOJICHUSI B COOTBETCTBHH C TpPEOOBAHUSIMH
KJIUEHTOB;
-KOHIICTILIUIO ITPOTHO3UPOBAHUS, OCHOBAaHHOM Ha
JOCTHKCHUSX BBICOKOI'O YPOBHSI HaAEKHOCTH
yIpaBJICHUs MPOLECCAMH JIOCTaBKH, U IO3TOMY
OCYLIECTBJICHUE ATOH KOHLEHNIMH 00ecIeuynBaeT
Ou3HECMEHAaM OTHOCHTENbHYIO CTaOMIBHOCTh UX
JOEATEIBHOCTH B YCJIOBHUSX HEOIPEIETICHHOCTH
PBIHOYHOM cpenpl.
O:xnpaembie pe3yJibTaThI:
3HaHMSA:3HATh OPraHU3ALMIO 3aKYIIOK, XpPaHEHMUS,
TPaHCHOPTUPOBAHUS, IPUEMKH TOBAPOB; YCIIOBHS
MIOCTABKH, 3aKyIKH, XpaHEHHS u
TPaHCIIOPTUPOBKH TOBapOMAaTEPHAIIBHBIX

Logistics
Volume in credits: 3, in credits ECTS - 5.
Prerequisites: Economic Theory, Marketing,
Management Marketing, Management.
Postequisites: Development of marketing
solutions, Marketing communications, Strategic
management.
The purpose of the discipline is to study the
management of material and related information
flows.
Brief content:
- process of planning, implementation, cost
control
movement and storage of materials, semi-finished
and finished products, as well as related
information on delivery of goods from the place
of production to the place of consumption in
accordance with customer requirements;
-forecasting concept based on achievements of
high level of reliability of delivery process
management, and therefore implementation of this
concept provides businessmen with relative
stability of their activity in conditions of
uncertainty of market environment.
Expected results:
Knowledge: to know the organization of
procurement, storage, transportation, acceptance
of goods; terms of delivery, procurement, storage
and transportation of inventory; management of
commodity flows at all stages of goods
movement;
Ability: be able to communicate with suppliers




KO3FaJIBICBIHBIH OapiIbIK Ke3eHIepiHe Tayap
arbIHBIH 0acKapy;

IckeprikTep: - eHIM OepylIiiepMeH JKoHE CaThII
anymbUIapMeH O0aiIaHbICTHI JXKYy3€ere acbipa Oiy;
- TYTHIHY TayapJlapblH TacbIMalliay, cakTay,
OTKI3y epexeliepi MeH PeXXUMJICPIHIH
CaKTaJyblH KAMTaMachI3 eTy; - OHIMIi
KOMMaUIBIK caKTay ’oHE ©TKI3y/ll YHBIMIACTHIPY.
Jlarapl: JIOTMCTHKANBIK TOCUIAL, OOMKaIIbI
KOFapBl IOPEKENi, TEXHUKAIBIK KaOAbIKTaTy
KOHE JKYK OHJIeY JKyienepi canacelHa Tayap
KO3FaJIbIChIHA KaThICYIIBUTIAPBIH KeTICIMALUTITIH
naiiianany.

LIEHHOCTEN; yNpaBJE€HUE TOBApPHBIMH IOTOKaMHU
Ha BCEX dTanax TOBApOABUKEHUS;

YMeHusi: yMETh  OCYLIECTBIATH CBA3U C
MOCTaBIIMKAMHU W TOKYNATEISIMU; 00ECIICYNBATh
cobmoaeHue MpaBui " pEXKMUMOB
TPaHCHOPTUPOBAHUS, XPAHEHHUs, peanu3aluu
MOTPEOUTEIILCKUX TOBApOB; OpraHu3aluu
CKJIQJICKOTO XPaHEHUS, ¥ COBITA TPOIYKIIHH.
HaBbIkH: HCITONB30BATh JJOTUCTUYECKUH TI0IXO,
MpeAnoiaraeéMbli BBICOKYIO CTCIICHB,
COrJIACOBAaHHOCTH YYaCTHUKOB TOBAPOJBUIKEHUS B
obJractu TEXHUYCCKOM OCHAIIIEHHOCTH u
rpy3ornepepadaThIBaOIINX CUCTEM.

and buyers; ensure compliance with rules and
regimes for transporting, storing, and selling
consumer goods; organize warehousing, and
marketing of products.

Skills: to use the logistic approach, the supposed
high degree, coordination of participants of
commodity movement in the field of technical
equipment and cargo processing systems.
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Cananbl 6ackapy
Kpenur xenemi: 3, ECTS xpenutinze - 5.

[pepexkBu3utTep:  DKOHOMHUKAIBIK  TEOPHS,
MapkeruHr, MapKETUHITIK 3epTTeyiep,
TYTBIHYIIBLIAPIBIH MiHE3-KYJIKBI.
[ocTpekBu3nuTTEp: KHI3MET  cananapbl MeEH
caJlaNapbIHaFbl MapxkeruHr, KbI3MET
MapKETHHTI.

[MonHiH MakcaTbl: OTaHJABIK TayapiaplbiH

Oocekere KaOUISTTUTIII MEH OHIM callachblH
apTITHIPYIABIH ©3apa OailJlaHBICBIHA KATBICTHI

MocerenepAl  3epTTeyre  apHamFaH. by
Macenenepal  3eprrey,  ojapAasl  Oackapy
KOKETTUTITI-OYJT TOHAETi MAaHBI3ABI  aCIIEKT.
¥HBIMHBIH Oacka (yHKIHSUITaphIMEH

OIlEepalFSUTBIK  mIenriMaepai  OipikTipy Kazipri
3aMaHFBI YPAiC OONBIT TaObLIA B

Kpickarma Ma3MyHBI: ©HIMHIH camachl KAHBIKKAaH
HapBIK JKardalblHIA KOCITOPBIHHBIH JKYMBIC
icTeyiHIH MaHBI3IBl ONIIEM/IEPiHiH KaTapblHa
xKaragpl. OHIM camachlH apTThIPY OTaHABIK
TayapiapAplH Oocekere KaOuleTTiTiriHe eneyni
ocep eremi. KypcThlH OKy TOHI ©HIM, KBI3MET,
KYMBIC camachelH Oackapy, OTaHIBIK
KOCIITOPBIHIIAD MEH  YUBIMIAp  KbI3METIHIH
TEOPUSJIBIK HEri3/lepiH  KaJBIITACTBIPY KOHE

Ynpasiaenue kauecTBOM
Oo6beMm B kpeauTax: 3, B kpeautax ECTS - 5.
IIpepexkBU3UTHI: DKOHOMHUYECKAS TEeOpH,

Mapxkerunr, MapKeTHHIOBbIE  HCCIIEOBaHMUS,

IToBenerne morpeduteneii. IloCcTpeKBU3UTHI:
MapkeTuHT B oTpacisax U cdepax IesITebHOCTH,
MapkeTuHr yciyr.

Henv oucyunaunvt: Kypc mnpemHazHadeH s
M3YyYEHHUS BOMPOCOB, KACAIOMIMXCS B3aWMOCBSI3U

ITOBLIILIEHUS KadecTBa MIPOTYKITUH 51
KOHKYPEHTOCITOCOOHOCTH OTEYECTBEHHBIX
ToBapoB. HeoOXomuMoCTh  W3ydeHUs  ITHX

BOIIPOCOB, YIPABIECHUS UMH — 3TO BaKHEHIIMI
aclleKT B JAHHOM JucuuIuiHe. VIHTerpauus
OIIEPAIIOHHBIX PEIIeHUH ¢ APYTUMH (PYHKIUIMHI
OpTaHM3aIHnN SIBIISICTCS COBpPEMEHHOI
TEHICHIIUEH.

Kpamxoe cooepicanue:KauecTBO NpoayKIuu
OTHOCHTCS K YHCIY BaXHEHIINX KpPUTEPHUEB
(hYHKIIMOHUPOBAHUS TPEANIPUATHS B YCIOBHUAX
OTHOCHTEJIHHO HACBIIIEHHOT O PBIHKA.
[loBpIlIeHHEe KadecTBa TMPOMYKIIMH OKa3bIBAET
CYIIIECTBEHHOE BITUSTHUE Ha
KOHKYPEHTOCIIOCOOHOCTH OTEYECTBEHHBIX
tToBapoB. IIpenmerom m3ydeHus Kypca sBIsETCS

Quality Management

Volume in credits: 3, in ECTS credits - 5.
Prerequisites: Economic Theory, Marketing,
Marketing Research, Consumer Behaviour.
Postequisites: Marketing in branches and
spheres of activity, Marketing of services.

The purpose of the discipline: The course is
designed to study issues relating to the
relationship between improving product quality
and competitiveness of domestic products. The
necessity to study and manage these issues is the
most important aspect in this discipline.
Integration of operational decisions with other
functions of the organization is a modern
tendency.

Brief: Product quality is one of the most important
criteria for the functioning of an enterprise in a
relatively saturated market. Improving the quality
of products has a significant impact on the
competitiveness of domestic goods. The subject of
the course is the formation of theoretical
foundations and acquisition of practical skills in
guality management of products, services, works,
activities  of  domestic  enterprises  and
organizations.

Expected results of the study:




MPAKTUKAIBIK  JaFIbLIapbl
TaObLIaIbL.

3epTTeyaiH KYTieTiH HOTHXKenepi:

CryneHTTep, M3yYHBIINE aTAJIFaH TIOHTE THIC!
Binyi kepek: - cama oHE OHBI 0acKapyJbIH
MOHIH; - cala caJlaChIHaFbl MEMJICKET CasCaThIH
OCNCeHIIPYAIH HEri3ri OarbITTapbiH, - CamaHbl
OarasayabIH CaHIBIK ONIICTEpiH; -
KOCIITOPBIHJIAFBl  OHIMIEP MEH KbhI3METTEPIiH
camnachlH 0acKapy/JIbIH IPOrPECCHBTI 9IICTEPIH; -

MeHrepy OonblIm

KACIITOPBIHIAFbI Camna MEHEHKMEHTIHIH
3aMaHayl KOHICTIMSIIApbIH.;

Icreit any Kepek: - CranpapTray,
cepruduKaTTay,  TYTHIHYIIBIHBIH  KYKBIFBIH
KOpFay caJlaChIHJIaFbl 3aHHAMAJIBIK aKTLIep MEH
HOPMATUBTIK KyXaTTaplipl KOJIJaHy, - ic

JKY3IHIEe eHIMAEepP MEH KbI3METTEPJIH camachiH
OarajayablH CaHABIK daicTepid Koumany; - MCO
9000-2000 xanbIKapajblK CTaHIAPTTAPBIHBIH
YCBIHBIMJIApPbIHA COMKeC cama >KyHeciH a3ipiey
JKOHE CHTI3Y KOJIBIMEH callaHbl KAMTaMachl3 €Ty
JkoHe ~ Oackapy  OOHBIHIIA  KOCITOpPBIHAA
JKYMBICTBI YHBIMIACTHIPY. ;

OCHOB W
HaBBIKOB

YCIIyT,
OTE4ECTBEHHBIX

(dbopMHpOBaHHE  TEOPETUYECKUX
npruoOpereHue MPAKTUICCKUX
yIpaBJIEHHEM KayeCTBOM MPOAYKIHUH,
pabor, JIeSITEITLHOCTH
MPEANPUATUN U OpraHu3alui
Osicudaemoie pe3yibmamol U3y4eHus:
Cmyodenmul, uszyuueuiue OAHHYIO OUCUUNIUHY),
001ICHDL:

3HaTh: - CYIIHOCTh Ka4yecTBa U YNPaBJICHUS UM; -
OCHOBHBIC HaITPaBJICHUA AKTHBHU3allUW MOJHUTHUKH
rocymapctea B obmacTh  KayecTBa; -
KOJIMYECTBCHHBIC MCECTOJbI OLCHKMW KadcCTBa,
IMPOrp€CCUBHBIC METOABLI YIIPABJICHUSA Ka4€CTBOM
NpOAYKIIMM H yCIyr Ha HPEANpUATHH; -
COBPEMCHHBIC KOHIICIIIIN CHUCTEMHOI'O
MCHCI)KMCHTA Ka4€CTBAa Ha NPEAIIPUATHHA
YMmeTh: - IIPUMCHATh 3aKOHOHATCIIbHBIC AKTBI U

HOpMAaTHBHBIE JIOKYMEHTBI B obJsactu
CTaHAAPTH3AlNH, CepTU(UKAINHN, 3aIIUTHl ITPaB
moTpeOuTENsA; - TPUMEHITh Ha  TPAKTHUKE
KOJIMYECTBEHHBIE METOAbl OLEHKM KadecTBa

NPONYKIIMA W YCIYT; - YMETh OpraHH30BBIBATH
paboTy Ha TPEANPUATHH IO OOCCIEUYCHUIO |
VIIPABJICHHIO Ka4eCTBOM IIyTeM pa3paboTKu u
BHEJIPCHUSI CHUCTEM KadecTBa B COOTBETCTBUHU C

PEKOMEHJAIVSAMI  MEXKIyHAPOIHBIX CTaHAapTOB
MCO 9000-2000.

Students who have studied this discipline must:
To know: - The essence of quality and its
management; - The main directions of activation
of state policy in the field of quality; -
Quantitative methods of quality assessment; -
Progressive methods of quality management of
products and services at the enterprise; - Modern
concepts of system quality management at the
enterprise;

Be able to: - to apply legislative acts and
normative  documents in the field of
standardization, certification, protection of the
consumer rights; - to apply in practice quantitative
methods of an estimation of quality of production
and services; - to be able to organize work at the
enterprise  on  maintenance and  quality
management by working out and introduction of
systems of quality according to recommendations
of international standards 1ISO 9000-2000;
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Crangaprray, ceprudukarray JKIHe

MeTPOJIOrus Herizaepi

Kpenut xenemi: 3, ECTS xpemutinme - 5.

[IpepexBusutrep:  DKOHOMHKAJIBIK  TEOpPHUS,
MapxkeruHr, MapKETHHITIK 3epTTeyIep,
TYTBIHYLIBUIAPIBIH MiHE3-KYJIKBI.
[locTpexBu3uTTep: KbI3MET cajajapbl MEH
caJlanapbIHIaFbl Mapxkerusr, KbI3MET
MapKeTHHTI.

Makcartsr. METPOJIOTHUS 3aHHaMaJIbIK

HEri3/IepiHiH MOHIH, VITTHIK, alMaKTBIK JXOHE

OcCHOBBI CTaHAAPTH3ALUU, CEPTUPHUKANUU U
MeTPOJIOTHH

Oo6bem B kpenuTtax: 3, B kpequtax ECTS - 5.
IIpepexBU3UTHI: OKOHOMHYECKAsE  TEopHus,
Mapketunr, MapKeTHUHTOBbIE  HCCIEIOBAHUS,
[loBenenune morpeduTENEH.

IMocTrpexkBu3uThl: MapKeTUHT B OTpacisix H
cdepax aAesTeNbHOCTH, MapKETHHT yCIIyT.

Hesb: packpbITh CYIIHOCTh 3aKOHOAATEIBHBIX
OCHOB METPOJIOTHH; MPaBOBBIX,
OpPraHM3ALMOHHBIX M METOJMYECKHX OCHOB

Basics of standardization, certification and
metrology

Volume in credits: 3, in ECTS credits - 5.

Prerequisites: Economic Theory, Marketing,
Marketing Research, Consumer Behaviour.
Postequisites: Marketing in branches and
spheres of activity, Marketing of services.

Purpose: To reveal the essence of legislative bases
of metrology; legal, organizational and methodical
bases of standardization at national, regional and
international levels; organizational, methodical




XalpIKapalblK  JEeHTeidae  CTaHIapTTay.IbIH
KYKBIKTBIK, YHBIMIACTBIPYIIBLUIBIK KOHE
onicTeMeNiK HerizaepiH; cepTUHUKATTAyIbIH
YUBIMAACTBIPY-OIICTEMENIK ~ JKOHE  KYKBIKTBIK
MPUHIUNTEPIH amry.

3epTTeyaiH IKCIIEPUMEHTANIBI KOHE TEOPHUSIIBIK
ozicTepi HOTIIKENEpiHiH OYPHICTHIFBIH Oaranai
OUTYll KaJIBIITaCTHIPY.

[IprFapMaIbUIbIK, OHITAYABI, ©31HIIK TAHBIMJIBIK
iC-opeKeT AaFAbUIapblH JaMBITY, KOMIBIOTEpPIl
KOJIJIaHA OTHIPBINT  (DUBHKAJBIK KaFaainapIsl

MOJIETIIEY.
Kazipri 3amanfel eimiey amnmaparypachbiHaa
Toxipubenik  3epTTeysiep  IKYprizy  JKoHe

OJIapJIbIH HOTWKEJICPIH OHJCY JarabUIaphl MEH
OLTIriH KaJIBINTACTHIPY.

Ma3MyHBI: ©JIIlIey TEOPUSACHI CajachlHIa —
oNapAblH  OIpiiri MeH  KaXeTTi JIOIAIKTI
KaMTaMachl3 €Ty YIIiH (PU3UKaNIBIK [amMaiapibl
9/icTEMENTIK IYPBIC OJIIICY;

CTaHIApTTay cajJachlHAa — OHIMHIH CalachiH
apTThIpaTBIH  HOpMalap MeH epexenepal
OCNTUICHTIH  KarugaTTap  MEH  QICTep/Ii
naiianany;

cepTU(HKATTAY CaNACHIHIA-KAapaJblll OTBIPFAH
00BeKTiHIH Oenriii Oip TamanmTapra COMKECTIriH
Oenriney ’KoHE pacray.

3epTTeyaiH KYTUIeTiH HOTImKenepi:

- eNJe JKoHe IIeTEeN/Ie MEeTPOJIOT S, CTAaHAapTTaY
KoHEe cepTH(UKATTay Tapuxbl MEH Kasipri
JKaFaiibl Typael TYCIHIKKE He 00y,

- (U3MKaIBIK [Iamanap XYHeciH >KoHE oJap.pl
eniey OipiikTepin Oiry;

- JKaJIITBI 3aH1ap MEH OJIIIey epexenepid Oy,

- ONIIey KYPBUIFBUIAPBIHBIH METPOJIOTUSIIBIK
cUmnaTTaManapbl MEeH J>XYMBIC TopTiOi Typassl
oy,

- KaTeIiKTep/iH TEOPHUSCHI Typasbl Oy,

- XaJpIKapasblK CTaHAAPTTAY JKYHec )KoHe OHIM
carmachlH Oackapy OOWBIHIIA  XaJIBIKAPAJIBIK

CTaHJapTH3aLUU Ha HAIMOHAJILHOM,
PETHOHAILHOM H  MEKAYHAPOAHOM YPOBHSX;
OPraHU3aIllMOHHO-METOINYECKUX U TPABOBBIX
NPUHIMIIOB CepTH(PHUKALNY.

Cdopmupoats yMEHHE OLIEHUBATD
JOCTOBEPHOCTD pe3yabTaToB
9KCIEPUMEHTAIBHBIX U TEOPETHYECKUX METOIOB
UCCTICIOBAHUSI.

Pa3BuBaTh TBOpPYECKOE MBIILICHUE, HAaBBIKU
CaMOCTOSITENbHON MO3HABaTEIbHON
JIeATENbHOCTH, yMEHUA MOJIENINPOBATh
(uzMyuecKre CHTyallMM C  HCIIOJb30BaHUEM
KOMIIbIOTEpA.

CdopmupoBath yMEHHS W HAaBBIKUA MPOBEIACHUS
3KCIIEPUMEHTAJIBHBIX HCCIIE0BAHUN Ha

COBPEMEHHOI M3MEPUTENBHOM anmaparype |
00pabOoTKH UX Pe3yabTaTOB.

Coaep:xanue: B 00JaCTH TEOPUU M3MEPEHUI —
METOANYECKN IIpaBUJIBLHOT'O HU3MEPCHUA
(1)H3H‘-IGCKI/IX BCIIMYUH IA obecrieueHust HX
€IMHCTBA U TpeOyeMOll TOUHOCTH;

B 00JIaCTM CTaHAapTU3alMd — MCIIOIb30BAHUE
IOPUHIUIIOB ¥ METOJOB, YCTaHABJIMBAIOIIUX
HOpPMbl M TIpaBUjA, IIOBBILIAIONIME KadeCTBO
TIPOZTYKIIHH;

B 00macTu cepTU(UKAIMA — YCTAHOBIICHHE M

MOJITBEPIKICHNE COOTBETCTBHS
paccMaTpuBaeMoro 00BEKTa  OMpenesICHHBIM
TpeOOBaHMM.

O:xuaaemMble pe3y/ibTaThl U3YYEHHsI:
- UMEThb MpeAcTaBieHue o0 HCTOpUU U

COBPEMEHHOM  COCTOSHUM  METPOJIOTHH,
CTaH/IAPTH3ALUH U cepTU(UKAIUU B CTPAHE U
3a pyoexom;

- 3HAaTh CHUCTeMBbl (PU3MYECKUX BEIMYMH U
€IMHUILIBI UX U3MEPEHNH;

- 3HaTh OOLIME 3aKOHBI U TpaBUJia U3MEpPEHH;
- 3HATh O METPOJIOTUYECKUX XAPAKTEPUCTHKAX
U peKuMax paboT U3MEPHUTENbHBIX YCTPOICTB;
- 3HAaTh O TEOPHH MOIPEIIHOCTEH;

and legal principles of certification.

To form the ability to assess the reliability of the
results of experimental and theoretical research
methods.

To develop creative thinking, skills of
independent cognitive activity, ability to model
physical situations usingSCM4309 a computer.

To form skills and abilities to conduct
experimental research on modern measuring
equipment and processing their results.

Content: in the field of measurement theory -
methodically correct measurement of physical
quantities to ensure their unity and the required
accuracy;

in the field of standardization - use of principles
and methods that establish norms and rules to
improve product quality;

in the field of certification - establishment and
confirmation of conformity of the object under
consideration to certain requirements.

Expected results of the study:

- to have insight into the history and current state
of metrology, standardization and certification in
the country and abroad;

- to know the systems of physical quantities and
units of their measurements;
- to know the general
measurements;

- to know about metrological characteristics and
operation modes of measuring devices;

- to know about the theory of errors;

- know about the international standardization
system and international standards for product
guality management;

- know about certification systems operating in
Kazakhstan;

- know legislative and normative legal bases of
metrology, standardization and certification;

- know the basics of RK legislation in the field of
metrology, standardization and certification;

laws and rules of




CTaHJapTTap Typassl Oily;
- KP xonpanbictarbl cepTudurarTay Kyiieci

Typasisl Oiny,;

- METPOJIOTH, CTaHIApTTay JKOHE
cepTuduKaTTayIbIH 3aHHAMAJIBIK JKOHE
HOPMATHUBTIK KYKBIKTBIK HET13/IepiH OLIY;

- METPOJIOT S, CTaHJapTTay JKOHE
ceptuduKarTay CaJIaChIHIaFbl KP

3aHHAMAaCBIHBIH Heri3/1epiH Oiny;

- KP MeTponorusibIK KbI3METiHIH KYPBUTBIMBIH,
KP MemcraHgapT KbI3METIHIH KYPBUIBIMBIH,
cepTudUKaTTayIBI KYprizy TOpTIOiH,
cepTu(dHKaTTay CXEeMaChIH Oily;

- CranpaprTay, CepTU(PHUKATTAY  IKOHE
METPOJIOTHS OoibIHIIA KYMBICTapIBI
KOCIapJiay KoHe KYPri3y YIIH KOMITBIOTEpPIIiK
TEXHOJIOTHSIIAPABI KOJIIaHa OLTy;

- eimey KypaljgapblH —TeKcepyjaeH
JlabIHIaY;

- CTaHJapTTay *XoHE cepTu(urKarray OOWbIHINIA
HOPMATHBTIK KY’KaTTapMEH JKYMBIC iCTel O1Ty;

- OakplIay-ellley >KOHE CbIHAY TEXHHUKAaChIMEH
XKYMBIC icTey JaFAbUIapblH MEHTEPY;

- eJllIey, ChlHAay XoHE Oakpliay KypailapblH
naiianany JarapulapblH MEHIEpY.

eTyre

- 3HaTh O MEKAYHApOAHOW  cHUCTEMe
CTaHJapTH3aLUU u MEXKTyHAPOTHBIX
CTaHJapTax TI0 YOpPaBICHUIO KadyeCTBOM
MPOAYKIINY;

- 3HaTh 3aKOHOHIATEIbHBIE M HOPMAaTHUBHBIC
IIPaBOBLIC OCHOBbI MCTPOJIOTHH,
CTaHJApTH3ALUH U CePTU(DUKAIUH;

- 3HaTh OCHOBBl 3aKoHomaTenbcTBa PK B
00JIaCTH  METPOJIOTHH, CTaHAApPTHU3ALUH U
cepTuduKaIuy;

- 3HATh CTPYKTYPY METPOJIOTMYECKON CITY>KOBI
PK, crpykrypy cinyx6 ['occranmapra PK,
MOpPAAOK ITPOBCACHUA CepTHq)I/IKaL[I/II/I, CXEMBbI
cepTudUKaIny;

- YMETh IIPUMEHATH KOMITBIOTEPHBIE
TEXHOJIOTHUHU JIA IJIAHUPOBAHWA U IIPOBEICHUA
paboT mo craHAapTU3AlMH, CepTHOUKAIUU U
METPOJIOTHH;

- YMCETb IOATOTOBUTH CPE€ACTBA M3MEPCHUA K
MIPOXOXKIEHUIO ITIOBEPKH;

- yMmers paboratb C HOPMAaTUBHBIMU
JOKYMEHTaMH  TI0  CTaHAapTH3alih |
cepTudHUKaIny;

- BJaIeTh HaBBIKAMH pPabOTHI ¢ KOHTPOJIHHO-
M3MEPUTENHHON M UCTIBITATEIbHON TEXHUKOM;
- BJIa/IeTh HABBIKAMH HCIIONB30BAHUS CPEJCTB
U3MEpPEHUN, UCTIBITAHUN U KOHTPOJIS.

- know the structure of the metrological service of
the Republic of Kazakhstan, the structure of
services of the State Standard of the Republic of
Kazakhstan, the procedure for certification,
certification schemes;

- be able to use computer technology for planning
and implementation of work on standardization,
certification and metrology;

- be able to prepare measurement instruments for
verification;

- be able to work with normative documents on
standardization and certification;

- possess the skills of working with control,
measuring and testing equipment;

- know how to use measuring, testing and
inspection instruments.
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MapkeTHHITe CTPATerdsUIbIK IIemiMaepai
sipaey

Kpenut xenemi: 3, kpenut ECTS - 5
[IpepexBu3uTTEP: DKOHOMUKAIBIK TEOPUS,
MapxkeruHr, 6ackapy MapKeTHHT1, MapKETHHT TiK
3epTTeyiep

[MocrpexBusnutrep: MapKeTHHTTIK
KOMMYHHKAaLUsIAP,

KopriopaTuBTik-oeyMeTTiK *KayarKepIIiTiK,
JIOTHCTHKAJIBIK JKYHenep

Makcatbl: KQCIOpBIH aJlfa KOiFaH MakcaTTapFa

Pa3paboTka cTpaTerunyecKux pelmieHui B
MapKeTHHIe

Oo6bem B kpemutax:3 , B kpenut ECTS — 5
IIpepexkBU3UTHI. DKOHOMUYECKAS TEOPUS,
MapkeTuHr, YnpapieH4eCKHUIl MapKETHHT,
MapKeTHHIOBbIE HCCIIEIOBAHUS
IMocTpexkBU3UTHI:

KOMMYHHKAIIUU,
KOpHOpaTI/IBHO-COLII/IaJ'IBHaSI OTBCCTBCHHOCTB,
Jloructrueckue CUCTEMBI

MapkeTuHroBbie

Development of strategic decisions in
marketing

Volume in loans:3 , in loan ECTS -5
Pre-requisites: Economic Theory, Marketing,
Management Marketing, Marketing Research.
Postprofessionals: Marketing communications,
Corporate Social Responsibility, Logistics
Systems

Obijective: to form a systematic view of the
development of marketing decisions as a tool to
achieve the goals set by the enterprise, to give the




KETy Kypasbl peTiHe MapKEeTUHTTIK
mIenriMaep Al 93ipiey Typaibl )KyHeni TYCiHIK
KaJIBIITACTBIPY, KOCIMOPBIH KbI3METIHIH
CTpaTerusUIbIK OaFbITHIH TaHAay OOWBIHIIA
HAKTHI ic-Iapanap/pl KAMTUTHIH MApPKETHHITIK
OarapiaManap/Isl 93ipiiey 9AicTepi MeH
TOCUIAEP] Typasbl KaXeTTi Oi1iM coMachiH Oepy
KOHE CTYJEHTTEPTe CTPATErHsIIBIK MICIIiMACP I
KaObUIIay OOWBIHIIA MTPAKTUKANBIK JIAF JbLIAPIBI
yHpery.

Ma3sMyHBI: - CTpaTErHsUIBIK MAPKETHHTTiH
TEOPHSJIBIK ACTIEKTLIEPiH KOHE MAPKETUHTTIK
CTpaTerusiHbl 3ipJaey d9JiCHAMACHIH 3epPTTEY;
Heri3ri KepceTKimrep OOMbIHIIA MAPKETUHTTIK
OpTaHBbI Tallay; MAPKETHHTTiH KOPIOPATUBTIK,
(YHKIIMOHAIBIK KOHE HHCTPYMEHTAIJIBI
CTpaTerusIapbIHbIH MOHI MEH MOHIH 3€pPTTEY;
MapKETHHTTIH CTPATErHsIIBIK )KOCTIaPIIaybIHBIH
Heri3ri Tacinuepin 3eprrey; KP-naret
CTpaTErusyIbIK MAPKETHHITIH epeKIIeTiKTepiH
3epTTey.

Kyrinerin HoTIIKETIED:

bimiMzep: - oTaHABIK KOHE XaIbIKAPATBIK
HaphIKTap1a KYMBIC ICTEUTIH KETEKIITi
KOMIaHUSIAPIBIH MAPKETHHITI )KOHE
MapKeTHHTTIK KbI3METIH JaMBITYIbIH 3aMaHayn
OarbITTapHI. ;

IckepikTep: HAPBIKTHI KOHE HAPBIKTHIK
KOHBIOHKTYPAHBI TAJIJIAY; - TYTHIHYIIBUTIAPIBIH
MiHe3 - KYJIKBIH 3epTTey (Iomenaep,
apTHIKIIBUIBIK); - CYPAHBICTHI, HAPBIK
CBIMBIMIBUTBIFBIH, OoceKenecTepre KaThICThI
KOCIITOPBIHHBIH YIIeCiH, O9CEKeNecTiK Kypec
ToyeKeliH Oaranay jxoHe Ooikay.

Jarasinap: - KocimopbIHHBIH (YHBIMHBIH) Tayap
casicaThIH 93ipIey);

- TYpJIi caJia oHe KbI3MeT callajiapbiHia
KOCIIOPBIH KYMBICBIHBIH €pPEKIIeNIriH aHbIKTaY;

Heab:chopMupoBaTh CUCTEMHOE MPEACTABICHUE
0 pa3paboTKe MapKETMHTOBBIX peIIeHHH, Kak
MHCTPYMEHTE JOCTHKEHUS MOCTaBIICHHBIX
OpEANPUATHEM LeNeid, 1aTh HEOOXOAUMYIO0 CyMMY
3HaHUH O MeTomax M MoaxoJax K paspaboTke

MapKETUHIOBBIX porpamm, BKJIFOYAOIINX
KOHKPETHBIE MEPOIPUSTHS o BBIOODY
CTPATErM4YECKOr0  HANPABICHUS  JIEATEIbHOCTU

NpeaAnpuAaATUd U NPUBUTH NPAKTHUYCCKUEC HABBIKH

CTyACHTaM 110 MMPUHATHUIO CTPAaTCru4CCKuX
peuieHui.

Conepxanmne:- U3y4eHHUe TEOPETUYECKUX
aCIIEKTOB  CTPAaTE€rMYEeCKOro  MapKeTUHra H
METOJ0JI0THH pa3paboTku MapKETUHTOBOM

CTpaTeruy; aHalli3 MapKETHHTOBOW CpPEIBl II0
OCHOBHBIM IOKa3aTCIAM,; H3YUCHHE CYIIHOCTH U
3HAYEeHUs KOPIOPATUBHBIX, (PYHKIHOHAIBHBIX U
WHCTPYMEHTAJIBHBIX  CTpPAaTerMii  MapKEeTHHIa;
N3Y4YCHUC OCHOBHBIX 1oaxXoa0B K
CTpaTEruiueCKoOMy IIUIAaHUPOBAHUIO MApPKECTUHIA,
H3ydeHue ocobeHHoCTel CTPaTErnyecKoro
MapkeruHra B PK.

O:xunaemble pe3yJibTaThI:
3HAHUS:COBPEMEHHBIE HANpPaBICHUS Pa3BUTHUS
MapKeTHHTa W MAapKeTHHTOBOW JESTENFHOCTH
BEAYIINX KOMTIaHUH, paboTaromx Ha
OTE€YECTBEHHOM U MEXTyHAPOJHOM PHIHKAX;

YMeHusi: aHAIM3UPOBAaTh PBIHOK M PBHIHOYHYIO
KOHBIOHKTYPY; - H3y4aTh TIOBEICHHUE
morpeduTtenell  (MOTHBBI, TPEAIIOYTEHHUS);

OIICHUBATh M IPOTHO3UPOBATH CIPOC, E€MKOCTb
PBIHKA, JIOMI0 TPEIIPHUSTHS IO OTHOIICHUIO K
KOHKYpPEHTaM, PICK KOHKYPEHTHOH OOPHOBI.
HaBbiku: - pa3pabaTeiBaTh TOBapHYIO MOJUTHKY
MpeapusATUs (OpraHU3aIliH);

- OMpeneNsaTh cuenupuKy padoThl MPEATIPUATHS B
Pas3IMYHBIX OTpACiAX U chepax JAesTebHOCTH;

necessary amount of knowledge about methods
and approaches to the development of marketing
programs, including specific activities to select
the strategic direction of the enterprise and to
impart practical skills to students in making
strategic decisions.

Contents: - study of theoretical aspects of strategic
marketing and methodology of marketing strategy
development; analysis of marketing environment
by main indicators; study of the essence and
meaning of corporate, functional and instrumental
marketing strategies; study of the main
approaches to strategic planning of marketing;
study of features of strategic marketing in
Kazakhstan.

Expected results:

Knowledge: Modern directions of marketing
development and marketing activities of the
leading companies operating in the domestic and
international markets;

Abilities: To analyze the market and market
conditions; - To study consumer behavior
(motives, preferences); - To estimate and forecast
demand, market capacity, enterprise share in
relation to competitors, risk of competitive
struggle.

Skills: - develop commodity policy of the
enterprise (organization);

- define the specifics of the enterprise's work in
different branches and spheres of activity;
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CTpaTerusuiblK MapKeTHHT
MapKeTHHITIK meuriMaepai a3ipiey
Kpenut kenemi: 3, kpenut ECTS -5
[IpepexkBu3nTTEp: DKOHOMHUKAIBIK TEOPHS,
MapkeTuHr, 6ackapy MapKeTHHT1, MApKEeTUHTTIK
3epTTeyiep
[MocTpexBusurTep: MapKeTHHTTIK
KOMMYHHKAIIHUsIIAP,
KoprnopaTuBTik-oJeyMeTTiK jKayanKepuIiik,
JIOTUCTUKAJIBIK JKYHEIep
KypcTbiH MakcaThl: THIHIAYIIBIIAPABIH
HAPBIKTHI TNy 9[ICHAMACHIH MEHIepY KoHE
HAPBIKTHIK OpPTaHbIH ©3repy JKaFJalbl MeH
YpaicTepiH ecKepe OTHIPBII, MAPKETHHTTIK
KEIIeH 11 93ipJiey OOMBIHINA MTPAKTUKAJIBIK
JaFIBLTAPIBI MEHTEPY OOJBIT TaOBIIa b
Ma3sMyHBI: - MAPKETHHT CTPATETHSICHIH d3ipIiey
MPHHIUIITEPI, SiCTEPi )KIHE MPOIIeypachiMEeH
TaHBICY; - MAPKETUHTTIH CTPATETHSIIBIK
JKocmapiiapblH KaObLIIay XKOHE ICKE aChIPYIbIH
LIETEeNAIK )KOHE OTaH/ABIK IPAKTUKAChIMEH
TaHBICY; - KOCIIIOPBIHHBIH 1apyallblIbIK
KbI3METIH/EI'1 CTPATErHsUIBIK XKOHE
MHHOBALVSJIBIK MAPKETUHITIH POJIiH aHBIKTAY; -
CTPATETUSHBI 931pJICy JKOHE EHT13Y Ke3iHIe
(bupMaap KoIIaHATEIH MapPKETHHTTIK
Kypajinapasl KONJaHy JaFIbUIapblH MEHrepy.; -
MapKEeTHHITIK JKOCIIapiay 9IiCTEMECIH MEHTepy
MKOHE CTPATErMsUIBIK JKOCIapApl JaiibiHaay,
COHJIai-aK MapKETUHTTIK KBI3METTIH JKEKeIereH
3JIEMEHTTEPIH KOCTIapnay JaFAblIapblH
MEHIepYy;-CTPaTEerusIbIK MapKETHHITIK
KOCTIapAbI 33ipJIey JKOHE LIapyaIIbUIbIK
CerMeHTTep KbI3METIHIH KOPCETKIITepiH
€CeNTey JaFrablIapblH, COHAAN - aK MHUKDPO KOHE
MaKpOJIEHT ei1/1eri aIeyMETTIK - IKOHOMHKAJIBIK
IamMy KOpCeTKIMTepiH MeHrepy;-0n3HecTi
JaMBITY KOPCETKIIITEPiH jKocnapiay >KoHe
Ou3HEC-)KOoCTap/Ibl 33ipIiey YIIiH
CTAaTUCTHKAJIBIK )KOHE MAapPKETHHITIK aKIapaTThl

CrpaTern4ecKkuii MApKeTHHT
Pa3zpaboTka MapKeTHHIOBBIX peleHu i
O0bem B kpenutax:3 , B kpenut ECTS — 5
IIpepexkBU3NTBI: DKOHOMHYECKAs TEOPHUS,
MapkeTuHr, YpaBieH4eCKUI MapKETUHT,
MapKeTHHTOBbIE UCCIIE0BAHUS

IHocTpekBU3UTHI: MapKeTUHTOBBIE
KOMMYHUKAIIUH,
KopniopatuBHO-connanbHas OTBECTBEHHOCTD,

Jloructudeckue CUCTEMBL.

Hean: Ilenpto Kypca SBJISIETCS OCBOEHUE
CIIyIIATENsIMA METOJOJIOTHH aHajdn3a phIHKA H
npuoOpeTeHue  MPaKTHUYECKUX  HABBIKOB IO
pa3paboTKe MapKETUHTOBOIO  KOMILIEKCA  C
YYETOM COCTOSHMUSI W TEHACHIMHA HW3MEHEHUS
PBIHOYHOM CpeJIbI.

Conep:kanue:- O3HAKOMIICHHE C TPUHITUIIAMH,
METOJIaMH U TIPOIEAYPOi pa3pabOTKH CTpaTeruu
MapKeTHUHTa; - O3HAKOMIICHHE C 3apyOCKHOH H
OTEUECTBEHHOM  TPaKTUKOU NPUHATUS U
peanu3anuy CTpaTern4ecKrx MIaHOB MapKETUHTa,
- ONpedelieHHEe PO CTPATErHYecKoro u
WHHOBAIlMOHHOTO MAapKETHHTa B XO3SiICTBEHHOU
NEATENBHOCTH TPEANPUITHS; - TpHOOpeTeHue
HaBbIKOB MPUMEHEHUS MAapKETUHTOBBIX
WHCTPYMEHTOB HCIIONB3YEeMBIX (GUpPMaMd TIpU

pa3paboTke W BHENPEHWH CTPaTeruu; -
OBIIAJICHUE METOTUKOM MapKETHHTOBOTO
[JIAHUPOBAaHUSA W TNPHOOpPETeHHe  HaBBIKOB

IOATOTOBKU CTPATErMYCCKOI0 IlIaHa, a TaKXKe

IIJTAaHUPOBAHUS OTZENBHBIX 3JIEMEHTOB
MapKETUHIOBOW JEATENbHOCTH; - MpHOOpeTeHne
HAaBBIKOB pa3paboTKu CTPaTErn4ecKoro

MapKETHHIOBOT0 IUIaHA M pacdeTa IoKas3aTeneH
JEATEIBHOCTH  XO3SIMCTBYIOIIMX CErMEHTOB, a
TaKXe IOoKa3areyell COLMalbHO-3KOHOMHYECKOTO
pa3BUTHS Ha MHKPO - W MakpoypoBHE; -
nproOpeTeHre HaBBIKOB cOOpa, CUCTEMaTH3aluH
M aHalM3a CTAaTUCTUYECKOW M MapKETHHIOBOU

Strategic marketing
Marketing solutions development
Volume in loans:3, in loan ECTS - 5
Pre-requisites: Economic Theory, Marketing,
Management Marketing, Marketing Research.
Postprofessionals: Marketing communications,

Corporate social responsibility, Logistics systems
Obijective: The aim of the course is for students to
master the methodology of market analysis and
acquire practical skills in developing a marketing
complex taking into account the state and trends
of the market environment.

Contents: - familiarization with the principles,
methods and procedure of marketing strategy
development; - familiarization with foreign and
domestic practice of adoption and implementation
of strategic plans of marketing, - determination of
the role of strategic and innovative marketing in
the economic activity of the enterprise; -
acquisition of skills in the use of marketing tools
used by firms in the development and
implementation of the strategy; - mastering the
methods of marketing planning and acquisition of
skills in preparing a strategic plan, as well as in
the preparation of a strategy;

Expected results:

Know:

- about the role of strategic marketing in the
economic activity of the enterprise; - about
marketing tools used by firms in the development
and implementation of the strategy, - about the
place of strategic marketing in the management of
the enterprise; situational analysis as the basis for
developing a marketing strategy; models used to
develop a marketing strategy;

Be able to: develop a strategic marketing plan;
Skills: - develop product policy of the enterprise
(organization);

- determine the specifics of the enterprise in
various industries and spheres of activity;




KHUHAY, )KYHeney ®KoHe Talaay JardbulapblH
MEHTepY;;

KyTinerin notmxkenep:

Binyre:

- KOCITIOPBIHHBIH MIapYallbIIbIK KbI3METIHeT1
CTpaTerusUIbIK MApKETUHTTIH PoJli Typalbl; -
CTpaTerusiHbl J3ipJey JKOHE eHTi3y Ke3iHe
(bupmanap KoJiqaHaThIH MAPKETHHITIK Kypajiaap
Typausr; - KocinopbeIaasl 6ackapyaarsl
CTpaTErusUIbIK MApKETUHTTIH OPHBI TYPaIbl;
MapKETHHT CTPATETrUsICHIH d31pJIey/IiH Heri3i
pEeTiHIe CUTYallUsUTBIK Taj/iay; MApKETHHT
CTPATErusIChIH 93ipJiey YIIiH KOJIJaHbUIATHIH
MOZIENBED;

MapKeTHuHTTIH CTPaTErusuIbIK JKOCHapbIH
azipiey;

Jarapinap: - KocimOpbIHHBIH (YHBIMHBIH) Tayap
casicaThIH d3ipJiey);

- TYpJIi caJia oHe KbI3MeT cajlajlapblHia
KOCITIOPBIH KYMBICBIHBIH €pPEKINEIiriH aHBIKTAY;

uHbOpPMaIMK U TJIAHUPOBAHUS TOKAa3aTelei
pasBuTus Ou3Heca U pa3paboTKy OU3HEC-TUIaHA,;
O:xuaeMble pPe3yabTaThl:

3HaTh:

- O pOJIM CTPATETUYECKOI0 MapKETHUHTa B
XO35IICTBEHHOU NEATEIbHOCTU NPEANPUATHS; - O
MapKETUHTOBBIX HHCTPYMEHTaX MCIOIb3yEeMbIX
¢dbupMamu ipu pa3pabOTKe U BHEPEHUH
CTpaTeruu, -0 MECTe CTPATETHYEeCKOro
MapKeTHHTa B YIPaBICHUU MPEAIPUATHEM;
CUTYaI[MOHHBIA aHAJIN3 KaK OCHOBY pa3pabOTKU
CTpaTeruu MapKeTUHTa; MOJENH, IPUMEHsIeMbIe
JUIsl pa3pabOTKU CTPaTErnu MapKEeTHHTA;

YMeTh: pa3paboraTh CTpaTerniecKuii mian
MapKeTHHTa;

HaBbIKku: - pa3pabaThiBaTh TOBAPHYIO MOJUTHKY
MpeanpusATUs (OpraHu3aIim);

- OIIpeneNnsTh cuenu(uKy paboTsl MPENIPHUITHAS B
Pa3IHYHBIX OTpaCIsiX U cepax NesTelNbHOCTH.

49 | MK MapKeTHHITIK KOMMYHHKAIHSAIAP MapKeTHHIOBbIe KOMMYHHKAIIMH Marketing communications

3305/M | Kpenur xememi: 3, kpeaut ECTS - 5 O6beMm B kpeaurax:3 , B kpeaut ECTS —5 Volume in loans:3, in loan ECTS - 5

K 3305 | IIpepekBu3urrep: DKOHOMHKAIBIK  Teopus, | IIpepekBu3UTHI:  DKOHOMHUYecKas  Teopws, | Pre-requisites: Economic Theory, Marketing,
MapxkeTuHr, 6acKkapy MapKeTHHTI, MAapKETHHITIK | Mapkerunr,  YmpasineHueckwii  mapkerwHr, | Management Marketing, Marketing Research.
3epTTeyaep MapKeTHHIOBBIE HCCIIENOBAHUS Postprofessionals: Marketing communications,
IMocTpexBu3nTTED: MapxkerunrTik | IIocTpeKBH3UTHI: Mapkerunroseie | Corporate social responsibility, Logistics systems
KOMMYHHKAIUsIap, KOMMYHHKAIINH, Obijective: understanding by the future graduate of
KopriopatuBTik-aeyMerTik  Kayamnkepiiiiik, | KoprnopaTuBHO-connanbHast oTBeCcTBEHHOCTH, | the role of marketing communications in the
JIOTHCTHKAITBIK JKYHeIep JIOTHCTHYECKHE CHCTEMBI practical activities of enterprises, in their
MakcaTbr: Ooamak oiTipyminin | Heab:nonunManue OyIyImuM BBITYCKHHKOM poiu | management system and readiness to make more
KOCIMOPBIHAAPABIH TPAKTHKAIBIK KbI3METIH/IE, | MAPKETHHIOBBIX KOMMYHHKaNUil B mpaktudeckoit | informed managerial decisions.
OJapIbIH MEHEDKMEHTI KyHeciHme | IeITenbHOCTH TpeanpusTuii, B cucteme wux | Content: - the role of marketing communications
MapKeTHHITIK KOMMYHHKAIMSsUIAPIBIH — POITiH | MEHEKMEHTa M TOTOBHOCTh K mpuHsATHIO Gosee | in the practical activities of enterprises, in their
TYCIHYi  JKOHE  HEFYpJIbIM capajiaHfFaH | B3BEIICHHBIX YIIPABICHUYECKUX PEIICHUH. management system and willingness to make
OackapyllsUIbIK  IienriMaepai  kaoObuiiayra | Conep:kaHue:- poJb mMapkeTHHroBbIX | more informed managerial decisions.
JaNBIHIBIFBL. KOMMYHHMKAIlMid B TPAaKTHYECKO# nesrenbHOocTH | EXpected results:
MasMyHbI: - KOCIHOPBIHIAP/BIH TMPAKTHKAIBIK | MPEANPUATHH, B cucreMe WX MeHemkMenta u | Knowledge: - The role of  marketing
KbI3METIHIEr, OJTapIbIy MEHE/DKMEHTI | TOTOBHOCTh K TPUHITHIO Oojiee B3BEIIEHHBIX | communications in the practical activities of
Kyiecineri MapKeTHHITIK | YIPaBIEHYECKUX PEIICHHUA. enterprises and their readiness to make more




KOMMYHHUKALUSUIAPABIH POJi JKOHE HEFYPIIbIM
capanaHfaH  0acKapywbUIBIK  IIeHIiMIepAi
KaObUIaayFa JalbiH 00my.

KyTinerin Hotmxkenep:

Bimim:

- KOCIMOPBIHHBIH KOMMYHUKATUBTIK KBI3METIHIH
Heri3aepi OoWbIHIIA;

- MAapKeTHHITIK KOMMYHHKaIMsi  >KYHeciH
KaJIBIITACTHIPYIBIH ~KJIACCUKANBIK J>KOHE KaHa
TOCUIIEpIMEH TaHBICAIBI.

O:xxugaemble pe3yJbTaThl:

3Hanusa:

[0 OCHOBAM KOMMYHUKATHMBHOW J€ATEIbHOCTH
MPENIPUATUN;

O3HAKOMSATCS C KJIACCHUYECKMMHM U  HOBBIMU
MMOJX0JIaMU K (hopMUPOBaHUIO CHCTEMBI
MapKETUHTOBBIX KOMMYHUKAIUH.
Ymenus:

OCYIIECTBJIATD KOMILIEKCHBIN
KOMMYHUKAaTUBHOHN JESITEIbHOCTH Ha

HOIXOI K

informed management decisions:

- on the basics of communication activity of
enterprises;

- will get acquainted with classical and new
approaches to  formation of  marketing
communications system.

Skills:

- implement an integrated
communicative activity on

to practice in an economically specific way.

approach to

Ickeprikrep: PAKTHKE C yIETOM CIEHU(HKH SIKOHOMHKH. Skills:
- KOMMYHHMKaTUBTIK  KbI3METKE  KEIICHI | HapbIKHu: - In various directions of communicative,
KO3KapacThl )KY3ere achipy; B PAsIMYHBIX HAPABIEHUAX KOMMYHHKATHBHOM, including PR-aCti\_/ities;_
SKOHOMHKA ~ EPEKIIETIriH  eCKEPE  OTBIPBIN, | g 1y [[P-jesTEIPHOCTH: - Trace the relatlo_nsh_lp between PR and other
MpaKTHKaFa KaTbICy. npocremuts  B3ammoceszs TP ¢ apyramm marketing communication tools;
%{iﬁ[;;]:llﬁl:caTnBTiK OHBIH IMTIHAE iC-OPEKETTIH ARCTPyMEHTant MAapRETHHIOBRIX
2] e
op TYpIli GarbITTaphIH/IA; KOMMYHIRALIII
- MAapKETUHITIK KOMMYHHUKAIIUSHBIH Oacka
KypaJiaapbIMeH OaiiiaHbIC jKacay;,
50 | IMK HMuTerpanusiaHFaH MapkeTHHITIK | MHTerpupoBaHHble mapketunrosbie | Integrated marketing communications

3305/IM | koMMyHHKAIHSIIAP KOMMYHHKAIIUH Volume in loans: 3, in loan ECTS - 5

K 3305 | Kpemur kenemi: 3, kpemut ECTS - 5 O6neMm B kpeaurax: 3, B kpeaut ECTS — 5 Pre-requisites: Economic Theory, Marketing,
IIpepexkBu3urrep:  DKOHOMHKANBIK  Teopus, | IIpepekBu3uThl:  DKoHOMHYecKas  Teopws, | Management Marketing, Marketing Research.
MapkeTHHT, 6ackapy MapKeTHHTI, MApKETHHTTIK | Mapkerunr,  YmpaBieHdeckuid  Mapkerunr, | Postprofessionals: Marketing communications,
3epTTeyep MapKeTHHIOBBIE HCCIIENOBAHUS Corporate social responsibility, Logistics systems
IMocTpexBu3nTTED: MapxkerunrTik | IIocTpeKBH3UTHI: Mapkerunrossie | Purpose: The purpose of the educational discipline
KOMMYHHKaIUsIIap, KOMMYHHKAIINH, is to give systematized knowledge about the
KopriopatuBTik-aeyMeTTik  Kayamnkepiniiik, | KoprnopaTuBHO-connanbHast OTBECTBEHHOCTH, | System of marketing communications of the
JIOTUCTHKAJIBIK XKYyiienep JIOTHCTHYECKHE CHCTEMBI organization, to define the basic theoretical
MakcaTbl: OKy TMoHIHIH MakcaThl — yibIMHBIH | Heab:  Ilens yueOHO# mucrimmimabl — gaTh | concepts and to develop skills of their use in the
MapKETHHITIK KOMMYHHKAIMsI JKyHeci Typajbl | CHCTeMaTH3MpOBaHHBIE 3HaHusi o  cucreme | analysis of the phenomena and processes in the

KYHETeHIIpUITeH oimim oepy, HeTi3Ti
TEOPHSUIBIK YFBIMIIAPAbI aHBIKTAY JKOHE OJIap.Ibl

KBUDKBITY ~ CallaCBIHJAFbl  KYOBUIBICTAD MEH
MpolecTepAl  Talnjay Ke3iHme maijanaHy
JaF IbIIaPbIH MIBICBIKTAY, YIBIMHBIH

MapKETUHITIK KOMMYHUKAIHSIIAPBIH JKOCTIapiiay
Jarapuiapbl  MeH OUTIKTEepiH KaJIBIITACTBIPY.

MapKETUHIOBBIX KOMMYHHMKAalIM{ OpraHU3alyy,
OIPEETUTh OCHOBHBIC TEOPETUUECKHE MOHATHS U
0TpaboTaTh HAaBBIKM HX HCIOJIB30BAHUSA IIPH
aHanu3e SBJIGHMH M TpoleccoB B cdepe
pOIBMKEHUS, cHOPMHUPOBATH YMEHUS U HABBIKU
IUIAHUPOBAHUSI MAapKETHHTOBBIX KOMMYHUKALIUH
opranmszaumu. IlporpamMma mHoO3BONSIET CTYAEHTY

field of promotion, to form skills and planning of
marketing communications of the organization.
The program allows the student to navigate in the
structure of the complex of marketing
communications and, based on this structure,
independently replenish their knowledge from the
increasing flow of information about marketing




Barnapnama CTYJCHTKE MapKETHHITIK
KOMMYHUKAIIMSI ~ KCIIEHIHIH  KYPBUIBIMBIH/IA
OarJapiaHyFa JXOHE OChl KYpPBUIBIMFa CYyHEHe
OTBIPBIN, MAPKETHHITIK TEXHOJIOTUSIAP TYpajbl
aKMapaTThblH YJIFAIObIHAH ©3 OuliMaepiH o3
OeTiHIIIE TONMBIKTBIPYFa MYMKIHJIK Oepei.

MasMyHBI: - Oarmapnama CTYIIEHTKE
MapKETHHITIK KOMMYHUKAIIHS KEILLIEHIHIH
KYpPBUIBIMBIHAA ~ OargapiaHyFa  JKOHE  OCHI
KYpPBUIBIMFa CYHEHE OTBIPBIN, MapKETHHITIK
TEXHOJIOTHsLIap TypaJibl aKIapaTThIH
YIFaloblHaH 63  OumiMaepiH o3  OeriHIe

TOJIBIKTBIPYFa MYMKIHIK Oepeti.

Kyrinerin Hotmxkenep:

Bimim:

- MapKeTHHITIK KOMMYHUKAIHUSJIAP/IbIH HEri3ri
TYCIHIKTEpi MEH CaHATTAPHI;

- YHBIMHBIH MapKETHHITIK
KOMMYHHKAIIUSIIAPBIHBIH MOJIEIBIEP1;

- MapKeTHHITIK KOMMYHHKAIMS Kypajaaphbl
JKOHE OJIap.Ibl Taiaanany MYMKIHIIKTEp1;

- YHBIMHBIH MapKETHHITIK
KOMMYHHUKAaIHsIaPbIH HHTErpanusay
epEeKIIeTIKTep];

- YUBIMHBIH MapKETHHITIK
KOMMYHUKAIMSICBIHBIH, ~ THIMIUTITIH ~ Oaramay
omicrepi

IckepimikTep:

-  KOMMYHUKAaTHUBTIK  KbI3METKE  KeIIeHl
KO3KapacThl JKy3ere achIpy;

DKOHOMHKA  EpeKIIeNiriH  eCKepe  OTBIPHIIL,
MPAKTHKAFa KATHICY.

Harnpuiap:

- OHIM/II/KbI3METT1/YHBIMTBI JKBUDKBITY

CTPATETHACHIH J3ipIIey;

- MapKeTHHITIK KOMMYHHUKAIMS KOCHApbIH
aziprey;

- MapKeTHHITIK KOMMYHUKAIUs KypajJapblH
yiectipy;

- MapkeTuHrTiK KOMMYHUKAIUSIIApABIH

OPHEHTHPOBAThCSI B  CTPYKTYpE  KOMILIEKCa
MapKETUHTOBBIX KOMMYHUKAIUH M, ONMUpPasICh Ha
3TY CTPYKTYPY, CAMOCTOSITENILHO MOMOIHATH CBOU
3HaHUS U3 HAPACTAIOLIEr0 MOTOKa HHPOPMAIIH O
MapKETUHTOBBIX TEXHOJIOTHIX.

Coaep:xanme:- [Iporpamma mo3BojsieT CTYIEHTY
OPUEHTHPOBATHCA B  CTPYKType  KOMIIJIEKca
MapKETUHTOBBIX KOMMYHUKAIUH M, ONMUpPasICh Ha
3Ty CTPYKTYPY, CAMOCTOSATENBHO MOMOIHSITH CBOU
3HAHMSI U3 HApacTalollero Notoka nHdopmamnuu o
MapKETUHTOBBIX TEXHOJIOTHSX.

O:xnpnaemMble pe3yJibTaThI:

3Hanus:

- OCHOBHbIE IIOHSTHUS " KaTeropuu
MapKETUHTOBbIX KOMMYHUKAIIUH;

—  MOJEIM MApKETHHIOBBIX  KOMMYHHKAI[UI
OpraHU3aIINY;

— UMHCTPYMEHTBI MapKETHHTOBBIX KOMMYHMKALUN

1 BO3MOXHOCTH HUX UCITIOJIB30BAaHU,

— O0COOEHHOCTH WHTETPAllid MapKETHHTOBBIX

KOMMYHUKAaIIU{ OpTaHn3alnu;

- METOIBI OIICHKH s dexTruBHOCTH

MapKETHHTOBBIX KOMMYHUKAIIMHA OPTaHU3alluu

YMmenus:

-OCYIIECTBIISATE  KOMITJIEKCHBIN

KOMMYHUKATHBHOM JIESITETFHOCTH Ha
MIPAKTUKE C YIETOM CHEeNH(PUKN IKOHOMHUKH.

HaBbiku:

TIOAXO]T K

—pa3pabaTrIBaTh CTPATETHIO TIPONIBIKECHUS
MIPOAYKTa/yCITyTH/OpTaHU3AIIHH;

—  paspabaThIBaTh IU1aH MapKETHHTOBBIX
KOMMYHUKAIIHU;

— coduerarb WHCTPYMEHTHl  MapKETHHTOBBIX
KOMMYHUKAIHU;

— oueHWBaTh 3(PPEKTHBHOCTh MAapPKETHHTOBBIX
KOMM YHUKaIIUK

—TCPMUHOJIOTNICCKUM arrapaTomMm
MAapKCTHUHI'OBBIX KOMMYHHKaHHﬁ;
—METOAaMH IJIAaHUPOBAHUA MapKCTUHI'OBBIX

KOMMyHI/IKaLII/Iﬁ OpraHu3alunu;

technologies.

Content: - The program allows the student to
navigate in the structure of complex marketing
communications and, based on this structure,
independently replenish their knowledge from a
growing flow of information about marketing
technologies.

Expected results:

Knowledge:

- Basic concepts and categories of marketing
communications;

- models of marketing communications of the
organization;

- marketing communications
possibilities of their use;

- peculiarities of integration of marketing
communications of the organization;

- methods of evaluating the effectiveness of
marketing communications of the organization
Skills:

- Carry out a complex approach to communication
activity on

to practice in an economically specific way.

Skills:

- to develop a strategy of
product/service/organization promotion;

- develop a marketing communications plan;

- combine marketing communication tools;

- evaluate the effectiveness of marketing
communications

-with a marketing communications terminological
apparatus;

- methods of planning the
communications of the organization;
- marketing communication integration techniques

tools and

marketing




TUIMJIUTITIH Oaranay

- MapKeTHHTTIK KOMMYHUKaIUSIIAPIbIH
TEPMHUHOJIOTHSUIBIK anapaThl;

- YHBIMHBIH MapKETHHITIK
KOMMYHHKAIIMSUIAPBIH KOCTIApIIay oiCTepiMeH;
- MapKETHHTTIK KOMMYHHKAIIUSIIAPIBI
HHTErpanysay dicrepiMeH

—  MeToxaMu
KOMM yHUKAaIIUH

HUHTCrpannun MapKCTUHI'OBBIX

51

IM
4307/MI
4307

HNuHoBanust MapKeTHHT

Kpenur xenemi: 3, ECTS kpenutinge - 5.
[IpepekBu3utTep:  DKOHOMHUKAJBIK  TEOpHS,
MapkeTHHr, 6acKkapy MapKeTHHT'1, MApKETHHTTIK
3epTTeyep

[HoctpexBusurrep: OmnepanusiblK MapKeTHHT,
KbI3MET  cajajlapbl MeEH  callaJlapbIH/aFbl
MapKeTrHT, KbI3MET MapKeTHHT1, XaTbIKapaibIK
MapKETHHT.

Makcatbl: CTYAEHTTEPJiH TEPEH TEOPHUSIIBIK
OuTiMIepl MEH HMHHOBAIMSUIBIK OHIMICP MEH

TEXHOJIOTHSJIAp MAapKETUHTI  epeKIIeNiKTepiH
KaJIBIITaCTBIPY
Ma3MyHBI: CTYAEHTTEpIAEC TEPEH TEOPHUSUIBIK

OlmiMIi >KOHE WHHOBAITMSUIBIK OHIMIEpP MEH
TEXHOJIOTHSJIAP MAapKETHHT1  epeKIIeTIKTEPiH
KaJbIITACTBIPY,  MHHOBaI[USUIAPJBl  d3ipiey,
HIBIFApy KOHE HapbIKKa KBUDKBITY
MapKeTHHTTIK  OacKkapyIslH aca  MaHBI3IBI
CTpaTEeTHSIIBIK MOCENeNIepiH TYCiHy, COHIai-ak
WHHOBAIMSHBI COTTI KOMMEPUHUSUIAHBIPY YIIIiH
KaKeTTi TaFapLIap MEH ICKepPITIKTI
KaJBIITACTBIPY.

3epTTeyAiH KYTLIeTiH HOTIKenepi:

Binyre:

- KaHa UJeIap/IbI,
TEXHOJIOTUSIAPIbI

eHIMIIEp MeH
TeHepanusIayblH  HETi3ri
TYXKBIPIMIaMAaJIaphl, HapBIKTA
WHHOBAIMSIAPBIH ~ Tapany  3aHJbUIBIKTapHI,
WHHOBAIMSHBI XBUDKBITY TOCUICPI;

- TEOPHUSITBIK JKOHE
WHHOBATHKAHBIH  TEOPHUSCHI

KOJITaHOAIBI
MEH QicTepi,

MapkeTUHI HHHOBaUi
Oo6beMm B kpeauTax: 3, B kpeautax ECTS - 5.
IIpepekBU3UTHI: DKOHOMHUYECKAS TEeopHs,

MapkeruHr, YipaBieHUeCKH MAapKETHUHT,
MapKeTHHIOBBIE UCCIIEOBAHUS

IHocTpexkBu3uThl: OnepanMoHHbIII MapKEeTHHT,

chepax
yeIyr,

MapkeTuHr B OTpacisax 51

JIeATeNbHOCTU, MapKEeTUHT
MexayHapOIHbII MapKETHHT.
Heab: dopmupoBaHue y CTYAEHTOB TITyOOKHX
TEOPETUYECKUX  3HAHUA W OCOOEHHOCTEH
MapKeTHHTa HWHHOBAallMOHHBIX IPOAYKTOB U
TEXHOJIOTUH
Copepxxanne: QDopMupoBaHHE Y CTYICHTOB
rIyOOKuX TEOPETUYECKUX 3HAaHUHI 51
O0COOCHHOCTE  MapKeTMHIa  HHHOBALIMOHHBIX
IIPOAYKTOB U TEXHOJIOTWH, HOHUMaHue Hanboiee
CEpPBE3HBIX CTPaTErnYEeCKUX npodneM
MapKEeTHHIOBOTO  YIpaBJIEHHA  pa3pabOTKOH,
BBIBOJAMH W  TIPOIBIKEHHMEM Ha  PBIHOK
WHHOBAIlM, a TaKkKe BBHIPaOOTKA yMEHUH U
HABBIKOB,  HEOOXOAMMBIX  JUIi  YCICLIHOH
KOMMepIUaIn3alii HHHOBAaLUH.

Osicudaemvie pe3yribmamol U3y4eHUA:

3HaTh:

-OCHOBHBIE KOHIIEMIUN TE€Hepaliy HOBBIX HJIEH,
NPOAYKTOB W TEXHOJIOTHH, 3aKOHOMEPHOCTEN
pacupocTpaHEHHs  WHHOBAIMH HAa  pBIHKAx,
croco0ax MpOABMKEHUSI HHHOBALIWH;

-TEOPUU U METOJBI TEOPETHIECKON U MPUKIATHON

Innovation marketing

Volume in credits: 3, in ECTS credits - 5.
Prerequisites: Economic Theory, Marketing,
Management Marketing, Marketing Research.
Postprofessionals: Operational  marketing,
Marketing in branches and spheres of activity,
Service marketing, International marketing.
Purpose: Formation of deep theoretical knowledge
and peculiarities of marketing of innovative
products and technologies in students.

Content: To develop students' deep theoretical
knowledge and peculiarities of marketing
innovative  products and technologies, to
understand the most serious strategic problems of
marketing ~ management  of  development,
conclusion and market promotion of innovations,
as well as to develop skills and abilities necessary
for successful commercialization of innovations.
Expected results of the study:

Know:

-the basic concepts of generation of new ideas,
products and technologies, regularities of
innovation distribution in markets, ways of
innovation promotion;

-Theories and methods of theoretical and applied
innovation, management systems and strategies,
guality management of innovative projects.

Be able to:

-analysis of existing and potential customer needs,
opportunities to create value for the consumer,
taking into account the peculiarities of the product
life cycle, technologies and key competencies of




Oackapy  oKy#enmepi MeEH  CTpaTerusuiapsl,
WHHOBAIVSIIBIK ’K00aIapAblH canacklH Oackapy.
Biny:

- TYTBIHYIIBUIAPJBIH KOJIa 0ap JKoHE oeyeTTi
CYpaHBICTApbIH, OHIMHIH OMIpJIIK IUKIIHIH
CPEKIICIIKTePiH,  TCXHOJOTHsUIApPIbl  JKOHE
KOMITAaHUSUIAPABIH ~ TYHIHOI  KY3BIPETTLIIriH
eckepe OTBIPBIIL, TYTBIHYIITBI YIIiH
KYHJIBUIBIKTApbl KYPY MYMKIHAIKTEpiH Tanaay;
- OJEYMETTIK JKoHe KociOum  MiHmeTTepal
memyae (GpuiIocopUsUIbIK Maceenep i Tanaay
JKoHe Oaranay.

MeHrepyi:

- VHHOBAIWSUIApABIH ~ JaMybl MEH  alFa
KBUDKYBIH KaMTaMachl3 €TETiH CTPaTerusuIblK
JKOHE TaKTHKAJBIK MapKETHHITIK JKOCIapJiap/isl
a3ipjiey  JKOHE  Heri3aey, HHHOBalHUsIap
MapKeTHHTIHIH  MIHJETTepiH KO  JKoHE
MPaKTUKANBIK IIEHTY YIIH KaXeTTl JaFablaap/Ibl
MeEHTrepy.

- OarmapiaMaiblK Kypaijaap/abl aijjanany jxoHe
KOMITBIOTEPJIIK ~ JKEIUIepae  JKYMBIC  ICTEy,
HuTepHeT pecypcTapbiH Naiialiany JaFabliapbl,
aKmapaTThl  adyJAblH, CaKTaylblH, OHJICYIiH
HETI3T1 OIICTEepiH, TociImepi MEH KypalaapbiH
MEHTepy

WHHOBAaTUKH, CHUCTEM H CTpaTeFHfI YIipaBJICHUA,
YIipaBJICHUA Ka4yeCTBOM HNHHOBAIIMOHHBIX
IIPOEKTOB.

YMeThb:

-aHaJin3a CYIICCTBYIOIIMX W TOTCHIHUAJIBbHBIX
3a1pocoB noTpeduTeINeH, BO3MOYKHOCTEN

CO3JIaHUS IEHHOCTEH YIS MOTPEOUTENS C YISTOM
0COOCHHOCTEH JKM3HEHHOTO IIMKJIa MPOAYKTa,

TEXHOJOT UM u KJIIOYEBBIX KOMIIETCHIIM
KOMIIaHU;

-aHAIM3UPOBaTh M  OLEHHWBATH  (PUIOCOPCKHUE
mpoOJieMbl TMPU  PEHICHUH  COIMHAIBHBIX |
npod)eCCHOHANBHBIX 3a/a4.

Baaners:

- TpuoOpeTeHHEe HaBBIKOB, HEOOXOIUMBIX JIJIs
MOCTAHOBKM M MPAKTUYECKOrO0 peHIeHusl 3ajaad
MapKEeTUHTa WHHOBAIUH, pa3paboTKu u
00OCHOBAHUS CTPATETHMUECKUX M TAKTHIECKHUX
MapKEeTHHTOBBIX  IJIaHOB,  OOECIIEUMBAIOTUX
pa3BUTHUE U NPOJBUKEHUE NHHOBAIIMA.
- HaBBIKAMH MCIOJIb30BAHMS NPOTPAMMHBIX
CpencTB W paboThl B KOMIBIOTEPHBIX

ceTsx, HCTIOJTb30BAHHUS pecypcoB
UnTepuer, BIIQJICHHE OCHOBHBIMH
METOJIaMH, CHOCO0aMU ¥ CPEICTBAMH
MONMYYCHUS, XpaHEeHUs, mepepaboTKu
AHpOpMAITIH

companies;

- analyze and evaluate philosophical problems in
solving social and professional problems.
Understand:

- Acquire the skills necessary to set and
practically solve the problems of marketing
innovations, develop and justify strategic and
tactical marketing plans that ensure the
development and promotion of innovations.

- skills of using software tools and working in
computer networks, using Internet resources,
mastering basic methods, methods and means of
obtaining, storing and processing information
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MapkeTuHrTeri
TEeXHOJIOTHsL1ap
Kpenut xenemi: 3, ECTS kpenutiage - 5.

[IpepexBu3uTTep:  OKOHOMHKAJIBIK  TEOpUS,
MapxkeruHr, 6acKapy MapKeTHHT1, MApPKETHHTTIK

HHHOBALMSAIBIK

N HHOBAIMOHHBbIE TEXHOJIOTHU B MAapKEeTHHIC

Oo6bem B kpenuTtax: 3, B kpequtax ECTS - 5.
IIpepexkBU3UTHI: OKOHOMHYECKAsE  TEopHus,

MapkeruHr, YnpaBieHuecKkuit
MapKeTHHIOBbIE HCCIIEIOBAHUS

MapKETHHT,

Innovative technologies in marketing

Volume in credits: 3, in ECTS credits - 5.
Prerequisites: Economic Theory, Marketing,
Management Marketing, Marketing Research.
Postprofessionals: Operational  marketing,

3epTTeyaep . . Marketing in branches and spheres of activity,
[MToctpekBusutrep: Onepanusuiblk MapKETHHT, TocTpeKBH3NTEI: - ONCPAUMOHHEIA  MAPKCTHHI, | goryice marketing, International marketing.

KbI3MET  cajajapbl MEH  caJajapbIHIarbl Mapkernsr B OTpaciix H chepax Obijective: To form a holistic view of the theory
MapKeTHHT, KbI3MET MapKETHHT1, XaJIbIKapajblK | AITETbHOCTH,MapKeTuHr yeayr, | and practice of innovative marketing as a concept
MapKeTHHT. MesxnyHapOIHBI MapKETHHT. of modern development of marketing, its role in
Makcarthr: | CTYJIeHTTEpAe  MHHOBAMSIBIK | [[enp: (DOPMHPOBAHHE y CTYIEHTOB IETOCTHONO solving strategic and tactlcal_ problems of various
MapKETHHITIH TEOPHsICBl MEH NIPaKTUKACHI spheres of the economy in general and the




Typallbl MapKEeTHHITIH Ka3ipri JaMybIHBIH
KOHLIENIMCH  PeTiHAe TYyTac TYCIHIKTep.i
KaJIBINTACTBIPY, WICTEIIIK TIXKIpHOeHi eckepe
OTBIPBIN, MHHOBAUSUIBIK MAapKETUHITIK dJicTep

MEH TEXHOIOTHsIIapFa Heri3Jlelie  OTBIPHII,
JKaJIIbI SKOHOMMKAHBIH JKOHE KapKBbI
CaJIaCchIHbIH opTYpIi caJalapbIHbIH

CTPATETUSIIBIK KOHE TAKTHKAJIBIK MIHJICTTEPIH
IIETy el OHBIH POJIi.

Ma3MyHBI: CTYIGHTTEpJEC TEPEH TEOPHSUIBIK
OUTIMZII KOHE WHHOBAIMSJIBIK OHIMICP MEH
TEXHOJIOTHUsJIAp MAapKETHUHTI  epeKIIeNiKTepiH
KaJIBINITACTBIPY,  MHHOBALMSJIAPIBl  93IpJey,
HIBIFApy JKOHE HapbIKKA KBUDKBITY
MapKeTHHITIK ~ 0acKapylblH aca  MaHbBI3/IbI
CTpATErUsIBIK MACeJieNIepiH TYCiHY, COHIah-ak
MHHOBAIIMSIHBI COTTI KOMMEPIUSIAHABIPY YIIiH

KaXKeTTi JaFapLIap MEH ICKEpITIKTI
KaJIBIITACTHIPY.

3epTTeyiH KYTUIETiH HOTHXKeNepi:

bimyre:

- Kazipri 3aMaHFBl VFBRIMIAp, Karujaap,
HAPBIKTAFbI WHHOBAIHSIIAPIbI KaObLIIAY
npoiieci, WHHOBAIMIIApFa KaTBICTHI
TYTHIHYIIBUTBIK MiHE3-KYJIBIKTBIH
epEeKIIeTIKTepiH TYCIiHY, MHHOBAITUS
HAPBIFBIHIAFBl  VHBIMIAPBIH MiHE3-KYJIKBIHBIH
SKOHOMHMKAJIBIK HeTi31epi; - JKOFapBI
TEXHOJIOTHSIIBIK ~ OHIMAECPAIH  MapKETHHITIK
CTpaTerusIapbIHbIH HeT'13r1 TYpIIepi,

KOCIITOPBIHHBIH MapKEeTHHITIK WHHOBAIHSIIBIK
CTPATETHACHIH J3IpIIey alTOPUTMI )..
biny:

- MAapKeTUHITIK  CTpaTerHsuIapIbIH
TYpIEPiH a3ipIey KoHE KOIJaHy ;

- VHHOBAIMSHBI TEHEepalusiay, TapaTy >XoHE
KBIDKBITY TIPOIIECTEPIH J3ipIiey KoHe OacKapy.
Mesrepyi:

- VHHOBAIMSUIAPIBIH  JAaMybl MEH  ajFa
KBUDKYBIH KaMTaMachl3 €TETiH CTPaTerHsUIbIK

HETI3r1

OPEACTABICHUST O  TCOPUH WM IPAKTHKE
WHHOBAIIMOHHOTO MAapKETHHTa KaK KOHIICI[UH
COBPEMEHHOTO Pa3BUTHsI MapKEeTHHTa, €ro poJH
B PCIICHUH CTPATETHYECKHX W TAKTHYECKUX
3aa4 Pa3UYHBIX chep SKOHOMHMKH B IICJIOM H
(huHAHCOBOI cepsl, OCHOBBIBAsSICh
MMPEUMYIICCTBCHHO Ha HWHHOBAIIMOHHBIX
MApKCTUHI'OBBIX METOAAaX M TCXHOJIOruiax, ¢
Y4ETOM 3apyOSIKHOTO OIBITA.

Coaep:xanne: @DopMupoBaHue y CTYICHTOB
rIyOoKuX TEOPETUYECKUX 3HaHUHN u
ocoOeHHOCTEl ~ MapKeTWHra  WHHOBAI[MOHHBIX
NPOIYKTOB M TEXHOJIOTHI, IOHMMaHHe Hambomee
CepbEe3HBIX CTpaTern4ecKux npobiem
MapKeTHHIOBOTO  YIpPaBJIEHUS  pa3paboTKoOM,
BBIBOJAMH W TIPOJIBIDKEHHMEM Ha  PBIHOK
WHHOBAIlMH, a TaKkKe BbIpabOTKa YMEHHH W
HABBIKOB,  HEOOXOIMMBIX IS YCIHEMIHOHN

KOMMeEpIIaInu3allui UHHOBALIMA.

O:xnmaemMbie pe3yJibTaThl H3yYeHUsI:

3HaTh:

- COBpEMCHHBbIC TOHSTHS, MPHHIMIIGL, MPOIECC
BOCIIPUSATHS MHHOBAIlM HA pBIHKE, NMOHUMAaHUE
OCOOCHHOCTEH IMOTPEOUTEINHCKOTO ITOBCACHHUS B
OTHOIICHUW MHHOBAIMHA, SJKOHOMHUYECKHE OCHOBBI

MOBEICHUS] OpraHU3alliii Ha PIHKE WHHOBAIIUH; -
OCHOBHBIE BHUIBl MAapPKETHHTOBBIX CTpaTETHi
BBICOKOTEXHOJIOTHYHBIX MPOAYKTOB, alTOPUTM
pa3pabOTKM  MAapKETHHTOBOH  MHHOBAITMOHHOM
CTpaTeruu MPEANPHUITHS )..

Ymers:

-pa3zpabaTbIBaTh M HPUMEHATH OCHOBHBIE BHBI
MapKETHUHI'OBBIX CTPAaTErui ;
- paspabaTbiBaTh U YOPABIATH MPOLIECCAMU

TeHEepUPOBaHIS, pacmpocTpaHeHus 51
TIPOJIBYKEHUS] MHHOBAITHIA.
Baanern:

- npuOOpeTeHHE HaBBIKOB, HEOOXOAMMBIX IS
NOCTAHOBKM M MPAKTHYECKOTO pEIICHHUs 3a/1ad
MapKeTHMHIa  WHHOBalMH,  pa3paloTKu W

financial sphere, based mainly on innovative
marketing methods and technologies, taking into
account foreign experience.

Content: Formation of deep theoretical knowledge
and peculiarities of marketing of innovative
products and technologies in  students,
understanding of the most serious strategic
problems of marketing ~management in
development, conclusion and promotion of
innovations on the market, as well as development
of skills and abilities necessary for successful
commercialization of innovations.
Expected results of the study:
Know:

- Modern concepts, principles,
perception of innovations on the market,
understanding of peculiarities of consumer
behavior in relation to innovations, economic
bases of organizations' behavior on the market of
innovations; - main types of marketing strategies
of high-tech products, algorithm of development
of marketing innovation strategy of an enterprise
)...
Be able to:

- develop and apply basic types of marketing
strategies ;

- to develop and manage processes of generation,
distribution and promotion of innovations.

Be able to master:

- Acquire the skills needed to set and practice the
tasks of marketing innovation, develop and justify
strategic and tactical marketing plans that ensure
the development and promotion of innovation.
-Skills in using software tools and computer
networks, use of Internet resources.

process of




KOHE TAKTHUKAJIBIK MapKETHHITIK OCTapiiapbl
o3ipiey  JKoHE  Heri3ney, HWHHOBaUMsIap
MapKeTHHTIHIH  MIHAETTEpiH KOO  JKoHE
MPAKTUKAJIBIK HICHTy YIIH Ka)KeTTi JaFrabLiapIbl
MEHrepy.

- OarmapiaManiblK KypangapAbl Naianany skoHe
KOMIIBIOTEPIIIK  JKEIUIepAe  KYMBIC  ICTey,
HHtepHeT pecypcTapbid NaifalaHy Jarasliapsl,
aKmapaTThl aJyAblH, CaKTaylblH, ©HACYIiH
HETi3ri 9MICTepiH, TocuIaepi MeH KypailapbiH
MEHIepy

00OCHOBaHUSI CTPATETMYECKUX M TAKTHUYECKUX
MapKEeTHHI'OBBIX  IJIAHOB,  00ECMEYMBAIOIINX
pa3BUTHE U IPOABM)KEHUE NUHHOBALHI.
-HaBbIKAMHM  HCIONB30BaHUSA  MPOTPAMMHBIX
CpeAcTB W pPabOTBl B KOMIBIOTEPHBIX CETAX,
UCIOJIb30BaHMS pecypcoB MIHTepHET.

53

oM
4308/0
M 4308

OnepanusjablKk MApKETHHT

Kpenur xenemi: 3, ECTS kpenutinge - 5.
[IpepekBu3utTep:  DKOHOMHUKAJIBIK  TEOpHS,
MapkeTuHr, 0acKapy MapKeTHHI1, MAPKETHHITIK
3epTTeynep

[ocrpexBusnurrep: OmnepanusiiblK MapKeTHHT,
KbI3MET  cajalapbl MEH  callaJlapbIHJaFbl
MapKkeTHHT, KbI3MET MapKeTHHT'1, XaIbIKapaibIK
MapKeTHHT.

MakxkcaTsi: CTYACHTTEpIE WHHOBAIVSUIBIK
OHIMACP MEH TEXHOJNOTHsUIAp MAapKETHHTI
EPeKIICTTIKTepl  MEH  TepeH  TEOPHUSIBIK
OlTiMIepiH KaJbIITaCTRIPY.

Ma3zMyHsI: KOMIIaHUSTHBIH MapKEeTHHTTIK
KBI3METIHEH Kipic TeHepanusIChl, SIFHU CATY/bIH,
cayJa MapKeTHHTIHIH €H THIMII omicTepiH
naijajnaHy >KOHE IIBIFBIHAApABI a3aiTy. backa
MaKCcaTTapMeH OIEPalHSIBIK MAPKETHHT OOIYBI
MYMKiH, MBICAbI, KON JKETKi3y, KOMIIaHUs
NeHreiiH, caTy, maiima JkoHe Oacka Ja
MakcaTTapra, OenrineHrexn OTIEPAITHSLIIBIK
JKOCTIapblHA, KaMTaMachl3 €Ty TaOBICTBUIBIFBIH
op TYpJi Tayapiapibl, aymMakTap[sl, 0Oazapiap
MeH OTKi3y apHaJapbiH

3epTTeyaiH KYTiIETiH HOTHXKeNepi:

bimimMaep: - OTaHIBIK JKOHE XaJbIKapalibIK
HapbIKTapia  JKYMBIC  ICTEHTIH  >KeTeKli
KOMITaHUSUIAPIbIH MapKeTHHITI KOHE

OnepaunoHHBIH MaAPKETUHT
Oo6beMm B kpeauTax: 3, B kpeautax ECTS - 5.

IIpepexBU3UTHI: OKOHOMHYECKasi  TEOpHs,
MapkeruHr, YipaBieHUeCKHi MApKETHUHT,
MapKeTHHIOBBIE UCCIIEOBAHUS

HocTpexBu3nThl: OmEpanvoOHHBII MapKETHHT,
MapkeTuHr B OTpacisax 17§ chepax
JesITeNTbHOCTH, MapKeTHHT YCIIYT,

Mex1yHapoaHbIM MapKETHHT.

Heab: oaaxerb®opMUpoBaHUE Yy CTYIIEHTOB
TITyOOKUX TEOPETUYECKUX 3HAaHUHN u
0ocoOeHHOCTEl  MapKeTWHra  WHHOBAI[MOHHBIX
MPOIYKTOB U TEXHOJIOTHIA

Coaep:xanue: I'enepanus JIOXO/IOB oT

MapKETHHIOBOH JIeATEIbHOCTH KOMITAHHH, T. €.
HCIIOJIb30BaHKE Hanbosiee 2 (PEKTUBHBIX METO0B

MIPOJAK, TOPIrOBOrO MapKeTHHTa u
MUHAMMH3aIUs  u3fepskek. Jpyrumu — memsMu
OIlEPALIMOHHOI0  MAapKEeTHMHra MOMKET  OBITb,
HalpyMep, [OOCTH)KEHHE KOMIIAHHEH YPOBHS
MPOAAK, MPHOBLIN H  Jpyrux LeseH,
YCTaHOBJIEHHBIX OITePaLOHHBIM IIJIAHOM,
obecrieueHne IPHOBLIEHOCTH PasIMYHBIX

TOBapOB, TEPPUTOPHM, PHIHKOB M KaHAJIOB COBITA
O:xuaaemMble pe3yaIbTaThl U3YYeHHsI:
3HAHMA:COBpEMEHHBIE HAINpPABICHUS Pa3BUTHUS
MapKeTMHIa M MapKETHHTOBOW JEATEIbHOCTH

Operational Marketing

Volume in credits: 3, in ECTS credits - 5.
Prerequisites: Economic Theory, Marketing,
Management Marketing, Marketing Research.
Postprofessionals: Operational  marketing,
Marketing in branches and spheres of activity,
Service marketing, International marketing.
Purpose: To master the formation of deep
theoretical knowledge and peculiarities of
marketing  of  innovative  products and
technologies.

Content: Generation of revenues from marketing
activities of the company, i.e. the use of the most
effective methods of sales, trade marketing and
cost minimization. Other objectives of operational
marketing may be, for example, achieving the
level of sales, profit and other objectives set by
the operating plan, ensuring the profitability of
various products, territories, markets and sales
channels.

Expected results of the study:

Knowledge: Modern directions of marketing and
marketing activity development of the leading

companies operating in the domestic and
international markets;
Skills:

- analyze the market and market conditions;
-study consumer behavior (motives, preferences);




MapKETHHTTIK KBI3METIH AaMBITYIbIH 3aMaHayd
OarbITTaphl. ;

Ickepmikrep:

- HapBIKTHI JKOHE HAPBIKTHIK KOHBIOHKTYpaHBI
Tangay;

- TYTBIHYIIBUIAPJBIH MIHE3-KYJIKBIH 3epTTey
(MOTHUBI, Kanaynapsi));

- CYpaHBICTBI, HapbIK  CHIMBIMJIBUIBIFBIH,
OocekenecTepre  KaTBICTBI  KOCIMOPBIHHBIH
yiieciH, O9CEeKeNeCTiK Kypec ToyeKeliH Oarayay
KoHE OoJpKay.

Harnbuap:

- KOCIMOpBIHHBIH (YHBIMHBIH) Tayap casicaTbiH
azipiey);

- op TYphi cajga MeH KbI3MET cayajapbiHaa
KOCITIOPBIH KYMBICBIHBIH €pPEKILEIIriH aHBIKTAY.

BEAYIINX KOMIIaHUH, paboTatomux Ha
OTE€YECTBEHHOM U MEXYHApOJHOM PHIHKAX;

Ymenusn:

- aHaNM3UpOBaTh  PBIHOK W PBIHOYHYIO
KOHBIOHKTYDY;

-M3y4aTh I[OBEJEHHE ToTpeduTeneil (MOTHBBI,
MPENOYTEeHNs);

- OIIEHHBATh U MPOTHO3UPOBATH CIPOC, EMKOCTh
pBIHKA, JOJI0 MPEANPHUATHS IO OTHOIIEHHUIO K
KOHKYPEHTaM, PUCK KOHKYPEHTHON OOpBOBI.
Hagbiku:

-pa3pabartbIBaTh TOBAapHYIO
MpeanpusATUs (OpraHu3aIim);

- OIPEACISTH CIEMUPHUKY PabOThl MPEANPHITHS B

HOJINTHKY

PA3JIMYHBIX OTPACIIAX U C(bepax JCATCIIbHOCTH

- to estimate and forecast demand, market

capacity, enterprise share in relation to
competitors, competition risk.
Skills:

- Develop commodity policy of the enterprise
(organization);

- determine the specifics of the enterprise's work
in various branches and spheres of activity.
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[IpakTHKAIBIK MAPKETHHT
Kpenur xenemi: 3, ECTS kpenutinge - 5.
[pepexkBu3nTTEp: DKOHOMUKAIBIK TEOPHS,
Mapxkerunr, 0ackapy MapKETHHT1, MAaPKETHHTTiK
3epTTeyiep
IToctpexBusurTep: OnepanysiblK MapKETHHT,
KbI3MET caJlajlapbl MEH cajlajlapblHAAFbl
MapkeTuHT, KbI3MET MapKETHUHT1, XaIbIKapajblIK
MapKETHHT.
Makcartsl: OiTipymriiepre YitbIM MeH OM3HECTI
JAMBITY OOMBIHIIIA CTPATETHSUIBIK OacKapy
menriMaepid Kaobuiayra MapKEeTHHTTIH ocepiH
€CKepyre XoHe OChbl KbI3MET TYpiHe KOMbLIAThIH
Ka3ipri 3aMaHFbI XaJIbIKapajblK TalanTapra
ColfKec MapKeTHHTTI THIMII OacKapypl )Ky3ere
aceIpyFa MYMKIHJIK OepeTiH OiiM MeH
MIPaKTUKANBIK JaFAbUIap KeJeMiH Oepy.
Ma3MyHBI: KOCIITOPBIHHBIH TayapIbIK KoHE Oara
casicaThlH, OHIM/II OTKI3Y KOHE Tapary >KYyHeciH,
OHIM/II HApBIKTapFa KBIDKBITY JKYHeciH 0acKapy
TETIKTEePi; — MAPKETHHTTIK KbI3METTI
KOcCTapiiay, MapKeTUHITIK JKocTiapiapblH
TUOTEP1 KOHE MAPKETUHT XKOCIAPBIH 3ipJiey

IpakTHYecKUid MAPpKETHHT

Oo6beMm B kpeauTax: 3, B kpeautax ECTS - 5.
IIpepekBU3UTBI: DKOHOMUYECKAST TEOPHS,
MapxkeTtunr, YnpaBieH4eCKUil MapKeTHUHT,
MapKeTHHTOBbIE NCCIIEIOBAHUS
IMocTpexkBu3uThl: OIEparMOHHBII MapKETHHT,
MapxkeTruHr B OTpacisix U cdepax IeaTenbHOCTH,
MapketuHr yciayr, MexxayHapoaHblii MapKETHHT .
Leab: oBJIaneThIaTh BBIIYCKHUKaM 00beM
3HAaHUH U NPAKTUYECKUX HABBIKOB, TO3BOJIAIOIINAN
YUUTBHIBATh BIMSHUE MapKeTHHTa Ha TNPUHSITHE
CTPAaTEernYeCKUX YIPaBIIEHYECKUX pEIIeHHH 110
pPa3BUTHIO  OpraHu3alil W  OW3Heca U
OCYIIIECTBIISIT st dexTuBHOE yIpaBleHHE
MapKEeTHHTOM B COOTBETCTBHH C COBPEMEHHBIMHU
MEXKIYHAPOTHBIMA TPEOOBAHUSAMH K JaHHOMY
BUJY JAEATEITHHOCTH.

Conep:kanmne: MeXaHU3MBI yIIPaBJICHUS TOBAPHON
u I[EHOBOM MTOJTUTUKAMHU MIPEIPUSATHS,
CUCTeMaMHt cOBITA W PaCIIpeelIeHus] MPOAYKIINH,
CUCTEMOM MPOJIBIKEHHSI TIPOTYKITUH Ha PBIHKH; —
TUTAHUPOBAaHWE MAapKETHHTOBOM  JIEATENBHOCTH,

Practical marketing
Volume in credits: 3, in ECTS credits - 5.
Prerequisites: Economic Theory, Marketing,
Management Marketing, Marketing Research.
Postprofessionals: Operational marketing,
Marketing in branches and spheres of activity,
Service marketing, International marketing.
Obijective: To master the volume of knowledge
and practical skills that allow graduates to take
into account the impact of marketing on strategic
management decisions on the development of the
organization and business and to carry out
effective marketing management in accordance
with modern international requirements for this
type of activity.
Content: mechanisms of management of
commodity and price policies of the enterprise,
systems of sales and distribution of products, the
system of promotion of products to markets; -
planning of marketing activities, types of
marketing plans and the process of developing a
marketing plan; - system of financing marketing
activities and models of communication between




MPOIIeci; — MAPKETUHTTIK KbI3METTI
KapKbUTaHIBIPY JKYHeci ®KoHEe KoCiOPHIHHBIH
KapoKbl OaiIaHbICHl MEH MapKETHHT
Kap>KbICBIHBIH MOZENbEPi; — MAPKETUHTTIK
KbI3METTi OaKplay cajachblHa 0acKapyIIbUTBIK
menmimMaepAl Kadbuiaay TeTikTepi.

3epTTeyaiH KYTiIETiH HOTHXKENepi:

Bimimaep: - KocinopbIHIBI OacKapyAbIH Ka3ipri
3aMaHFbl MAPKETHHITIK TYKbIPbIMIaMalapblHaa
"MapKeTHHTTi 6acKapy" YFhIMBIHBIH MOHIH; -
TayapJbIK cascat, 0ara cascaThbl OOMBIHIIIA
OacKkapyIIbUIBIK HISHIIMIEP Il 93ipIey YIIiH,
0oy JKyHeCiH %KoHEe MAPKETUHITIK
KOMMYHHKAIIMSIIAP/Ibl KAIBINITACTHIPY OOMBIHINA
TEOPHSIIBIK HEr13/1ep/i, COHIai-aK
KACITOPBIHHBIH MAPKETHHITIK KbI3METIH
KOcTapiay, KapKbUIaHABIpy XoHEe OaKpLIay
KypasJIapbIH.

Ickepiikrep:

— KOCIMOPBIHAFbl MAPKETUHITIK KbI3METTI
YHBIMAACTHIPY; - KOCITOPHIHHBIH 0acka 1a
(hyHKIIMOHAIABIK OeJiMITIeNiepiMeH o3apa ic-
KHUMBLI JKacail OTBIPBII, KOCITOPBIHHBIH JKEIeI
JKOHE CTPATErMsUTBIK MIHICTTEPIH STy YIIIiH
MapKETHHT KbI3METIH KaJbIITACTBIPY JKOHE
naianany;

- a3bIK-TYJIK, Oara, OTKI3y XKoHE KapHaMa
casicaThl caJlaCchIH/Ia KEIICIITreH IenimMaep
KaOpUIAAY;

- MAPKETHHTTIH YHBIMIACTHIPYIIBLIBIK,
aKMapaTThIK-3epPTTEY, )KOCTAPIIBI-00IKAMIBIK
KoHE OaKpIIay-PEeBH3MIIBIK (DYHKIHAIAPbIHA
Tannay ’kacays;

Harnpuiap:

- METeTTIK JKOHEe PECEeHITiK KacimophIHAapaa
MapKETHHTTIK KbI3METTI YHBIMIACTBIPY/IbIH
3aMaHay| YpJIiCTepiH Tanjiay;

- CTPATETHSUTBIK YKOHE KNI JAeHTernepae
MapKETHHITIK ic-IIapaiapbl )Kocnapiay;

- MapKETHHTKE OOIIHTeH Kap>KbIHBI THIMJI

TUIIBI  MapKETHHIOBbIX INIAHOB M  IIPOLECC
pa3paboTKK TUlaHa MAapKeTHHra, — CHCTEMY
(hMHAHCUPOBAaHUSI MAPKETUHTOBOH JEATENbHOCTH
U MOACTH CBS3M (MHAHCOB NPEANPUATHS H
(hMHAHCOB MapKeTHHTa; — MEXaHU3Mbl MPHHSATHS
YIIPaBJICHUECKUX PEHICHUIH B 00JacTH KOHTPOJIS
MAapKETUHIOBOH JESTEIBHOCTH.

O:xnnaemMble pe3yJIbTaThl H3YyYeHHS:

3HaHUA: CYIIHOCTH TIOHATHUS  «yTIpaBJeHUE
MAapKETUHIOM» B COBPEMEHHBIX MAapKETHHIOBBIX
KOHLENIUAX YIpaBJICHUS HMPEAIPUATHEM;
TEOPETUYECKUX OCHOB JUTSL pa3paboTku
YIPABIEHYECKUX  PEUIEHUWH 10  TOBApHOHU
IIOJINTHKE, LIEHOBOW MIOJIUTHKE, o
(hOpMHPOBAHUIO CHUCTEMBI pACHpElENCHUS |
MAapKETUHIOBBIM ~ KOMMYHHUKALMsIM, a TaKXKe
WHCTPYMEHTOB IIJIAaHUPOBAHUS, (DMHAHCHPOBAHMSI
U KOHTPOJISI MapKETHMHIOBOW  JIEATENbHOCTU
MPEAIPUATHUS.

Ymenus:

— OpraHM30BaTh MApPKETHHTOBYIO IEATEIBHOCTH
Ha  Opemmpuartay;  —  (GopMHpoBaTh U
UCIIONIb30BATh CIIYKOY MapKeTUHIa Ul PElleHUs
OIIEPATHBHBIX U CTpaTErnYeCKUX 3a1ad
IPEINPUATUS BO B3aUMOICHCTBHH C IPYTUMHU

(hyHKITMOHATHHBIMHI TToApa3aeIeHUIMU
TIPEATIPHUSTHS,
— TIpHHAMATh COTJIACOBAHHBIE pEIICHUS B

0o0JTacTi TPOMYKTOBOH, IIEHOBOH, COBITOBOM U
PEKIIaMHOM MTOJIMTUKY;

—pa3OupaThcsi B OpraHU3aIlMOHHBIX,
“H(})OPMaIMOHHO-NCCIIEI0BATENbCKHX, TIAHOBO-
MIPOTHOCTHYECKUX U KOHTPOIHHO-PEBU3UOHHBIX
(hYHKITUSX MApPKETHUHTA;

Habiku:

— aHaAJIM3HUPOBATH COBPEMEHHBIC TEHICHIIUU
OpTraHM3allid MapKETHHTOBOW JEATENbHOCTH Ha
3apyOeXKHBIX U POCCUHCKUX TPEATIPUATHSIX;

— IDJAaHUPOBATHh MApPKETUHTOBBIE MEPOIIPUATHUS HA
CTPaTErn4ecKoM U ONIEPATHUBHOM YPOBHSIX;

enterprise finance and marketing finance; -
mechanisms of management decision making in
the field of marketing activity control.

Expected results of the study:

Knowledge: The essence of the concept of
"marketing management" in modern marketing
concepts of enterprise management; theoretical
foundations for the development of managerial
decisions on product policy, pricing policy, the
formation of distribution system and marketing
communications, as well as tools for planning,
financing and control of marketing activities of
the enterprise.

Skills:

- to organize marketing activity at the enterprise; -
to form and use marketing service for solving
operational and strategic tasks of the enterprise in
cooperation with other functional divisions of the
enterprise;

- make coordinated decisions in the field of
product, price, sales and advertising policy;

- to understand the organizational, information-
research, planning, forecasting and control and
audit functions of marketing;

Skills:

- To analyze modern tendencies of marketing
activity organization at foreign and Russian
enterprises;

- plan marketing activities at strategic and
operational levels;

- provide rational use of financial resources
allocated for marketing;

- to develop the budget of marketing costs; - to
control marketing activities;

- evaluate the effectiveness of marketing efforts of
the enterprise.




naianaHyapl KaMTaMachl3 eTy;

- MAPKETUHITIK MIBIFBIHAADP OIO/DKETIH J3ipiey;;
- KOCITIOPBIHHBIH MAPKETHHTTIK KYII-KIrepiHiH
HOTHXKENUIIriH Oaranay.

— obecrieunBaTh palroOHaJIbHOC HCIIOJIBL30BAHUE

(DMHAHCOBBIX  CPEICTB, BBIJICTISIEMBIX ~ Ha
MapKETHUHT;

— pa3pabaTbiBaTh  OIO/PKET MapKETUHTOBBIX
3aTpart; - OCYIIECTBIISITh KOHTPOJTh

MAapKETUHIOBOH AEATENbHOCTY;
— OLEHUBATh PE3YJIbTATUBHOCTH MApKETUHIOBBIX
YCWIHN NPEAIPHUSITHSL.
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XalIbIKapaibIK MAPKETHHT

Kpenut kenemi: 3 , kpenut ECTS -5.
[pepexkBu3uTTEp: DKOHOMUKAIBIK TEOPHS,
MapKeTHHT, MAapKETHHTTIK 3epTTeyIiep.
[ocTpexBU3UTTEP: KBI3MET callaiapbl MEH
cananapbeHIarbl MapKeTHHT, KbI3MET
MapKeTHHT1, 6ackapy Mapkerunri, MOuMO.
[TonniH MakcatThl: "XalbIKapaablK MAPKETUHT"
MIOHIH MEHI'epPY MaKCaThl CTYACHTTEPIiH
TEOPHSIIBIK )KOHE MPAKTHKAJIBIK OLTIMIEepiH
MEHTepY MOHE XaIbIKApaIIbIK MAPKETHHT
caJlachIH/Ia ICKepIIiK TIeH JaF/IbIHEI,
MapKETHHTTIK 9JICTEp MEH MapKETHHTTIK
3epTTEYJEPAiH KYpaIaaphlH, METESIAIK Tayap
HapBIKTAPBIH/Ia YHBIMAAPIBIH KYMBIC
EPEKIIETITiH eCKePe OTHIPHIN UTEPY OOJIBIIT
TaOBUIAIEL.

Kpickaiiia Ma3MyHBI:

- XaJBIKAPAJIBIK MAaPKETHHTTIH MOHI MEH MOHIH
AHBIKTAY;

- XaJIBIKAPAIBIK MAPKETHHTTE KOJNTaHBIIATHIH
o/icTep MEH TaCUIIEp/l KaIbLIay;

- CBIPTKBI arpapIiblK HaphIKKa MIBIFY (popMamapel
MeEH CTpaTerusUIapblH CHITATTaY;

- METeTTIK arpapiablK HAPBIKTAPIbI
MapKEeTHHTTIK 3€pPTTey TEXHOJIOTHSCHIH 3€PTTEY;
- IeTeN HapbIKTAPhIHa MAPKETHHT KEIIeHIH
naiaanaHybplH epeKIIeNiriH amnty.

3epTTeyaiH KYTiIETiH HOTHXKeNepi:

Binmyi kepek:-Heri3ri yreiMaap, aHbIKTaMaap,
IOH TEPMUH/IEPi; SKOHOMUKAJIBIK, aTeHTTEp MEH
HapBIKTAPJIGIH MiHE3-KYJIBIK,

Me:kayHapOAHbIii MAPKETHHT
Oo6bem B kpenuTax: 3 , B kpenutax ECTS -5.
IIpepexBU3NTBHI. DKOHOMHUYECKas TEOPHS,
MapkeTuHr, MapKeTHHIOBBIE UCCIIEIOBAHHUSL.
IHocTpekBU3UTBI:MapKETUHT B OTPACIIAX U
cdepax gesTenbHOCTH, MapKEeTHHT YCIIYT,
Ympasnendueckuit MapketuHr, MOuMO.
Henap AMCUMIJIMHBI. OCBOEHHE CTYJIEHTAMH
TEOPETHYECKUX W TPAKTUYECKUX 3HAHUH U
npuoOpeTeHne yMEeHWH W HaBBIKOB B o0nacTu
MEXTyHAPOAHOTO MAapKETWHTa, MAapKETHHTOBBIX
METOJIOB W  HMHCTPYMEHTOB  MapKETHHTOBBIX
HCCICMOBAHUNA C YyYETOM CICHH(PUKA PabOTHI
opraHu3aluii Ha 3apyOeKHBIX TOBapHBIX PHIHKAX.
Kparkoe conep:kanue:
-OIPENENUTh 3HAYCHUE 51
MEKyHapOJHOIO MapKETHHT 4,
-0000ITUTE TIPHEMBI U METOABI, IPUMCHICMBIC B
MEXKIyHAPOIHOM MapKETHHTE;
-onucaTh (OpMBI M CTpaTeruu BBIXOZA Ha
BHEIIIHUI arpapHbIi PHIHOK;

CYIITHOCTH

-U3Y4UTh TEXHOJIOTUU MapKETHHTOBOT'O
HCCIIeN0BaHUA 3apyOSKHBIX arpapHbIX PHIHKOB;
-pacKphITh cnetupuKy HCTIOJIb30BaHUS

KOMIIJIEKCa MAapKETHHIa Ha 3apyOSKHBIX PHIHKAX.
Osicudaembie pe3ynbmanmol U3y4EHUA:
3HAaTb:-OCHOBHBIE [TOHATHS, ONIPENeTICHuUS,
TEPMHUHBI TUCUUIUIMHBI; MOJIENN OBEICHUS
9KOHOMUYECKUX areHTOB U PHIHKOB,0CHOBHBIE
pe3ynbTaThl HOBEHIINX HCCIEIOBaHUMA 1O
npoOieMaM MEXIyHapOIHOIO0 MapKETHHTA.
YMeTb: - TpEACTaBJIATh JaHHbBIE, CBEJCHUS,

International marketing
Volume in loans: 3, in loans ECTS -5.
Prerequisites: Economic Theory, Marketing,
Marketing Research.
Postequisites: Marketing in branches and spheres
of activity, Marketing of services, Management
marketing, ME&MO.
The purpose of the discipline: The purpose of
mastering the discipline "International Marketing"
is to master the students' theoretical and practical
knowledge and acquire skills and abilities in the
field of international marketing, marketing
methods and tools of marketing research, taking
into account the specifics of organizations in
foreign commodity markets.
Brief content:
-Define the meaning and essence of international
marketing;
- to generalize the methods and techniques applied
in international marketing;
- to describe forms and strategies of entering the
foreign agrarian market;
- to study the technologies of marketing research
of foreign agrarian markets;
-discover the specifics of using the complex of
marketing on foreign markets.
Expected results of the study:
Knowledge: - basic concepts, definitions, terms of
discipline; - behavior models of economic agents
and markets, the main results of the latest research
on the problems of international marketing.
Be able to: - Present data, information, facts, work




MOJIeTbAepi, XaNbIKapaiblK MAPKETHHT
Moceresnepi OOWbIHIIA XKaHa 3epTTeyIEpAIH
HET13T1 HOTIKENepi.

MeHrepyi Kepek: - KypcTa eHT131IreH KoHe
KOJITaHBUIATHIH TEPMHUHEPAI KONAaHy apKbLIbI
MOTIMETTEP, MATIMETTEP, (PaKTiIep, HKYMBIC
HOTHIKETIEPiH YChIHY; - 3epPTTENETiH
KYOBUTBICTBIH €pEKIICTIKTEPiH, CUIIATTaAMAChIH
AHBIKTAY JKOHE TYXKBIPBIM/IAY.

Binyi kepek: DKOHOMHKAJIBIK IOHIEP/I
OKBITYJIBIH OCJICeHTi 9icTepiH; 0acKapyIIbUIBIK
menmimMaepAl KaObL1aay YIIiH CaH/IbIK JKIHE
camajblK Tajjay JaFabulaphbiH;

(akThl, pe3ynbTaThl pabOTHl C HCIOIb30BAHUEM
TEPMHUHOB, BBEJIEHHBIX U HCIOJIb3YEMBIX B KypCE;
BBIICNAT U (OPMYTUPOBAaTh  OCOOCHHOCTH,
XapaKTePUCTUKU U3y4aeMOro SIBJICHHUS.

Baanerb: aKTHBHBIMU METOAAMHU O0YUCHHS
3KOHOMHUYECKUM TUCLUIIMHAM; HaBbIKAMHU
KOJIMYECTBEHHOI'O ¥ KaUECTBEHHOIO aHaJIu3a Juls
MIPUHATHUS YIIPABIEHYECKUX PEIIeHUN

results using the terms introduced and used in the
course; highlight and formulate features,
characteristics of the phenomenon under study.
Master: active methods of teaching economic
disciplines; skills of quantitative and qualitative
analysis for making managerial decisions.
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Kahannbik MmapkeTHHT
Kpenut kenemi: 3 , kpenut ECTS -5.
[pepexkBu3nTTEP: DKOHOMUKAIBIK TEOPHS,
MapKeTHuHT, MApKETHHITIK 3epTTeyIIep.
[MocTpexBU3UTTEP: KBI3MET callaiapbl MEH
cajayapbelHIarbl MapKeTHHT, KbI3MET
MapKeTHHT1, 6ackapy MapkeTuari, MOuMO.
[ToHHIH MaKcaThI: TIOHI OKBITY MaKcaThl —
MOHIH arry »ahaHJIbIK MApKETHHT, TAMBITHIIL,
Oomamak MarucTpiep MeH JIaFAblIaphl
9/licHaMachl CaaChIH/IA XaIBIKAPAIBIK
MapKEeTHHT JKoHE Taii/JalaHy OHBIH
MIPaKTUKANBIK KBI3METIHIE iCKe achIpy Ke3iHe
COK KocImOpBIHHBIH ((pHpMa) SNIEMIIK HAPBIKTA.
Kpickaiiia Ma3MyHBI:

Bomamak mamanmapasiH skahalIbIK HApBIKTA
COK mnpakTUKachlHIa MAPKETHHT
TY>KBIPBIM/IAMACHIH ICKE achIpy KaXKeTTiriHe
CEeHIM/II KaJbIIITACTRIPY MaKCaTHIH/IA
MapKeTHHTTIH JaMybIHBIH O0BEKTHBTI cedenTepi
MeEH MapTTapbiH, OHBl HHTEPHAIIMOHAIIAHIBIPY.
3epTTeyaiH KYTiIeTiH HOTHXKeNepi:

Binyre:

- FamaMapik MapKeTHHTTIH MOHI, HET'13T1
TYCIHIKTEpi KoHE KaTerOpHsIIaphbl;

- COK icke aceIpy nporieciHie KoCIOPhIHHBIH

I'106anbHBIE MapKeTHHT

Oo6nbeMm B kpeauTax: 3 , B kpenurax ECTS -5.
IIpepekBU3UTBI: DKOHOMHUYECKAs TEOPHS,
MapkeTuHr, MapKeTHHIOBBIE UCCIIEIOBAHHUSL.
IocTpexkBU3UTHI: MapKETHHT B OTPACIsX U
cdepax gesTenbHOCTH, MapKeTHHT YCIIyT,
YupasneHueckuit MapkeTuar, MOuMO.
Hear aucnmunimubl: Ilens  npenomaBaHus
JUCLUIUIMHBI — PACKPBITh CYLTHOCTh INI00AIbHOIO
MapKeTHHIa, Pa3BUTh Yy OyIyLIMX MarucTpos
YMEHUSI M HaBblKM B 00JacTH METOIO0IOTUU
MEXKIYHapOJHOI0 MAapKETHHIAa U HCIOJIb30BaHUS
e€ B  IPAKTUYECKOH  JESATENBHOCTH  IPH
peammmzanun - BDJ| npemnpusatus (pupmel) Ha
MHPOBOM PBIHKE.
Kparkoe conepixanue:
W3ydyenne OOBEKTUBHBIX TPHYMH H YCIOBHH
pa3BUTHA MapKeTHHTa, ero
HMHTEPHALMOHAIN3AMN C LENbI0 (HOPMHUPOBAHUS
y OyIymux CIEMUaInCTOB YOEXKIEHHOCTH B
HEOOXOAMMOCTH peanuzanuu KOHLIEMIINU
MapkeTHHra B npaktuke BDOJl Ha rioGambHOM
PBIHKE.
Osicudaembie pe3ynbmanmpl U3y4EHUA:
3HaTh:

-CYIIHOCTb,

OCHOBHBIC TTOHATHA )4

Global Marketing
Volume in loans: 3, in loans ECTS -5.
Prerequisites: Economic Theory, Marketing,
Marketing Research.
Postequisites: Marketing in industries and spheres
of activity, Service Marketing, Management
Marketing, ME&MO.
The purpose of the discipline: The purpose of
teaching the discipline - to reveal the essence of
global marketing, to develop future masters skills
in the field of international marketing
methodology and its use in practical activities in
the implementation of foreign economic activity
of the enterprise (firm) in the world market.
Brief content:

The study of objective reasons and conditions of
marketing development, its internationalization
with the aim to form the future specialists'
conviction in the necessity of implementing the
concept of marketing in the practice of foreign
economic activity on the global market.

Expected results of the study:

Know:

-Essentiality, basic concepts and categories of
global marketing;

-bases of international marketing activity of the




(upmaHbIH) XaTBIKAPAIBIK MAPKETHHITIK
KBI3METIHIH HeTi3/epi;

- MAPKETUHITIK KbI3METTi
WHTEpPHALMOHAIJAHIBIPY CTPATETHSICHI,

- XaJIbIKapaJIblK MApKETHHITIK OPTa ©3TrepyiHiH
epeKuIeniKTepi MeH kahaHAbIK ypicTepi;

- skahaHJIbIK MAPKETHHTTIH CasCU-KYKBIKTHIK
OPTACBIHBIH Ka3ipri TeHICHITUIIAPHI,
epeKIIeNIKTepl MEH ToyeKeniepi;

- XaJIbIKapaJIbIK HAPBIKTAPIaFbl SKCTIOPTTHIK
Tayap *oHe 0ara casCcaThIHbIH MOHI, yxahaHIbIK
MapKETHHITE 0671y cascaThIHBIH ePEKIIeNiri;

- KeJIeH TeJIeMJIepiHiH Typiepi, GupmanapabH
KeJIeHIePMEH 03apa KapbIM-KaThIHAC
MeXaHH3Mi,

- XaJIBIKAPAJTBIK JIOTUCTHKAHBIH MOHI MEH HET'13T1
MIHZETTEpI.

Biny:

- QJIEMJIIK HapBIKKA IIBIFY Ke3iH/1e MApKETHHT
CTpaTerusiChiH 93ipIey;

- s)kahaHJBIK ayKbIM/Ia XaJIBIKAPAITBIK
MapKeTHHTTIK OPTaHbI 3€PTTEY;

- METeTAIK HapbIKKA IIBIFYIbIH KaHa
HBICaHJIAPbIH NaliIanany;

- )kahaHIBIK MApKETHHT KEIIEHIH iCKe achIpy
kesinge et Memmekerrepre Tayapiapasl
OKeNyiH HET13T1 epexenepid ecKepy;

- ONIeMTiK HapBIKTHI CETMEHTTEY, dJIEMIIK HapbIK
CEerMEeHTTEPIiH Urepy MYMKIHIIKTEPIH TaNaay;

- BIKTUMAJT CaTBUTBIMAAPABI O0IKay,
TaIChIPHICTAP Bl KAJBIIITACTHIPY, TACBIMAIIIAY.
Mesrepyi:

- METeTTIK HapBIKTapAbl 3epTTey, Oaranay KoHe
IpiKTeY omicTepiMeH;

- XaJBIKAPAIBIK HapBIKKA €HYy TOCUIaepi MeH
HBICaHJIAPHI;

- skahaHJIBIK MapKETHHT KeIlIeH H jKocIapiay
KOHE 331

KaTerOpPHH T1T00aTbHOr0 MapKETHHTa,;

-OCHOBBI MEXTyHapOAHON
MapKETUHTOBOM  JEATENBHOCTH  NPEAIpUATUS
(¢upmsl) B pouiecce peanuzauuu BO/I;

-CTpaTeruu HMHTEpHALMOHAIN3ALUN
MapKETHHTOBOM JIeTETbHOCTH;

-0COOCHHOCTH U TIIO0aNbHBIE TEHICHIIUU
U3MEHEHHSI  MEXJIYHAPOJAHOM  MAapKETUHIOBOM
Cpenpl;

-COBPEMEHHBIC TEHJICHIINH, OCOOCHHOCTH
Y PUCKH MOJIUTHUKO-TIPABOBOI Cpebl T7100aTbHOT0
MapKeTHHTa;

-CYyLIHOCTb  3KCIIOPTHOWM TOBapHOM W
[IEHOBOM MOJIMTUKY Ha MEXIYHAPOTHBIX PhIHKAX,
cnenupuKy  TMONUTHKH  paclpeseleHuss B
r100aJIhHOM MapKeTHHTE;

-BUBI TAMOXKEHHBIX TUTIATEXEH, MEXaHU3M
B3aMMOOTHOIIEHUH (PUPM C TaMOXKHEH;
-CYIIHOCTh M OCHOBHBIE 33JIa4M MEXIYHAPOIHOM
JIOTHUCTHKH.

Ymersn:

-pa3zpabaTbiBaTh CTpaTErMM MapKEeTUHra

IIPY BBIXOJI€ HA MUPOBOH PBIHOK;

-HCCIIEIOBATh MEXKIYHAPOIHYIO
MapKETUHI'OBYIO cpeny B rII00aTBHBIX
Maciradax;

-HCII0Ib30BaTh HOBBIE ()OPMBI BBIXOJA HA
3apyOeKHbIE PHIHKH;

-Yy4UTHIBaTh OCHOBHBIE IIpaBHJa BBO3a
TOBapOB B HHOCTPaHHBIE TOCYINApCTBa IPU
peanuzauuu KOMILJIeKCa r7100aIbHOTO
MapKETHHIa;

-CeTMEHTUPOBaTh  MHPOBOU
aHAJIU3UPOBATH BO3MOXKHOCTH
CErMEHTOB MUPOBOT'O PHIHKA;

-IIPOrHO3MPOBATh BO3MOXHBIE MPOIAXKH,
(hopMHpOBaTh 3aKa3bl, TPAHCIOPTUPOBKY.
Baapers:

— METOAAaMHU HCCIIEIOBAaHMS, OLICHKH U
orOopa 3apyOeHBIX PHIHKOB;

PBIHOK,
OCBOCHUS

enterprise (firm) in the process of FEA
implementation;

-strategies of internationalization of marketing
activity;

-peculiarities and global tendencies of changes in
the international marketing environment;

- Modern trends, peculiarities and risks of political
and legal environment of global marketing;

- The urgency of export commodity and price
policy in international markets, the specifics of
distribution policy in global marketing;

-types of customs payments, mechanism of
relations between firms and customs;
-substantiality and main tasks of international
logistics.

Know how:

- develop marketing strategies when entering the
world market;

-research the international marketing environment
on a global scale;

- to use new forms of entering foreign markets;

- to take into account the basic rules of goods
import into foreign countries when implementing
the global marketing complex;

-segmented the world market, analyze the
possibilities of developing the world market
segments;

-forecast possible sales, form orders and
transportation.

Hold on to it:

- methods of research, evaluation and selection of
foreign markets;

- methods and forms of penetration into
international markets;

- planning and development of the global
marketing complex.




— cnocobamu U (popMaMy IPOHUKHOBEHUS
Ha ME&KIYHAPOIHBIC PHIHKH;

— IUJIAaHUPOBAHUA U
KOMILIEKCa TJI00aIbHOTO MapKETHHT A,

pa3paboTku
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7Koba anabiHaarbl TaNIay

Kpenur cansri: 6
IpepexBusutrep: bazanbik jxoHe OCHIHTIK

noHgep OoibiHmA TEOpHsUTBIK OKBITY, OKY
MPAKTUKACHI, OHIPICTIK MPaKTHKA.
IHocTpexBU3NTTEP: TUTLIOM aJJIBIHJIAF bl

TOKiprOe Typanbl ecenTep >Kazy, TUTLTOMIBIK
JKYMBICTBI/’KO0aHBI JKa3y JKoHE KOpray.

IMonai oky MakcaTbl: ©3 OCTIHIIE 3epTTey
KYMBICTapbIH JKYPri3y JarIbplIapblH JIAMBITY
JKOHE O3IpNIeHIN JKaTKaH Maceneiep MeH
MocerenepAl  Memyjae  FhUIBIMH  3€pTTey
onicTeMeciH MeHrepy OOJBIN TaObLIAJIbL.
Kpickama Ma3MyHBI: JMIJIOM  aJlJIbIHJAFbI
TangayaelH TMPUHIANITEPI MEH  OIICTepiMEH
TaHBICYIbIH cebeOi. [Iormi oppiHaay 6aphICHIHIA
CTYyIEHTTEp IUIUIOM Oepy VIIiH TaHJaJFaH
TaKBIPBIN OOWBIHINIA TaNmay KYprizemi KoHe
»xo0aJlay TarcChIpMachlH KYpacThIpy Heri3iH/e
aJIBTH-aJIa K00a XKypri3ei.

Ocbl NI OKBIFAH CTYJAEHTTEP:

biny kepex:

- Oackapy MaocelenepiH IIemyre KaKeTTi
aHAJIMTHKAJIBIK TarchlpMaap KemleHi;

- ’)k00a aNIBIHIAFEI TANJIAY SIiCTepi;

- JUIUIOMABIK k00a TakKbIpbIObl OOWBIHIIA

CTaHIApTTap MEH omeduerTep.

Icmeii oiny kepex:

- 3epTTey MacelelepiH aHBIKTaHbI3;

- 3epTTENeTiH Macelle OOWBIHINA 3aMaHayH OLTIM
JIeHTeiliH Oaranay;

-erKe-Terkenni XKocHap-IUTUIOMIBIK
YKYMBICTBIH Ma3MYHBIK OONIriHiH MPOCIEKTiCiH
oHE o1 OoibIHIIA TYHiHIEMEHi kacay, KYMBIC

IIpeanpoexkTHbINH aHATU3

KoanuyecTBo kpeaura: 6
IpepexBusntbi: Teopernyeckoe oOydeHHE IO
0a30BBIM W MPOPHIUPYIOMNM TUCIUTUIMHAM,

YyebHas IIPAaKTUKA, IIponsBoncreeHHas
IIPaKTHKA.
ITocTpekBU3UTBI: HAIlUCAaHUE OTYETOB IO

MPEIIUTIIOMHON TMpakTHKE, HaMMCaHUe U 3allnTa
JTUTUIOMHOT'O TIPOEKTA.

Henp u3ydYeHUs: JMCHUIUIMHBI
HaBBIKOB BEJCHUSA
UCCIIE0BATENBCKON
METOIUKON
perieHuun

BOIIPOCOB.
Kparkoe conep:kaHue:Ipu4rHa I 3HAKOMCTBA
C NPUHOMIIAMH H METONAMH IPEIIHUIITIOMHOTO
aHann3a. B xome BBINONHEHUS  TUCLMILIMHBI
CTYAEHTHI IIPOBOAAT aHAJIW3 II0 BbIOPAaHHOM Ay
JUIUIOMMPOBAHMSI TEMBI W  TPENBAPUTEINbHBIN
NIPOEKT HAa OCHOBE COCTaBICHHA 3aJaHUs Ha
MIPOEKTUPOBAHUE.

CTyaeHTbl, U3yYHMBIIME JAHHYI0 JAMCHHMILIHHY,
JOJIKHBI:

3nams:

- OCHOBBI METOJIOJIOTUH HCCIEI0BaHUS;

- IIPOLIECC OpraHU3aLUN HAyYHOU padOThI;

- COCTaB M COAEpXKaHUE TUIUIOMHOTO IIPOEKTA;

- OCHOBHBIE TpeOOBaHUS 1O O(OPMIICHHIO
JUIJIOMHOH paboThl;

- METOIMKM paboThl ¢ y4eOHO-METOANYECKOW U
HAay4yHOH JIMTEPATypoOM, pasIU4YHBIMH BHJIAMHU
HUCTOYHHKOB;

- TOHATHMHBI W KaTErOpHaJIbHBIM ammapar

pa3BUTHE
CaMOCTOSITEbHOMN
paboTel W  OBIAJCHHUE
Hay4yHOrO0  MCCJICIOBAHMS  IIPH
paspabaTeiBaeéMbIX ~ mpobiIeM |

Pre-project analysis

Credit volume: 6

Prerequisites: Theoretical training in basic and
core disciplines, Educational practice, Industrial
practice.

Postrequisites: writing reports on pre-graduate
practice, writing and defending a thesis/project.
Purpose of the discipline studying: The goal is
to develop the skills of conducting independent
research and mastering the methodology of
scientific research in solving the problems and
issues being developed.

Summary:the reason for getting acquainted with
the principles and methods of pre-graduate
analysis. During the course of the discipline,
students conduct an analysis on the topic chosen
for graduation and a preliminary project based on
the preparation of a design assignment.

Students who have studied this discipline have
to:

Know:fundamentals of research methodology;

- the process of organizing scientific work;

- composition and content of the thesis;

- basic requirements for the design of the thesis;

- methods of working with educational,
methodological and scientific literature, various
types of sources;

- conceptual and categorical apparatus of science;
- - GOST requirements for the bibliographic
description of publications and scientific reference
apparatus;

- the procedure for defending the thesis.

Be able to:

- determine the problems of your research;




KYPBUIBIMBIH PECIMJICY;

- OpTYpAl JEPEKKO3ICPMEH JKYMBIC ICTEY,
3aHHAMaJbIK, JEPEKT1 JEPEeKKe3Nepi Taliaay
JKOHE Malaanany;

-TUTUTOMIBIK  JKYMBICTBIH ~MOTiHIH, FBIIBIMH-
AHBIKTaAMAaJIBIK JKoHE OunoIMorpadUsIIBIK
anmapaTThl pecimMey.

Okbimy Homudicenepi OoibiHWIA OaKanasp
Kenecioeil 0azovlnapza ue 60ayvl Kepek:

- ©3IHJIIK 3€PTTEY KYMBICHI,
- JKMHAJFaH MaTepHaibl
JKOHE Tajiay;

- FBUIBIMH YKYMBICTap/Ibl PECIMCY;

- TUTUTOMJIBIK SKYMBICTBI KYPBUIBIMIAY SIIicTepi.

JKHWHAy, XaJIbuiay

HaYKH;
- tpeboBanus ['OCT mo Oubnmorpaduueckomy
ONHMCAHHUIO IMyONMKAIMA M HAYYHOCIIPABOYHOTO
anmnapaTta;

- IPOLIEYPY 3aLIUThI JUIJIOMHOTO POCKTA.
Ymems:

- OIpeeNnsiTh
HCCIIeI0BAHUS,

- OIICHUBATh YPOBCHb COBPEMCHHBIX 3HAHHHU IO
u3y4yaeMoi mpooeme;

- COCTaBISITh ~ Pa3BEPHYTHIH  IUIAH-TIPOCIIEKT
COJIEP)KATENbHOM YacTH JUIJIOMHOM padoTHl |
pe3tome 1o Held, 0pOopMIISTh CTPYKTYPY padoThI;

- paboTaTh ¢ pa3IMYHBIMH BHJIAMH HCTOYHHKOB,
aHAIM3UPOBAThH u UCIIOJIb30BATh
3aKOHO/IATEIbHBIC, IOKYMEHTAIbHbIC HCTOYHUKH;

npoOieMaTuKy  CBOEro

- odQopMIITE TEKCT JUILUIOMHOTO TIPOEKTa,
HAy4YHO-CIIPAaBOYHBIE W Ombnmorpaduyeckuit
ammapar.

Ilo pezynomamam oOyuenus 6axkanagp 00Jxcen
ob1a0amv HagvIKAMU:

- CaMOCTOSITEIIEHON MCCIIEIOBATEILCKOW PaOOTHI,
- cbopa, 0000mIeHNST W aHamM3a COOPAHHOTO
MaTepHuana;

- oopMIIeHUS HAyIHBIX PadoT;

- METOIWKHA CTPYKTYPHPOBAHHS TUIUIOMHOTO
MIPOEKTA.

- to assess the level of modern knowledge on the
studied problem;

- to make a detailed plan-a prospectus of the
content of the thesis and a summary of it, to
formalize the structure of the work;

- work with various types of sources, analyze and
use legislative, documentary sources;

- to design the text of the thesis, scientific
reference and bibliographic apparatus.

According to the results of training, a bachelor
should have the skills to:

- independent research work,

- collection, generalization and analysis of the
collected material;

- registration of scientific papers;

- methods of structuring the thesis.
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